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PABOYASA MPOrPAMMA ANCLUMNJINHBI (MOAYNA)
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OCHOBHAA U JOIIOJIHUTEJIbHASI YUEBHAS JIUTEPATYPA ..., 10

ITIEPEYEHD [NPOTPAMMHOI'O OBECIIEYEHNA, NHO®OPMALMOHHBIX
CITIPABOYHbBIX CHUCTEM W HMHTEPHET - PECYPCOB, HEOLBXO/JWMbIX JJIS

OCBOEHUA AUCHUTIIIMHBI (MOIYJIS) ..o 11
TPEBOBAHUWA K MATEPUAJIBHO-TEXHUYECKOMY 41 VYYEBHO-
METOANYECKOMY OBECIIEYEHUIO TUCHUITJIMHBI (MOAYJIS) ..cociveiiiieeiee 11
OBPA30OBATEJIBHBIE TEXHOJIOIT'UMN .................... Ommoka! 3akiaaaka He onpeaesieHa.
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PABOYASA MPOrPAMMA ANCLUMNJINHBI (MOAYNA)

1. IEJb W 3AJAYM U3YUYEHHUS JUCHUTIIMHBI (MOLYJIST)

Henan:

pa3BUTh KOMIIETCHIINN, HEOOXOAUMBIC Il YCIICITHOW Kaphephbl HA JTOJDKHOCTH product-MeHemkepa.,
U3YYUTh NOAXOAbI U HHCTPYMEHTHI, UCIIOIb3yEMBIE B YIIPABICHUH IPOIYKTAMMU.

3amaun:

- m3yunth nosunuio [IpomakT-mMeHemkepa B KOMIIAHHUU, €ro (YHKIHMOHAJIbHBbIE OOS3aHHOCTH,
OTBETCTBEHHOCTbH, TPEOOBAHUS K KB (DUKAIIHH.
- chopMHpOBaTh 3HAHUS O )KU3HEHHOM ILIUKJIE YIIPABJICHUS TPOJYKTOM U MacTep-IUlaHe MPOAYKTa,
- 3HATh MOJIXO/Ibl U METO]Ibl TeHEPUPOBAHUS UJIEH;
- chopMHUpOBaTH YMEHUS M HABBIKM OCYIIECTBICHHUS MapKETUHTOBOM aHAIMTUKU U UCCIIECIOBAHUS

«T0JI0Ca KIIMCHTAa»,

- copMupOBaTh OCHOBHI JN3aliH-MBIIITICHUS;
- U3Y4UTh cyIHOCTH Stage-Gate moaxoaa K pa3paboTKe HOBBIX MPOIYKTOB,;

- U3y4YHTh CYIIHOCTH DJDKAI ITOAX00B K pa3paboTKe HOBBIX ITPOAYKTOB,;

- copMHpOBaTh CHCTEMY 3HaHUH o crienuduke GopMupoBaHust GUHAHCOB KOMIIAHUU M METOJax
HPOTHO3UPOBAHUY MTPOIAXK HOBOTO MPOIYKTA.

2. TPEBOBAHUS K PE3YJIBTATAM OCBOEHUSA JUCHUIIJIMHBI (MOAY JISI)
2.1  Ilnanupyemble pe3yJbTAThI 00yUeHHUSs N0 TUCHHUIIHHE

OcBoenue
KOMIIETEHIINN:

YHMBEPCtlJleblx Komnemelmuﬁ U UHOUKAMO

JUCLHUILIHHBI

HampaBlieHO Ha (opmupoBaHUE

Y CTYACHTOB CJCAYHOIIHX

POG UX OOCHIUIICCHUA

Kareropus Kon n HanmeHoBaHue
. Ko u HanMeHoBaHHME WHIAMKATOPA
YHHUBEPCATbHBIX YHHUBEpCATbHON .
. JOCTUKEHHS] YHUBEPCATbHON KOMITETEHIINI
KOMTICTCHITHH KOMIICTCHITHH
VK-9.1. 3Haet MeTOBI ITIOATOTOBKH,
MPUHSITHS U PeaTu3allii SKOHOMUIECKHIX
YK-9. Cnocoben p P L !
VIPaBIEHYCCKUX PEIICHUH.
DKOHOMUYECKast MPUHUMATH VK92V 5
-9.2. YMmeer npuHUMATH HOBaHHBI
KyJbTypa, B TOM Unciie | 00OOCHOBaHHBIC cer ip aTb ODOCHOBAHHBIC
KOHOMHYECKHE PEIICHUS B WIHBIX
¢dbuHaHCOBas SKOHOMMYECKUE PEIIECHUS J 60 OMMHCCKHC petle pasi
rPaMOTHOCTh B Pa3IMYHBIX 001aCTIX OLIACTAX HAUSHCACATCIRHOCTH.

KHU3HCACATCIIBHOCTHU

VYK-9.3. Brageetr HaBBIKAMUA KPUTHYECKOTO
aHaJIM3a DKOHOMHYECKHUX PEUICHU B
Pa3IMYHbIX 00JIACTSIX KU3IHEAESITEIbHOCTH.

