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1. HEJb U 3AJAYN JUCTIAITJIMNHbI

Heabo wu3ydeHWs AMCUUIUIMHBI SIBISETCS MOBBICUTh HCXOIHBIA YpPOBEHBb BIAJICHUS
WHOCTPAHHBIM SI3bIKOM, JIOCTMTHYTBIM Ha Mpeablaylled cTyneHu oOpa3oBaHHs, U OBIAJETh
YpPOBHEM HWHOSI3BIYHOM KOMMYHHKAaTUBHOM KOMIIETEHIIMH, JIOCTaTOYHBIM JJIsi PELICHUS
COLIMAJIbHO-KOMMYHHMKATUBHBIX 3a/lad B Pa3JIMYHBIX OOJACTSIX KyIbTypHOM U OBITOBOM cdep
NEeSTebHOCTH, MpU OOIIEHUU C 3apyOeKHBIMM NapTHEpPaMM, a TakkKe A JajdbHeHIero
caMoo0pa3zoBaHUsl.

3amaun:
- BOCIIUTAHUE TOJICPAHTHOCTH W YBaXCHHS K IYXOBHBIM IICHHOCTSM pa3HbIX CTpPaH W

HapO/JIOB;

- pa3BUTHE KOTHUTHUBHBIX M HCCJIEIOBATEIIbCKMX YMEHUU C HCIIOJIb30BAHHEM PECYpCOB Ha

MHOCTPAaHHOM $I3bIKE;

- pa3BuTHE HH(HOPMALIMOHHON KYJIbTYPHI;
- pacipeHe Kpyrozopa 1 noBbIlIeHHE 0011Iel TYMaHUTapHOU KYIbTYPhI CTYJEHTOB;
- MOBBIIICHUE YPOBHS yueOHOI aBTOHOMHH, CIIOCOOHOCTH K CaMO00Opa30BaHUIO

1.1 IInanupyemMble pe3yJbTaThl 00y4eHHs JMCHUIIIHHE

OcBocHHE AWCHMIUIMHBI HAMpaBIeHO Ha (HOPMHUPOBAHHWE Yy CTYACHTOB CIEIYIOIINX
KOMIIETEHLIHM:

OouwekynbmypHbix:

OK-4 — o6nagaeT cnmocoOHOCThIO K KOMMYHHKAIIUA B YCTHOM M MUCHhMEHHOW (hopmax Ha
PYCCKOM M MHOCTPAHHOM SI3bIKax Ui pEIICHUs 33/a4 MEXIUYHOCTHOTO M MEXKYJIbTYpHOTO
B3aUMOJICUCTBHS.

1.2  Pe3yabTaThbl 0CBOEHUS 00pa30BaTeJIbHON MPOrpaMMbl

B pe3ynbrate n3yueHus: AUCUUILTUHBI CTYACHT TOJIKEH:

OK-4 - oOnamaer crnocoOHOCTbIO K KOMMYHHMKAIlMM B YCTHOH M THCbMEHHOW (opmax Ha
PYCCKOM M HHOCTPAHHOM SI3BIKaX JI PEHICHUS 3a/a4 MEXKIUYHOCTHOTO M MEXKKYIbTYpHOTO
B3aWMOJICUCTBUS.

B peszynomame oceoenus komnemenyuu OK-4 cmyoenm O0onoicen:

3Harb: 0a3oBblc TpaBuia (POHETHKH, TpaMMATHKU (Ha ypoBHE MOP(HOIOTHH W
CHUHTaKcuca); 6a30BbIe HOPMBI yHoTpeOeHus 001el 1 mpodecCHOHATBEHOMN JIEKCHUKH.

YMeTb: mnpoayuupoBaTh UAJIOTHYECKY0 M MOHOJOTHYECKYI0 pedb B paMKax
NPOrpaMMHBIX T€M M BOCIPUHUMATh €€ Ha CIyX; COCTaBIATh OCHOBHBIC BHJIBI PEUYEBBHIX
IIPOU3BEICHUN.

Baaaerb: ciayXo-IPOU3HOCUTENBHBIME U OpdorpaduyecKuMu HaBBIKAMU; JIEKCHUKOW B
pamMKax TEeMAaTUKH IUCIUIUIMHBI; BCEMHU BUJAMH YTCHHS Y4eOHBIX TEKCTOB CTPAHOBEIUYECKOM,
HAyYHO-TIOMYJISIPHOM ¥ NpodecCHOHAIbHOW TEMaTHKH; KOMIIEHCATOPHBIMHU  YMEHHUSMH,
MTOMOTFOIIMMH MTPEOJI0JIETh «COON» B KOMMYHUKAIIHH.

B pesynomame usyuenus oucyuniunsvt Cmyoenm O00NHCeH.:

3HATh: MHOCTPAHHBIA S3bIK B 00BEMe, HEOOXOAMMOM ISl MOMy4YeHUs] MH(POPMALUH U3
3apyOeKHBIX MCTOYHUKOB U OOIIEHUS Ha OOIIEM YPOBHE;
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YMeTb: UCTIOIB30BATh MOTYYEHHBIE MHOSI3BIYHBIC 3HAHKS B MEXJIMYHOCTHOM OOIICHUH U
poeCCHOHATBHON JEATETHHOCTH;

BiajgeThb: HaBBIKAMU BBIPAKCHHS CBOMX MBICIICH U MHEHUS B MEKITUYHOCTHOM U JIETIOBOM
OOIIEHNH Ha WHOCTPAHHOM SI3bIKE; HABBIKAMH H3BJICYCHHS HEoOXonuMon uHOOpMaIuu u3
OPUTHHAIILHOTO TEKCTa HA MHOCTPAHHOM SI3BIKE TI0 TTPO0IeMaM SKOHOMUKH U OM3HEca.

2. COAEPKAHME JUCHUIIJIMHBI (MOAYJIAA), CTPYKTYPUPOBAHHOE I1O
TEMAM (PA3JAEJIAM) C YKASAHUEM OTBEJIEHHOI'O HA HUX
KOJINYECTBA AKAJEMNYECKHUX NJIU ACTPOHOMUYECKUX YACOB 1
BHIOB YUEBHBIX 3AHSITH;
2.1.Conepsxkanue 1M CHUNIHHBI (MOTYJIS)
Ounasn ¢popma odyuenusn
Tema 1. About Myself. My Family.

O cebe. Mos cembs. Cemerinbie Tpagunuu. [loBceTHEBHAS KU3HB.

I'pavmmamuxa:  Yactm  peun:  CymecrButenbHoe.  ApTukib.  MecToumeHue.
YucnurensHoE.

Tema 2. Institute Life. Daily Routine.

Crynendeckas xu3Hb. Pacniopsanok qus. O6pa3 xxu3Hu. Mowu npy3esa. Moe xo00w.

I'pammamuxa: Yactu peun: Ilpunararensbnoe. Hapeume. CreneHu cpaBHEHUS U
KOHCTPYKIUHU C HUMH.

Tema 3. Education. The Academy of Labour and Social Relations. The Urals Social
Economic Institute.

Mot uncturytr — YpCOU. Akanemus Tpyna U COIMaIbHBIX OTHOIIeHUH. OOpa3oBaHue B
Poccuu u 3a py6exom.

I'pammamuxa: CTpyKTypa aHTJIMKACKOTO TPEAJIOKEHUS. THIBI BOMPOCHUTEIHHBIX
MPEIJI0KECHU M.

Tema 4. English as a World Language. English in the World of Work.

AHITIMICKAM KakK MEXIyHapOoIHbIA s3bIK. [IpenmyliecTBa BiIaJeHUS HWHOCTPAHHBIM
sa3blkoM.  [Iporecc u3ydeHHs HMHOCTPAHHBIX S3bIKOB. AHIVIMHCKUN s3bIK B Oynymiei
npohecCuOHaNBHOM NeSTEIbHOCTH.

I'pammamuxa: Yactu peun: ['maron. MoganbHbIE TJIarobl U UX SKBUBAJICHTHL.

Tema 5. English-Speaking Countries.

Coenunennoe KoponesctBo Bennko6purannu u CesepHoit Upnanauu. CIIA. Kanana.
ABctpanus. Tpaguuuu u 00bI9au. 3HAMEHHUTHIC JTHOTH.

I'pammamuxa: CucreMa BpeMeH: 1eHCTBUTENbHBIN 3ai0r. Bpemena Simple u Continuous
Active.

Tema 6. British Economy. The USA Economy.

DKOHOMHUYECKHE TepMHUHBI. bpurtanckas skoHomuka. OkoHomuka CIIIA. MupoBbie
peIHKH. [ T06anu3anus: 3a u IpOTHUB.

I'pammamuxa: Bpemena Perfect Active u Perfect Continuous.

Tema 7. The Chelyabinsk Region Economy Profile.

OxoHomuueckuit moptper YensOunckoir obmactu. Crommma FOxuoro Ypana. 'opoma
UensOuHCKOM 00acTu.

I'pammamuxa: CiocoObl BEIpaXKEHHS OYyayIIEro.

Tema 8. Career Choice. Job Interview. CV.

Br16op npodeccun. OcHoOBHBIE 3Tarbl Kapbephl yenoBeka. [Tonck pabotsl. OObsBICHUS O
Bakancusx. Co3ganue pestome. CobeceoBanme Py YCTPOICTBE HA PaboTy.

I'pammamuxa: CorinacoBaHue BpeMEH U KOCBEHHAs pedb.

Tema 9. Trade Unions.
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Yro Ttakoe mpodcoro3? Tumbsl mpodcoro3oB B BemukxoOpurannu n CIHA. Llenn wu
byakuun mpodcoro30B. MexayHapoHas OpraHu3aus Tpyaa.

I'pammamuxa: Cuctema BpeMeH: CTpaiaTeiabHblil 3amor. Bpemena Passive.

Tema 10. Marketing. Advertising.

MapxkeTtuHroBesie crpaterud. CrnocoObl TMOBBINICHUS TpUObUTH. PekiiamMa u ee BHIBI.
Ucrtopus peknamel. Peknamubie CMU. S3b1k peknamsl.

I'pammamuxa: Henmnansie popmel rnarona: Mapuantus. MTHGUHUTHBHBIC KOMIUICKCHI.
Tema 11. Presentation.

IIpesentanus komnanuu. IIpesenranusa npoaykra. Ctpykrypa npeseHtrauuu. [IpaBuna
IPOBEJCHUS MPE3CHTAIUH.

I'pammamuxa: Hennunsie popmel rinarona: [pugactue. ['epynamii
Tema 12. Business. Entrepreneurship.

Uro Ttakoe OwusHec? @opmbl opranm3anuu OusHeca. CTpykTypa KOMITaHUHU.
[IpeanpuanmaTtenbcTBO. PazpaboTka OuzHec-mana. [IpaBuia ycnemHoro BeeHus Ou3Heca.

