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1. INJIAHUPYEMBIE PE3YJIbTATBI OBYUYEHUSA JUCHUIIJIMHE (MOAYJIIO),
COOTHECEHHBIE C INTAHUPYEMBIMU PE3YJIbTATAMHU OCBOEHUSA
OBPA3OBATEJIbHOM ITPOI' PAMMBbI
Henbw wu3ydeHUs TUCIHUILUIMHBI SIBISICTCSTIOBBICUTh HWCXOJHBIA YpPOBEHBH BIIAJCHHUS
WHOCTPAaHHBIM SI3BIKOM, JIOCTHTHYTBIM Ha MPEIBIIYIIEH CTYIeHW OOpa30BaHHs, W OBIAACTh
YPOBHEM HWHOSI3BIYHOW KOMMYHHKATHBHOW KOMIIETEHIIUH, JIOCTATOYHBIM JIISI  PEHICHUS
COIMAITLHO-KOMMYHHKATHBHBIX 33/1ad B PA3JIMYHBIX 00JACTIX KYJIBTYPHOW M OBITOBOW cdep
NCSITELHOCTH, TMPH OOMIEHUU C 3apyOe)KHBIMH TAapTHEpPAMH, a Takke IS JalbHEHIIero
caMo00pa3oBaHUS.
3agaun:
- BOCITUTAaHHWE TOJICPAHTHOCTH WM YBOXKCHHS K JYXOBHBIM IICHHOCTSM pa3HBIX CTpaH H

Hapo/IOB;

- pa3BUTHE KOTHUTUBHBIX M HCCIICIOBATEIIbCKMX YMEHHUH C UCIOJB30BAaHUEM PECYpPCOB Ha

WHOCTPaHHOM SI3BIKE;

- pa3BuTHE HHHOPMAITMOHHON KYJIbTYPHI,
- pacimpeHne Kpyro3opa 1 MOBBIIIICHHE 00Iel TyMaHUTAPHOU KYJIbTYPHI CTY/ICHTOB;
- MOBBIILIEHUE YPOBHS yueOHON aBTOHOMUH, CIIOCOOHOCTH K caMOOOPa30BaHUIO

1.1 IlnanupyeMble pe3yJibTaThl 00YUYeHHsT TUCIIUIIJIHHE

OcBoeHHE IHUCHIUIUIMHBI HAINPAaBIEHO Ha (OPMHUPOBAHUE Yy CTYIEHTOB CIIEAYIOIIEH
OOIIEeKYTHTYPHON KOMITETCHIINH .

OK-4 — oOnanate crnocOOHOCTHIO K KOMMYHHKAIlMM B YCTHOM M MHUCbMEHHOW ¢opmax Ha
PYCCKOM M WHOCTPAHHOM SI3bIKaxX JIJISl PEIICHUsS 3a/1ad MEXIJIMYHOCTHOTO M MEXKKYJIBTYPHOTO
B3aUMOJICHCTBHSI.
1.2 Pe3yabTaTbl 0CBOEHHs 00pa30BaTeJIbHON MPOrpaMMbl

OK-4 — o6nagath crmoCOOHOCTHIO K KOMMYHHUKAITUW B YCTHOW M MMUCbMEHHOU (hopMax Ha
PYCCKOM M HHOCTPAHHOM SI3bIKaxX JJIsl PEIleHHUs 3a/la4 MEKIUYHOCTHOTO U MEXKKYJIbTYPHOTO
B3aUMOJIEHCTBU.

B pezynomame oceoenusn komnemenyuu OK-4 cmyoenm 0onoicen:

3narb: Oa3zoBble TmpaBWwia (POHETHKH, TpaMMAaTHKA (Ha YypoBHE MOp(HOIOTHH U
CUHTaKcHca); 0a30BbIe HOPMBI YIIOTPEOJICHUS 00IIeH 1 MpoheCCUOHATBHOM JIEKCHKH.

YMerh: mnpoayuupoBaTh JMAJIOTMYECKYI0) W MOHOJOTHMYECKYI0 pedb B paMKax
MPOrpaMMHBIX T€M M BOCIPUHUMATh €€ Ha CIyX; COCTaBISITh OCHOBHBIE BHJbI PEUYEBBIX
MPOU3BEICHUIA.

Baagers:ciayxo-mpou3HOCUTENBHBIMU U OpdorpaguueckuMu HaBbIKAMH; JIEKCUKONH B
pamMKax TeMaTUKU JUCHMIUIMHBI; BCEMH BUIAMH YTEHHsI Y4€OHBIX TEKCTOB CTPAHOBEIUYECKOM,
HAyYHO-TIONMYJISIPHOH U  TpodeCCHOHATbHOW TEMAaTHKH; KOMIICHCATOPHBIMH  YMEHHSIMU,
MTOMOTAIOIIUMHU MIPEOI0JIETh «COOM» B KOMMYHUKALIUU.

B pe3ynomame uzyuenus oucyuniunvl CmyoeHm O00aHCeH.

3HATBh: MHOCTPAHHBIA SA3BIK B 00BEME, HEOOXOAMMOM Ui MOJY4YeHUS MHPOpMAIMH M3
3apy0eKHBIX HICTOYHUKOB M OOIIEHUS HAa OOIIEM YPOBHE;

YMeTh:UCIOIb30BaTh MOJyYeHHbIE MHOSA3BIYHBIC 3HAHMS B MEKIMYHOCTHOM OOILEHUU U
npodeccruoHaANbHOM 1eSTENbHOCTH;

Baagers:HaBbIKAMU BBIPAKEHUS CBOUX MBICIICH M MHEHHS B MEXIUYHOCTHOM U JIEJIOBOM
OoOlIEeHNH Ha MHOCTPAHHOM SI3bIKE; HABBIKAMHU U3BIEYEHHUS HEOOX0AUMOIl uH(pOpMAIUN
W30PUTMHATBHOTO TEKCTa HA MHOCTPAHHOM S3bIKE O MpoOiemMaM SKOHOMHUKH M OU3Heca.

2. MECTO JUCHMIIJIMHBI (MOAY.JISI) B CTPYKTYPE OBPA3OBATEJIBHOM
MMPOI'PAMMBI

Cornacao ®I'OC u OIIOII no nanpasnenuto 38.03.02 Menemxment nucuuriuHa b1.6.3
«IHOCTpaHHBIN S3BIK» BXOOUT B 0a30ByI0 4YacTb. B COOTBETCTBUM C Yy4EOHBIM IJIAaHOM
HAMpaBJICHUs TOJTOTOBKM HU3y4aeTcsi B TEUEHHE YEThIpEX ceMecTpoB. Yepe3 MpeaMeTHOe
COJIep’)KaHHEe OHA CBs3aHA C TAaKUMHU IUCHUIUIMHAMH, KaK: «PyCCKuil sI3bIK U KyIbTypa pedmy,
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«/lenoseie koMMyHuKaun», «Mcropus», «Teopusa opranusanun», «MapKeTHHI», «YIIpaBiIeHUE

YCIIOBCUCCKUMU peCypCaMmu» U Op.

Jlyis OcBOEHUS TUCIMIUTMHBI HEOOXOJUMbI 3HAHUS, YMEHUS M KOMIETCHIHMH B O0OBEME,
npeaycMorpeHHom ®I'OC OOO no uHOCTpaHHOMY s3bIKY. OCBOEHHE AAHHOW JUCHUTLIMHBI

HeO6XOZ[I/IMO Kak IMpCAMCCTBYIOUICC A HU3YUYCHUS OHUCHUILIMHBI

WHOCTPAHHBIN SA3BIK».

«IIpoeccnonanbHbIi

3. OBBEM JUCIUIIJIMHbBI MOAYJISI) B 3BAYETHbIX EJJIMHUIIAX C
YKA3AHUEM KOJIMYECTBA AKAJEMHUYECKUX YACOB, BBIJIEJIEHHBIX
HA KOHTAKTHYIO PABOTY OBYYAIOIIUXCHA C IIPEIIOJABATEJIEM
(IIO BUJIAM 3AHATHIA) 1 HA CAMOCTOSTEJBHYIO PABOTY

OBYYAIOIIUXCHA

Ta0mnuma 3

Bcero gacos

ax3amer (36)

. Jluist ouHO- .
Jnst ouHOM N st 3a0uHOM
O06beM AUCIUTUTHHBI 3a04YHOM
(opmet (hopMbI
(bopMbI
o0yueHus 00yueHus
00yueHus
O0mas Tpya10eMKOCTb JUCHHMILIHHbI
tast Tpya Jen 14/504 - 14/504
(3a4eTHBIX eIMH/YaCOB)
KonTakTHasi paGoTa o0yyawiumMxcs ¢ npenogasaresieM (10 BUAAM y4eOHbIX 3aHATH)
(Bcero)
AymutopHas paboTa (Bcero) 216 - 52
B TOM YHUCJIC:
Jlexnuu - - -
[IpakTrueckue 3aHATHS 216 - 52
CamocrosiTesibHas padoTa
P 216 . 426
o0yuaronierocsi (Bcero)
3auem, 3auem (4),
By npomexxyTo4HOM aTTecTanuu ax3amen(36), i axzamer (9),
(3aueT, 3a4eT C OLIEHKOM, IK3aMEH) 3ayem, 3auem (4),

axzamer (9)

4. COAEPXKAHHUE JUCIUIIJIMHBI MOAYJIs1), CTPYKTYPUPOBAHHOE I10

TEMAM (PA3JEJAM) C YKASAHUEM OTBEJAEHHOI'O HA HUX
KOINYECTBA AKAJEMHUYECKHUX NJIK ACTPOHOMUYECKHUX YACOB U
BHIOB YUEBHBIX 3AHSTHUI;

4.1 Coaep:xanue JUCHHMILTHHBI (MOTYJIs)

Ounas popma odyuenus
Tema 1. About Myself.My Family.

O cebe. Mos cembsi. Cemeiinbie Tpaguuu. [loBceqHeBHAS )KU3Hb.
I'pammamuxa:Yactu peun: CymectButenbHoe. ApTukiib. Mecroumenue. YucnurenabHoe.

Tema 2.InstituteLife. DailyRoutine.

Crynenueckas xu3Hb. Pacriopsiok qas. O6pa3 xxu3Hu. Mo Jipy3bs. Moe xo60wu.

I pammamuxka:Hactu pedn:
KOHCTPYKIUU C HUMH.

HpI/IJ'IaFaTeJ'IBHOC.

Hapeune.

CreneHu CpaBHCHUA U

Tema 3.Education.The Academy of Labour and Social Relations.The Urals Social

Economic Institute.

Moii unctutyt — YpCOU. Akanemus Tpyzna U couMaibHbIX OTHOIIeHUH. OOpa3oBaHue B

Poccun u 3a pyoexxom.
I pammamuxa.:CTpyKTypa
MIPEJIOKEHUH.

AHTJIMUCKOTO

MMPECIJIOKCHUA.

Tumer

BOIMPOCUTCIILHBIX
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Tema 4.English as a World Language.English in the World of Work.

AHrnuiickuii Kak MexAyHapoAHbIH s3blK. [lpeumymiecTBa BiaJ€HHUs HMHOCTPAHHBIM
sa3plkoM.  [Iporiecc w3ydyeHHsT HMHOCTPAHHBIX SI3BIKOB. AHIVIMHACKUAN s3bIK B Oymymiei
npoheccHOHaTBbHON 1A TEIbHOCTH.

I'pammamuxa:Yactu peun: I'naron. MoganbHbI€ TJIarosbl U UX SKBUBAJIEHTHI.

Tema 5.English-SpeakingCountries.

Coenunennoe KoponerctBo BenukoOputanun u Cesepuoit Mpnanguu. CHIA. Kanana.
Ascrpanus. Tpaguiuu 1 o0bl4an. 3HAMEHUTBIE JIIOU.

I'pammamuxa:CucteMa BpeMeH: JeHCTBUTENbHBIM 3anor. Bpemena Simple wu
ContinuousActive.

Tema6.British Economy.The USA Economy.

DOKoHOMHYECKHE TepMHUHBI. bpurtanckas skoHomuka. OkoHomuka CIIA. Mupossie
peIHKH. ['T0Oanm3anus: 3a u IpoOTHB.

I'pammamura:Bpemena Perfect ActiveuPerfect Continuous.

Tema7.The Chelyabinsk Region Economy Profile.

OxoHomuueckuil moprper Yensiounckoit obnactu. Cronuua HOxnoro VYpana. 'opona
YensOuHcKko# 06macTy.

I'pammamuxa:CriocoObl BEIpaXKeHUs OYyAyIIETO.
Tema8.CareerChoice.JobInterview.CV.