Ilpogpeccuonanvnvix Komnemenyuii U UHOUKAMOPO8 UX 0OCHUNCEHUS

Kareropus Kon n HaumeHnoBanue Kon n HauMeHoBaHre HHIUKATOpa
po¢heCCUOHATBHBIX npoQeCCHOHAIBHON JIOCTHKEHUS TTPo(dhecCuoHaIbHOM
KOMITETEHIIUH KOMITETEHIINH KOMIIETEHIINHI
[TIKO-1.1. Beimonusier GpyHKIIMOHA
JMHEWHOTO MEHEKEepa B paMKaxX TEKYIIEe
NESTENIbHOCTH OT- JIeNa Mo pekaame u (Win)
[TIKO-1. Cnocoben CBS35IM C OOILIECTBEHHOCTHIO U (MJIN) IPU
Opranuzanus y4acTBOBaTh B peanu3alnu KOMMYHUKAIIMOHHOTO MPOEKTa
npolecca co3aHus peanuzanuu 10 peKJIaMe U CBSI35IM C O0IIECTBEHHOCThIO
KOMMYHUKAIMOHHOIO | KOMMYHUKAlMOHHBIX [TIKO-1.2. OcyiiecTBis€T TAKTUYECKOE
MIPOAYKTA KaMIIaHUM, TPOEKTOB U IIJJAHUPOBAHUM MEPOIIPUATHNA B paMKax
MEpOIPUITHI peanu3alu KOMMYHUKAIIMOHHOM CTpaTeruu

[IKO-1.3. YuactByer B opraHusanuu
BHYTPEHHUX KOMMYHHUKALUN U MEPONIPUATUI
110 GOPMHUPOBAHUIO KOPIIOPATUBHOMN
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PABOYASA MPOrPAMMA ANCLUMNJINHBI (MOAYNA)

‘ ‘ UJICHTUYHOCTH U KOPIIOPATUBHOM KYJIBTYPBI |

2.2. Pe3yabTaThl OCBOEHHSI 00Pa30BaTe/IbLHOI NMPOrpaMMbl:
B pesynbrare n3yueHus: AUCHUILTUHBI CTYACHT JTOJIKCH:
3nameo:
- mno3unmio  [IpomakT-meHemxkepa B  KOMIAHUHM, €ro (QyHKIMOHAIBHBIE  OOS3aHHOCTH,
OTBETCTBEHHOCTb, TPEOOBaHUS K KBaJU(UKALIUH;
- JKU3HEHHBIN [UKJI YIIPaBJICHUS MPOTYKTOM U MacTep-TUIaH MPOIYKTa;
- IO/IXO/IbI U METO/Ibl TEHEPUPOBAHMUS UJIEH;
- cymHocTh Stage-Gate moaxoaa K pa3paboTKe HOBBIX MPOIYKTOB;
- CYIIIHOCTb DJIKaiI MOAX0/10B K pa3paboTKe HOBBIX MPOIYKTOB;
- cnenuduky GopmupoBaHus GUHAHCOB KOMIAHUM U METOJaX MPOTHO3HPOBAHHWH IPOJAXX HOBOTO
MPOIYKTa
Ymemy:
- OCYIIECTBIIATh MAPKETUHTOBYIO aHAJIMTUKY M UCCIIEIOBAHUS «T0JI0CA KIIUEHTAY;
- YIPaBIATh MPOIYKTAMHU,
- OCYUIECTBIIATD OIEHKY () (PEKTUBHOCTHU ACSITETLHOCTHU MO YIPABICHUIO TPOAYKTAMU;
Braoemy:
- HaBbIKamu Jlu3aiiH-MbIIUIEHUS;
- HaBbIkamu Product-meHepKMEHTa.

3. MECTO IMCUMILIMHBI (MOAY.JIS) B CTPYKTYPE OBPA3OBATEJIBHOM

IMPOI'PAMMBbI

Cormacao ®I'OC u OIIOII mo nanpasnenuto 42.03.01 Pexnama u cBs3u ¢ 0011I€CTBEHHOCTHIO
mucrmuinaa  «[IpogakT-MeHEeDKMEHTY» OTHOCHTCS K JAWCHHUIUIMHAM YacTH y4eOHOro TIUIaHa,
bopMupyemMoii yqacTHUKaMu obpaszoBatesbHbIx oTHOmeHHH (B1.B.04).

W3ydeHnne kypca 0a3upyeTcsl Ha 3HAHUSAX CICAYIOIMUX AUCIUILINH: «OCHOBBI MapKETHHTAY,
«JKOHOMHUYECKAsT TEOpHUs» TMpeauecTByeT aucuuiimHaMm «Teopuss W MpakTUKa TPOAAK»,
«IIpoekTHOE ynpaBIICeHHUEY.

4. OBBEM JUCIHHATILIAHBI (MOAY.JIS1) U BUJIbl YYEBHOM PABOTHI

Bcero gacos
N Jms ouHo-
O0BbeM TUCITUTIITUHBI Hust ounoi 3a09HOM Jlns1 3a0uHOM
(popm! bopmbI bopmbl 00yUeHus
o0yuyeHHs
o0yJeHus
OO6m1ast TpyA0€MKOCTh TUCITUTUIMHBI 4/144 i
(3a4eTHBIX eAMH/YaCOB)
KonrtakTHas paboTta o0yqarommxcs ¢ 56
npenojaBaTeneM (1Mo BUgaM y4eOHBIX
3aHTHI) (BCEro)
B TOM YHCIIE! -
Jlexun 18 -
CeMuHapbl, NPAaKTUYECKUE 3aHATHUS 36 -
KonrtaktHas paboTa Ha 3adeTe 2 -
CamocrodrenbHas paboTa 00ydaromierocs 88 i
(Bcero)
Bux npomexxyTodHOI arTecTanuu (3a4er, 3quem i
3a4eT C OILIEHKOM, IK3aMEH)

Crp. 4 u3 12



PABOYASA MPOrPAMMA ANCLUMNJINHBI (MOAYNA)

5. COJIEP)KAHWUE JUCHUILIAHBI (MOIYJIA)

5.1 Conep:xanue TMCUMILTAHBI (MO1YJIs1)

Tema 1.IlpoaakT-MeHemkep: MO3MLUKMA B KOMIAHUM, (PYHKIHMOHAJIbHbIE O0S3aHHOCTH,
OTBETCTBEHHOCTh, KBAJIM(PUKaIUs.