I'pammamuxa: CnoxHoe npennoxxenue. TUIbl IpUAaTouHbIX. beccoro3Has cBs3b.

Tema 13. Business Correspondence.

JlenoBas nepenucka. CTpykTypa aenoBoro nucbma. OduimanbHO-1e710BON CTHIIb. Bubl
nuceM. DJEeKTpoHHas nepenucka. [lepenucka, cBsi3aHHas ¢ 3apy0eXHOI KOMaHAUPOBKOM.

I'pammamuxa: Tlpunatoynbie yCIOBHBIE MPEIOKECHHUS.

Tema 14. Cross-Cultural Communication.

CnocoOnr obmenus. Kak Bectu cebst mepen ayaurtopueir. HeBepOanpHoe oOmIcHHE.
3HaueHUE KECTOB B pa3HBIX cTpaHax. OCOOEHHOCTH [IEIOBOTO JTHUKETa PAa3HBIX CTPaH.
HarmonanbsHble CTEPEOTHUIIBI.

I'pammamuxa: TpaMMaTHYECKHE TPYAHOCTH 3KOHOMHYECKOIO TEKCTA.
3aounasa hopma oodyuenusn
Tema 1. About Myself. My Family, Work and Studies.

O cebe. Most cembsi. Most paboTta. PaGounii nenb. O6pa3 KU3HH.

I'pammamuxa:  Yactm  peun:  CymecrButenbHoe.  ApTukib.  MecToumeHue.
YucnurensHoE.

Tema 2. Education. The Academy of Labour and Social Relations. The Urals Social
Economic Institute.

Moii unctuTyT — YpCOU. AKanemus Tpyna u couuaiabHbIX OTHoIEHUH. CTyaeHuecKas
YKU3HbD.

I'pammamuxa: Yactu peun: Ilpunararensnoe. Hapeumwe. CreneHu cpaBHEHUS U
KOHCTPYKIUU C HUMH.

Tema 3. English in the World of Work.

AHITIMICKUM B MHpe TpyAa. AHIIIMHCKUMNA Kak MUpOBOM A3bIk. [Ipouecc uzydeHus
WHOCTPAHHBIX SI3BIKOB.

I'pammamuxa: Yactu peun: ['naron. MoganbHble I71aroyibl 1 UX SKBUBAJICHTHI.

Tema 4. English-Speaking Countries. British and the USA Economies.

Coemunennoe KoponesctBo BenukoOputanun wu CeBepuoit  Hpnanguu. CIIIA.
Bpuranckas skoHoMuka. OxoHomuka CIIIA.

I'pammamuxa: Cucrema BpeMEH: ICHCTBUTEIBHBIN 3JI0T.

Tema 5. The Chelyabinsk Region Economy Profile.

OxoHomuueckuit moptper YensOunckoit obmactu. Crommma IOxuoro Ypana. 'opoma
UensOuHCKOM 00acTu.

I'pammamuxa: Cucrema BpEMEH: CTpaIaTeNIbHBIN 3aJI0T.

Tema 6. Marketing. Advertising.
MapkeTtunroBbie ctpateruu. Pexiiama u ee Buabl. Mcrtopus pexiamsl. Pexnamasie CMU.
I'pammamuxa: Henmnunsie popmel rnarona: Mapunutus. MTHGUHUTHBHBIC KOMIUICKCHI.
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Tema 7. Presentation.

[IpezenTanus komnanuu. CTpykTypa npe3entanuu. [IpaBuia npoBeaeHUs TPE3eHTAUH.
I'pammamuxa. Henmunsie popmsl riaaromna: [Ipuuactue.

Tema 8. Business.

Uro Takoe 6uzHec? @opmbl opranuzanuu ouzHeca. CTpyKTypa KOMIaHUH.
I'pammamuxa: Henmansle hopmsl Tiiarona: ['epyHanid.

Tema 9. Business Correspondence.

Henosas nepenucka. CTpykTypa nenoBoro nucbma. Bunasl nucem. [lepenucka, cBsizaHHast

C 3apyOeKHON KOMaHIUPOBKOM.

I'pammamuxa: CnoxHoe npemioxeHue. Tunel TpuAaTOUYHBIX. beccoro3Has CBA3b.

[IpumarodHbie yCIOBHBIE MPEATOKEHUS.

3. NEPEYEHbD YYEBHO-METOAUYECKOI'O OBECIIEYEHUSA JJIsA
CAMOCTOSTEJBHON PABOTHI OBYYAIOIIUXCSA TIO JUCHUIIIMHE
MOAVYJIIO)

3.1. 3apanus 11 cCaMOCTOATENbHOI padoThI
CamocrosiTenpHass paboTa CTYACHTOB Ha o4yHOM (opme cocraBisger okono 50%, Ha

3a04HOM — 0K0JI0 90% OT 001IeH TpynoeMKocTH auciuiiuHbl. 3aganus aiss CPC BkiIo4aioT B

ceOsi: TIepeBOJ] TEKCTOB pA3IMYHBIX JKAHPOB B paMKaX HM3y4yaeMOW TEeMaTUKH, paboTy co

CIIOBapsIMH, BBITIOJTHEHUE JIEKCUKO-TpaMMaTHUECKHUX yIpaxxHeHHH, COCTaBJICHHE

MOHOJIOTHYECKHX/TUAIOTUYECKUX BBICKA3bIBAaHUI IO TeéMaM, BBITIOJTHEHNE TBOPUYECCKUX 3aaHUM,

HaIMcaHNe OCHOBHBIX PEUEBBbIX MPOU3BEACHUH, TOMAIllHEe YTEHUE, MOUCK NH(POpMAIlUU B CETU

Nureprer u ap. [IpoBepka MX BBINOJHEHUS OCYIIECTBISETCS HA ayJUTOPHBIX 3aHATHSAX Kak

MOCPEACTBOM YCTHBIX BBICTYIUICHMI/ TIpe3eHTAlUid CTYIEHTOB W HUX KOJUIEKTMBHOIO

oOcyxJeHus: (B TOM 4yHucie U B opMe MUHU-KOHPEPEHIIU), TaK U C TMOMOIIBIO MUCHMEHHBIX

CaMOCTOSITENIbHBIX (KOHTPOJIBHBIX, TBOPUECKUX) pabOT. YKa3aHUs 1O CaMOCTOATEIbHON padboTe

CTYACHTOB 3a04HOU (GopMbI 00yUEHHsI cojepKaTcs B MOCOOUsAX mpenogasareneid kadenpsr (J1

2.6, J12.7,J1 2.8) u pa3memiensl Ha caiite YpCOU.

Tema 1. About Myself. My Family.

Cnucok aumepamypul no meme npusedet 6 maoauye 4.1

3adanus ona camocmosmenvHol pabomoi:

1. Texcter: About Myself. My Family. Family Traditions. Everyday Life.

2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHCHHUS.

1) Ask your partner questions and speak about the following:

- Your full name

- Nationality

- First language

- Other languages

- Educational background

- Occupation and work experience
- Personal interests

- Family

- Features of your home culture

2) Then ask him or her about some specific aspects (work, education, hobbies and interests or

some aspect of the culture of his or her country).

3. YcrHoe coobmienne «About Myself»

Bonpocul k meme:

—  What is your name? How old are you? Where are you from?
—  Where do you live? What is your address?

— How many are you in the family?

— Are there economists in your family?
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—  When did you finish school?
—  What will change in your life when you graduate from the Institute?
— How do you study?
— What is your hobby?
Tema 2. Institute Life. Daily Routine.
Cnucok aumepamypul no meme npusedet 6 maoauye 4.1
3adanus ona camocmosmenvHol pabomoi:
1. Texcter: My Working Day. My Friends. My Hobby. Keeping Fit
2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHCHHUS.
1) Boccmanosume npasunbHblil NOpAOOK 80npocog 0 paboyem OHe MeHedxcepa.
a) And what about lunch? Do you go out for that?
b) Can you tell me something about your typical working day?
¢) Isee. How do you get to work?
d) What do you do in the evening?
e) Well, for example, when do you start work?
f) And what do you do when you get to your office?
g) Oh, do you?
3. YcrHoe coobmienue «Daily Routines»
Bonpocul k meme:
—  Where do you study? Are you a full-time student or a correspondent student?
—  What is your future specialty?
— You are a first-year student, aren’t you?
—  What subjects do you study?
—  What are the most interesting subjects for you?
—  When does your working day begin?
— Do you want to master English?
— Is it difficult to study at the institute?
—  What kinds of things do you like doing in your spare time? Have you got any
hobbies?
—  When will you graduate from the Institute?
Tema 3. Education. The Academy of Labour and Social Relations. The Urals Social
Economic Institute.
Cnucok aumepamypul no meme npusedet 6 maoauye 4.1
3adanus ona camocmosmenvHol pabomoi:
1. Tekcte: The Academy of Labour and Social Relations; The Ural Social Economic Institute;
The Moscow State University; British Universities.
2. JIekcuko-rpaMMaTHyYeCcKue yupaxHEHHUs.
Onpeodenume cmenexu CpasHeHus NPUIA2amenbHulX, nepegeoume OaHHble NOCI08UYbL  HA
PYCCKULL AA3bIK.
1) He laughs best who laughs last.
2) Two heads are better than one.
3) Truth is stranger than fiction.
4) More haste, less speed.
3. Coop marepmana mo teme «The Ural Social Economic Institute. Questions and Facts».
Huanorn «Ham MHCTUTYT».
4. Ycraoe coobmenue «Education. The Ural Social Economic Institute.»
Bonpocul k meme:
- What do you know about the history of the Academy of Labour and Social Relations?
-~  When was the Urals Social Economic Institute founded?
- What specialists does the institute train?
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— Are there any differences between systems of education in Russia and Great Britain?
—  What special subjects do you study?
—  Where are you going to work after graduating from the Institute?
Tema 4. English as a World Language. English in the World of Work.
Cnucox tumepamypul no meme npuseder 8 maodauye 4.1
3aoanus ons camocmosamenbHoU pabomai:
1.Tekctor: English as an International Language. Using Languages as a Bonus. Learning Foreign
Languages.
2. JIeKCHKO-TpaMMaTHYECKUE YIIPAKHEHUS.
Onpeodenume, Kakou 4acmvio pedu AGNAOMC credyruue cloea:

1) education a) CYILIECTBUTEIILHOE
2) highly b)  mpunararenbHOE
3) overcome c) Hapeuue
4) comfortable d) IJ1aroma