Br16op npodeccun. OcHoBHBIE 3Tanbl Kapbepbl yenoBeka. [lonck padoTel. O0bsBIEHUS O
BakaHcusax. Coznanue pesrome. CobecemoBanme Mpu yCTPOUCTBE Ha PaboTy.

I'pammamuxa: CoriacoBaHue BPEMEH U KOCBEHHASI PEUb.

Tema 9. TradeUnions.

Uto Takoe mpodcoro3? Tumbel mpodcoro3oB B BemukoOpuranmm u CIIA. Ilemn u
dbyaKMH Mpodcor30B. MexIyHapoHAs OpraHu3aus Tpyaa.

I'pammamuxa:Cucrema BpeMeH: cTpaaaTeabHbIi 3amor. BpemenaPassive.

Tema 10.Marketing.Advertising.

MapketunroBsie ctparerud. CrocoObl MoBblIeHUs NpuObLIH. PexiiaMa M ee BUBIL.
Uctopus pexnamel. Peknamusie CMU. SI3bIK pexinamsl.

I pammamuxa:Hennansie popmel riaarona: Muduauts. MHGUHUTHBHBIE KOMILIEKCHI.
Tema 11.Presentation.

[Ipesentanus kommnanuu. Ilpesenrauus nponykra. Ctpykrypa npeseHTauuu. [IpaBuna
MIPOBEJICHUS TIPE3CHTALINU.

I pammamuxa:Hennanasie popmel riarona: [lpuuactue. I'epynauii
Tema 12.Business.Entrepreneurship.

Uro Ttakoe OusHec? @opmbl opranuzanuu OuszHeca. CTpyKTypa KOMIIaHHH.
[IpennpunumarensctBo. Pazpabotka OusHec-miana. [IpaBuna ycnemnoro Beaenus OuzHeca.

I'pammamura.:Cnoxuoe npeajgoxeHue. TUbl MPUIATOUHBIX. beccoro3Has CBS3b.

Tema 13.BusinessCorrespondence.

JenoBas nepenucka. CTpykrypa aenoBoro nucbma. OdunmanbHO-AeT0BON CTUIIb. Buibl
nuceM. DNeKTpoHHas nepenucka. [lepenucka, cBs3aHHas ¢ 3apyOeKHON KOMaHIMPOBKOM.

I'pammamuxa:llpunaTounsie yCIOBHBIC IPEIIOKECHHUS.

Tema 14. Cross-Cultural Communication.

CrnocoOriobmenus. Kak Bectu cebsi mepen ayautopueil. HeBepbanpHoe oOrieHue.
3HayeHHe JKECTOB B pa3HbIX cTpaHaX. OCOOEHHOCTH [ENOBOrO ITHKETa pasHBIX CTpaH.
HanuoHnaneHble CTEpEOTHIIBI.

I pammamuxa:TpaMMaTHYECKUE TPYAHOCTH SKOHOMHUECKOTO TEKCTA.

3aounasn ¢hopma odyuenun
Tema 1. AboutMyself.My Family,Work and Studies.
O cebe. Mos cembst. Mos pabora. PaGounii nens. O6pa3 Ku3Hu.
I pammamuxa:Yactu peun: CymecTButenpsHoe. ApTukib. MectonMenue. UucnurensHoe.
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Tema
2.Education. TheAcademyofLabourandSocialRelations. TheUralsSocialEconomiclnstitute.
Moit unctutyt — YpCOU. Akanemus Tpyna U coUUalbHbIX OTHOLIEHUH. CTyneHuecKas
YKU3Hb.
I'pammamuxa:Yactu peun: IlpunaratenbHoe. Hapeumwe. CreneHu cpaBHEHUS W
KOHCTPYKLUU C HUMH.
Tema 3.English in the World of Work.
Aurnuiickuii B Mupe Tpynaa. AHIMIMHCKMM kak MupoBoil s3blk. [lpouecc u3yuenus
MHOCTPAHHBIX SI3bIKOB.
I'pammamuxa:Yactu peun: I'naron. MoganbHbI€ TJIarojbl U KX SKBUBAJIEHTHI.
Tema 4.English-Speaking Countries.British and the USA Economies.
Coemunennoe KoponectBo BenukoOputanuum u CeBepHoit Wpnanauu. CIIA.
Bbputanckas sxoHoMuka. Oxonomuka CIIA.
I'pammamuxa: Cucrema BpeMeH: JCHCTBUTEIbHBIN 3aJI0T.
Tema 5.The Chelyabinsk Region Economy Profile.
OxoHomuueckuil moprper Yensiounckoit obnactu. Cronuua HOxnoro VYpana. 'opona
YensOuHcKko# 06macTy.
I'pammamuxa: Cucrema BpEMEH: CTpaAaTeIbHbIN 3aJI0T.
Tema 6.Marketing.Advertising.
MapxketuHrossle ctpareruu. Pexkiiama u ee Bubl. cropus pexnamsl. Pexnamasie CMU.
I'pammamuxa:Hennanasie popmel rnarona: Madpuantus. MHOUHATHBHBIE KOMITIEKCHI.
Tema 7.Presentation.
[Ipe3entanus komnanuu. CTpykTypa npe3entanuu. [IpaBuia npoBeaeHUs Mpe3eHTAIUY.
I pammamuxa. Henmmanasie popmser rnarona: [pudacrue.
Tema 8.Business.
Uto takoe 6uzHec? @opmel opranmusaiuu 6uszHeca. CTpyKTypa KOMIIaHUH.
I'pammamuxa:Hennaasie popmel rinarona: ['epyHamid.
Tema 9.Business Correspondence.
HenoBasimepenucka.CTpykrypa neinoBoro nucbma. Buasl nucem. [lepenucka, cBsa3aHHas
¢ 3apy0eXHON KOMaHIMPOBKOM.
I'pammamuxa:Cnoxuoe npeioxkenue. Tumbl npunatouyHslx. beccoro3Hass CBs3b.
[IpuaaTounble yCIOBHBIE PETIOKEHNUS.

5. INEPEYEHb YYEBHO-METOAUYECKOI'O OBECIIEYEHUSA JJIA
CAMOCTOSTEJABHON PABOTHI OBYYAIOUIUXCS 110 JUCHUILIVHE
MOAYJIIO)
5.1. 3apanus 1J151 CaMOCTOATEIbHON PadoThI

CamoctosarenbHas paboTa CTyIAEHTOB Ha o4HO# (opme cocraBiser okoio 50%, Ha
3a04HOU — ok0Ji0 90% oT obuieit Tpymoemkoctu aucturuinnbl. 3aganus a1 CPC BkimovaoT B
ceOs: TepeBOJ] TEKCTOB pA3IMYHBIX >KAHPOB B paMKax H3y4aeMOW TeMaTuku, paboTy co
CJIOBApsIMH, BBITIOJTHEHHE JIEKCUKO-TPAaMMaTUYECKUX YIPaXKHEHUH, COCTaBJICHHE
MOHOJIOTUYECKHX/TNATIOTMYECKMX BbICKa3bIBAaHUH 110 T€MaM, BBIMIOJIHEHUE TBOPUECKUX 3a/laHUH,
HalKMCcaHUEe OCHOBHBIX PEUEBBIX NMPOU3BEJICHMMN, TOMAIIHEE YTEHHE, TOMCK UH(OPMAIIMK B CETH
Wnutepner u nap. IIpoBepka uX BBINOJHEHHS OCYIIECTBISETCS HA AayJUTOPHBIX 3aHATHUSAX Kak
MIOCPE/ICTBOM ~ YCTHBIX BBICTYIUIGHUH/ Mpe3eHTalMi CTYIEHTOB U UX KOJUJIEKTUBHOTO
oOcyxieHus (B TOM 4ducie U B (popMe MUHHU-KOH(PEPEHIMI), TaK U C MOMOIIBIO MUCbMEHHBIX
CaMOCTOSITENIbHBIX (KOHTPOJIBHBIX, TBOPUECKUX) pabOT. YKa3aHUs MO CaMOCTOSATENIbHOM paboTre
CTY/IEHTOB 3a04HOU (opMbl 00ydEeHHUsI coAepKaTcs B MOCOOMsIX mpernoaaBatenelt kadeapsr (JI
2.6,J1 2.7, J1 2.8) u pa3memniens! Ha caiite YpCOU.
Tema 1. About Myself.My Family.
Cnucok numepamypwsi no meme npueeoer ¢ maonuye 4.1
3aoanus ona camocmosmenvHou pabomul.
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1. Texcter:AboutMyself.My Family.Family Traditions.Everyday Life.
2.JIeKCUKO-TpaMMaTHYEeCKUCYTPAKHECHHUS.
1) Ask your partner questions and speak about the following:
- Your full name
- Nationality
- First language
- Other languages
- Educational background
- Occupation and work experience
- Personal interests
- Family
- Features of your home culture
2) Then ask him or her about some specific aspects (work, education, hobbies and interests or
some aspect of the culture of his or her country).
3. YcrHoe cooOmenune«AboutMyself»
BOl’lpOCbl K meme.
- What is your name? How old are you? Where are you from?
—  Where do you live? What is your address?
- How many are you in the family?
- Are there economists in your family?
- When did you finish school?
- What will change in your life when you graduate from the Institute?
- How do you study?
- What is your hobby?
Tema 2. Institute Life. Daily Routine.
Cnucok aumepamypol no meme npugeder ¢ maoauye 4.1
3aoanus ona camocmosamenvHol pabomol.:
1. Texcter:MyWorkingDay.My Friends.MyHobby.KeepingFit
2.JIekcuKo-TpaMMaTHIECKUE YITPOKHEHUSI.
1)Boccmanosume npasuibhwvlii ROPOOK 80NPOCO8 0 pabouem OHe MeHeddcepd.
a) And what about lunch? Do you go out for that?
b) Can you tell me something about your typical working day?
c) | see. How do you get to work?
d) What do you do in the evening?
e) Well, for example, when do you start work?
f) And what do you do when you get to your office?
g) Oh, do you?
3. Ycerroecoobmienne«DailyRoutine»
BOI’ZpOCbl K meme.
- Where do you study? Are you a full-time student or a correspondent student?
- What is your future specialty?
- You are a first-year student, aren’t you?
- What subjects do you study?
- What are the most interesting subjects for you?
- When does your working day begin?
- Do you want to master English?
- Isit difficult to study at the institute?
- What kinds of things do you like doing in your spare time? Have you got any
hobbies?
- When will you graduate from the Institute?
Tema 3. Education.The Academy of Labour and Social Relations.The Urals Social
Economic Institute.
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Cnucok aumepamypul no meme npugeder ¢ mabauye 4.1
3adanusonrscamocmosmenbHOUpabomol .
1. Tekcrsr: The Academy of Labour and Social Relations;The Ural Social Economic Institute;
The Moscow State University; British Universities.
2.JlexcuKo-TpaMMaTHYECKHUE YIIPAKHCHHUS.
Onpedeﬂume CMmMeneHu CpPpAaeHERUA NnpulacamelbHblx, nepeee@ume oamnHble nocjiioeuybvl HA
PYCCKULL SA3bIK.
1) He laughs best who laughs last.
2) Two heads are better than one.
3) Truth is stranger than fiction.
4) Morehaste, lessspeed.
3. Coopmarepuananoreme «The Ural Social Economic Institute. Questions and Facts»./{uanoru
«HamMuCcTHTYT.
4. Ycraoecoobmmenue «Education. The Ural Social Economic Institute.»
Bonpocvikmeme:
- What do you know about the history of the Academy of Labour and Social Relations?
- When was the Urals Social Economic Institute founded?
- What specialists does the institute train?
- Are there any differences between systems of education in Russia and Great Britain?
- What special subjects do you study?
- Where are you going to work after graduating from the Institute?
Tema 4.English as a World Language.English in the World of Work.
Cnucok numepamypul no meme npugeder ¢ maonuye 4.1
3aoanusonacamocmosmenbHOUPAOOMol.
1.Tekcrer:English  as an  International  Language. Using Languages as a
Bonus.LearningForeignLanguages.
2. JIekcuko-rpaMMaTUUYECKHUE YIIPaKHECHHS.
Onpedenume, Kaxkol 4acmvio peyu A6IAI0MCs Cledyruue closa.

1) education a)  CYIIECTBUTEILHOE
2) highly b)  npunarareasHOE
3) overcome C)  Hapeuune

4) comfortable d)  rmaron

5) patience

6) available

7) achievement
8) authorize
9) accreditation
10) develop
3. Yceraoecoobmienue «English as a World Language»
Bonpocvikmenme:
- How many people speak English as a mother tongue?
- When did the exporting of English begin?
- What is the number of speakers of English throughout the world?
- Why has English become a world language?
- What facts prove that English is the most wide-spread language on Earth?
- Do you regard languages as a bonus? Prove your opinion.
- In what careers can languages be a tremendous advantage?
- Where do you expect to use your knowledge of English?
- What other languages would you like to learn?