Menemkep Mo NpoAYKTY Kak JOJHKHOCTh B KOMITAHHUH: 00sI3aHHOCTH U KBaTU(UKAIIUS.

DOyHKIUM MEHeIKepa MO MPOAYKTY. ApXETUNbl MEHeKepa MNpoAykTa. PykoBoautenn
MPOEKTOB M MPOTrpaMM. ApPXETHUIIBI MPOAYKTOBBIX MEHEHKEPOB: TEXHOJIOT, YHUBEPCAIUCT, OU3HEC-
OpUEHTHPOBAaHHBIA. MeHeKepbl 0 NPOAYKTaM B pa3HbIX KommnaHusx. Ilepexon k MeHemxepy 1o
MPOIYKTY U3 pa3HbIX obnacTeid. [IpaBUIbHBINA ONBIT U1 MEHEKepa Mo MPOoAyKTy. Kak moaroToBUTH
pe3rome.

Tema 2. /Ku3HeHHBbIH UK yHPaBJIeHHUA NPOAYKTOM U MacTep IUIAH MPOAYKTA

Mopenb ’KU3HEHHOTO IUKJIA YIIPABICHUS IIPOYKTOM M T€HEPAIbHBIN ITaH MPOIAYKTA.

OO0mrast MoJIeINb )KU3HEHHOTO IMKJIa YIPABICHHUS MPOIYKTOM: OTKPBITHE W MHHOBALWH, (ha3bl
IUIAHUPOBAHHUS HOBOTO TPOJYKTa, (a3bl BHEAPEHHS HOBOTO MPOJYKTa (MCIIOJHEHUS), YIpaBICHHE
POAYKTOM Tocie 3amycka. OCHOBHAsE KOHCTPYKIMS MPOJYKTA, TEHIUIAH MPOAYKTa M MPOIYKTOBOU
JUHEHKH, OM3HEC-IOKYMEHTBI, CTpaTernyecKue IUIaHbl, Ou3Hec-KeHChl, TpeOOBaHUA K MPOIYKIUH
(PRDs), nopokHble KapThl 3alycka IPOJYKTOB, IUIAHBI MAapKETHWHTA, IUIAHBI TMPEKpaIleHUs
HPOU3BOJICTBA NPOAYKTa, QyHKIHOHANBHBIC IUIaHbl (FSPS), miaHel GpyHKIHOHAJIBHBIC MOJJICPIKKH:
MapKETHHTa, pa3BUTHUS MPOIYKTa, GUHAHCOB, MPOAAXK, LIETTOYKH MTOCTABOK, OOCITY)KHBaHUS KIIMEHTOB,
TUIaHb! (QYHKIMOHATBHOW TTOAJEP)KKH IPABOBBIX U HOPMATHBHBIX aCIIEKTOB, OTIEPAIIH.

Tema 3. I'enHepupoBanue uaei

['enepupoBaHue uel Kak OTIpaBHAS TOUYKA BCEX MOJIENel pa3pabOTKH MPOIYKTa.

Cuctema 3axBata W 00paboTku uael. OCHOBHBIE HCTOYHUKH HJEH HOBOTO MPOIYKTA.
Meroasl «rosoca kmueHtay: ethnographic research, customer visit teams, customer focus groups,
lead user (innovative user) analysis, the customer or user designs, customer brainstorming and
inverse brainstorming, customer advisory board or panel, community of enthusiasts
[>THOrpaduueckue uccaenoBaHus, TPYIIIbI MOCSIIECHHUS KIUSHTOB, (DOKYC-TPYIITbI KIUCHTOB, aHAJIH3
BCAYLICTO ITOJIB30BATCIIA (I/IHHOBaLII/IOHHOI‘O HOHBBOBaTeJ'Iﬂ), I[I/Baf/'IH KIIMCHTa WKW II0Jb30BaTCIIA,
MO3rOBOM HITYpM KJIMEHTa U OOPAaTHBIM MO3TOBOM IITYpM, KOHCYJIbTAaTHUBHBIM COBET WM IaHEIb
KJIMEHTOB, COOOIIeCTBO 3HTY3HacToB]. CTpaTernueckue MeTOAbI reHeparmu wiei: disruptions in
market, core competencies assessment, peripheral vision, competitive analysis [cOou Ha pbIHKE,
OLCHKa KIKYEBbIX KOMHeTeHHI/Iﬁ, HepH(I)epHﬁHOC BHUACHUC, KOHKypeHTHBIﬁ aHaJ'II/IS]. MCTOI[LI
OTKpPBITHIX MHHOBaIMii: partners and vendors, accessing the external technical community, scanning
small businesses and business start-ups, external product designs, external submission of ideas,
external idea contest [mapTHepbl U MOCTABIIMKH, JOCTYI K BHEIIHEMY TEXHHYECKOMY COOOIIECTBY,
CKaHUPOBAHUEC MAJIOTO OusHeca u 6H3HCC-CTapTaHOB, BHEIITHUN ):[1/133171H MMpOoAYyKTa, BHCHIHAA MModa4a
ujeil, BHENIHUMI KOHKypc wujei]. Pa3paborka TexHOiOruil M (yHJAaMEHTAIbHBIC HCCICIOBAHMS.
ITatenTtHOE KapTHUPOBAHUC. Pons MeHTanbHOHU IIOATOTOBKH. Kaxk MCHCPDKMCHT MOXCT CTUMYJIMPOBATH
reHepanuio ujaen. TexHuku renepanuu uae. Mosrosast ataka. Homunanenast ['pynmnoBas TexHuka.
TPU3. Ketubomn. ['eiimcTopMuHT.