5) patience
6) available
7) achievement
8) authorize
9) accreditation
10) develop
3. YcrHoe coobmenne «English as a World Language»
Bonpocwi k meme:
— How many people speak English as a mother tongue?
— When did the exporting of English begin?
— What is the number of speakers of English throughout the world?
— Why has English become a world language?
— What facts prove that English is the most wide-spread language on Earth?
- Do you regard languages as a bonus? Prove your opinion.
—In what careers can languages be a tremendous advantage?
— Where do you expect to use your knowledge of English?
— What other languages would you like to learn?
Tema 5. English-Speaking Countries.
Cnucok aumepamypul no meme npusedet 6 maoauye 4.1
3adanus ona camocmosmenvHol pabomoi:
1.Texcter: The United Kingdom of Great Britain and Northern Ireland. The USA. Canada.
Australia.
2. JIekcuKo-rpaMMaTUyYeCKue ypaxHEHHUs.
Boinuwume ¢hopmul cxazyemozo uz cinedyrowux npeonodxcenuu. Onpedenume 8u00-8pemeHHbvle
Gopmul enaconos. Ilepesedume npednodiceHusl.
1) We arrived at the airport when the plane was landing.
2) Ihope that you will have finished the article by the end of the week.
3) Hurry up. The train has already arrived.
4) If the weather is fine, we shall go swimming.
5) She has never been to England but she knows English quite well.
6) She has not visited us since she graduated from the University.
7) He told me that he had bought the computer the day before.
8) The students of our group will take part in the conference in April.
3. Ycrroe coobmenue «English-Speaking Countries. Customs and traditions»
Bonpocul k meme:
— Where is the USA situated? What’s the capital of the USA?
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— What major cities are there in the USA?
— What are the main political parties in the USA?
— What is the official name of Great Britain?
— What are the basic parts of Great Britain?
— What are the main cities of Great Britain?
— What outstanding people were born in England?
— What kind of state is Canada?
- Is Canada a member of the Commonwealth?
— What are the two main languages spoken in Canada? What is the capital of it?
—Is Australia an island or a continent? Where is it situated? Why is English spoken there?
What is the capital of Australia?
— Where is New Zealand situated? What is the capital of New Zealand?
— Why is English spoken as a second language in Pakistan, India, Singapore and many
countries of Africa and Asia?
Tema 6. British Economy. The USA Economy.
Cnucok aumepamypul no meme npuseoet 6 maoauye 4.1
3aoanus ons camocmosamenbHoU pabomoi:
1.Texctri: Economic Terms. British Economy. The US Economy. Global Markets.
2. JIekcuKo-rpaMMaTHyYeCKue ypaxHEHHUs.
1) Bvibepume npagunvHylo hopmy aHeIUUCKO20 21a201d O/ Nepeeood pyccKoz2o 2naz2ona 6
ckookax. Ilepeseoume npednodicenusl.
1) A century ago the main items of British export (6s1u) textile, iron, machinery and wool.
2) Since early times countries (3aunmepecosanst) in trading those goods in which they
(umerom) great competitiveness.
3) Advertising (cuumaemcs) as one of the popular means to promote new products in the
market.
4) You (6vuu) ever to London? — Yes, I (6v1a) there when the exhibition of our goods
(nposoodunacw) there.
5) Our company (npooana) 50 types of new goods since 2000.
6) A variety of electronic equipment (npouzsooumcs) by Japan.
7) In the past, wool and coal (ucnonvzosanuce) as the main sources of energy by man.
2) Boibepume 6epHbili 8apuaHm:
1. Great Britain is a highly developed industrial power.
a) BenmukoOpuTaHus — BEICOKOpPa3BUTAs IPOMBIIUICHHAS MOIIIb.
b) BenukoOpuTanuu BHICOKO Pa3BUTO MTPOU3BOICTBO SHEPTHH.
¢) BenukoOpuranus — BRICOKOPA3BHUTAsI IPOMBIIILIICHHAS IepP)KaBa.
2. The United Kingdom is part of the European Union...
a) and uses the Euro as its currency.
b) and doesn’t use the pound as its currency.
c) but doesn’t use the Euro as its currency.
3. O630p 2KOHOMHYECKUX HOBOCTEH 110 MaTepHallaM aHTJIOSA3bIYHBIX CANTOB.
4. Ycruble coobuienns «British Economy» / «The USA Economy»
Bonpocul k meme:
- What type of economy has Great Britain?
—  What are Britain's major industries?
—  What are its traditional industries?
- Is Britain rich in natural resources?
- What are the important industrial cities of GB?
— Is Britain a big market for food and other consumer goods?
— British agriculture is highly efficient, isn’t it?
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—  What is the financial centre of Great Britain?
—  When did Britain become self-sufficient in oil and natural gas?
- What products does Great Britain have to export and import?
Tema 7. The Chelyabinsk Region Economy Profile.
Cnucox tumepamypul no meme npuseder 8 maodauye 4.1
3aoanus ons camocmosamenbHoU pabomai:
1. Tekctoer: The Chelyabinsk Region Economy Profile. The Capital of the Southern Urals. The
Cities and Towns of the Chelyabinsk Region.
2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHCHHUS.
Ilocmasvme 2nazonvl 6 ckobkax 6 coomseemcmayoujee 8pems:

1) Chelyabinsk (to be founded) in 1736.

2) The camel in the city coat of arms (fo symbolize) commerce.

3) What (to be produced) at this factory?

4) The development programme (to be discussd) tomorrow.

5) Where ... Chelyabinsk (to be situated)?

6) Mountains, lakes and beautiful scenery (to present) great potential for the tourism
business.

7) The system of public education in the city (fo be represented) by universities, academies,
institutes, colleges training specialists for different fields of industry, agriculture,
business, science, culture.

3. YcrHoe coobmenne «The Chelyabinsk Region Economy Profile»
Bonpocwi k meme:
— What mineral resources is the Chelyabinsk region rich in?
—  What do you know about Chelyabinsk in the years of the Great Patriotic War?
—  What are the key industries of the Chelyabinsk region? Name the most important
enterprises.
—  What part of the capital and manpower is concentrated in metallurgy and machine
building?
— What well-known entrepreneurs do you know? What fields (trade, production,
service) do they work in?
—  What elements of investment potential does the region have?
- What products does the region import / export?
- What do you know about economic links of the city with other countries?
Tema 8. Career Choice. Job Interview. CV.
Cnucok aumepamypul no meme npusedet 6 maoauye 4.1
3adanus ona camocmosmenvHol pabomoi:
1. Texctrr: Choice of Job. Job Advertisements. Creating a Resume. Job Interview.
2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHECHHUS.
IIpouumatime 6onpoc 6 npamotl pedu u 8vlbepume cOOMEEMCMEYIOWUL eMy N0 CMbICTY 80NPOC 8
KOCBEHHOU peyi.
1. David: 'What do you think of the new project?’
a) David wanted to know what I thought of the new project.
b) David asked me what you thought of the new project.
2. Linda: 'Is Alice going to be the next group leader?’
a) Linda asked when Alice is going to be the next group leader.
b) Linda wants to know if Alice is going to be the next group leader.
3. Cora: 'Why are Kevin and John still traveling?’
a) Cora wanted to know where Kevin and John were still traveling.
b) Cora wanted to know why Kevin and John were still traveling.
4. Dan: 'Steven, can I borrow your car please?’
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a) Dan asked if he could borrow Steven's car.
b) Steven wants to know can Dan borrow his car.
5. Maggie: 'Did you have enough time to finish your work?'
a) Maggie asked them if they’d had enough time to finish their work.
b) Maggie asked me if they’d had enough time to finish their work.
3. CocTaBiieHHE pE3IOME.
4. Ycraoe coobmenue «Career Choice. Job Interview».
Bonpocul k meme:
— What factors affect our choice?
— What functions does our job perform in our lives?
— What are you good at?
— Why do you want to become an accountant / an economist?
— Where would you like to work after graduating from the Institute?
— What qualities will you need to apply in the work?
— What are employers usually interested in?
— What do you think are your strengths and weaknesses?
— Which is more important to you: status or money?
— What are your long-range goals?
Tema 9. Trade Unions.
Cnucox tumepamypul no meme npugeder 8 maodauye 4.1
3aoanus ona camocmoamenbHoU pabomai:
1. Texcrel: What is a Trade Union? Types of Trade Unions in the UK. Aims and Functions of
Trade Unions. The International Labour Organization.
2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHCHHUS.
Coedunume npeonodicenust uz nepeoti epynnvl (1-6) ¢ npeonosiceHusMU COOMBEMCMBYIOUIE20
3HAYeHus u3 6mopou epynnul (a-f).
1) There are 20 million people in the country who work. One million do not have jobs.
2) Some industries are privately owned and some are state-owned.
3) Prices are much higher this year than last year.
4) At the moment, the economic situation is bad. There is a danger that the economy will
get smaller, not bigger this year.
5) Most working people have to pay about a third of their income to the government.
6) Two million workers are members of labour organizations.

a) The standard rate of income tax is 30%.
b) The unemployment rate is 5%.
c) People are afraid of a recession.
d) Trade union membership is about 10% of the whole workforce.
e) The country has a mixed economy.
f) The rate of inflation is high.
4. Ycraoe coobmenue «Trade Unions ».
Bonpocwi k meme:
- What is the purpose of a trade union?
- Do all employers encourage their staff to join trade unions?
- What do you know about British Trade Unions?
- What ten main objectives has the Trade Union Congress (TUC) distinguished?
- What are the basic rights of Russian trade unions?
- What is the strategy of Russian trade unions based on?
- What are the main objectives of Russian trade unions?
- What reasons can you think of for and against joining a trade union?
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- What are the objectives of your students’ trade union?
Tema 10. Marketing. Advertising.
Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanus ons camocmosamenbHoU pabomui:
1. Texctel: Marketing Strategies; International Marketing; Advertising; The Language of
Advertising.
2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHCHHUS.
1) Coeounume wacmu npeonodcenuit uz 08yx koaonok. Cocmasbme KaK MONCHO 00.bUie
npeonodcenutl. Ilepeseoume nonyyennvie NPeOsIoHCeHUs.

1) Real estate agents help people a) to meet Mr Brown.

2) 1 want you b) overcome problems.

3) I'dlike you c) to meet their obligations

4) We expect the company d) to be asked about it.

5) Social workers help people e) to meet our chief accountant.
6) She is expected f) h) to come any minute.

7) The delegation is reported g) to have left London.

8) He is likely h) to know her address.

9) He is sure 1) to be reliable.

10) It is very difficult for them j) m) buy and sell houses.