Tema 5.English-SpeakingCountries.
Cnucox tumepamypuvl no meme npugeder 6 maonuye 4.1

Crp. 8 m3 30



3adanusonrscamocmosmenbHoOUpabomol .
1.Tekcter: The United Kingdom of Great Britain and Northern Ireland. TheUSA.Canada.
Australia.
2.JlexcuKo-TpaMMaTHYECKHUE YIIPAKHCHHUS.
Buinuwume gopmul cxazyemoeo uz ciredyiowux npeonodicenui. Onpedenume 8ud0-8pemMeHHble
Gopmol enazonos. Ilepesedumenpednodicenus.
1) We arrived at the airport when the plane was landing.
2) | hope that you will have finished the article by the end of the week.
3) Hurry up. The train has already arrived.
4) If the weather is fine, we shall go swimming.
5) She has never been to England but she knows English quite well.
6) She has not visited us since she graduated from the University.
7) He told me that he had bought the computer the day before.
8) The students of our group will take part in the conference in April.
3. Ycrroecoobmienue «English-Speaking Countries. Customs and traditions»
Bonpocvikmeme:
- Where is the USA situated? What’s the capital of the USA?
- What major cities are there in the USA?
- What are the main political parties in the USA?
- What is the official name of Great Britain?
- What are the basic parts of Great Britain?
— What are the main cities of Great Britain?
- What outstanding people were born in England?
- What kind of state is Canada?
- Is Canada a member of the Commonwealth?
- What are the two main languages spoken in Canada? What is the capital of it?
- Is Australia an island or a continent? Where is it situated? Why is English spoken there?
What is the capital of Australia?
- Where is New Zealand situated? What is the capital of New Zealand?
- Why is English spoken as a second language in Pakistan, India, Singapore and many
countries of Africa and Asia?
Temab. British Economy.The USA Economy.
Cnucok numepamypol no meme npugeder ¢ maonuye 4.1
3aoanus ona camocmosmenvHol pabomoi.:
1.Texcter: EconomicTerms.British Economy.The US Economy.GlobalMarkets.
Z.HGKCI/IKO-FpaMMaTI/I‘IGCKI/Ie YIIPpA)KHCHUS.
1)Bvibepume npasunvuyro Gopmy aHIIULCKO20 21a201d 01 Nepegood pPYccKo20 21a20ld 8
ckookax. Ilepeseoumenpeonodicenus.
1) A century ago the main items of British export (6s11u) textile, iron, machinery and wool.
2) Since early times countries (zaunmepecosanst) in trading those goods in which they
(umerom) great competitiveness.
3) Advertising (cuumaemcs) as one of the popular means to promote new products in the
market.
4) You (6su1u) ever to London? — Yes, | (6wv11a) there when the exhibition of our goods
(nposoounacyw) there.
5) Our company (npooana) 50 types of new goods since 2000.
6) A variety of electronic equipment (npouszeooumcs) by Japan.
7) In the past, wool and coal (ucnonvzosanucs) as the main sources of energy by man.
2) BuibepumesepHuliisapuanm:
1.Great Britain is a highly developed industrial power.
a) BCHI/IKO6pI/IT AHUS — BBICOKOpA3BUTAaA NPOMBIIIJICHHAA MOIIb.
b)BenukoOpuTaHNK BBICOKO Pa3BUTO MPOM3BOJCTBO YHEPTHUH.
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C)BenukoOpuTaHus — BBICOKOPA3BUTAs IPOMBITIIICHHAS IePKaBa.
2. The United Kingdom is part of the European Union...
a) and uses the Euro as its currency.
b) and doesn’t use the pound as its currency.
c) but doesn’t use the Euro as its currency.
3.0030p SKOHOMHUYECKHUX HOBOCTEH 110 MaTepuaiaM aHIJIOS3bIUHBIX CAUTOB.
4. Ycrabiecoobmenus «British Economy» / «The USA Economy»
BOI’lpOCbZ K meme.
- What type of economy has Great Britain?
- What are Britain's major industries?
- What are its traditional industries?

Is Britain rich in natural resources?

- What are the important industrial cities of GB?

Is Britain a big market for food and other consumer goods?

- British agriculture is highly efficient, isn’t it?
- What is the financial centre of Great Britain?
- When did Britain become self-sufficient in oil and natural gas?
- What products does Great Britain have to export and import?
Tema7.The Chelyabinsk Region Economy Profile.
Cnucok numepamypul no meme npugedetr ¢ maonuye 4.1
3aoanus ona camocmosamenvHol pabomoi.:
1. Tekctsr: TheChelyabinskRegionEconomyProfile.The Capital of the Southern Urals.The Cities
and Towns of the Chelyabinsk Region.
2.JIekcuKo-TpaMMaTHYECKUEYTPOKHEHUS.
Tlocmasvme enazonvl 6 ckobkax 6 coomeemcmeyouiee 6pemA.

1) Chelyabinsk (to be founded) in 1736.

2) The camel in the city coat of arms (to symbolize) commerce.

3) What (to be produced) at this factory?

4) The development programme(to be discussd) tomorrow.

5) Where ... Chelyabinsk (to be situated)?

6) Mountains, lakes and beautiful scenery (to present) great potential for the tourism
business.

7) The system of public education in the city (to be represented) by universities, academies,
institutes, colleges training specialists for different fields of industry, agriculture,
business, science, culture.

3. Yceraoecoobmienue «The Chelyabinsk Region Economy Profile»

BOI’lpOCbl K meme.

What mineral resources is the Chelyabinsk region rich in?

What do you know about Chelyabinsk in the years of the Great Patriotic War?

What are the key industries of the Chelyabinsk region? Name the most important
enterprises.

What part of the capital and manpower is concentrated in metallurgy and machine
building?

What well-known entrepreneurs do you know? What fields (trade, production,
service) do they work in?

What elements of investment potential does the region have?

What products does the region import / export?

What do you know about economic links of the city with other countries?

Tema8.Career Choice.Job Interview.CV.

Cnucox tumepamypul no meme npugeder 6 maonuye 4.1

3aoanus ona camocmosmenvHou pabomul.

1. Tekctoi: ChoiceofJob.Job Advertisements.Creating a Resume.Joblnterview.
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2.JlexcuKo-TpaMMaTHYECKHUE YIIPAKHCHHUS.

IIpoyumarime 6onpoc 6 npamoti peuu u 8vloepune cOOMeemMcmayWUll emy no CMbICIy 60NPOC 8

KOCBEHHOU peylu.
1. David: 'What do you think of the new project?'
a) David wanted to know what I thought of the new project.
b) David asked me what you thought of the new project.
2. Linda: 'Is Alice going to be the next group leader?'
a) Linda asked when Alice is going to be the next group leader.
b) Linda wants to know if Alice is going to be the next group leader.
3. Cora: 'Why are Kevin and John still traveling?'
a) Cora wanted to know where Kevin and John were still traveling.
b) Cora wanted to know why Kevin and John were still traveling.
4. Dan: 'Steven, can | borrow your car please?’
a) Dan asked if he could borrow Steven's car.
b) Steven wants to know can Dan borrow his car.
5. Maggie: 'Did you have enough time to finish your work?'
a) Maggie asked them if they’d had enough time to finish their
b) Maggie asked me if they’d had enough time to finish their work.
3. CocraBieHue pe3roMe.
4. Ycraoecoobmmenue «CareerChoice. JobInterviews.
BOI’lpOCbl K meme.
- What factors affect our choice?
- What functions does our job perform in our lives?
- What are you good at?
- Why do you want to become an accountant / an economist?
- Where would you like to work after graduating from the Institute?
- What qualities will you need to apply in the work?
- What are employers usually interested in?
- What do you think are your strengths and weaknesses?
- Which is more important to you: status or money?
- What are your long-range goals?
Tema 9.TradeUnions.
Cnucok numepamypol no meme npugeder ¢ maonuye 4.1
3aoanus ona camocmosmenvHol pabomoi.:

work.

1. Texcter: WhatisaTradeUnion? Types of Trade Unions in the UK.Aims and Functions of Trade

Unions.The International Labour Organization.
Z.HGKCI/IKO-FpaMMaTI/ILIGCKI/Ie YIIPpA’)KHCHUS.

Coeounume npeonoosicenus u3 nepeotl epynnel (1-6) ¢ npeonodxceHusMU COOMBEMCMBYIOULE20

3navenust uz mopoiu epynnoi (a-f).

1) There are 20 million people in the country who work. One million do not have jobs.

2) Some industries are privately owned and some are state-owned.
3) Prices are much higher this year than last year.

4) At the moment, the economic situation is bad. There is a danger that the economy will

get smaller, not bigger this year.
5) Most working people have to pay about a third of their income to the government.
6) Two million workers are members of labour organizations.

a) The standard rate of income tax is 30%.

b) The unemployment rate is 5%.

c) People are afraid of a recession.

d) Trade union membership is about 10% of the whole workforce.
e) The country has a mixed economy.
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f) The rate of inflation is high.

4. YcrHoe coobmenune «TradeUnions ».

BOHpOCbl K meme.

- What is the purpose of a trade union?

- Do all employers encourage their staff to join trade unions?

- What do you know about British Trade Unions?

- What ten main objectives has the Trade Union Congress (TUC) distinguished?

- What are the basic rights of Russian trade unions?

- What is the strategy of Russian trade unions based on?

- What are the main objectives of Russian trade unions?

- What reasons can you think of for and against joining a trade union?

- What are the objectives of your students’ trade union?
Tema 10.Marketing.Advertising.
Cnucok numepamypul no meme npugeoer 8 maoauye 4.1
3aoanusonacamocmosmenbHOUPAOOmul.
1. Texcrer: Marketing Strategies; International Marketing; Advertising; The Language of
Advertising.
2. JIeKCUKO-TpaMMaTHYECKUE YIPAKHEHUS.
1) Coedunume uacmu npeonodcenuti u3 08yx kononoxk. Cocmagvme KaAK MONCHO OOnblULE
npeonodceruil. Ilepeseoume nonyyerHvle NPeOIONHCEHU.

1) Real estate agents help people a) to meet Mr Brown.

2) | want you b) overcome problems.

3) I'd like you c) tomeettheirobligations

4) Weexpectthecompany d) to be asked about it.

5) Social workers help people e) to meet our chief accountant.
6) She is expected f) h) to come any minute.

7) The delegation is reported g) to have left London.

8) Heis likely h) to know her address.

9) Heissure i) tobereliable.

10) It is very difficult for them j) m) buy and sell houses.

2) Coedurume no cmviCy HAYAI0 U KOHEY NPEOSIONCEHUSL.
1) Inthe world of advertising, selling products is......
2) Mass production requires.......
3) Global companies are looking for new ways......
4) Advertising is an important element of the marketing......
5) Advertisers send letters and brochures......
a) to sell their products all over the world.
b) the most important goal.
c) to potential customers by direct mail.
d) mass consumption.
e) function.
3. CocraBieHne cOOCTBEHHOM peKIamMbl TPOAYKTa / YCIYTH.
4. YerHoe coobmienne «Marketing. Advertising».
BOl’lpOCbl K meme.
- What is the goal of marketing research?
- Why is forecasting so important in business?
- How do changes in production affect living standards?
- What are the ways of improving profits?
- Name some pros and cons in advertising.
- How does advertising influence competition?
- Does advertising stimulate consumer demand?
Tema 11. Presentation.
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Cnucok qumepamypul no meme npugeder ¢ mabnuye 4.1
3adanusonrscamocmosmenbHOUpabomol .

1. Tekctsr: Presenting a Company/ Presenting a Product; Parts of Presentation; Presentation

Techniques.
2. Jlexcuko-rpaMMaTHYECKUE YIIPaKHEHHUS.

1) Bwibepume npuuacmue | wiu npuuacmue 1l. Ilepegeoume nonyuenuvie clo80couemaHusl.