Tema 4. MapkeTHHr0Basi aHAJIMTUKA U «I'0JIOC KJIMEHTa»

AHaJUTHKa phIHKA U FOJIOC KJIMEHTA JUIsl MEHEKEpa 0 MPOIYKTY.

Wudpopmaniys, KOTOPYIO KIMEHTHl HE MOTYT MpenocTaBuTh. MH(oOpMalus, KOTOpyr0 MOTYT
IPEJOCTaBUTh KIMEHTHl. MeTo/bl TIy00KOro moHUMaHus noTpedHocTel knneHToB. KauecTBeHHBIE
MeTobl it Oosee rirydbokoro monumanwus: Ethnography, Netnography, Site Visits and Individual
Interviews, Lead Users, Customer Toolkits, Real-Time Market Validation [>THOTpadus,
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PABOYASA MPOrPAMMA ANCLUMNJINHBI (MOAYNA)

HeTHOFpa(bHﬂ, IIOCCHIICHUC CauTOB H WHAUBUAYAJIBHBIC HWHTCPBBIO, BCAYHIUC IIOJIB30BATCIIH,
UHCTPYMEHTAPHI KJIMEHTOB, BaJHIAIlMS PHIHKA B PEKHUME peajabHOro Bpemenu]. Ilponece ananmsa
pbiHKa. TUmbl JaHHBIX O KiIMeHTax. MHCTpymMeHTHI aHanm3a peiHKa: Segmentation, Data mining,
Perceptual mapping, Needs ranking, Concept testing, Conjoint analysis [cermenTamnus,
MHTEJUICKTYaJIbHBIN aHalu3 JaHHBIX, MEPLENTHBHOE KapTUPOBAaHUE, pAaHKUPOBAHHE MOTPEOHOCTEH,
TECTHPOBAHUE KOHIICIIINI, COBMECTHBIN aHanu3]. Beb-aHaauTHKa phIHKA.

Tema 5. JIuzaiiH-MbIILJIEHH e

J3aiiH-MBIILUUICHUE B YIIPABICHUU IIPOLYKTAMHU

Uro Ttakoe «au3alH-MbIIUIeHHE». Kak NpuMeHSATh OW3aliH-MBIIIICHHE B OpraHHU3allHH.
“Design Thinking” and the “Knowledge Funnel”. “Analytical Thinking” and “Intuitive Thinking”.
“Abductive logic” and “logical leaps of the mind.” [«/lu3aiiH-MbIIITIEHUE» W «BOPOHKA 3HAHHII.
«AHAINTUYECKOE MBIIUICHUE» W «UHTYUTHBHOE MbIIUIeHHEY. «[loXumaromas JOoruKa» Hu
«Iornyeckue ckauku ymay]. OcobeHHOCTH pa3Benkd U dkciuryaranud. CTaH(GOPACKUI MOIXoa K
IU3aiH-MBIIIUIEHUIO.

Tema 6. Stage-Gate moaxoja Kk pa3padoTKke HOBBIX MPOAYKTOB

Monens Stage-gate 11 IPOSKTUPOBAHHUS Mpoliecca pa3padOTKH HOBOTO MPOIYKTA.

0O030p TEUTOBOW CHCTEMBI: OOHAPYKEHUE, aHAIH3, IIOCTPOCHUE OM3HEC-KEeCOB, pa3paboTKa,
TECTUPOBAaHUE M IIPOBEpPKa, IMEPEXOJl K 3aIlyCKy, 3alyCK, IOCJI€ 3alyCcKa, KOMMEHTapuid. Tumsl
IPOIYKTOB, C KOTOPBIMH MOXET CIIpaBUThHCS cucteMa Stage-gate. Ctpykrypa cucteMsl «Stage-gatey.
Yro He sBisiercst Stage-gate. Agile stage-gate: rubpuanas mMomenb. Stage-Gate aasi «OTKPBITHIX
UHHOBalMil».  ABTomaru3upoBaHHble Cucrembl  Stage-Gate.  Tunuunele  ommOkM  1pHU
MIPOEKTUPOBAHUU cUCTEMBI Stage-Gate ciieyromero noKoJIeHHs.

Tema 7. Jmkail1 moAX0AbI K pa3padoTKe HOBbIX IPOAYKTOB

O cucreme Scrum. OcHOBHbIE MOHATHUS B Scrum: CHPUHTHL. TpeOoBaHHS M HCTOPHUH
nosib3oBareneil. OueHka u ckopoctb. Texauueckuit nonr. Poiau B Scrum: Binagenen npoaykra, Scrum
MacTep, KoMaHaa pa3paboTIUKOB, SCrUM -KOMaH/Ibl, MEHEHKEPHI.

Lean u Kanban nonxo/s1 k pa3paboTke HOBBIX MPOTYKTOB.

[Tonmmanwue Lean and Kanban.