2) Coedunume no cMblCy HAYANO0 U KOHeY NPeOloHCEHUSL.
1) In the world of advertising, selling products is......
2) Mass production requires.......
3) Global companies are looking for new ways......
4) Advertising is an important element of the marketing......
5) Advertisers send letters and brochures......
a) to sell their products all over the world.
b) the most important goal.
¢) to potential customers by direct mail.
d) mass consumption.
e) function.
3. CocraBiieHHE COOCTBEHHOMN PEKIaMbl MTPOIYKTa / YCIYTH.
4. YcrHoe coobmenue «Marketing. Advertising».
Bonpocul k meme:
—  What is the goal of marketing research?
—  Why is forecasting so important in business?
- How do changes in production affect living standards?
—  What are the ways of improving profits?
— Name some pros and cons in advertising.
— How does advertising influence competition?
— Does advertising stimulate consumer demand?
Tema 11. Presentation.
Cnucox tumepamypul no meme npuseder 8 maodauye 4.1
3aoanus ona camocmosamenbHoU pabomai:
1. Tekctor: Presenting a Company/ Presenting a Product; Parts of Presentation; Presentation
Techniques.
2. JIeKCUKO-TpaMMaTHYECKUE YIIPAKHCHHUS.
1) Bwibepume npuuacmue I unu npuuacmue II. Ilepesedume nonyueHnuvie cl080CO4emMaHusl.
Cocmasbme npeonodiceHus: ¢ HUMU.
1. prices (affecting/ affected) by market forces
2. farms (growing/grown) wheat and other crops
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enterprises (working/worked) in this sector
supply of agricultural products (depended/depending) on weather conditions
a book (dealing/dealt) with problems of management techniques
consumption (influencing/influenced) by inflation
companies (running/run) successfully
goods (advertised/advertising) on TV
recently (buying/bought) equipment
2) Bvibepume sapuanm, cOomeemcmeayoujutl pyccKkomy nepesooy.
1. (3anyck) new products is essential for the survival of the company.

WXk Ww

a) Launching b) Having launched
2. Your offer is quite (uaTepecHoe). We’ll consider it.
a) interesting b) interested
3. We are (3auHTepecoBaHbl) in opening a new market in this region.
a) interesting b) interested
4. (BeimutatuB) the loan, the firm did not have enough profit left to increase
dividends.
a) Having repaid b) Being repaid

3) Coenaiime npagunbHwlil 86100D:
1. Which sentence might you hear at the beginning of a presentation?
a) Ladies and gentlemen, thank you for arriving today
b) Ladies and gentlemen, thank you for appearing today
¢) Ladies and gentlemen, thank you for coming today
d) Ladies and gentlemen, thank you for showing your faces today
2. The of today’s presentation is to discuss my findings.
a) purpose
b) reason
Cc) cause
d) points
3. Now, begin by introducing myself.
a) allow me
b) let me
c) 1
d) presentation
4. I"d be very happy to _ you to ask questions at the end of the session.
a) tell
b) invite
c) order
d) request
3. YcrHoe coobmienne «Presenting a company / a product».
Bonpocwi k meme:
— What products or services does your company provide? What do you specialize in?
— Are you sure you can succeed in the market?
—  Who are your customers? Are your products (services) aimed at children or adults?
— Do you invest much in the research and development?
What are your plans for the future? Are you going to launch any new products?
Tema 12. Business. Entrepreneurship.
Cnucok aumepamypul no meme npusedet 6 maoauye 4.1
3adanus ona camocmosmenvHol pabomoi:
1. Texkctei: What is Business?; Business Structure; Forms of Business Organisations;
Entrepreneurship; Developing a Business Plan
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2. JIeKCUKO-TpaMMaTUUYECKUE YIIPAKHCHHUS.
1) Bvibepume 6ephbiii 6apuanm nepesooa npeoioHCceHusl.
1. Though farms are not big, they can supply large volumes of food products.
a) XoTs (epMbl U OOJBIINE, OHU HE MOTYT OOecrneunBaTh OOJbIIHE 00BEMBI TPOTYKTOB

IINTaHus.

b) He Bce depmbl OombIe, HO OHM MOTYT OOecrneunBaTh OOJBIIHE 0OBEMBI MPOIYKTOB
IINTaHus.

c) Xots (epMbl HEOONBIINE, OHM MOTYT OOECTeYHBaTh OOJBIINE OOBEMBI IPOTYKTOB
IINTaHUus.

2. The information you need is in this report.
a) Hudopmarnus, KoTopast BaM HY>KHa, HAXOJAUTCS B ’TOM OTUETE.
b) Hudopmanus, rae BaM Hy)KHA, HAXOJAUTCS B 3TOM OTYETE.
c) Hudopmarnus, kakas BaM HY>KHA, HAXOJUTCS B ’TOM PEIIOPTaKE.
2) Bvibepume npasuibHbulll 8apuanm
1. If you earn more you have to pay more __tax.
a) salary b) money ¢) income
2. Can I pay _ cheque?
a) with b) from c) by
3. Last November the bus went up by 5%.
a) fees b) taxes c) fares
3) You are the chief editor of "Who’s Who In European Business". Decide which companies are
market leaders in car manufacturing, shoe making, soft drinks production, copying equipment
manufacturing. Think what information about the companies you will include in your book.
3. YcrHoe coobmenue «What is Business? »
Bonpocul k meme:
—  What is the objective of running any business?
- Is it better to work for a big company or to run your own small business?
—  What is the role of small business in the Russian economy? Where are more small
businesses: in manufacturing? in wholesale? in service? in retail? in finance? ...
—  What forms of business organizations do you know?
—  What do you know about the history of Russian entrepreneurship?
— What qualities should an entrepreneur have?
Tema 13. Business Correspondence
Cnucox tumepamypul no meme npuseder 8 maodauye 4.1
3aoanus ons camocmosamenbHoU pabomai:
1. Texcror: IlepeBoa 00pa310B pa3HBIX BUJOB MTUCEM, CBSI3aHHBIX C JIEJIOBOM MOE3KOM.
2. JIekcuKo-rpaMMaTHyYeCKue ypaxHEHHUs.
1) Conocmasvme anenuiickue Kaiuuie U blpadCenusl ¢ pycCKUMU anaio2amu

1) to take into consideration a) cooOummTe HAaM

2) let us know b) wmbI OblTH ObI BaM npu3HaTENbHBI
3) to offer C) TOpromas sipMapka

4) we should be obliged d) npuHHMaTh BO BHUMaHHE

5) trade fair €) TPEeMIOKUTh

2) 3anonnume nponycku 8 0e1080M RHUCLME.

The name of your __/__ has been given to me by the | a) indicated h) board
Hotels __ 2, and I shall be __3__ obliged if you will | b) private i) hotel
_ 4 me know whether you have the __ 5 |c) accommodate j) much
accommodation __6__ for 3 weeks, from 15 July: one |d) let k) terms
__7__ room, if possible with __8__ bathroom, and one |e) advance 1) double
single room. f) available m) tariff
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If you are able to __9__us at the time __/0__ please let | g) following n) association

me have your __//__ or brochure giving inclusive
_ 12
I thank you in __/4__ for your reply.

forfull 13 .

3) Cocmasvme ycnoguvie npednodicenus. [lepesedume ux Ha pyccKuil A3viK.

1)
2)

3)
4)
5)
6)

7)
8)

You did not ring me up, so I did not know you had problems. If ...

This house is very nice and comfortable, but it is not very good for living because it is
situated close to a chemical plant and the air around is very bad. If ...

He is an excellent specialist, but I cannot ask his advice because I am not acquainted
with him. If ...

He always gets top marks in mathematics because it is his favourite subject and he
works a lot atit. If ...

He was not in town, therefore he was not present at our meeting. If ...

He speaks English badly: he has no practice. If ...

The girl did not study well last year and received bad marks. If ...

They spent a year in Rome, so they speak Italian fluently. If...

3. [Ipakmuka cocmagnenus 0en08bix nucem no CUmyayuu.
Write a letter to a business contact to invite them to a meeting or event. Prepare the situation,
real or imaginary, using the questions below.

What is your company’s business? What products/services do you offer?

What kind of meeting/event are you going to organise? What is the agenda/reason?
Who is the person that you are inviting?

Why would they be interested and want to come?

Do they need to prepare or bring anything?

What are the details? (date, time, place, etc.)

Are there any other practical details like lunch, refreshments, etc.?

Do you want them to reply by a certain date to tell you if they can come?

Tema 14. Cross-Cultural Communication.

Cnucox tumepamypul no meme npuseder 8 maodauye 4.1

3aoanus ona camocmosamenbHoU pabomai:

1. Tekctsor: Culture Differences; Cross-Cultural Management; Business in Japan.
2. JIekcuko-rpaMMaTHyYeCKue ypaxHEHHUs.

1) [Hozaoaiimecw, kakue cnoga nponyujensi 8 npeooHceHUsX.

1y
2)
3)
4)
5)

6)
7)

8)
9)

The first lesson about wo in other countries is to learn the language and by that I
don’t just mean the words people speak.

It is body la , dress, manners, ideas, the things that people do.

The way people behave highlights many of the differences we see between cu

Some of these differences may be only on the surface — dress, food, hours of wo -
while others may be deeper and take longer to de______ with.

Mostly, it is simply a question of getting used to the differences while getting on with
bu .

Some of the di may be an improvement.

People are more polite, the se is better, you ask for something to be done and it
happens without having to ask again.

However, ot differences can be annoying, like punctuality.

If youin_____ people to a party at 7 o’clock your guests will consider it po_____ to
turn up on the dot in Germany, five minutes ea_____ in the American Midwest, an
ho early in Japan, 15 mi_____ afterwards in the UK, up to an hour afterwards in

Italy and some time in the ev in Greece.

10) It is simply the accepted thing to do in their own co .
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2) Boibepume npasuibHulll 6apUAHI.

1) is spoken in many countries such as Saudi Arabia, Egypt, United Arab Emirates,
Qatar, Morocco, Tunisia, etc.

A. Arab

B. Arabic

C. Arabesque
2) If you were in Amsterdam, what language would you hear?
A. Dutch
B. Deutsch
C. Hollandaise
3) In England, they speak English — but what do they speak in Thailand?