Cocmasbme npeonodcerust ¢ HUMU.
prices (affecting/ affected) by market forces
farms (growing/grown) wheat and other crops
enterprises (working/worked) in this sector
supply of agricultural products (depended/depending) on weather conditions
a book (dealing/dealt) with problems of management techniques
consumption (influencing/influenced) by inflation
companies (running/run) successfully
goods (advertised/advertising) on TV
recently (buying/bought) equipment
2) Buibepume eapuanm, coomeemcmeyiouwuil pyccKoMy nepesooy.
1. (3ammyck) new products is essential for the survival of the company.
a) Launching b) Having launched
2. Your offer is quite (uatepecHoe). We’ll consider it.
a)interestingb) interested
3. We are (3aunTepecoBansi) in opening a new market in this region.
a)interestingb) interested
4. (Beimnatus) the loan, the firm did not have enough profit left to increase
dividends.
a) Having repaid b) Being repaid
3) Coenaiimenpasubhwliiebloop:
1. Which sentence might you hear at the beginning of a presentation?
a) Ladies and gentlemen, thank you for arriving today
b) Ladies and gentlemen, thank you for appearing today
c) Ladies and gentlemen, thank you for coming today
d) Ladies and gentlemen, thank you for showing your faces today
2. The of today’s presentation is to discuss my findings.
a) purpose
b) reason
c) cause
d) points
3. Now, begin by introducing myself.
a) allow me
b) let me
c) |
d) presentation
4. I"d be very happy to you to ask questions at the end of the session.
a) tell
b) invite
c) order
d) request
3. YcrHoecooOmienue «Presenting a company / a product».
BOI’lpOCbl K meme.

CoNooR~wWNE

- What products or services does your company provide? What do you specialize in?

— Are you sure you can succeed in the market?

- Who are your customers? Are your products (services) aimed at children or adults?
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- Do you invest much in the research and development?
- What are your plans for the future? Are you going to launch any new products?
Tema 12. Business.Entrepreneurship.
Cnucok numepamypul no meme npugeder 6 mabauye 4.1
3adanusonrscamocmosmenbHoOUpabomol .
1. Texcrer:What is Business?;Business Structure; Forms of Business Organisations;
Entrepreneurship; Developing a Business Plan
2.JIexcuko-TpaMMaTHIeCKHUE YIIPAKHCHHUSL.
1) Bvibepume ephbiii 6apuanm nepesooa npeoioHceHusl.
1. Though farms are not big, they can supply large volumes of food products.
a) XoTs (epMmbl ¥ OOJIBIINE, OHU HE MOTYT 00ECHEeYMBaTh OOJBIINE 0OBEMBI MPOIYKTOB

MTUTAHUS.

b) He Bce depmbl OoJbiline, HO OHM MOTYT OOeCHeYMBaTH OOJBIINE 0OBEMBI MPOIYKTOB
MTUTAHUS.

c) XoTst ¢epmbl HEOOJNBIINE, OHU MOTYT oOecrednBaTh OOJIbIINE OOBEMBI MPOIYKTOB
MTUTAHUS.

2. The information you need is in this report.
a) Hudopmarms, KOTOpas BaM HY)KHA, HAXOIUTCS B 3TOM OTYETE.
b) Mudopmarus, rie BaM Hy)KHA, HAXOTUTCS B 3TOM OTYETE.
c) Hudopmarms, kakas BaM HY)KHa, HAXOJUTCS B 3TOM PEMOPTaKE.
2) Buibepumenpasuib HbLUSAPUAH
1. If you earn more you have to pay more tax.
a) salary b) money c) income
2. Can | pay cheque?
a) with b) from c) by
3.Last November the bus went up by 5%.
a) fees b) taxes c) fares
3) You are the chief editor of "Who’s Who In European Business". Decide which companies are
market leaders in car manufacturing, shoemaking, soft drinks production, copying equipment
manufacturing. Think what information about the companies you will include in your book.
3. YcrHoecoobmenune «What is Business? »
Bonpocwr k meme:
- What is the objective of running any business?
- Is it better to work for a big company or to run your own small business?
- What is the role of small business in the Russian economy? Where are more small
businesses: in manufacturing? in wholesale? in service? inretail? in finance? ...
- What forms of business organizations do you know?
- What do you know about the history of Russian entrepreneurship?
- What qualities should an entrepreneur have?
Tema 13. BusinessCorrespondence
Cnucok numepamypul no meme npugeder ¢ maonuye 4.1
3aoanus ona camocmosamenvhotl pabomol:
1. Tekctsi: [lepeBo1 00pa3IOB pa3HBIX BUIOB MHUCEM, CBSI3aHHBIX C JIEIOBOM MOE3IKOM.
2. Jlexcuko-rpaMMaTHYECKHUE YIIPaKHEHHUS.
1) Conocmaevbme aneauiickue Kiuuie u BbIPAJNCEHUS C PYCCKUMU AHAl02AMU

1) to take into consideration a) cooOIIHTe HAM
2) let us know b) wmbI ObLTH Ob1 BaMm mpH3HATETBHEI
3) to offer C) TOpro,as sipMapka
4) we should be obliged d) npuHMMAaTH BO BHUMaHUE
5) tradefair €) MpeIUIOKHTh
2) 3anonnume nponycku 6 0e1080Mm nucvme.
| The name of your 1 has been given to me by the | a) indicated h) board
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Hotels 2, and I shall be _ 3  obliged if you will | b) private 1) hotel
4 me know whether you have the _ 5 c) accommodate j) much

accommodation __ 6 for 3 weeks, from 15 July: one | d) let k) terms
__7__room, if possible with _ 8  bathroom, and one | e) advance I) double
single room. f) available m) tariff
Ifyouareableto 9 usatthetime 10 please let | g) following n) association

me have your _ 11  or brochure giving inclusive
12 forfull 13 .
| thank you in _ 14 for your reply.

3) Cocmasvme ycnoghwvie npednodcenus. Ilepesedume ux na pycckutl s3vix.
1)  You did not ring me up, so | did not know you had problems. If ...
2)  This house is very nice and comfortable, but it is not very good for living because it is
situated close to a chemical plant and the air around is very bad. If ...
3)  He is an excellent specialist, but I cannot ask his advice because I am not acquainted
with him. If ...
4)  He always gets top marks in mathematics because it is his favourite subject and he
works a lot at it. If ...
5)  He was not in town, therefore he was not present at our meeting. If ...
6) He speaks English badly: he has no practice. If ...
7)  The girl did not study well last year and received bad marks. If ...
8)  They spent a year in Rome, so they speak Italian fluently. If ...
3. Hpakmuka cocmasiienust 0ei08blx nucem no cumyayuu.
Write a letter to a business contact to invite them to a meeting or event. Prepare the situation,
real or imaginary, using the questions below.
- What is your company’s business? What products/services do you offer?
- What kind of meeting/event are you going to organise? What is the agenda/reason?
- Who is the person that you are inviting?
- Why would they be interested and want to come?
- Do they need to prepare or bring anything?
- What are the details? (date, time, place, etc.)
- Are there any other practical details like lunch, refreshments, etc.?
- Do you want them to reply by a certain date to tell you if they can come?
Tema 14.Cross-CulturalCommunication.
Cnucok numepamypol no meme npugeder ¢ maonuye 4.1
3aoanusonacamocmosmenbHOUPAOOMbL.
1. Texcrsr: Culture Differences; Cross-Cultural Management; Business in Japan.
2. .]ICKCI/IKO-FpaMMaTI/IHeCKI/Ie YIIpA’)KHCHUH.
1) /loeaoaiimecs, kakue ciosa nponyuiervl 68 NPeoioNCeHUSX.
1) The first lesson about wo in other countries is to learn the language and by that |
don’t just mean the words people speak.
2) Itis body la , dress, manners, ideas, the things that people do.
3) The way people behave highlights many of the differences we see between cu :
4) Some of these differences may be only on the surface — dress, food, hours of wo -

while others may be deeper and take longer to de with.

5) Mostly, it is simply a question of getting used to the differences while getting on with
bu .

6) Some of the di may be an improvement.

7) People are more polite, the se is better, you ask for something to be done and it
happens without having to ask again.

8) However, ot differences can be annoying, like punctuality.

9) If you in people to a party at 7 o’clock your guests will consider it po to
turn up on the dot in Germany, five minutes ea in the American Midwest, an
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ho early in Japan, 15 mi afterwards in the UK, up to an hour afterwards in
Italy and some time in the ev in Greece.
10) It is simply the accepted thing to do in their ownco
2) BuibepumenpasuibHblU8apUanm.

1) is spoken in many countries such as Saudi Arabia, Egypt, United Arab Emirates,
Qatar, Morocco, Tunisia, etc.

A. Arab

B. Arabic

C. Arabesque
2)If you were in Amsterdam, what language would you hear?
A. Dutch
B. Deutsch
C. Hollandaise
3)In England, they speak English — but what do they speak in Thailand?
A. Thalian
B. Thai
C. Thailic
4)Which of the following is NOT correct?
A. Chinese
B. Portuguese
C. Germanese
5)Sergey comes from Russia so his tongue is Russian.
A. father
B. mother
C. brother
6)A siesta is a little sleep in the afternoon, but which language does it come from?
A. Spainish
B. Spanish
C. Spanner
3. CocraBieHue Mpe3eHTAllMH CTPAHBI.
5.2. Tembl co001IEHMI
Ounasa ¢popma odyuenus:
1. Family Traditions (CemeiiHbie TpaauIium)
2. Institute Life (Crynenueckasku3Hb)
3. The Academy of Labour and Social Relations. The Urals Social Economic Institute
(ATuCO. YpChU.)
EnglishasaWorldLanguage (AHrmuiickuii KaKk MEKIYHAPOIHBIN A3bIK) )
English-Speaking Countries (AHII0-roBOPSIIIAECTPAHBI)
British Economy. The USA Economy (OxonomukaBenukoopuranuu. IxonomukaCIIIA)
The Chelyabinsk Region Economy Profile (Dxonomukalenss6uHCcKo#001aCcTH)
AJoblinterview. CV (CobecenoBanue mpu npremMe Ha paboty. Pesrome)
Business. Entrepreneurship (busuec. [IpeanpuHiuMaTeabCcTBO. )
10 Presentation (ITpe3enTarims)
11. Marketing. Advertising (Mapketunr. Pexnama)
12. CountryCulture (KynbTypHble 0COOCHHOCTH CTpaHbI)
3aounan hopma odyuenusn:
1. About Myself, My Family, Work and Studies (Oce6e, mosicembst, paboTa, yueba)
2. The Chelyabinsk Region Economy Profile (9xonomukalensionnckoiobmacTn)
3. Presenting a Company (IIpe3eHTanusikoMIIaHum)
4. Business (bu3snec)
5.3. Bonpocs! Ajs1 cobecel0BaHUs
1. What advantage does the knowledge of a foreign language give you?

©ooN O~
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11. What necessary qualities should a manager have?

What two questions should a young person ask himself before taking a job?

What determines our standard of living?
Is job satisfaction important for you?
What are the main objectives of Russian trade unions?
What are the key industries of the region?
How does education influence the social status of a person?
What is marketing research used for?

How does advertising influence competition?
10 What is the objective of running any business?

5.4. TembiaIAAMCKYCCH T

1. What are the advantages of a fine knowledge of a foreign language?
2. The language of advertising.
3. Social problems of our society.
4. What professions will have good job opportunities in future?
5. How should you conduct yourself during the interview?
6. OCHOBHAS U JONNOJHUTEJIBHASA YYEBHAS JIMTEPATYPA,
HEOBXOIUMAS J1J1s1 OCBOEHMU S JUCHUIIJIMHBI (MOYJISI)
Tabnuna 7.1.
OcHoBHas1 JuTEeparypa:
rll\;gn ABTOp HasBaHue I/Is,qugnbc lNog Haglgg*e B

1.1 | Hanunosa I'.B., | AHriuiickuii si3bIk: yueOHOE YpCOUATu | 2011
Magpuna H.B., | mocobue ans 6akamaBpoB 1o CO; M.: /1
boposeix E.A., | HanpaBieHusam «9koHoMuka» | «ATHUCO»

Kucnuireina U «MeHeIKMEHT
C.B. u np.
1.2 | Jdauunosa I'.B., | EnglishinBusinessWorld: YpCoiU 2014
Magpuna H.B. | ydeOHHMK aHTJIMICKOTO SI3bIKa (¢pun.) OVII
JUTs1 6aKaIaBpoB. BIIO
«ATuCO». —
M.: UJ
«ATuCO»

1.3 Kapmosuu UK., | AHITTHACKU# SI3BIK: IS M.: 2012 | http://bibliocl
Hy6osa O.b., CTYIIEHTOB SKOHOMHYECKUX KumxHbIi ub.ru/index.ph
Kopob6osa E.B., | cneunanbHOCTel: y4eOHUK. MHUP p?page=book
IIpamkoBa H.B. &id=89692.