Tema 8. ®uHaHCHI U NPOrHO3MPOBAHUE NMPO/JAAK HOBOI'0 NPOAYKTA

@duHaHCOBOE IUIAHUPOBAHUE AJIsi MEHEIKEPOB 1Mo nmpoaykTam. Co3gaHue Ou3Hec-KeHcoB JuIs
WHBECTHUILIMHI B MPOAYKT. TeCcTUpOBaHKWE PEAIIOI0KEHNN TNIAHUPOBAHUS C UCIIOJIB30BAHUEM AHAIIA3A
qyBCTBUTEIBHOCTH. Moienu cebectonmocTr mpoaykimu: Standard costing, Target costing, Activity-
based costing. Co3manue Mojeneir 1eHooOpa3oBaHus. [lOATOTOBKA MPOIYKTOBBIX OFODKETOB.
Onenka 3penmoctu. IlporHo3sl B mporecce pa3padOTKM  HOBOTO  MPOAyKTa.  MeTojsl
nporHosupoBanusi: Jury of Executive Opinion, Scenario Analysis, Delphi Method, Decision Trees,
Assumption-Based Modeling, Trend Line Analysis, Moving Average, Exponential Smoothing
Techniques, Looks-Like Analysis (Analogous Forecasting ), Diffusion Models, Autoregressive
Moving Average ( ARMA ) /Autoregressive Integrated Moving Average (ARIMA) Models, Linear
Regression, Nonlinear Regression, Logistic Regression, Event Modeling, Expert Systems, Neural
Networks, Simulation, Concept Testing, Product Use Testing, Market Testing, Pre-Market Testing
[>Kropu mHeHwmid, crieHapHbIi aHanu3, Mmetos Jlenbdu, nepeBbs pelieHnid, MOACTUPOBAHUE HA OCHOBE
NPEIIOJIOKEHNH, aHaNW3 JIMHUA TPEHJAA, CKOJb3ALas CpeaHss, METOJbl 3KCIOHEHLHAIbHOIO
CIjIa>XUBaHMUSI, AHaJIOTUYHOC IMPOTrHO3NPOBAHUC, JII/I(i)(l)YSI/IOHHBIe MOaciu, MOJCIn
ABTOPErPEeCCUOHHON ckomb3smel cpenneid ( ARMA ) /aBTOperpecCMOHHON WHTErPUPOBAHHOM
ckonb3siet cpenneit (ARIMA), nuHeiiHas perpeccusi, HEJIMHEWHas perpeccus, JOrHCTUYECcKas
perpeccusi, MOJICIMPOBaHUE COOBITUH, HPKCHEPTHHIE CUCTEMbI, HEWPOHHBIE CETH, MOJICIUPOBAHUE,
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PABOYASA MPOrPAMMA ANCLUMNJINHBI (MOAYNA)

TECTUPOBAHUE KOHIICMIINI, TECTUPOBAHUE HCIIOJIB30BAHUS MPOJYKTa, PHIHOYHOE TECTHPOBAHUE,
HpePHIHOYHOE TECTHUPOBAHHKE].

5.2 Pa3nesibl/TeMbl M CHUIVIMHBI, KX TPYA0EMKOCTh U BUAbI 3aHATHI
Obwaa mpyooemKkocms uzyyeHus OUCUUnIUHbL no yueonomy naany: 3.E. (vacos) 4/144
®opma o0yuenuss OuHasn Bun xonTpons 3auer
Ounas popma o0yueHust
AynuropHblie
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®Dopma Konmponsa: 3auem
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6. IEPEYEHD YYEBHO-METOAUYECKOI'O OBECIIEYEHUA JINI |
CAMOCTOSTEJBHON PABOTHI OBYYAIOINIUXCA MO JUCIHUAIIAHE
MOAVYJIIO)

CamocrosTenpHas paboTa CTyIE€HTOB BKIIIOYAET CIEAYIOIINE €€ BUIBL:
- U3y4YEHHE TEM CaMOCTOSTENbHOM MOATOTOBKH 10 Y4eOHO-TEMAaTUYECKOMY IUIaHY;
- CaMOIIOATOTOBKAa K IMPAKTHUYCCKUM W APYIrUM BHIaM 3aHATHH — pPaCYCTHO-aHAJIUTUICCKAs
paboTa 1o MHAUBHUIYAJIEHOMY y4eOHOMY 33/1aHUIO;
-CaMOCTOSTENbHAs Pad0Ta CTYIEHTOB MIPU MOJATOTOBKE K AK3aMEHY.
Ot BUIBI pabOT MPEAIoIaratoT:
- CaMOCTOSITENIbHYIO PAabOTy CTy/IeHTa B OMOINOTEKE;
- HU3YyYECHHE MAaTepUalioB CHELHMATU3UPOBAHHBIX CANTOB MO TeMaM JUCIHHUIUIMHBI B CETH
WHTepHer;
- U3y4YCHHE DSJICKTPOHHBIX yUEOHBIX MATEpPHAIOB (DJICKTPOHHBIX yUYeOHHUKOB, METOAMYECKHUX
MaTepuaioB, IpeJcTaBlIeHHbIX Ha caiite YpCOU), nporpaMMHBIX KOMIBIOTEPHBIX ITPOrPaMM;
3ananus A CaMOCTOSITENIbHOM pabOoThI CTYIEHTOB BKJIIOYAIOT B CEOSI:
- BBINIOJIHCHUE TECTOBBIX 3aj[aHMM, pa3MEIICHHBIX B MporpammHoii obosjouke Moodle — mo
TeMaM, BBIHECEHHBIM Ha CAMOCTOSITETIbHOE U3YUYCHHE;
- BBIIIOJIHCHHUEC NPAKTHICCKUX 3IlaHPII>'I B MHAWBUAYaJIbHOM y‘-Ie6HOM 3aJaHUHU,
- IOATOTOBKA JTOKJIAJIOB MO OTJEIbHBIM BOIIPOCAM Kypca.
VYkazaHusi W 3a7aHus TI0 CAMOCTOSITEJIbHON paboTe BBIJAIOTCS HAa MPAKTHUYECKUX 3aHATHSX C
Y4€TOM MHJIMBUYaJIbHOTO YPOBHS OCBOCHHUS MaTepuasa CTYJACHTOM.
CamocrosarenbHass  pabora 1o  gucuumiuHe — «lIpomakT-MeHEIKMEHT»  BKIHOYAET
CaMOCTOSITENIbHOE U3yYEHUE aHTIIOSA3BIYHBIX HCTOUHUKOB HH(OPMALIUU IO TEMaM 3aHSATHIL:
Tema 1.IlpogakT-MeHeMKep: MO3UIUS B KOMNAHUHU, (PYHKIHOHAIbHBIE O0SI3aHHOCTH,
OTBETCTBEHHOCTb, KBAJTU(PUKALUSA.
Tema 2. )KuzHeHHbIIi HUKJI yIPaBJIeHUs MPOAYKTOM H MacTep IUIaH NPOAYKTa
1. Anderson, A. M., & Adkins, M. (2017). Product development and management: body of
knowledge. Create Space Independent Publishing .
2. Haines, S. (2014). The product manager’s desk reference. McGraw-Hill Education.
3. Haines, S. (2013). The product manager’s survival guide: everything you need to know to
succeed as a product manager.
4. McDowell, G. L., & Bavaro, J. (2014). Cracking the PM Interview: How to Land a Product
Manager Job in Technology.