A. Thalian
B. Thai
C. Thailic
4) Which of the following is NOT correct?
A. Chinese

B. Portuguese
C. Germanese
5) Sergey comes from Russia so his tongue is Russian.
A. father
B. mother
C. brother
6) A siesta is a little sleep in the afternoon, but which language does it come from?
A. Spainish
B. Spanish
C. Spanner
3. CocTaBiieHHE PE3CHTAIlMN CTPAHBI.
3.2.Tembl cooOmeHUI
Ounasn hopma odyuenus:
1. Family Traditions (CeMelinble TpaaULINH)
2. Institute Life (CtyneHnueckast >ku3Hb)
3. The Academy of Labour and Social Relations. The Urals Social Economic Institute
(ATuCO. YpC21.)
4. English as a World Language (AHrIuiicKkuii Kak MeXI1yHapOAHbIHN S3bIK) )

5. English-Speaking Countries (AHTJIO-TOBOPSIIINE CTPAHbI)

6. British Economy. The USA Economy (OkxoHomuka BenukoOputanuu. DKOHOMHKA
CIIA)

7. The Chelyabinsk Region Economy Profile (Qxonomuka Yensa6unckoit ooiactu)

8. A Job Interview. CV (CobecenoBanue npu npueme Ha padoty. Pesrome)

9. Business. Entrepreneurship (busnec. IIpeanpuauMarensCcTBo.)

10. Presentation (Ilpe3enTarus)
11. Marketing. Advertising (Mapkerunr. Pexiiama)
12. Country Culture (KynbTypHBIE 0COOCHHOCTH CTPAHBI)
3aounan popma odyuenusa:
1. About Myself, My Family, Work and Studies (O cebe, Mmost cembsi, paboTa, yuaeba)
2. The Chelyabinsk Region Economy Profile (Qxonomuka Yensiounckoii obmactu)
3. Presenting a Company (ITpe3enTtanusi KoMnaHum)
4. Business (bu3nec)
3.3.Bonpocskl 1151 codecenoBaHusi
1. What advantage does the knowledge of a foreign language give you?
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What two questions should a young person ask himself before taking a job?
What determines our standard of living?
Is job satisfaction important for you?
What are the main objectives of Russian trade unions?
What are the key industries of the region?
How does education influence the social status of a person?
What is marketing research used for?
How does advertising influence competition?
10. What is the objective of running any business?
11. What necessary qualities should a manager have?
3.4. Tembl AJ151 AUCKYCCUH
What are the advantages of a fine knowledge of a foreign language?
The language of advertising.
Social problems of our society.
What professions will have good job opportunities in future?
How should you conduct yourself during the interview?

WX A DD

NA b=

4. OCHOBHAA 1 JOHNOJIHUTEJIbBHAS YYEBHAS JIMTEPATYPA,
HEOBXOJIUMASA J1JIs1 OCBOEHUA JNCHUIIJIMHBI (MOY JIS)

1.1. Janunosa I'.B. English in business world : yue6. / I'.B. Jlanmnosa, H.B. MaBpuna ; OVII
BIIO "ATuCO", YpCOU (¢pumman) OVII BIIO "ATuCO", Kad. uHOCTp. 53. M JEIOBBIX
kommyHukanui. - M. : ATuCQO, 2014. - 320 c.

1.2.Ilpeobpaxenckas, A. A. [lenoBas mepenucka Ha aHTJIMKHCKOM si3bike.- M.: «HarmoHanbHBbIi
Otkpeiteiii  YauBepcuter  «MHTYUT»,  2016.-  70c.-  [DnekTpoHHbld  pecypc].-
http://biblioclub.ru/index.php?page=book_red&id=429121&sr=1

1.3.MopozoBa, E. H. AHIIMiiCKHMii SI3bIK: yueOHO-METOAMYECKOe mocolue.- Momkap- Oua:
«[T'TY », 2014.- 116¢.- [DnekTpoHHbII pecypc].-
http://biblioclub.ru/index.php?page=book_red&id=439275&sr=1

1.4.Apakun, B. /. Ilpaktnueckuii kypc anriuiickoro sizbika.- M.: BJIAJIOC, 2012.-220c.-
[DnexTponHsIit pecypc].- http://biblioclub.ru/index.php?page=book&id=276003&sr=1
1.5.10nsxoBa B.A. AHTITUNCKUI S3BIK 1J11 SKOHOMHUCTOB [DIJIEKTPOHHBIN pecypc]: yueOHUK aJis
OakamaBpoB/ IllmaxoBa B.A., I'epacmna O.H., T'epacuna FO.A.— DIEKTpOH. TEKCTOBBIC
JaHHble.—  M.: JamkoB u K, 2014.— 296 c.— Pexxum JOCTyMa:
http://www.iprbookshop.ru/24770.— 9bC «IPRbooks»

1.6.BanoBa FO.A. AHrnuiickuil si3bIK Ui CTylIeHTOB 3aoyHOM (opmbl oOyuenus I-II kypcos
HESI3BIKOBBIX CIIEIUANTBHOCTEH [DNeKTpoHHBIH pecype]: yueOHOe mocobue/ MBanoBa [O.A.,
IToxycaeBa T.H.— DmnexTpoH. TekcToBble nanHble.— CapatoB: Ai IIu Op Menma, 2015.— 87
c.— Pexxum nocryna: http://www.iprbookshop.ru/31702.— 3BbC «IPRbooks»

JlonoJIHuTeIbHAsA JINTepaTypa:

Hanwny
Ne
ABTOp HassaHue N3paTtenscteo | [ofn ne B
n/n
ObC
2.1 | Maspuna H.B. | [lenoBas nepenucka Ha anrauiickom | M.: ATuCO 2008
S3bIKE: yaeOHOE mocoome
2.2 | Maspuna H.B. | Trade Unions. [Ipocoro3sr: YpCoOU 2012
COOpPHUK y4eOHO-METOIMIECKUX ATuCO;
MaTepUajoB YenstOuHCK
2.3 | llax-Ha3apoBa | AHTIWHCKUI JJIs Bac: Y4COHUK M.: Beue 2011
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B.C,
’KypaBueHko
K.B.
2.4 | R. Murphy Essential Grammar in Use (for Cambridge 2008
elementary students). English University Press
Grammar in Use (for intermediate
students)
2.5 | Janunmosa I'.B. | AHrnuiickuii s3b1k: YueOHOE YpCoOHU 2010
ocoOue MO MPAKTUYECKOM ATuCoO;
rpaMMaTHKe YensOunck
2.6 | Kacarkuna O. AHTIIHHACKHN S3BIK. Y4eOHBIC YpCoOHU 2012
E. Marepualibl 1 KOHTpoJibHOE 3afganue | ATuCo;
Nel nnst camocrositensHOM paboTel | YenssOnHCK
crynentoB I kypca 3a04HOl HOPMBI
00y4YeHHs 110 HAIPABJICHUSAM
«IKOHOMUKA» U «MEHEIHKMEHT».
2.7 | Apo3nosa AHTTIUICKHH S3bIK. YueOHbIC YpCoOU 2012
I0.C., Marepualibl 1 KOHTpoJibHOE 3afganue | ATuCo;
®edenosa U.P. | Ne 2 nnist camoctositensHOM paboTel | UensOunck
cryneHnToB I kypca 3a04HOl HOpPMBI
00y4YeHHs 110 HAIPABJICHUSAM
«IKOHOMUKA» U «MEHEIHKMEHT».
2.8 | byrtoruna O.B., | Aurnuiickuii sa3b1K. YueOHbIE YpCoOHU 2012
Hanunosa I'.B. | marepuansl u koutpoasHoe 3aaanue | ATuCO;
Ne 3 st camocTosaTenbHOM paboThl | YensaOuHCK,
crynentoB Il kypca 3aounoi HopmbI
00y4YeHHs 110 HAIPABJICHUSAM
«IKOHOMUKA» U «MEHEIHKMEHT».
2.9 | Neil Wood Business and Commerce Workshop | Oxford 2003
University
Press,
2.10 | JanunoBa I'.B. | Anrnuiickuii s3b1k: JIekcuueckuit YpCoOHU 2011
MuHuMYM. [Ipodeccrnonanbroe ATuCoO. -
oO0IIIeHUE: METOIUYECKIE YensOuHCK
PEKOMEHIalluHU IO
CaMOCTOSITENILHOM paboTe.
2.11 | byrroruna O.B. | Presenting in English: coopuauk YpCoOHU 2013
yuebHo-MeToauueckux MarepuanoB. | ATuCO. —
Yena0MHCK,
2.12 | byrtoruna O.B., | The Economy of the English- YpCoOU 2010
ZaitnytauHoBa | Speaking Countries and the ATuCoO;
n.p. Chelyabinsk Region. OxoHomuka YensiOuHCK,
AHTJIOTOBOPSIINX CTPaH U
Yensbunckoit obmactu: cOOpHUK
y4.-METOJ]. MaTEpPHAaJIOB.
2.13 | KonecHukosa AHTIUUCKUM 17151 MEHEHKEPOB. M.: U3n.uentp 2014
H.H., [lanunosa | English for Managers. «AxameMus»
I'B,,
JleBsaTkuHa
JLH.
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2.14 | Elizabeth Across Cultures Pearson 2006

Sharman Education
Limited.

5. PECYPCBHI HH®OOPMAIIMOHHO-TEJIEKOMMYHUKAIIMOHHOM CETH
"UHTEPHET", HEOBXOJAMUMBIE JJI51 OCBOEHUS JUCHUITTIMHBI

MoAayJis)

Ne

iy WHTepHeT pecypc (agpec) OnucaHune pecypca

n

1 | www.bbcworldservice.com/learningenglish AyTEHTUYHBIC MaTEPUAITBI 110 U3YICHHIO
AHIJIMKMCKOTO S3bIKA B YCJIOBUAX ayJUTOPHOU U
CaMOCTOSTEIIbHON PaOOTHI

2 | www.onestopenglish.com AyTEeHTUUYHBIE MaTEPUAJIBI 110 IPAKTUKE
AHTJIMKACKOTO SI3bIKA

3 | www.britishcouncil.org/learningenglish Caiit bpurtanckoro CoBera, OpraHu3alnuu
00pa3oBaTeNbHBIX 1 HHPOPMAIIMOHHBIX
IIPOEKTOB

4 | www.study-english.info I'pammaTryecKkuii, JIGKCUYECKUU U
MH(GOPMATUBHBINA MaTepuai s
CaMOCTOSITENIbHON pabOThl CTYIEHTOB Pa3HOTO
YPOBHSI IOATOTOBKHU

6. TUIIOBBIE KOHTPOJIBHBIE 3AJJAHUS WJIU UWHBIE MATEPHUAJIBI,

HEOBXOJIUMBIE 151 OLIEHKHA 3HAHWH, YMEHUIM, HABBIKOB U (WJIN)
OIIBITA AEATEJIBHOCTHU, XAPAKTEPU3YIOIIUX ITAIIbI
®OPMUPOBAHUSA KOMIIETEHIIAN B IMPOLECCE OCBOEHMAA
OBPA3OBATEJIbHON ITPOTPAMMABI

Otan GopMUpOBaHMS KOMIIETEHIIMH B MPOLIECCEe U3YUEHHS JUCUUIUIMHBI «IHOCTpaHHBINA S3BIK»
XapaKTepPHU3yeTCsl CIECAYIONIMMHI TUIIOBBIMU KOHTPOJIBHBIMH 33 JaHUSMH.

TunoBble KOHTPOJIbHbIE BONPOCHI 1JIsl MOATOTOBKH K 3K3aMeHY (3a4eTy) NPHU NPoOBeIeHNHU
MPOMEKYTOUYHOI aTTecTAlNHU MO AUCHHUILINHE

6.1. Tems! ycTHON peun

1)
2)
3)

4)
5)
6)
7)
8)
9)

Family Traditions (CemeitHbIe TpagUITIN)

Institute Life (Ctynenueckasi ’KU3Hb)

The Academy of Labour and Social Relations. The Urals Social Economic Institute
(ATuCO. YpC3WH.)