*9BC — 21eKTpOHHO-O0MOITNOTEeYHAs cHCTEMa
JonoaHuTeIBHAS JUTEPATYpA:
Ne ABTOp HassaHne MN3pgaTenbecT Fon Hanuune B

n/n BO 9BC

2.1 | Maspuna H.B. | lenoBas nepenucka Ha M.: ATuCO 2008

AQHTTIUHCKOM SI3bIKE: y4eOHOe
nocobue

2.2 | Maspuna H.B. | TradeUnions. IIpodcoro3sr: YpCOUATu | 2012

cOOpHHK y4eOHO- CO;
METOMYECKUX MAaTEePHAIIOB YensOnHCK
2.3 | llax-HazapoBa | Aurnuiickuii 1yist Bac: yueOHuk | M.: Beue 2011

B.C,
XKypaBueHko
K.B.
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2.4 | R.Murphy Essential Grammar in Use (for | Cambridge 2008
elementary students). English University
Grammar in Use (for Press
intermediate students)
2.5 | Hanunosa I'.B. | Aurnmiickuii s3p1k: YueOHOe YpCOUATu | 2010
nocoOue 1o MPaKTHIECKON CO;
rpaMMaTHKe Yemnsibunck
2.6 | Kacarkuna O. AHrnuiickuii s3blK. YueOHbIE YpCOUATu | 2012
E. MaTepuaibl U KOHTPOJBHOE CO;
3ananue Nel nns Yensibunck
CaMOCTOSATEIBHOU PabOTHI
cTyneHToB | Kypca 3a04HOI
(dhopmbl 00yUeHUS 110
HaIpaBJICHUAM «DOKOHOMHKA» U
«MeHeHKMEHTY.
2.7 | dpoznosa AHTIuickui A3bIK. YueOHbIE YpCOUATu | 2012
10.C., Martepuaibl U KOHTPOJIBHOE CO;
®edenona U.P. | 3amanue Ne 2 mst Yena0MHCK
CaMOCTOSITENIbHOM pabOThI
cTyneHToB | kypca 3a0uHOM
(hopmbl 00yUeHUS 110
HaIpaBJICHUAM « DKOHOMMKa» U
«MeHeIKMEHT.
2.8 | byrtoruna O.B., | AHrnuiickuii sI3bIK. Y4eOHbBIC YpCOUATu | 2012
HanunioBa I'.B. | marepuainbl 1 KOHTPOJIBHOE CO;
saganue Ne 3 g YensaOUHCK,
CaMOCTOSITEIHHOU PaOOThI
crynentoB |l xypca 3aounoit
(hopmbI 00yUeHUS 110
HanpaBlIeHUSM «DKOHOMHUKA» U
«MeHeKMEHTY.
2.9 | Neil Wood Business and Commerce Oxford 2003
Workshop University
Press,
2.10 | JJanumoBa I'.B. | AHrIuiCKH S3bIK: YpCOUATu | 2011
Jlexcnueckuii MUHUMYM. CO. -
[IpodeccuonanpHoe obmenue: | YemsiOnHck
METO/IMYECKHE PEKOMEHAAIINN
110 CaMOCTOSITEIbHON padoTe.
2.11 | byrioruna O.B. | PresentinginEnglish: coopuuk | YpCOUATu | 2013
y4eOHO-METOAUYECKUX CO. -
MaTepuasoB. YensOMHCK,
2.12 | byroruna O.B., | The Economy of the English- YpCOUATu | 2010
BaitnyrauaoBa | Speaking Countries and the CO;
n.p. Chelyabinsk Region. Yemsi0uHCK,
DKOHOMUKA aHTJIOTOBOPSIINX
cTpaH u YensOuHcko# obnacTu:
COOpHHK y4.-METOJI.
MaTepHaloB.
2.13 | Konecuukosa AHTIMICKUN 11 MEHEIDKEPOB. | M.: 2014
H.H., Janunosa | EnglishforManagers. Wz n.ieHTp
I'.B., «AxaneMus»
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JeBaTkuHa

JLH.
2.14 | Elizabeth Across Cultures Pearson 2006
Sharman Education

Limited.

7. PECYPCHI TH®OPMAIIMOHHO-TEJTEKOMMYHUKAIIMOHHON CETH
"HHTEPHET", HEOBXOJUMBIE JJIs1 OCBOEHUSA JACIUILIAHBI
(MOJTYJIST)

NHTepHeT pecypc (agpec) OnucaHue pecypca

1 | www.bbcworldservice.com/learningenglish AyYTeHTUYHBIC MATEPHUAIIBI TIO U3YICHUIO

CaMOCTOSITEIbHON pabOThI

2 | www.onestopenglish.com AyTeHTUYHBIC MaTEPHUAJIBI TIO TPAKTUKE
AHTJIMICKOTO SI3bIKA

3 | www.britishcouncil.org/learningenglish Caiit Bpurtanckoro CoBera, OpraHu3anuu
00pa3oBaTebHbIX U HHPOPMAIIMOHHBIX
POEKTOB

4 | www.study-english.info ['pamMMaTuvecknii, JEKCHUECKHHA 1

nH(OPMATUBHBIN MaTepuan s

YPOBHS MOATOTOBKH

8. METOANMYECKHE YKA3AHMUSA JISA OBYUYAIOLIIUXCA ITO OCBOEHUIO
JUCHUIIVIMHBI MOY JIA)

Y4eOHBIM IUTAHOM JUCHMILIUHBL «HOCTpaHHBIN SI3BIK» MPEAYCMOTPEHO MPOBEACHUE
MPAKTUYECKUX 3aHSATUHN, KOHCYJIbTAllMi, CAMOCTOSITEeIbHAs padoTa CTyACHTA.

Metoanyeckue yKa3aHHus M0 BbINOJHEHUIO MPAKTHYECKUX 3aHATHH

[IpopaboTka paboueii mporpamMmsl, yaelnss 0co00e BHUMaHUE 1eIsIM U 3a/1a4aM CTPYKTYpe
U COJIep)KaHUI0 AMCHUIIIMHBL. PaboTa ¢ Tekcramu, BBIMIOJIHEHUE JIEKCUKO-IPAMMAaTHYECKHX
3a/laHuM, aKTUBU3alUsl JIEKCUKHU, pEUYeBble YIPAXKHEHHUS, COCTABJICHHE TUAJIOTOB, BBIIOJIHEHUE
CUTYaTHUBHBIX 3aJJaHHM, MPOCIyIIMBAaHHE ayauo- 3alUCcCel W MPOCMOTP BHAEO-CIOKETOB IO
3alaHHOM TeMe u ap.Ha npakTuyeckux 3aHATHSIX KOHTPOJIUPYETCS YPOBEHb BOCIPUATHS, 3HAHUS
M KadecTBO palbOThl CTYAGHTOB C MPOrpaMMHBIM MaTepuaioM, CTENEHb YCBOCHHS
oOuieynorpeduTensHoi ¥ MpodeCCHOHAIbHON JIEKCUKH, YPOBEHb BIAJACHUS HEOOXOJUMBIMHU
pEYEeBBIMU HAaBBIKAMHU.

MeToanyeckue yKa3aHus 1Mo MOAr0TOBKE K 3a4eTy/IK3aMeHy
Pe3ynbrartel paboOTHl CTYAEHTOB MPOBEPSIOTCS B XOJE€ TEKYyLIEH U MPOMEKYTOYHOU

arrectauuu. PaGouass mporpamma ydyeOHOM IUCHMIUIMHBI obecredyeHa (POHAOM OILEHOYHBIX
CPEACTBUIL MPOBEAEHUS TEKYILEro KOHTPOJs M MPOMEXKYTOUHOW aTrecTanmu. Texkywas
ammecmayusi TPOBOJUTCS IO pa3zieflaM Kypca U MMEET IENbI0 MPOBEPUTh YPOBEHb BIIAJCHUS
M3y4EHHbIM MaTEepUaJIOM WM CTENeHb C(OPMUPOBAHHOCTHU OTIEIBHBIX HaBBIKOB. OHa OTpa)kaer
paloTy CTYAEHTOB Ha MPAKTUYECKUX U JTAOOPATOPHBIX 3aHATHUAX.00BEKTOM KOHTPOJIS SBISIOTCS
KOMMYHHUKATHBHBIE YMEHHS BO BCEX BHJAaX PEUEBOU NEATEIBHOCTH (ayauUpOBaHHE, TOBOPEHHE,
YTEeHHUE, MUCbMO), OTPAaHUUEHHbIE TEMATUKOM U MPOOIEeMaTUKON H3ydaeMbIX paszenoB Kypca. B
cllyyae, €ClIM CTYJEHT HE€ TMpolIes TeKyIlyl0 aTTecTaluio, OH He OyleT OMyleH K
3ayery/sk3ameny. [lpomescymounas ammecmayusi TPOBOJUTCS B BHJE 3adeTa/sK3aMeHa.
OOBEKTOM KOHTPOJISL SBISETCS JIOCTH)KEHUE CTYIEHTaMM OIPEJEeNICHHOTO YPOBHS BIIAJECHUS
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WHOSI3BIYHOM KOMMYHUKAaTUBHOW KOMIIETEHLIMEH U COOTBETCTBYIOLIEH OOIIEKYIbTYpHOU
KOMIIETCHIIMEH.

Haunboisiee 0OTBETCTBEHHBIM 3TalloM B OOYYEHHH CTYICHTOB SBIISETCS AK3aMEHALIMOHHAsS
ceccusi. Ha Hell CTyAeHTBI OTUMTBIBAIOTCS O BBHIMOJHEHUH Y4eOHOW mMporpammbl, 00 ypoBHE U
o0beMe TMOJIydeHHbIX 3HAHWH. OTO TOCYJapCTBEHHAs OTYETHOCTh CTYJICHTOB 3a TIEpHOJ
oOy4eHus1, 3a U3y4eHne y4eOHOU JMCUUIUIMHBIL, 32 BeCh BY30BCKHH Kypc. [loaTomy Tak Benmka
X OTBETCTBEHHOCTh 3a YCIEIIHYIO cAauy SK3aMEHAI[MOHHON ceccuu. Ha ceccum cTyneHTHI
CAI0T HK3aMEHbl WM 3a4eThl. 3aYEThl MOTYT IPOBOJUTHCS ¢ AUPPEpEeHINPOBAHHON OTMETKOM
i 0e3 Hee, ¢ 3alUChI0 «3a4TEHO» B 3aYETHOM KHIDKKE. DK3aMeH Kak BbIcIIasi opMa KOHTPOJIS
3HAHUN CTYJICHTOB OLIEHUBAETCS 10 MATUOAIIIBHON cHUCTEME.

3aoroM  ycrmemiHo — ciaud  BCeX  OK3aMEHOB  SIBJISIIOTCS  CHCTEMAaTHYECKHE,
N00pOCOBECTHBIE 3aHATHS cTyAeHTa. OHAKO 3TO HE HUCKII0YaeT HeOOXOIMMOCTH CIEUAIbHOMN
paboTHl Tepes ceccuel W B Mepuo] caaud sk3aMeHoB. Crienududecko 3amadeil CTyaeHTa B
MepHO/] FK3aMEHALIMOHHOMN CECCHUM SIBJISIIOTCS IOBTOPEHHE, 0000IIEHNE U CUCTEMATHU3alIHsI BCETO
MaTepuasna, KOTOpbIi U3y4eH B T€UEHHE roJia.

Haunnats nmoBTOpeHHE peKOMEHIyeTcsl 3a MecCsI-IIoJTopa /10 Hayana ceccuu. Ilpexne
YeM IPUCTYIUTh K HEMY, HEOOXOJUMO YCTaHOBHTh, KaKHe y4eOHbIE TUCIUIUIMHBI BEIHOCSATCS Ha
CECCHIO U, €CJIM BO3MOXHO, KaJeHIapHble CPOKU Ka)JI0Tr0 IK3aMEHa WM 3a4eTa.

YCcTaHOBUB BBIHOCMMBIE Ha CECCUIO JUCIUIUIMHBI, HEOOX0IMMO oOecneunTh cels
nporpaMMmaMu. B 0CHOBY MOBTOpEHUs 10JKHA OBITH IMOJIOKEHA TOJIBKO Mporpamma. He crienyer
MOBTOPATH HU IO OMjieTaM, HU MO KOHTPOJIbHBIM BompocaM. [loBropenue no ouneram HapymiaeT
CUCTEMY 3HAaHMW M BEIET K MEXaHMYECKOMY 3ay4MBaHHIO, K "HarackuBaHuio'. [loBropeHmMe
MOPA3JIMYHOTO POJia KOHTPOJIBHBIM BOIIPOCAM MPUBOJUT K MPOITyCKaM U MpolesnaM B 3HAHUSX U
K HeJJopabOTKe MHOT]a BEChbMa BaKHBIX Pa3/esioB MPOTrPaMMBbl.