Tema 3. I'enepupoBanue uaei

1. Gray, D., Brown, S., & Macanufo, J. (2010). Gamestorming : a playbook for innovators,
rulebreakers, and changemakers. O’Reilly.

2. Rowean, P. J. (2016). Lean ideation. Green Ivy.

TeMma 4. MapKeTI/IHFOBaﬂ AHAJIUTUKA U «T'0J0C KJIMCHTA»

1. Hammersley, M., & Atkinson, P. (2010). Ethnography: principles in practice. Routledge.

2. Macdonald, E., Wilson, H. N., & Konus, U. (2012). Better customer insight-in real time.

3. Cooper, R., & Evans, M. (2006). Breaking from tradition: Market research, consumer
needs, and design futures. Design Management Review, 17(1), 68-74.

4. Verganti, R. (2011). Designing breakthrough products. Harvard Business Review, 89(10),
1-8.

5. Morrison, P. D., Roberts, J. H., & Midgley, D. F. (2004). The nature of lead users and
measurement of leading edge status. Research policy, 33(2), 351-362.

Crp. 8 u3 12
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6. Matzler, K., & Hinterhuber, H. H. (1998). How to make product development projects
more successful by integrating Kano's model of customer satisfaction into quality function
deployment. Technovation, 18(1), 25-38.

7. Leonard, D., & Rayport, J. F. (1997). Spark innovation through empathic design. Harvard
business review, 75, 102-115.

8. Steen, M., Kuijt-Evers, L., & Klok, J. (2007, July). Early user involvement in research and
design projects—A review of methods and practices. In 23rd EGOS Colloquium (Vol. 5, No. 7, pp. 1-
21).

Tema S. Jlu3aiiH-MbILLICHUE

1. Bjogvinsson, E., Ehn, P., & Hillgren, A. (2012). Design Things and Design Thinking:
Contemporary Participatory Design Challenges. Technology Designlssues, 28(3).

2. Dunne, D., & Martin, R. (2006). Design Thinking and How It Will Change Management
Education: An Interview and Discussion. Academy of Management Learning & Education, 5(4),
512-523.

3. Dorst, K. (2011). The core of “design thinking” and its application. Design Studies, 32(6),
521-532.

4. Johansson-Skoldberg, U., Woodilla, J., & Cetinkaya, M. (2013). Design thinking: past,
present and possible futures. Creativity and innovation management, 22(2), 121-146.

5. Plattner, H., Meinel, C., & Weinberg, U. (2009). Design thinking. Landsberg am Lech: Mi-
Fachverlag.

Tema 6. Stage-Gate moaxoja Kk pa3padoTKke HOBBIX MPOAYKTOB

1. Cooper, R. G. (Robert G. (2017). Winning at new products: creating value through
innovation. Basic Books.

2. Cooper, R. G. (2008). Perspective: The stage-gate® idea-to-launch process—update, what's
new, and nexgen systems. Journal of product innovation management, 25(3), 213-232.

3. Cooper, R. G., Edgett, S. J., & Kleinschmidt, E. J. (2002). Optimizing the stage-gate
process: what best-practice companies do—I. Research-Technology Management, 45(5), 21-27.

4. Cooper, R. G. (2014). What's Next?: After Stage-Gate. Research-Technology Management,
57(1), 20-31.

5. Ettlie, J. E., & Elsenbach, J. M. (2007). Modified Stage-Gate® Regimes in New Product
Development. Journal of Product Innovation Management, 24(1), 20-33.

Tema 7. Dmzkaiis moaxoabl K pa3padoTke HOBBIX NPOAYKTOB

1. Larman, C. (2004). Agile and iterative development: a manager's guide. Addison-Wesley
Professional.

2. Sommer, A. F., Hedegaard, C., Dukovska-Popovska, I., & Steger-Jensen, K. (2015).
Improved product development performance through Agile/Stage-Gate hybrids: The next-generation
Stage-Gate process?. Research-Technology Management, 58(1), 34-45.

3. Karlstrém, D., & Runeson, P. (2006). Integrating agile software development into stage-
gate managed product development. Empirical Software Engineering, 11(2), 203-225.

4. Varma, T. (2015). Agile Product Development How to Design Innovative Products That
Create Customer Value.

5. Rubin, K. S. (2012). Essential Scrum : a practical guide to the most popular agile process.
Addison-Wesley.

6. Thomke, S., & Reinertsen, D. (1998). Agile product development: Managing development
flexibility in uncertain environments. California management review, 41(1), 8-30.

7. Reis, E. (2011). The lean startup. New York: Crown Business.
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Tema 8. ®uHaHCHI U IPOrHO3MPOBAHKE NPOAAK HOBOI'0 MPOAYKTA

1. Urban, G. L., Weinberg, B. D., & Hauser, J. R. (1996). Premarket forecasting of really-new
products. The Journal of Marketing, 47-60.