English as a World Language (AHTIMiCKUN KaK MEXITYHAPOIHBIN S3bIK) )

English-Speaking Countries (AHI10-roBOpsILME CTPAHBI)

British Economy. The USA Economy (Okonomuka Bennkoopuranuu. Dxonomuka CIIIA)
The Chelyabinsk Region Economy Profile (OxoHoMuka YensOnHCKOM 061acTH)

A Job Interview. CV (CobecenoBanue npu npueMe Ha padboty. Pesrome)

Business. Entrepreneurship (busnec. IIpeanpuaumaTenseTso.)

10) Presentation (ITpe3enTarius)
11) Marketing. Advertising (Mapkerunr. Pexnama)
12) Country Culture (KynbTypHBIE 0COOCHHOCTH CTPAHBI)

1)
2)

3aounan popma odyuenusa:

About Myself, My Family, Work and Studies (O ce6e, Mmost cembsi, paboTa, yaeba)
The Chelyabinsk Region Economy Profile (OxoHoMuka YensOuHCKOM 061acTH)
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3) Presenting a Company (IIpe3eHranus koMnaHun)

4) Business (buznec)

6.2. ITpumepnl TecToBbIX 3a1anuii mo teme «Marketing. Advertising»
Bapuanr 1

1. Bvoibepume nooxoosnuiee no cMuiCly C1080:

1. The stores tell the public about what they have at what prices.
a) products b) advertisements ¢) shops

2. Decisions have to be made about the channels of and delivery.
a) placement b) pricing ¢) distribution

3. Advertising is impersonal, usually paid communication intended to inform, educate, ,
and remind.

a) manage b) persuade ¢) produce
4. Advertisements can be seen in newspapers, magazines, and television every day of the
week.

a) on b) in c) at

5. A brand is a name, term, design, symbol, or other feature that distinguishes products and
services from offerings.

a) efficient b) competitive ¢) customers’
2. Bvibepume nooxooauyro no cmulciy 4acmo pequ:
1. Market analysts _____the target market for a particular product.
a) identification b) identify
2. Enterprises in this sector are not very big.
a) working b) worked
3. Factory representatives products to wholesalers and retailers.
a) distribution b) distribute
4. Both the buyer and the seller must be
a) satisfaction b) satisfied
3. Boioepume nooxooauyio no cmulciy cpammamudecKyro popmy:
1. The department and the marketing department met and discussed the new product.
a) advertising b) advertised ¢) advertise
2. sales volume can be obtained by new markets for existing products /
services.
a) Increased, found b) Increasing, finding ¢) To increase, to find
3. In many cases, ___advertisements of any kind is called a campaign; usually several
different ads with a common theme make up a campaign.
a) launching b) launch ¢) to launch
4. The value of imported goods in the GDP.
a) does not include  b) is not included ¢) has included
5. We won’t start discussing this question until the Production Manager _
a) will arrive b) won’t arrive C) arrives

4. Bvioepume eapuanm, coomeemcmeyoujuil pycckomy nepesooy.
1. We are (3aunTepecoBaHsbl) in opening a new market in this region.

a) interesting b) interested
2. The first step in (TutanupoBaHuM) business is to define the main aim of business.
a) being planned b) planning

3. (OxonuuB) a college he decided to get higher education.
a) Having finished b) Finished
5. Boioepume gepuulit gapuanm nepesooa nPeonoHceHus:
1. Before leaving, you need to speak to the head of the sales department.
a) [Ipexne, ueM Bbl yHAETE, BbI JOJKHBI IOTOBOPUTH C PYKOBOJUTENIEM OTENA POJAXK.
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b) Ilpexne, uem yiTH, BaM HY>KHO ITOTOBOPUTH C PYKOBOJUTEIEM OTJIEa MPOJAK.
c¢) Korna BeI cobepérech yXoauTh, 3alIUTE B OTIET TIPOJAK.
2. Switzerland maintains its reputation promoting the selling of famous Swiss watches all over
the world.
a) MexnayHaponHas cnaBa llIBefinapum nOepXUTCA Ha pemyTalMd  3HAMEHUTBIX
MIBEMIIAPCKUX YACOB.
b) LBelinapust mpoAaaéT CBOM 3HAMEHUTHIE IBEHIIAPCKUE YaChl 110 BCEMY MUpY Oiaronaps
CBOEH peryTaiuu.
c) lBeitapust moaep>KMBAET CBOIO pEIyTalMio, MPOABUTAs MO BCEMY MHUPY MPOAAKU
3HAMEHUTHIX IIBEHIIAPCKUX YaCOB.
3. Payment for the machines delivered will be made in June.
a) MammHbl, 1OCTaBJICHHBIEC B HIOHE, OIJIaYCHEI.
b) Onnara 3a JOCTaBICHHBIC MAIIMHEI BHECCHA B HIOHE.
¢) Omutara 3a 1ocTaBJIEeHHBIE MAllIMHBI OyIeT TPOU3BEICHA B UIOHE.

Bapmuanr 2
1.Bvibepume nooxoosauiee no cmvicity c10680 Uiu c1080codemanue:
1. Advertising has developed into a billion-dollar business which many depend.
a) for b) on ¢) at
2. Pricing refers ____ the process of setting a price for a product, including discounts.
a) at b) to c) by
3. Celebrities are often involved in advertising ____ such as television or print
adverts to advertise specific or general products.
a) events b) companies c) campaigns
4. A market is the set of all actual and potential _ of a product.
a) buyers b) sellers ¢) retailers
5. Advertising must work with other marketing tools and business elements to be
a) high b) developed ¢) successful
2. Bvibepume nooxooauyro no cmulcy 4acme pequ:
1. Last week the boss her because of her efficient work.
a) promotion b) promoted
2. Foods, drinks, confectionery and toiletries are called fast moving goods.
a) consumer b) consume
3. Our is very successful.
a) production b) productive
4. Sony is a major __of General Electric.
a) competitor b) compete
3. Boibepume nooxooauyro no CMulcy ZpamMMamudecKyro popmy:
1. Cutting taxation will help the workers.
a) lower-paying b) lower-paid c¢) low paying
2. Every aspect of a market , the nature of the product itself, is driven by the

needs of potential consumers.
a) offering, included b) offered, included c) offering, including

3. the report for the conference I’'m going to speak at.
a) I've finished writing b) I'm finishing writing c) I write

4. The plan of the company is to increase profits by prices at the local market.
a) having reduced b) being reduced c¢) reducing

5. They’ve put a lot of money into into the European market.
a) breaking b) to break ¢) break

4. Bvibepume sapuanm, coomeemcmeylouuil pyccKkomy nepesooy.
1. Your offer is quite (uaTepecnoe). We’ll consider it.
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a) interesting b) interested
2. (Beimmatus) the loan, the firm did not have enough profit left to increase dividends.

a) Having repaid b) Being repaid
3. The visitors (mpu6sIBaroniue) this afternoon are a Japanese trade delegation.
a) having come b)coming

5. Boioepume sepnulit eapuanm nepesooa npeod10MHceHus:
1. After having signed the documents, the owner transferred his real estate to this sports club.
a) [Tocne moanucanus JOKYMEHTOB Biajieliel] Iepeal CBOI0 HEABMKUMOCTh CIIOPTUBHOMY
KITyOy.
b) Ilocne moamucanusi TOKyMEHTHI ObUIM MEpPEAaHbl PeaJbHOMY BJIaJEIbIly CIIOPTUBHOIO
KITyOa.
c) Ilocne moamucanusi AOKYMEHTOB CIOPTHUBHBIA KIyO0 Tmepemén B COOCTBEHHOCTH
BIIAJIEIIbIIA.
2. Having been increased by means of international trade, competition makes domestic firms
raise efficiency of labour.
a) KonkypeHuus, yBEeJIUYHMBUIMCH C TIOMOIIBIO BHEIIHEH TOPIrOBJIM, 3acCTaBIIAET
OTE€UECTBEHHBIC (DUPMBI TOBBIIIATH ()PEKTUBHOCTD TPY/Ia.
b) YBenuurMB KOHKYPEHIIMIO HA BHEUIHEM pBhIHKE, MECTHBIE (PUPMBI JOOHIUCH OOJbINIEH
s exTuBHOCTH TPy/IA.
¢) KoHkypeHnusi MecTHBIX ()UPM Ha BHEIIHEM PBIHKE CIIOCOOCTBOBAJIa TOBBIIICHUIO HX
3¢ PeKTUBHOCTH.
3. Money spent on the brain is never spent in vain.
a) Jlenbru, He MOTPAYEHHbBIEC HA PA3BUTHE yMa, OKYMAIOTCSl.
b) Jlenbru, noTpayeHHble Ha 00pa30BaHKE, OTPAYCHBI 3PS5l
c¢) Jlenbru, moTpaueHHbIE HAa 00Opa30BaHUE, OKYAIOTCS.
Kputepun oOLeHKM U3JI0KEHbI B IIKajd€ OLEHKH JJI MPOBEICHUS MPOMEXKYTOUYHOM
aTTecTaluy MO TUCHUILIMHE B 11.6.2.
6.3. TunoBbie NpakTHYecKue 3aJaHUA (TecTbl) OMJIETOB AJIS NPOBEACHUS POMEKYTOUHOM
aTTecTallMy MO JMCUHUIIMHE
[IpomexxyTrounast aTTecTalusi B BHUJAE 3ayema/IK3amMeHa TPOBOJUTCA IO CEMECTPaM.
OOBEKTOM KOHTPOJISL SBISETCS NOCTHXKEHHE CTYIACHTaMH OIPEAEICHHOrO0 YPOBHS BiaJleHUs
WHOSI3BIYHOM KOMMYHUKATHBHOW KOMIIETCHIIMEH M COOTBETCTBYIOMIEH OOIIEKYIbTYPHOH
komneTeHnue. ConepikaHue MPOMEKYTOYHON aTTeCTallMi MOXKET BKJIIOYATh B ce0si: MepeBojl
co cioBapem/0e3 cloBapsi TEKCTOB; Tepenady CoOJEpKaHUs MPOYUTAHHOTO; JIEKCHKO-
rpaMMaTH4YeCKUE KOHTPOJIbHBIE PAOOThI; YCTHBIE MOHOJIOTMUYECKHE BBICKA3bIBAaHUS B paMKax
U3Y4eHHOU TemaTuku u T.J. OObeM M CTeMeHb CIOKHOCTH TPEIaraéMoro marepuana
OTIpEeeNAIOTCS TMpEeno/iaBaTeleM B 3aBHCHUMOCTH OT YPOBHS 3HAaHUM CTyIeHTOB. B kaxaom
ceMecTpe TpeOOBaHUS YCIOXHAIOTCS — 00beM (TEKCTOB, CcTaTeld, MOHOJOIOB U Jp.)
YBEJIMYUBAETCS, BpeMs Ha MIOJrOTOBKY COKpAIlaeTCsl.
HToroBbiii TeCT MO0 AMCUMUIJIMHE