[ToBTOpEHUE - Mpoliecc MHIUBUAYAIbHBIN; KaX bl CTYJCHT MOBTOPSIET TO, UTO JAJISI HETO
TPYIOHO, HEsICHO, 3a0bITo. [loaTOMYy, mpexie yeM MPUCTYNHUTh K MOBTOPEHUIO, PEKOMEHIYEeTCs
CHauajga BHHUMATEJIbHO IOCMOTPETh MPOrpaMMy Kypca, YCTaHOBHUTH HauOojee TpyIHbIE,
HauMeHee YCBOCHHbIE Pa3/iesibl U BBINKUCATh UX HA OTJECIILHOM JIUCTE.

B mpouecce mNOBTOpeHHs aHAIM3UPYIOTCS W CHUCTEMATHU3HPYIOTCS BCE 3HaHUA,
HAKOIUICHHbIE MPU W3YYEHUU MPOrpaMMHOrO Marepualia: JaHHble ydeOHHKa, 3alucu JIeKIHi,
KOHCIIEKThI IPOYUTAHHBIX KHUT, 3aMETKH, C/IEJIaHHbIE BO BpeMsl KOHCYJIbTAIlUI WM CEMUHAPOB,
u ap. Hu B xoem cinydyae Henmb3si OrpaHUYMBATBHCA TOJIBKO OJHHUM KOHCIEKTOM, a TeM Oouiee,
YyKUMH 3anucsiMu. Bcskoro pona 3amucu M KOHCHEKTHI - BEUIU Cyry00 HHAWBHIyaJbHBIE,
MOHATHBIE TOJILKO aBTOPY. [ 'OTOBSICH IO Uy>KHUM 3aIUCSM, JIETKO MOKHO BIIACTh B OYEHB I'PyObIe
3a0JTyKICHUS.

CaMo MoBTOpEHHE PEKOMEHJIYEeTCsl BECTH 0 TeMaM MPOrpaMMBbI U MO rjaBaM y4yeOHHKA.
3akoHuuB pabOTy Haja TeMoil (IJ1aBoif), HEOOXOJUMO OTBETUTh HAa BOIMPOCHI YUYEOHHKA WU
BBITIOJIHUTH 33/IaHHUA, & CAMOE JIy4Illee - BOCIIPOM3BECTH BECh MaTepUal.

KoHncynbTanuu, KOTOpble MPOBOIATCS [UIsl CTYJCHTOB B IEPHOJ SK3aMEHAIIMOHHOM
ceccuH, He0OXO0IMMO UCIIOJIb30BATh I YI1yOJIeHUs 3HAHUH, /IS BOCIIOJHEHUS POOEIoB U IS
paspellieHrss BCeX BO3HUKIIMX TPYAHOCTeH. be3  TIIaTenbHOro  CaMOCTOSITEIBLHOTO
IPOJAYyMbIBaHUSI MaTepuasna Oecela C KOHCYJIBTAaHTOM HEU30€KHO OyleT HOCHUTh «OOIIuii»,
ITOBEPXHOCTHBIN XapaKTep U HE IPUHECET HY)KHOTO pe3yJIbTaTa.

EcTb 1nenslif psa NpUHIMIIOB («CEKPETOBY), KOTOPHIMU CIIEAYET PYKOBOACTBOBATHCS MPHU
MIOATOTOBKE K dK3aMEHaM.

I1epBblIii - MOArOTOBBTE CBOE paboyee MECTO, e Bce JODKHO CIOCOOCTBOBATh yCHeXy: TULIMHA,
pacroyio’keHue yueOHbIX T0coOuil, CTpOTHil MOPSIIOK.

Bropoii - caapre ynoOHee 3a CTOJI, MOJIOKUTE IMeper coOOM YHCThIe JIMCTHI Oymarw,
crpaBa - TeTpaau U yueOHUKU. BermoMHMTE Bee, UTO 3HAETe MO JaHHOM TeMe, M 3alHIIUTe 3TO B
BHJIE TUTAHA WJIM TE3MCOB HA YHCTHIX JUCTaX Oymaru cieBa. [loTrom mpoBepbTe MpPaBUIBLHOCTS,
MOJIHOTY M TOCJEIOBAaTENbHOCTh 3HAHUM MO TeTpaasM M ydyeOHuUKaM. Beimuimmre TO, 4TO HE
CyMEJIHM BCIIOMHUTb, Ha IIPaBOM CTOPOHE JHMCTOB M TaM >K€ 3allMIIMTE BOIPOCHI, KOTOPBIE
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clIeyeT 3aJaTh NPENO0AaBaTeN0 Ha KOHCYIbTauuu. He ocTaBisiiTe HU 0OTHOTO HESICHOI'O MECTa B
CBOMX 3HAHUSX.

Tpetwii - paboTaiite Mo cBoeMy miaHy. BaBoem pekoMeHIyeTcst TOTOBUTHCS TOJBKO JJIst
B3aMMOTIPOBEPKHU MJIM KOHCYJIBTALMH, KOT/Ia B 3TOM BO3HUKAET HEOOXOAUMOCTb.

YeTBepThlil - MOATOTABIMBAS OTBET 1O JHO00I TeMe, BBIICIINTE OCHOBHBIE MBICIIN B BUJIE
TE3MCOB U MOJOEPUTE K HAUM B Ka4eCTBE JIOKA3aTelIbCTBA IaBHbIE (akThl U H(psl. Bam oTBer
JOJKEH OBITh KPaTKUM, COJIepIKaTeIbHBIM, KOHIICHTPUPOBAHHBIM.

[1aThIi1 - TOMUMO NOBTOPEHUSI TEOPUU HE 3a0yAbTE MOATOTOBUTH MPAKTUYECKYIO YaCTh,
9TOOBI CBOOOJHO M yMENO TIOKa3aTh HABBIKM pabOTBHl C TEKCTaMH, KapTaMH, pPa3IHYHBIMU
OCOOMSIMU, PEIIeHUS 3a/1a49 U T.1.

[lecToii - yCTaHOBUTE YETKUI PUTM pabOThl U pexuM AHs. PasymHO uepenyiite Tpya u
OTJIbIX, IUTaHNE, HOPMAJIbHBII COH U ITpeObIBAaHUE HA CBEXKEM BO3/YyXE.

CenpMoOil - TOJTKOBO HCIOJIb3YHTE KOHCYNIbTAllMU IpenoaaBarens. [Ipuxonure Ha HUX,
MPOJIYKTUBHO MOpabOTaB J0Ma M C 3arOTOBJIEHHBIMM KOHKPETHBIMU BOIIPOCAMHU, a HE MPOCTO
MOCJIyIIAaTh, O YeM OyIyT CIpalluBaTh Jpyrue.

BocbeMolii - GoiiTech mmaprajiky - OHa BaM He MPUOaBUT 3HAHUM.

JIeBATBIN - HE NOMYCKAaWTEe KaK M3JIUIIHEH CaMOYBEPEHHOCTH, TAK U HEJIOOLEHKHA CBOUX
crocoOHOCTEN W 3HAaHWWA. B OCHOBE YBEPEHHOCTH JIeKaT TBepjble 3HaHHWA. Hadye Moxer
MOJIYYUTHCS TaK, YTO BaM JIOCTAHETCS TOT €MHCTBEHHBIN BONPOC, KOTOPHIN BbI HE MOBTOPHIIH.

Hecsteiit - He 3a0bIBaliTe CBS3bIBAaTH CBOM 3HAaHUSA IO JIOOOMY TIpEeIMETy C
COBPEMEHHOCTHIO, C KHU3HBIO, C IPOU3BOICTBOM, C IPAKTHKOIA.

OnuHHAAIATEIA - KOTJa Ha DK3aMEHE BbI TOJYYHUTE CBOU OWJIET, CIIOKOWHO CSAIbTE 3a
cToj, oOaymaiiTe BoOIpoc, HaOpocaiiTe IUlaH OTBeTa, NoJoiaAWTe K mpubopaM, Kaprawm,
MoyMalTe, KaK TEOPETUUYECKH OOBACHHUTH IMpoJeTaHHbIN onbIT. He BogHYHTECh, €ClM YTO-TO
3a0bLIH.

[Ipn moaroToBke K 3aHATUAM HEOOXOIUMO e€Ie pa3 MPOBEPUTh ceOsl Ha MpeaMeT
YCBOEHHUS OCHOBHBIX KATETOPHIl M KITFOYEBBIX ITOHATUH Kypca.

9. TUITOBBIE KOHTPOJIBHBIE 3AJAHUSI NJIU UHBIE MATEPUAJIBI,
HEOBXO/IMMBIE JIJIsI OLIEHKH 3HAHWUM, YMEHUI, HABBIKOB U (1JIN)
OINIBITA JESTEJBbHOCTHU, XAPAKTEPU3YIOIIUX 3TAIIbI ®OPMUPOBAHUS
KOMIIETEHIIUM B ITIPOIIECCE OCBOEHMSI OBPA3OBATEJIbHOM
IMPOI'PAMMBI
Otan GOpMUPOBAHUS KOMIIETCHIIMH B MPOIIECCEe U3YUCHHS AUCIMILTHHBI «THOCTPaHHBIN S3BIK»

XapaKTepU3yeTCsl CIICAYIOINMH TUIIOBBIMU KOHTPOJIbHBIME 33 JaHUSMH.
TunoBble KOHTPOJIbHbIE BOMPOCHI /ISl MOATOTOBKH K YK3aMeHy (3a4eTy) Npu NMpoBeIeHUH
MPOMEKYTOYHOI aTTeCTAIUU MO JUCHHUIINHE
6.3.1. TembI ycTHOI peun
1) Family Traditions (Cemelitbie Tpaauinm)
2) Institute Life (CtyneHueckasyKu3Hb)
3) The Academy of Labour and Social Relations. The Urals Social Economic Institute
(ATuCO. YpCdhI.)
4) EnglishasaWorldLanguage (AHTIuiicKuit Kak MEKTyHAPOIHBIHN SI3BIK) )
5) English-Speaking Countries (AHT10-roBOpSIIHECTPAHbI)
6) British Economy. The USA Economy (OxonomukaBenukoopurtanuu. DxoHomukaCIIIA)
7) The Chelyabinsk Region Economy Profile (9xonomukalessionackoiiobmactu)
8) AlJobinterview. CV (CobecenoBanue mpu nmprueme Ha padboty. Pestome)
9) Business. Entrepreneurship (busuec. [IpeanpuHumMaTeabCcTBo.)
10) Presentation (ITpe3enTarius)
11) Marketing. Advertising (MapkeTunr. Pekiama)
12) CountryCulture (KynpTypHbIe 0COOCHHOCTH CTpPaHBI)
3aounan hopma odyuenusn:
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1) About Myself, My Family, Work and Studies (Ocebe, mosicembsi, paboTa, yueba)
2) The Chelyabinsk Region Economy Profile (Qxonomukalensionnckoiodmactn)
3) Presenting a Company (IIpe3eHTaliusiKOMITAaHNH )

4) Business (busnec)

6.3.2. Ilpumepbl TecTOBBIX 3a1anmii mo Teme «Marketing. Advertising»
Bapuant 1

1. Boibepume nooxooauiee no CMlCay C/1060:

1. The stores tell the public about what they have at what prices.
a)products b) advertisements c) shops

2.Decisions have to be made about the channels of and delivery.
a)placement b) pricing c) distribution

3.Advertising is impersonal, usually paid communication intended to inform, educate, ,
and remind.

a) manage b) persuade c) produce
4.Advertisements can be seen in newspapers, magazines, and television every day of the
week.

ajon b) in c) at

5.A brand is a name, term, design, symbol, or other feature that distinguishes products and
services from offerings.
a)efficient b) competitive ¢) customers’

2. Boioepume nooxooauwyro no cmulciy uacme pevu:

1. Market analysts the target market for a particular product.
a) identification b) identify

2. Enterprises in this sector are not very big.
a) working b) worked

3. Factory representatives products to wholesalers and retailers.
a) distribution b) distribute

4. Both the buyer and the seller must be
a) satisfaction b) satisfied

3. Bvibepume nooxooaugyro no cmwiciy cpammamudeckyo popmy:

1.The department and the marketing department met and discussed the new product.
a)advertising b) advertised c) advertise
2. sales volume can be obtained by new markets for existing products
/services.
a) Increased, found b) Increasing, finding ¢) To increase, to find
3.In many cases, advertisements of any kind is called a campaign; usually several
different ads with a common theme make up a campaign.
a)launching b) launch c) to launch
4. The value of imported goods in the GDP.
a)does not include b) is not included ¢) has included
5. We won'’t start discussing this question until the Production Manager
a)will arrive b) won’t arrive C) arrives

4. Bvioepume eapuanm, coomeemcmeyoujuil pyccKomy nepesooy.
1. We are (3aunTepecoBanbi) in opening a new market in this region.

a) interesting b) interested
2. The first step in (rutanupoBanuu) business is to define the main aim of business.
a) being planned b) planning

3. (OxonumB) a college he decided to get higher education.
a) Havingfinishedb) Finished
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5. Bvibepume eepHblii éapuanm nepeeooa npeoioHceHus:
1.Before leaving, you need to speak to the head of the sales department.
a)lIpexne, yeM Bbl YIAETE, BB IOJDKHBI IOTOBOPUTH C PYKOBOJIUTENIEM OT/IENA TPOJAXK.
b) [Ipexne, 4yeM yilTu, BaM HY>KHO OTOBOPHUTH C PyKOBOJUTEIIEM OT/IENA TPOIaxK.
¢) Korna BbI cobepérech yXOAUTh, 3alIUTE B OTIET MPOJaK.
2.Switzerland maintains its reputation promoting the selling of famous Swiss watches all over
the world.
a) Mexnaynaponnas cimaBa LlIBelinapuu JepkuTcsi Ha penyTalMd  3HAMEHUTBIX
IIBEUIIAPCKUX YaCOB.
b) IlIBelinapust mpoaaéT CBOM 3HAMEHHTHIC IBEHIIAPCKUE Yachl IO BCEMY MUPY Oiaroaapsi
CBOEH pemyTaluu.
¢) llIBeiinapust moasiep>KUBaeT CBOIO PEMyTallMIo, IPOABHUras MO BCEMY MHUPY MPOJAXH
3HaAMCHUTBIX IHBCfIIIElpCKHX qacoB.
3.Payment for the machines delivered will be made in June.
a)MaruHbl, TOCTaBJICHHBIC B UIOHE, OTIJIAYEHBI.
b) Omara 3a g0CTaBICHHBIC MAIIMHBI BHECEHA B UIOHE.
) OmnaTa 3a 10CTaBJIEHHbIE MAalIMHbBI Oy/IET IPOU3BE/IEHA B UIOHE.