2. Haines, S. (2014). The product manager’s desk reference. McGraw-Hill Education.

3. Cooper, R. G. (Robert G. (2017). Winning at new products: creating value through
innovation. Basic Books.

4. Mahajan, V., Muller, E., & Wind, Y. (Eds.). (2000). New-product diffusion models (\Vol.
11). Springer Science & Business Media.

5. Bass, F. M. (2004). Comments on “a new product growth for model consumer durables the
bass model”. Management science, 50(12_supplement), 1833-1840.

6. Kulkarni, G., Kannan, P. K., & Moe, W. (2012). Using online search data to forecast new
product sales. Decision Support Systems, 52(3), 604-611.

7. OCHOBHAS U JONNOJIHUTEJIBHAS YYEBHAS JIUTEPATYPA
OcHoBHas JiuTEpaTypa

1. 3axapoBa, 0. A. [IpomakT-mMeHEemXMEHT, Wiu VICKYCCTBO yIpaBIICHHS TOBapOM:
npakTuaeckoe mocodbue / F0. A. 3axapoa. — 3-¢ uzn. — Mocksa: JlamkoB u K, Aii [Tu Dp Menua,
2020. — 124 c. — ISBN 978-5-394-03572-2. — TekcT: 3MeKTPOHHBIH // DIeKTPOHHO-OUOIHOTe Has
cucrema IPR BOOKS: [caiir]. — URL: http://www.iprbookshop.ru/90237.html — Pesxxum nocrymna:
JUTS aBTOPHU3HP. MOJIb30BaTEICH

2. Jlykmu, P. M. VYmpaenenue npomaxamu / P. M. Jlykma. — MockBa: AnbnuHa
[Ta6mumrep, 2020. — 216 ¢. — ISBN 978-5-9614-2243-6. — TekcT: 37eKTPOHHBIN // DIEKTPOHHO-
oubmuoreunas cucrema IPR BOOKS: [caiit]. — URL: http://www.iprbookshop.ru/96863.ntml —
PesxuM pocTyna: 1uist aBTOPU3UP. TOJIb30BaTeIIeH

3. Kysneno, M. H. Ynpasnenne mnpogaxamu : yd4eOHO-TIPAKTHYECKOE IMOCOOUE IS
6axanaspoB / . H. Ky3nenoB. — 3-e u3n. — Mocksa : JlamkoB u K, 2018. — 492 c. — ISBN 978-
5-394-02640-9. — TekcT : 3neKTpoHHBIH // DimekTpoHHO-OMOMHoTeuHas cucremMa IPR BOOKS
[caiiT]. — URL: https://www.iprbookshop.ru/85719.html — Pexxum mocrtyma: ajist aBTOPH3HP.
II0JIB30BaTENEN

4. Maromenos, LI.III. YnpaBneHue TOBapHbIM acCOPTUMEHTOM M 3amacaMu: y4yeOHUK /
II.II. MaromenoB. — Mocksa: [amkos u K°, 2019. — 176 c.: wi. — (YueOHble u3maHuA IS
0akanaBpoB). — Pexum JIOCTyTIA: o HIOJIITUCKE. — URL:
http://biblioclub.ru/index.php?page=book&id=496208 — bubnuorp. B ku. — ISBN 978-5-394-02529-
7. —TeKkcT: JIeKTPOHHBIN.

JlonoTHUTEIbHASI JIUTEPaTypa

5. ['onoBa, A. I'. Ynpasnenue npoaaxamu : yueOHuk / A. I'. T'onmoBa. — 3-e u3g. —
Mocksa : Jlamkos u K, 2020. — 279 ¢. — ISBN 978-5-394-03902-7. — TekcT : 3JeKTpOHHBIHA //
DNEeKTPOHHO-ONOIMOTeYHAs cucremMa IPR BOOKS : [caiit]. — URL:

https://www.iprbookshop.ru/110910.html — Pexxum noctyma: asst aBTOpHU3Hp. OJTb30BaTeNeH

6. [{axaeB, P.K. Mapkerunr: yuebnuk / P.K. laxaes, T.B. Mypry3anueBa. — 5-¢ uzs.,
crep. — Mocksa: JlamkoB u K°, 2020. — 550 c.: un. — Pexxum nmocryma: mo moamucke. — URL:
http://biblioclub.ru/index.php?page=book&id=573172 — bubnuorp. B k1. — ISBN 978-5-394-03478-
7. — TexcT: PNeKTPOHHBIH.

7. Ken, [lIBabGep Ckpam: rubkoe ympasieHHe NpoaykToMm u OuzHecoMm / IlIBabep Ken;
nepeBoy J{. bauHoB. — Mocksa: AnsniuHa [Tadmumrep, 2020. — 240 ¢. — ISBN 978-5-9614-2546-8.
— Texkcr: anekTpoHHBIN // DnexTpoHHO-OMOMuoreuHas cucrema IPR BOOKS: [caiit]. — URL:
http://www.iprbookshop.ru/96868.html — Pexwum noctymna: 1is aBTOpU3Up. MOJIB30BATEINCH
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8. MEPEYEHb HPOTPAMMHOIO OBECHEYEHHUSI, WUH®OPMALIMOHHbBIX
CIIPABOYHBIX CUCTEM U MHTEPHET - PECYPCOB, HEOBXOJUMBIX
JIUIS OCBOEHUSI TUCLUUIIIUHBI (MOY.JIST)