Bapuanr 1

HaumenoBa
Bomnpoc Hme
KOMIeTEeHIH
U
Choose the correct variant.
1. Every day Jane _ at the office at about nine. OK-4
a) arrive b) arrives c) is arriving
2. This journey by our sponsors. OK-4
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a) is organized b) is organize C) organizes

3. The secretary said that she____ a reservation for me at the hotel. OK-4
a) has made b) had made ¢) will make
4. Which of these groups of adjectives is correct? OK-4
a) popular, more popular, popularest
b) good, better, best
c) little, less, most little
5.You work hard at your English if you want to pass the exam. OK-4
a) must b) can ¢) may
6. Read the Russian sentence and choose the English corresponding modal verb. OK-4
OHU He cmoenu COCTaBUTh TOYHBIM SKOHOMUYECKHM MPOTHO3.
a) cannot b) might not ¢) could not
7. How does she earn at her new job? OK-4
a) many b) much
8. You know the foreign market, ? OK-4
a) don't you b) isn’t it ¢) do you
9. Many multinational companies usually try_______ local staff. OK-4
a) toemploy  b) to be employed ¢) employ ITK-7
10. Choose the correct English translation. OK-4
OH OBl X0Te, YTOOBI BONIPOC OBLT PEIIEH CETOTHS.
a) He would like the matter to settle.
b) He’d like the matter to be settled today.
C) He likes the matter to be settled today.
11. Look at the figures _ the development of our firm. OK-4
a) illustrating b) illustrated
12. Find the correct translation OK-4
Governments take special measures restricting foreign imports to protect
domestic producers.

a) IlpaButenscrBa MPUHUMAIOT CrieliaIbHbIE Mepbl o
PECTPYKTYPUPOBAHUIO WHOCTPAHHOTO HMIIOPTA JUISL 3AIUTHl MECTHBIX
MPOU3BOAUTENEH.

b) UroOBl 3alIUTUTH OTEYECTBEHHBIX IPOM3BOAMUTENCH, MPaBUTEIHCTBA
OPUHUMAIOT CIIEUHajIbHbIE MEpbl, OTPAaHMYMBAIOIIUE HWHOCTPAHHBIN
UMTIOPT.

c) [IlpaButenbcTBa TMPHUHSIIM CHEUUANbHBIE MEpPbI, OrPaHUYHBAIOIINE
WHOCTPAHHBIA UMIIOPT, YTOOBI 3AIIUTUTH MECTHBIX MTPOU3BOTUTEIICH.

13. I would be grateful if you could send me a new program. OK-4
a) S Oyny mpu3HaTenbHa, ecau Obl BBl IPUCIATN MHE HOBYIO IIPOrpaMMy. IK-7
b)  Ecnu Ob1 MOTJIH IpUCTIATh HOBYIO IPOTpaMMy, s Obli1a ObI paja.
c) S Obuta Obl mpU3HATENbHA, €CIK Obl BBl MOTJIM NPHUCIATh MHE HOBYIO
Iporpammy.

14. The history of the trade union dates back to 1825. OK-4

a) movement b) moves ¢) moving

15. Everything depends_ their signing the contract in time. OK-4

a) with b) on c) at

16. Choose the suitable reply OK-4

Guest: “I want to speak to the manager!”
Receptionist: “ ”
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a)  She is not available at the moment. Can I help you?
b)  She is busy now.
¢) Youcan’tdo so!

17. In the region there are great opportunities to the tourism business. OK-4
a) import b) develop  c¢) export
18. Our is ‘Never stop at what has been achieved”. OK-4
a) label b) brand ¢) motto
19. Choose the products of metallurgy industry OK-4
a) coal, oil, natural gas, nuclear power, petroleum, etc
b) wheat, oats, corn, beef, pork, chickens, sheep, etc
c) steel, ferrous/non-ferrous metals, alloys, etc.
20. What is the financial center of New-York? OK-4
a) Broadway b) Fifth Avenue ¢) Wall Street
Bapuanr 2
Haumeno
BaHUe
Bomnpoc
KOMIIeTeH
10101
Choose the correct variant.
1. A foreign delegation _ to Chelyabinsk to have talks. OK-4
a) were invited b) was invited  ¢) is inviting
2. Great Britain the euro currency yet. OK-4
a) adopted b) has not adopted ¢) will not adopt
3. The General Manager said that their company _ cars. OK-4
a) sold b) sells ¢) sell
4. Which of these groups of adjectives is correct? OK-4
a) important, importanter, most important
b) good, gooder, best
c) great, greater, greatest
5. We go to the bank today. We haven’t got any money. OK-4
a) must b) mustn’t ¢) had to
6. Read the Russian sentence and choose the English corresponding modal verb OK-4
O06nacTb Mmoorcem pa3BUBATh TYPUCTHUECKUE YCIYTH, 00Jaast OiaronpusTHHIMU
MPUPOTHO-KIMMATUYECKUMU YCIOBUSIMH.
a) can b) must ¢) could
7. How countries have you visited? OK-4
a) many b) much
8. You haven't been to Brazil, ? OK-4
a) haven’t you b) have you ¢) do you
9. Our main task is the right service for our customers. OK-4

a) to provide b) provide  c¢) to be provided

Crp. 24 u3 30




10.Choose the correct English translation. OK-4
®dupma xorena, 9ToOBI MBI Pa3MECTHIIN Y HUX 3aKas3.
a) The firm wanted us to place the order with them.
b) The firm wants us to place the order with them.
¢) The firm wanted the order to place with them.

11. Read carefully the details in the document. OK-4
a) writing b) written
12. Having designed the Internet site, the company is sure to achieve good OK-4

results in promoting its goods.
a) Co3naB HMHTEepHET-CaliT, KOMIIAHWSI HABEPHAKA JOCTUTHET XOPOIIUX
PE3YIbTATOB B IIPOABUIKCHUN CBOUX TOBAPOB.
b) Co3naB HTEpHET-CAlT [JIs1 pEKJIaMUPOBAHUS CBOMX TOBAPOB, KOMITAHUS
JIOCTHIJIA XOPOILINUX PE3YILTATOB.
c) Ha cBoém MUHrepHer-caliTe KOMIAHUsA COOOIIMJIA O XOPOIIHMX
PE3yJibTaTax B PCKIAMUPOBAHNUN CBOUX TOBAPOB.

13. If they guaranteed success I would join them. OK-4
a) Eciu Obl oHM rapaHTHPOBAJIH yCIIEX, 1 K HUM IIPHCOETUHIOCH.
b) Ecnu oHM TapaHTUPYIOT yCHeX, 1 K HUM MPUCOETUHIOCH.
¢) 51 Obl K HUM NPUCOEAUHUIICS, €CITH OBl OHU TaPAHTUPOBAIIN YCIEX.

14.The article deals with the problems of our country economic OK-4
a) policy b) politics ¢) politician

15. I am looking forward meeting my friends. OK-4
a) in b) to c) at

16. Choose the suitable reply OK-4
Employee: “ ”

Director: “Sorry, I am too busy on Tuesday.”
a) Can we have a meeting on Tuesday?
b) Are we very busy on Tuesday?
c) Tuesday is a very good day for work, isn’t it?

17. The government must support the development of small . OK-4
a) capital b) business  c¢) production

18. The company focuses its activities and products on consumer . OK-4
a) demands b) supplies  c¢) offers

19. Choose the products of fuel and energy sector OK-4

a) coal, oil, natural gas, nuclear power, petroleum, etc
b) wheat, oats, corn, beef, pork, chickens, sheep, etc.
¢) trade, transport and storage, communication, hotels, etc

20. What is the capital of the USA? OK-4
a) New-York b) Washington D.C. c¢) Chicago

6.3.4. Dx3aMeHaAIlMOHHbIE MAaTEPHAJIbI
Cooeporcanue Ik3amena (2 cemecmp)

Ounas dhopma 0byuenus

1. YreHue ¥ NUCBMEHHBIM IEPEBOJ CO CIOBAPEM TEKCTAa B paMKax H3YYEHHOM TEMaTHKU
o6bemoM 1.000 meyaTHBIX 3HAKOB (BpeMs Ha MOATOTOBKY — 30 MUHYT).

2. JlekcHKO-rpaMMaTH4ECKOE 3aJaHueE.

3. Mononoruueckoe coobmenne ooveMoMm 15-20 mpemtokeHH B paMKax H3yYEeHHOUH
TEMaTUKHU (BpeMs Ha NOATOTOBKY — 15 MUHYT).

Temamuka MOHONO2UYECKUX COOOUEHULL:
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1) Moii uactutyr. ATuCO.
2) Dxonomuka Benmukobputanumu.
3) DOxonomuka CIIIA.
4) DxoHomuka YenaOunckoii obnacTH.
5) Beibop npodeccuu. Pezrome. CobecenoBanue.
OO0pa3ubl JK3aMeHAIIMOHHBIX MATEPHAJIOB (2 cemMecTp)
O0pazen Texcra 115 NepeBoa €O CI10BapeM
BRITS' TOP TIPS
Tim Eggar, Chairman, Russo-British Chamber of Commerce
The natural resource sector remains the No. 1 attraction internationally, but I think that
the whole of the retail sector and consumer products are attractive. Russia remains a very fast-
growing consumer economy, which is very quick to adapt to new consumer strategic trends.
There are a lot of British companies already in the area and I would expect many more to come
in.You can get in relatively low-cost, learn about the market and you can expand. Companies
who have done that have done very well.
Andrew Cranston, Senior partner, Russia & CIS KPMG
I think there are opportunities across all the sectors but the less credit-intensive sectors
are best because of the problem with credit right now... In all the consumer market sectors we
are seeing a huge foreign presence and they're doing very well there. I think there is huge
potential in financial services.
Andrei Goltsblat, Managing partner, Goltsblat BLP
I think the crisis is over. Consumer confidence is returning to Russia faster than anywhere
else in the world because Russians like to spend.
Demand in retail is going to be huge and infrastructure, logistics and transportation are
very underdeveloped, so that is also a big opportunity.
(Ed Bentley, Moscow News)
Oo0pa3zen MHAUBUAYAJIBHOIO JIEKCHKO-TPAMMATHYECKOT0 3a1aHus (2-i Bompoc)
1.1lepeeeoume 2nazonvuyro gpopmy 6 ckooKax.
She told me the summer session (6yner) very difficult.
2. Ilepesedoume c pyccko2o Ha AH2AUIICKUTL:
Ha kakux si3pikax roBopAat B Kanazge?
3. aitme omeemuyto penauxy:
- Excuse me, do you know where the nearest bank is?