Bapuanr

1. Boibepume nooxooauiee no cmuicly c1060 Uiu C1060couemanue:

1.Advertising has developed into a billion-dollar business which many depend.
a) for b) on c) at

2.Pricing refers ___ the process of setting a price for a product, including discounts.
a) at b) to c) by

3.Celebrities are often involved in advertising such as television or print

adverts to advertise specific or general products.
a)events b) companies C) campaigns

4.A market is the set of all actual and potential of a product.
a)buyers b) sellers c) retailers

5.Advertising must work with other marketing tools and business elements tobe
a)high b) developed c) successful

2. Bvibepume nooxooauwgyro no cmuiciy wacmo pevu:

1. Last week the boss her because of her efficient work.
a) promotion b) promoted
2. Foods, drinks, confectionery and toiletries are called fast moving goods.
a) consumer b) consume
3. Our is very successful.
a) production b) productive
4. Sony is a major of General Electric.
a) competitor b) compete

3. Bvibepume nooxo0auyro no CMuiCLy ZpammamudecKyio popmy:

1.Cutting taxation will help the workers.
a)lower-paying b) lower-paid c) low paying
2.Every aspect of a market , the nature of the product itself, is driven by the needs

of potential consumers.
a)offering, included b) offered, included c) offering, including

3. the report for the conference I’'m going to speak at.
a)l've finished writing b) I'm finishing writing c) | write
4. The plan of the company is to increase profits by prices at the local market.
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a)having reduced b) being reduced ¢) reducing
5. They’ve put a lot of money into into the European market.
a)breaking b) to break c) break

4. Boloepume sapuanm, coomeemcmayiouuil pyccKkomy nepesooy.
1. Your offer is quite (uarepectoe). We’ll consider it.

a) interesting b) interested
2. (Bemmnarus) the loan, the firm did not have enough profit left to increase dividends.
a) Having repaid b) Being repaid

3. The visitors (mpu6siBatorue) this afternoon are a Japanese trade delegation.
a) havingcomeb)coming

5. Bvibepume eepuulii 6apuanm nepeeooa npeonoHceHus:
1.After having signed the documents, the owner transferred his real estate to this sports club.
a) [Tocne moamMcanus JOKYMEHTOB BIIAJETIeI] ITePeaal CBOI HEBIKMUMOCTD CIOPTHBHOMY
KI1yOy.
b) IMocne momnucanus JOKyMEHThI ObLIA MEpEaHbl PeaJbHOMY BIIAJCIbIy CIOPTUBHOTO
KIIy0a.
c) Ilocne monmucanusi AOKYMEHTOB CIIOPTHUBHBIN KIyO mepemén B COOCTBEHHOCTh
BJIQJICITBIIA.
2.Having been increased by means of international trade, competition makes domestic firms
raise efficiency of labour.
a) KonkypeHlMs, yBEJIMYUBUIUCH C TIOMOIIBIO BHEIIHEH TOProBJIM, 3aCTaBISET
OTEYEeCTBEHHBIC (PUPMBI TTOBBIMIATH Y()PEKTUBHOCTD TPY/IA.
b) VBenuunB KOHKYPEHIMIO Ha BHEIIHEM PBIHKE,MECTHBIC (DUPMBI JTOOUIHCH OOJbIIEH
s dexTuBHOCTH Tpy/a.
¢) KonkypeHnus MecTHBIX (pUPM Ha BHEIIHEM PBIHKE CIOCOOCTBOBAJA TOBBIMICHUIO MX
3¢ heKTUBHOCTH.
3.Money spent on the brain is never spent in vain.
a)/lenpru, He MOTpauyeHHbIE HA PA3BUTHE YMa, OKYIAIOTCS.
b) lenbru, morpaucHHbie Ha 00pa30BaHKE, MOTPAUCHBI 3PSI.
C)Jlenbru, noTpayeHHble Ha 00pa30BaHUE, OKYIIAIOTCS.

Kputepun oueHKd H3MOKEHbl B IIKaJe OLEHKU JUId IMPOBEACHUS MPOMEKYTOUHON
aTTeCTalUH 110 JUCHUILINHE B 11.6.2.
TunoBble nmpakTH4Yeckue 3aJaHusi (TecTbl) OMJIETOB /AJsl NPOBEAECHUS MPOMEKYTOYHOM
aTTecTalluy MO0 AUCUHUILINHE

[IpomexxyTouHass arTecTalvsi B BHIE 3auema/3K3ameHa TPOBOAUTCA IO CEMECTpaM.
OOBEKTOM KOHTPOJSl SBIAETCS NOCTHIKEHUE CTYACHTaMU OIPEACTICHHOIO YPOBHS BiaJICHUS
WHOSI3bIYHOM KOMMYHUKATUBHOW KOMIIETEHLIMEH U COOTBETCTBYIOIIEH OOIIEKYIbTYPHOU
koMmrereHiueil. CoaepkaHue MPOMEKYTOYHOM aTTECTAllMM MOKET BKJIIOYATh B ce0s: MepeBojl
co crnoBapem/0e3 cioBaps TEKCTOB; Tepenady COJCpXKaHUS MPOUYUTAHHOTO; JIEKCHUKO-
rpaMMAaTUYECKUE KOHTPOJIbHBIE PabOThI; YCTHBIE MOHOJIOTMYECKHE BBICKA3bIBAHHS B paMKax
M3YYeHHONH TeMaTuku u T.n. OO0beM U CTemeHb CIOXKHOCTH TpeUlaraeMoro marepuala
ONPENENSAI0TCS MPENnoiaBaTesieM B 3aBUCHUMOCTUM OT YPOBHS 3HaHMM CTYIEHTOB. B kaxaom
cemMecTpe TpeOOBaHUS YCIOXKHSIOTCI — O00BeM (TEKCTOB, CTaTeil, MOHOJOrOB H [p.)
YBEJIMYMBAETCS, BpEMS Ha MOATOTOBKY COKPAIAETC.

IIpuMep UTOrOBBIN TECT N0 AMCUHUILINHE

Bomnpoc

Choose the correct variant.
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1. Every day Jane at the office at about nine.

a) arrive b) arrives c) is arriving
2. This journey by our sponsors.
a) is organized b) is organize C) organizes

3. The secretary said that she a reservation for me at the hotel.
a) has made  b) had made c) will make

4.Which of these groups of adjectives is correct?
a) popular, more popular, popularest
b) good, better, best
c) little, less, most little

5. You work hard at your English if you want to pass the exam.
a) must b) can C) may

6.Read the Russian sentence and choose the English corresponding modal verb.
OHU He cmoenu COCTaBUTh TOUHBIM SKOHOMUYECKUI TPOTHO3.

a) cannot b) might not c) could not
7. How does she earn at her new job?
a) many b) much
8. You know the foreign market, ?
a)dontyou  b)isn’tit c) do you
9. Many multinational companies usually try local staff.
a) to employ  b) to be employed c) employ

10. Choose the correct English translation.

OH 0651 X0TeJ1, YTOOBI BOMIPOC OBLT PEMIEH CETOIHS.
a) He would like the matter to settle.
b) He’d like the matter to be settled today.
C) He likes the matter to be settled today.

11. Look at the figures the development of our firm.
a) illustrating b) illustrated

12. Find the correct translation
Governments take special measures restrictingforeign imports to protect domestic producers.
a) IlpaBuTenbCTBA NPUHUMAIOT  CHCHHAIBHBIC  MEPhI 10  PECTPYKTYPHUPOBAHHUIO
HHOCTPAHHOT'O UMIIOpTa JJIA 3alllUThl MCCTHBIX ITPOU3BOAUT:! eJIeH.
b) Yro0bI 3alIUTUTE OTCUYCCTBCHHBIX HpOI/I3BO,Z[I/ITeJ'IeI71, IIpaBUTCIIbCTBA IIPUHHUMAIOT
CIICHUAJIbHBIC MCPbI, OTPaHUYHBAIOIINC I/IHOCTpaHHHﬁ HUMIIOPT.
C) HpaBI/IT CJIbCTBA IIPUHAIN CIICHUAIIBHBIC MCPLI, OI'PaHHYHNBAOIIC I/IHOCTpaHHHﬁ HMIIOPT,
YTOOBI 3alIUTUTb MECTHBIX HpOI/IBBO,Z[I/ITCHeﬁ.

13. I would be grateful if you could send me a new program.
a) S Oyny npu3HaTeNnbHa, €CIIK Obl BBl IPUCIIATM MHE HOBYIO IIPOTPAMMY.
b)  Ecmu Obl MO HIpHCIIATh HOBYIO ITPOTpamMMy, s Obu1a ObI paja.
C) 1 Gbuta ObI MpU3HATENIBHA, €CITH OBl BBl MOTJIM MPHUCIATh MHE HOBYIO MPOTPAMMY.

14. The history of the trade union dates back to 1825.
a) movement b) moves C) moving

15. Everything depends their signing the contract in time.
a) with b) on c) at

16.Choose the suitable reply

Guest: “I want to speak to the manager!”

Receptionist: “ ”?
a) She is not available at the moment. Can | help you?
b)  She is busy now.
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¢) Youcan’t do so!

17. In the region there are great opportunities to the tourism business.
a) import b) develop  c) export

18. Our is ‘Never stop at what has been achieved”.
a) label b) brand C) motto

19.Choose the products of metallurgy industry
a) coal, oil, natural gas, nuclear power, petroleum, etc
b) wheat, oats, corn, beef, pork, chickens, sheep, etc
c) steel, ferrous/non-ferrous metals, alloys, etc.

20. What is the financial center of New-York?
a) Broadway b) Fifth Avenue c) Wall Street

JK3aMeHAllMOHHbIe MaTepPHAJIbI
Cooeporcanue Ixk3amena (2 cemecmp)
Ounas ¢hopma 0byuenus
1. Urenue M NHMCbMEHHBIN NEPEBOJ CO CIOBAapeM TEKCTa B paMKaX H3YyYEHHOW TEMAaTUKH
o6vemoMm 1.000 mevyaTHbIX 3HAKOB (BpeMsi Ha MOATOTOBKY — 30 MUHYT).
2. JlekcWKO-TpaMMaTHYeCKOe 3a/IaHue.
3. Momnonorndeckoe cooOmenne o0beMoM 15-20 mpemIokeHWH B pamMKax H3ydeHHOU
TEMAaTHUKH (BpeMs Ha TIOATOTOBKY — 15 MUHYT).
Temamuka MOHONO2UYECKUX COOOUWEHULL:
1) Moii unactutyr. ATuCO.
2) DxoHomuKa BemukoOpuTaHum.
3) Dxonomuka CIIIA.
4) DxoHomuka YensOuHCKO# 00IacTH.
5) Bei6op npodeccun.Pesrome. CobeceroBanue.