HHuTtepHer pecypc (ampec)/cucrema Omnucanue pecypca/ CUCTEMBbI

[IpodeccrnonanbHbie 0a3bl TaHHBIX

1. | https://habr.com/ru/company/miro/blog/445322/ [ToxGopka mose3HbIX PECYpPCOB IS MPOIAKT-

MEHEKEPOB
2. | https://vc.ru/flood/32537-17-resursov-dlya- 17 pecypcoB [uist MEHEKMEHTA MTPOAYKTOB
menedzhmenta-produktov
3. | https://netology.ru/blog/servisy-dlya-prodaktov IToxGopka cepBUCOB IS TIPOIAKT-
MEHEDKEPOB
4| https://productuniversity.ru/table-for-product- Honerit crmicox MCTOTIHHKOB 10 Teme
managers YIPaBJICHUS IPOLYKTOM: IEPHOANYECKAS
Ta0JIMIA DJIEMEHTOB MEHEDKEPA [0 MPOIYKTY
5. | http://consultant.ru/ CIPaBOYHO-UH(POPMALIMOHHAS CHCTEMA
KoncynsranT Ilnroc
6. | http://garant.ru/ CIPaBOYHO-UH(POPMALIMOHHAS CHCTEMA
«"apaHT».

9. TPEBOBAHUA K MATEPUA/IBHO-TEXHUYECKOMY W YYEBHO-
METOAUYECKOMY OBECIIEYEHHUIO JUCHUIIJIMHBI (MOY JIA)

MynpTUMeauHAS JICKIMOHHAS ayIUTOPHS.
Ob6opynoBanue:

CTOJI MpEernojaBatelisi, CTOJbI, CTYNbs, mepcoHanbHbI kKommbioTep (Celeron 2.1-2.7 Mhz,
MoHuTop KK); cranuoHapHBI BHACOMPOCKTOP C DKPAHOM; 3BYKOBOE 00OpyaoBaHHE (MUKPOGOH,
KOJIOHKH); MEJIOBasi JOCKa; KOMMYTAallMUOHHOE 000pyioBaHME AJIsi pabOThl B JIOKAIBHOM CETH By3a U
cetu Murepner. Ucnonb3yemoe nporpammuoe obecneuenue: Windows XP, 10. MicrosoftOffice
2007, 2019. AdobeAcrobat. GoogleChrome, MozillaFirefox., HaGopsl 1€MOHCTPAaIMOHHOIO
000pyI0BaHUS U Y4€OHO-HATJISIHBIX TTOCOOMIA.

KommbrotepHsiit ki1acc (1aboparopusi) Uit IPaKTHUECKUX PabOT, KypCOBOTO MPOEKTHUPOBAHUS
(BBITIOJIHEHUSI KYPCOBBIX paboT), TPYNNOBBIX U HWHAMBUAYAJIbHBIX KOHCYJbTAllUi, TEKYLIETO
KOHTPOJISI U TPOMEKYTOUHOM aTTeCTaIliy, sl CAMOCTOSTEIHHON PabOThI

ObopynoBanue:

CTOJI TIPEoJaBaTels, CTOJbI, CTYIbs, MepcoHanbHble KommbloTepbl (Celeron 2.1-2.7 Mhz,
monutop XKK); komMmyTrannoHHoe 0OOpyZOBaHUE A pabOThl B JIOKAJIbHOM CETH BYy3a U CETH
Unrepuer. Ucnonb3yemoe nporpammuoe obecneuenue: Windows XP, 10. MicrosoftOffice 2007,
2019. AdobeAcrobat. GoogleChrome, MozillaFirefox.; nocka mapkepHas

10. OBPA3OBATEJIBHBIE TEXHOJIOI'MA
B mpomecce ocBoeHns aucHuIUIMHBI «IIpOgaKT-MEHEHKMEHT» HCIIOIB3YIOTCSl CIIETyONIHe
o0pa3oBaTeNbHbIE TEXHOIOTHH.
CranpaptHbie GopMbl 00yUSHHS:
— JIEKIIAH C UCTIOJIh30BAHNEM MYJIbTUMEINHHBIX MTPE3CHTAIHI;
— CEeMHHApCKHe 3aHATH, Ha KOTOPBIX 00CYKIAI0TCS OCHOBHBIE TEOPETHUECKUE BOIPOCHI;
— THCbMEHHbBIE IOMalTHIE PadOTHI;
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— pacyeTHO-aHAJUTUYECKUE 3a/IaHMUS;

— 0030p ouHaTHHBIX TOKYMEHTOB U MaTEPHAIIOB IEPUOAMYECKON MeUaTH;

— KOHCYJIbTAllUU MPENOIaBaTENICH.

MeTtoapl 00ydeHus ¢ IPUMEHEHHUEM HHTEPAKTUBHBIX (hOpPM 00pa30BaTEIbHBIX TEXHOJIOTHIA:
— JIGKIIUH B JUAJIOTOBOM PEKUME;

— TPYIIOBbIE JUCKYCCUU;

— MOJIEIMPOBAHKE U PEIICHUE KOHKPETHBIX CUTYal[MOHHBIX 33]1a4;

— KOMIIBIOTEPHOE TECTUPOBAHUE.

JIMCT COI'JTACOBAHUA
Ne n/n [Toapasznenenue Damuius [Jonnuce Hara
1 Kadenpa sxonHomuku O.B. 3yOkoBa %}l// ) 21.06.2022
2 Kadempa MuVTI E.B. Mackaitkuna [ oSt i}‘Z’; 21.06.2022
3 Kadenpsr TEM/] E.T1. Mackaiikna (Zé/J(f j B 21:06.2022
- Vyeb.-meToa. otaen M.O. lepsiGrueBa ) ,/i%[’(%z | 21.06.2022
E bubuoTeka I'.B. IlInakosa Wf 21.06.2022
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