- ... you (to see) this film?
- Yes, I (to buy) the DVD last week.
5. Bcmasvme nponywiennste cnosea (cmompume Cnucok noo 4epmoii).

The United Kingdom needs .... from other countries for several reasons. Some ........ do not
occur in the United Kingdom. The country does not have the right ....... to grow certain
products. For instance it would be difficult to grow oranges here and it is ...... to buy them
from countries such as Spain. Some ..... would be too expensive to produce; for example, the
United Kingdom no longer produces motorcycles because it is cheaper for ...... to produce
them.

to buy, raw materials, climate, easier, goods, Japan

IIpuMepHBIE BONPOCHI 110 TeMe YCTHOM pedn
The Chelyabinsk Region Economy Profile
1. Where are you from?
2. Where is Chelyabinsk situated?
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When was it founded?

What is the population of the Chelyabinsk region?

What do you know about Chelyabinsk in the years of the Great Patriotic War?

What are the key industries of the Chelyabinsk region? Name the most important

enterprises.

7. What part of the capital and manpower is concentrated in metallurgy and machine
building?

8. What mineral resources is the region rich in?

9. Does the region have elements of investment potential?

10. What products does the region import / export?

11. Is small business developed in the region?

12. What well-known entrepreneurs do you know? What fields (trade, production, service)
do they work in?

13. What do you know about economic links of the city with other countries?

14. Are there any social problems in the region?

A N

3aounasn ghopma 0byuenus (2 cemecmp, IK3ameH)

1. YreHue M NUCbMEHHBIA NEPEBOJ CO CIOBAPEM TEKCTAa B paMKax HM3yYEHHOM TEMAaTHUKU
o6bemoM 1.000 meyaTHBIX 3HAKOB (BpeMs Ha MTOATOTOBKY — 45 MUHYT).

2. Mononoruyeckoe coobuienne oobemom 15-20 npeanoxeHuit mo ycTHOH Teme «IKOHOMHUKA

POIHOTO peruoHax» (BpeMs Ha MOATrOTOBKY — 15 MuHyT). becena ¢ mpenomaBareneM.
O0pa3en Texkcra 115 MepeBoa €O CI0BapeM

SAMSUNG

On March 1, 1938 Byung Chull Lee started his business in Taegu, Korea. Mr. Lee exported
products to the neighboring regions; he used to sell dried Korean fish, vegetables, and fruit to
Manchuria and Beijing. Nobody realized that time that Samsung-- meaning "three stars" in
Korean would become a modern global corporation.

Today Samsung occupies a leading place on the market of information and digital
technology. It has trade representatives in 46 countries of the world: France, Great Britain,
Germany, the USA, and Russia; it has branches in the USA, Portugal, Mexico, China, Thailand;
its exploratory laboratories are in the USA, Russia and Japan. There are more than 200 offices
that employ 65 000 people. Nowadays Samsung specializes in the production of plasma panels,
liquid-crystal television sets, mobile telephones, Web-telephones, computers, printers, monitors,
hard disks, modules to memories, video cameras, DVD-players, DVD-VRC-players,
refrigerators, conditioners, vacuum cleaners and other electronics.

The digital age has brought a lot of new opportunities and changes to global business. The
Samsung Group has responded to these changes and it is currently upgrading its business
structure, management policy and corporate culture to meet the global standards. Samsung
Electronics invests US$ 1.7 billion in Research and Development annually.

(Abridged from www.samsung.com)
Cooepotcanue Ik3amena (4 cemecmp)

Ounas popma 0byuenus

1. UreHue M TUCBMEHHBIH TIEPEBOJI CO CJIOBapeM TEKCTa MPOQPECCHOHATBHOW TEeMaTHKU
o0bemoM 1.200 meyaTHBIX 3HAKOB (BpeMst Ha MOATOTOBKY — 60 MUHYT).

2. UreHwue TeKcTa CONUOKYIBTYpHOU TeMaTuku oobeMoM 1.000 meyaTHBIX 3HAKOB 0€3 cioBaps
U Tiepeiada ero coJaepkaHus (BpeMs Ha IOJArOTOBKY — 15 MUHYT).

3. Monomornueckoe coobmenne oobemMoMm 15-20 mpemsiokeHU B pamMKax H3y4YEeHHOH
TEMaTHKU (BpeMs Ha OoAroToBKy — 15 MunHyT). becena ¢ npenonasarenem.

Temamuka MoHON02UYECKUX COOOUEHUL

1) Mapxkerunr. Pexnama.
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2) busnec. IIpennpuHUMaTeNnbCTBO.
3) IlpezeHTanust KOMOAaHUKU/TIPOIYKTA.
4) KynbTypHble 0COOCHHOCTH CTPAHBI.

O0pa3ubl JK3aMeHAIIMOHHBIX MaTepuaJioB (4 cemecTp)
Oo0pa3sen Tekcra 115 nepesoaa co cjaosapem (1 Bompoc)

How to write a convincing business plan

So you‘ve got the brilliant idea, you’ve researched your market and you are convinced your
business will be a winner. You have a business plan to write.

There are four main reasons for writing a business plan: to provide information about
your business and your intentions; to persuade a third party to provide resources or assistance; to
develop your strategic thinking so you are clear about what you are trying to achieve and how
you are going to achieve it; and to set financial targets so you can control costs. To get an idea of
what it should look like, check Business Link's website www.businesslink.org or read business-
plan outlines provided by high-street banks.

So where do you start? You should aim for 12 pages of clear, concise information. Keep
it simple — you can include additional details in an appendix. Quantify as much as you can — your
business plan is likely to be read by people used to dealing with figures.

A business plan should be regarded as a work in progress that will change as new
opportunities open up. In other words, be flexible.

Finally, remember that writing a convincing business plan will make you more confident
about what you are trying to achieve, and that will rub off on other people. A plan will help you
identify obstacles so you can think about how to turn those obstacles into opportunities.

high-street banks — kpynuvie 6anxu

rub off on — enusmo Ha ...

Oo0pa3sen TekcTa 1J1s epeBojia 0e3 ciaoBaps (2 Bonpoc)
European Stereotypes
German stereotypes

Efficient and disciplined? Germans are hardworking, efficient and disciplined. Hard
work, efficiency and discipline maybe typical German characteristics but efficiency is not really
a Berlin thing. Most Germans view Berliners as the Latin Americans of Germany. Maybe
Berliners are just not typical Germans. Can you stereotype a country if its capital is not typical?

No sense of humour? This cliché is harder to understand: that Germans are stiff and
humourless. It’s all relative. Seemingly, Germans don’t think it is a laughing matter when it
comes to their politicians
Italian stereotypes

Does anyone pay tax? It is not true that no one in Italy pays taxes. Employees and
pensioners pay them up to the last cent. Not out of a sense of civic duty, but because of a lack of
alternatives. We have been a country only for a century and a half. For 2,000 years, we have
bowed down before dozens of invaders, obviously in a constant attempt to cheat them.

Are we all individualists? Actually, we can work in a team when there is an emergency.
Ordinary administrative work bores us.

IIpuMepHbIe BONIPOCHI 110 TeMe YCTHOH pedn
Marketing

. What is marketing and what is its place in business?

What is the origin of the term "marketing"?

What is the purpose of marketing?

. What are the four principle elements of marketing?

. What pricing options may a company take?

. What is the common channel of distribution?

. What is marketing research used for?

NN AW~
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8. What is the goal of marketing research?
9. What does marketing research involve?
10. Why is forecasting so important in business?
11.How do changes in production affect living standards?
12. What are the ways of improving profits?
13. Do you think all the ways of increasing profits are equally effective?
14. What skills are of the most use for a specialist in marketing?
15. Would you like to work in a marketing department of a big enterprise?
3aounasn popma 0byyenus
1. UTeHnue 1 MMICbMEHHBIN MTEPEBOJ] CO CIOBApPEM TEKCTa MPOheCcCHOHATHHOM TEMATHKUA 00bEMOM
1.000 nevaTHbIX 3HAKOB (BpeMs Ha NOJATOTOBKY — 45 MUHYT).
2. UteHune TeKcTa COIMOKYIbTYPHOU TeMaTuku o0beMoM 800 medaTHBIX 3HAKOB O€3 ciioBaps u
nepeada ero coJepkanus (BpeMst Ha HOArOTOBKY — 15 MUHYT).
3. Mononoruueckoe coobmenne oobemoM 10-15 mpenokeHuit o yCTHOM Teme (BpeMs Ha
noarotoBky — 15 munyTt). becena ¢ npenonasarenem.
Temamuka MoHON02UYECKUX COOOUEHUL

1) O cebe. Cemps. Pabota. Yueba

2) DKOHOMMKA POJHOIO PErMOHA

3) Ilpe3eHTanusi KOMIaHUU
Oo0pa3sen Tekcra 115 nepesoaa co cjaosapem (1 Bompoc)

Small Firms. Advantages
Small firms actually have advantages over large firms in many cases. One advantage of small
firms is that they often grow into large firms. Many of today's small firms will become giants in
tomorrow's business world.
Some of the situations in which small firms have distinct advantages are the following:

1. When new products or ideas are being tried. Small firms have much flexibility.
Decisions can be made and implemented quickly.

2. When the personal attention of the owner is essential to daily operations.

3. Where personal services, either professional or skilled, are dominant. Examples of this
include beauty parlors, real estate offices, interior-decorating firms, TV repair shops. Medical
and dental services are also usually rendered by small firms.

4. When the market for the product or service is mainly local.

5. When the industry is characterized by wide variations in demand or in styles. The small,
flexible firm usually can adjust to the necessary variations of specialized products more easily.

6. When close rapport with personnel is essential. Small firm owners usually have the
advantage of being close to employees. They know problems from daily conversations and can
adjust employment to a person's abilities better because of this close association.

Oo0pa3sen TekcTa 11 nepeBoaa 0e3 caoBaps (2 Bonpoc)

Tourists in Moscow
Moscow plans to triple the number of foreign tourists to 10 million by 2020, the head of the
city's tourism committee said last week.

The tourism committee earlier announced that the number of tourists visiting the capital
had fallen by 15 per cent this year. The head of tourism said that the city tries to minimise the
economic downturn's effect on tourism. “The committee conducted a worldwide advertising
campaign with the aim of maintaining our position on the world tourism market."

Work to improve Moscow's image has not stopped even during the crisis. "We advertise
on CNN, BBC, on the large television station National Geographic," he said. "We take part in
almost two-dozen large tourism exhibitions, including London, Madrid, Milan, Frankfurt and
others.
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Moscow is an active and developing city and it is interesting to work on developing its
image. We have to talk and talk about ourselves constantly. The mayor's office of Paris spends
70 million euros a year on tourism development. We also have to constantly remind people
about ourselves, fight for our place in the information sphere. Our plan is to have a flow of 10
million foreign tourists by 2020, and that's not including Russian tourists. "

(Nathan Toohey, Moscow News )
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