O0pa3ubl 3K3aMeHAIIMOHHBIX MATEPHAJIOB (2 ceMecTp)
Oo0pa3en TekcTa /14 NepeBoia Co cJIoOBapeM
BRITS' TOP TIPS

Tim Eggar, Chairman, Russo-British Chamber of Commerce

The natural resource sector remains the No. 1 attraction internationally, but I think that
the whole of the retail sector and consumer products are attractive. Russia remains a very fast-
growing consumer economy, which is very quick to adapt to new consumer strategic trends.
There are a lot of British companies already in the area and | would expect many more to come
in.You can get in relatively low-cost, learn about the market and you can expand. Companies
who have done that have done very well.

Andrew Cranston, Senior partner,Russia & CIS KPMG

| think there are opportunities across all the sectors but the less credit-intensive sectors
are best because of the problem with credit right now... In all the consumer market sectors we
are seeing a huge foreign presence and they're doing very well there. | think there is huge
potential in financial services.

Andrei Goltsblat, Managing partner, Goltsblat BLP

I think the crisis is over. Consumer confidence is returning to Russia faster than anywhere
else in the world because Russians like to spend.

Demand in retail is going to be huge and infrastructure, logistics and transportation are
very underdeveloped, so that is also a big opportunity.

(EdBentley, MoscowNews)

OO0pa3zenr MHANBUIYAJBHOIO JIEKCHKO-TPAMMATHYECKOT0 3a1aHus (2-i Bompoc)
1.1lepeseoume 2nazonvuyro ¢opmy é cKkooOKax.
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She told me the summer session (oyzer) very difficult.
2. Ilepegeoume ¢ pyccko2o Ha QH2TUICKUIL:

Ha xakux s3pikax rosopst B Kanazne?
3. Aaiimeomeemmuyopeniuxy:

- Excuse me, do you know where the nearest bank is?

- ... you (to see) this film?
- Yes, | (to buy) the DVD last week.
5. Bcmaevme nponyuiennsie ciosa (cmompume cCRucoK noo 4epmoii).

The United Kingdom needs ....from other countries for several reasons. Some ........ do not
occur in the United Kingdom. The country does not have the right ....... to grow certain
products. For instance it would be difficult to grow oranges here and it is ...... to buy them

from countries such as Spain. Some ..... would be too expensive to produce; for example, the
United Kingdom no longer produces motorcycles because it is cheaper for ...... to produce
them.

to buy, raw materials, climate, easier, goods, Japan

IIpuMepHBIE BONIPOCHI 110 TeMe YCTHOM peun
The Chelyabinsk Region Economy Profile
Where are you from?
Where is Chelyabinsk situated?
When was it founded?
What is the population of the Chelyabinsk region?
What do you know about Chelyabinsk in the years of the Great Patriotic War?
What are the key industries of the Chelyabinsk region? Name the most important
enterprises.
7. What part of the capital and manpower is concentrated in metallurgy and machine
building?
8. What mineral resources is the region rich in?
9. Does the region have elements of investment potential?
10. What products does the region import / export?
11. Is small business developed in the region?
12. What well-known entrepreneurs do you know? What fields (trade, production, service)
do they work in?
13. What do you know about economic links of the city with other countries?
14. Are there any social problems in the region?

oakrwnE

3aounas ¢popma 0byuenusa (2 cemecmp, dK3amen)

1. Urenwe M NHUCHMEHHBIA TMEPEBOJ CO CIOBApPEM TEKCTa B paMKaX H3Y4EHHOM TEeMAaTHUKH
o6vemom 1.000 mevyaTHbIX 3HAKOB (BpeMs Ha MOATOTOBKY — 45 MUHYT).

2. Mononoruueckoe coobuenue oobemom 15-20 nmpeioxkeHuit o yCTHON TeMe « IKOHOMHKA
POJIHOTO peruoHay (Bpems Ha MOATOTOBKY — 15 MunyT). becena ¢ mpenoaaBarenem.

O0pasen TexkcTa VI MEepeBoa CO CII0BApPEM
SAMSUNG

On March 1, 1938 ByungChull Lee started his business in Taegu, Korea. Mr. Lee exported
products to the neighboring regions; he used to sell dried Korean fish, vegetables, and fruit to
Manchuria and Beijing. Nobody realized that time that Samsung-- meaning "three
stars"inKorean would become a modern global corporation.

Today Samsung occupies a leading placeon the market ofinformation and digital
technology. It has trade representatives in 46 countries of the world: France, Great Britain,
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Germany, the USA, and Russia; it has branches in the USA, Portugal, Mexico, China, Thailand;
its exploratory laboratories are in the USA, Russia and Japan. There are more than 200 offices
that employ 65 000 people. Nowadays Samsung specializes in the production of plasma panels,
liquid-crystal television sets, mobile telephones, Web-telephones, computers, printers, monitors,
hard disks, modules to memories, video cameras, DVD-players, DVD-VRC-players,
refrigerators, conditioners, vacuum cleaners and other electronics.

The digital age has brought a lot of new opportunities and changes to global business. The
Samsung Group has responded to these changes and it is currently upgrading its business
structure, management policy and corporate culturetomeet the global standards. Samsung
Electronics invests US$ 1.7 billion in Research and Development annually.

(Abridged from www.samsung.com)

Cooeporcanue Ik3amena (4 cemecmp)

Ounasa ghopma 0byuenus

1. UYrenwe M NUCBMEHHBIH MEPEBOJ CO CIOBapeM TeKCTa NPO(EeCCHOHATBHOW TEMAaTHUKH
o6semoM 1.200 meyaTHBIX 3HAKOB (BpeMs Ha MOATOTOBKY — 60 MUHYT).

2. UreHue TeKCTa COUMOKYIBTYpHOU TeMaTHKH o0beMoM 1.000 meyaTHBIX 3HAKOB O€3 cloBapst
U Tiepesiaya ero cojiep:kanus (Bpems Ha MoAroTOBKY — 15 MUHYT).

3. Momnonorndyeckoe coobmeHne obOvemoMm 15-20 mpemnokeHWid B pamMKaxX HW3Y4CHHOH
TeMaTHKU (BpeMs Ha MOJAroToBKYy — 15 munyT). becena ¢ npenoaBarenem.

Temamuka MOHONIO2UYECKUX COOOWEHU

1) Mapkerunr. Peknama.

2) busnec. [IpennpuHUMaTEIHCTRO.

3) Ilpe3eHTalust KOMITAHKH/TIPOYKTA.

4) KynbrypHble 0COOEHHOCTH CTPAHBI.

O0pa3upbl IK3aMeHALMOHHBIX MaTepuaJioB (4 cemecTp)
Oo0pa3en Tekcra AJs1 nepesojaa co cjiosapemM (1 Bonpoc)
How to write a convincing business plan
So you‘ve got the brilliant idea, you’ve researched your market and you are convinced your
business will be a winner. You have a business plan to write.

There are four main reasons for writing a business plan: to provide information about
your business and your intentions; to persuade a third party to provide resources or assistance; to
develop your strategic thinking so you are clear about what you are trying to achieve and how
you are going to achieve it; and to set financial targets so you can control costs. To get an idea of
what it should look like, check Business Link's website www.businesslink.org or read business-
plan outlines provided by high-street banks.

So where do you start? You should aim for 12 pages of clear, concise information. Keep
it simple — you can include additional details in an appendix. Quantify as much as you can — your
business plan is likely to be read by people used to dealing with figures.

A business plan should be regarded as a work in progress that will change as new
opportunities open up. In other words, be flexible.

Finally, remember that writing a convincing business plan will make you more confident
about what you are trying to achieve, and that will rub offon other people. A plan will help you
identify obstacles so you can think about how to turn those obstacles into opportunities.

high-street banks — kpynusie6anxu

rub off on — erusmona ...

Oo0pa3sen Tekcra 11 nepesoaa 0e3 ciaoBap (2 Bonpoc)
European Stereotypes
German stereotypes

Efficient and disciplined?Germans are hardworking, efficient and disciplined. Hard work,

efficiency and discipline maybe typical German characteristics but efficiency is not really a
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Berlin thing. Most Germans view Berliners as the Latin Americans of Germany. Maybe
Berliners are just not typical Germans. Can you stereotype a country if its capital is not typical?

No sense of humour? This cliché is harder to understand: that Germans are stiff and
humourless. It’s all relative. Seemingly, Germans don’t think it is a laughing matter when it
comes to their politicians
Italian stereotypes

Does anyone pay tax? It is not true that no one in Italy pays taxes. Employees and
pensioners pay them up to the last cent. Not out of a sense of civic duty, but because of a lack of
alternatives. We have been a country only for a century and a half. For 2,000 years, we have
bowed down before dozens of invaders, obviously in a constant attempt to cheat them.

Are we all individualists? Actually, we can work in a team when there is an emergency.
Ordinary administrative work bores us.

HpI/IMeprIeBOHpOCBIHOTeMeyCTHOﬁpe‘lI/I
Marketing
1. What is marketing and what is its place in business?
2. What is the origin of the term "marketing"?
3. Whatis the purpose of marketing?
4. What are the four principle elements of marketing?
5. What pricing options may a company take?
6. What is the common channel of distribution?
7. What is marketing research used for?
8. What is the goal of marketing research?
9. What does marketing research involve?
10. Why is forecasting so important in business?
11.How do changes in production affect living standards?
12. What are the ways of improving profits?
13. Do you think all the ways of increasing profits are equally effective?
14.What skills are of the most use for a specialist in marketing?
15.Would you like to work in a marketing department of a big enterprise?

3aounas ¢popma obyuenus
1. UreHue 1 NUCHbMEHHBIN MIEPEBO/] CO CIOBApPEM TEKCTa MPO(ecCHOHANIbHON TeMaTHKU 00BEMOM
1.000 meyaTHbIX 3HAKOB (BpeMs Ha MOATOTOBKY — 45 MHUHYT).
2. UteHue TekcTa COIMOKYIBTYPHOU TeMaTnku o0beMoM 800 medaTHBIX 3HAKOB O€3 clioBaps U
nepenava ero cojep kanust (Bpems Ha MOArOTOBKY — 15 MUHYT).
3. Momnousoruyeckoe coobuienue oovemom 10-15 mpennokeHuit mo ycTtHoil Teme (Bpemsi Ha
noAroToBKy — 15 Munyt). becena ¢ npenoaaBaresnem.
Temamuka MOHONO2UYECKUX COOOWEHUL

1) O cebe. Cempbs. PaboTa. Yueba

2) DKOHOMHKA POJHOTO PErHoHa

3) Tlpe3eHTariyst KOMITAHHH

O0pasen Texcra Ajs nepesoaa co ciaosapeM (1 Bonpoc)
Small Firms. Advantages
Small firms actually have advantages over large firms in many cases. One advantage of small
firms is that they often grow into large firms. Many of today's small firms will become giants in
tomorrow's business world.
Some of the situations in which small firms have distinct advantages are the following:
1. When new products or ideas are being tried. Small firms have much flexibility.
Decisions can be made and implemented quickly.
2. When the personal attention of the owner is essential to daily operations.
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3. Where personal services, either professional or skilled, are dominant. Examples of this
include beauty parlors, real estate offices, interior-decorating firms, TV repair shops. Medical
and dental services are also usually rendered by small firms.

4. When the market for the product or service is mainly local.

5. When the industry is characterized by wide variations in demand or in styles. The small,
flexible firm usually can adjust to the necessary variations of specialized products more easily.

6. When close rapport with personnel is essential. Small firm owners usually have the
advantage of being close to employees. They know problems from daily conversations and can
adjust employment to a person's abilities better because of this close association.

O0pa3sen TekcTa 1J1s nepeBoaa 6e3 cioBaps (2 Bonpoc)

Tourists in Moscow
Moscow plans to triple the number of foreign tourists to 10 million by 2020, the head of the
city’s tourism committee said last week.

The tourism committee earlier announced that the number of tourists visiting the capital
had fallen by 15 per cent this year. The head of tourism said that the city tries to minimise the
economic downturn's effect on tourism. “The committee conducted a worldwide advertising
campaign with the aim of maintaining our position on the world tourism market."”

Work to improve Moscow's image has not stopped even during the crisis. "We advertise
on CNN, BBC, on the large television station National Geographic,” he said. "We take part in
almost two-dozen large tourism exhibitions, including London, Madrid, Milan, Frankfurt and
others.

Moscow is an active and developing city and it is interesting to work on developing its
image. We have to talk and talk about ourselves constantly. The mayor's office of Paris spends
70 million euros a year on tourism development. We also have to constantly remind people
about ourselves, fight for our place in the information sphere. Our plan is to have a flow of 10
million foreign tourists by 2020, and that's not including Russian tourists."

(NathanToohey, Moscow News)
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