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1. IEJb ¥ 3ATAYHA U3YYEHUS JUCHUILINHBI (MOIY.JIS)

Henp n3ydeHUs] TUCHUIUIMHBL. MTOBBICUTh MCXOJHBIN YpOBEHb BIIAJICHUS] NHOCTPAaHHBIM
SI3BIKOM, JIOCTMUTHYTHIM Ha TMpeablaylield cTyneHu oOpa3oBaHHUs, U OBJIAJETh YpPOBHEM
MHOSI3bIYHOM KOMMYHMKAaTUBHOW KOMIETEHIIMM, JOCTAaTOYHBIM JJIsl PELIEHHS COLMAJIbHO-
KOMMYHHMKATUBHBIX 3a/lad B Pa3jIMYHbIX O0JIACTAX KYJIbTYpPHOH U OBITOBOM cdep NesTenbHOCTH,
npu OOIIEHUH ¢ 3apyOEKHBIMU MTAPTHEPAMH, & TAKXKe Ul AaJIbHEHIIero caMmooOpa3oBaHusl.

3agaun:

- BOCIIMTAHUC TOJICPAHTHOCTH MU YBAXKCHHUA K AYXOBHBIM HCHHOCTAM pa3HbIX CTpaH H

HapoaO0B;

- pa3BUTHE KOTHUTHBHBIX M MCCIIEJOBAaTEIbCKUX YMEHHMH C HCIIOJIB30BAaHUEM PECYpPCOB Ha
MHOCTPaHHOM SI3bIKE;

- pa3BuTHE HHPOPMAIMOHHOHN KYIbTYPHI;

- pacuIMpeHye Kpyro3opa u MoBbllIeHHEe 0011Iel T'yMaHUTapHOU KYJIbTYpPbI CTYJIEHTOB;

- MOBBIIIIEHUE YPOBHSI YI€OHOH aBTOHOMUH, CIOCOOHOCTH K CaMOOOPa30BAHHUIO.

2. TPEBOBAHUA K PE3YJIbTATAM OCBOEHUSA JUCIHUIIJINHbBI (MOAYJIS)
2.1  Ilnanupyemble pe3yJbTAThl 00yYeHHUs 10 TUCHMILIHHE
N3yuenue nucuuiuinibl «IHOCTpaHHBIN S3BIK» HAPaBICHO HAa (OPMUPOBAHUE CIAEAYIOLIUX

KOMIIETCHIINN:
YHUBEPCAJIbHbIX KOMIETEHIUI U HHIUKATOPOB MX IOCTH/KCHUSA:
KaTeropnﬁ (rpyrma) KOI[ U HAUMECHOBAaHUE¢ KOI[ 1 HAMMEHOBAHUE UHIUKATOPA I[OCTI/DKGHI/[ﬁ
YK yHnBepca.m,HOii KOMIICTCHIIUHU yHl/lBepcaHBHOﬁ KOMIICTCHIIUU
YK-4.1. 3HaeT npuHIUIBI TOCTPOECHHUS
YCTHOT'O M MUCbMEHHOTO BBICKA3bIBaHUS HA
rOCYJIapCTBEHHOM U MHOCTPAHHOM SI3BIKAX;
YK-4 Cnocoben TpeOOBaHUS K AEOBON YCTHOH U
OCYILIECTBIATH AETOBYIO [IHCbMEHHONW KOMMYHUKAIUH.
KoMMyHHKaIms KOMMYHHKAIIIO B YCTHOU H VYK-4.2. YMmeer npUMEHSATh Ha IPAKTHKE
MMCbMEHHON (hopmax Ha YCTHYIO U IUCBMEHHYIO JEJIOBYIO
TOCYAapCTBEHHOM SI3bIKE KOMMYHUKAIHUIO.
Poccuiickoit deneparuu u VYK-4.3. Bnaneer METOANKON COCTABICHUS
MHOCTPAaHHOM(BIX) SI3bIKE (aX) | CYXACHHS B MEXIMYHOCTHOM JIEJIOBOM
OOIIIEHNH Ha TOCYJaPCTBEHHOM U
WHOCTPAHHOM $I3bIKaX, C IPUMEHEHUEM
aICKBAaTHBIX SI3BIKOBBIX ()OPM U CPEJICTB.
001menpogecCHOHAJIbHBIX KOMIIETEHIMI U MHIAMKATOPOB MX JTOCTHKEHUS:
Kareropus (rpynmna) Koa nu nanmeHoBaHue Koa n HanMeHOBaHMe HHANKATOPA JOCTHKEHUH
OIIK YHUBEPCAJIbHOH KOMIIETEHINH YHHBEPCAJIbHONH KOMIETEHINH
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[Mponykt mpodec- | OIIK-1. Criocoben OIIK-1.1. BeisiBAsI€T OTIUYUTENIbHbBIC
CHOHAJIbHOU CO3/1aBaTh BOCTPEOOBaHHbIE | OCOOEHHOCTU MEIUATEKCTOB, U (UJIN)
NEeSATEIbHOCTH 00LIECTBOM U UHAYCTpUEH MEIUanpoaAyKTOB, U (WIN)

MEUATEKCTHI U (MJIN)
MEAMANPOIYKTHI, U (UIIH)
KOMMYHUKAIIIOHHBIE
IPOAYKTHl B COOTBETCTBHHU
C HOpMaMH PyCCKOTro U
MHOCTPAHHOTO S3bIKOB,
0COOCHHOCTSIMU MHBIX
3HAKOBBIX CUCTEM

KOMMYHUKAIIMOHHBIX TPOAYKTOB Pa3HBIX
MEMacerMeHTOB U TaTdopm

OIIK-1.2. Ocy1iecTBisieT MOArOTOBKY
TEKCTOB PEKJIaMBI U CBS3€EH C
00IIIECTBEHHOCTHIO M (MJTH) MHBIX
KOMMYHHKAITUOHHBIX MTPOYKTOB
Pa3IUYHBIX XKaHPOB U POPMATOB B
COOTBETCTBUH C HOPMaMHU PYCCKOTO H

HHOCTPAaHHOI'O A3bIKOB,
0COOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM

2.2. Pe3yabTaThl 0CBOEHHS 00pa30BaTe/ILHON MPOrpaMMbl:

B pezynomame oceoenus komnemenyuu YK-4 cmyoenm oondicen:

3uHarp: Oa3oBble mpaBwia (OHETUKH, TpPaMMATHKH (HA YpPOBHE MOPQOJIOTHH U
CUHTaKcuca); 6a30Bble HOPMbI yOTpeOIeHus 0011el U TPohecCHOHATFHON JTEKCHKH.

YMeTh: TNpOAYIUPOBATH AHAJOTHUECKYIO ¥ MOHOJIOTHYECKYI0 pedb B paMKax
MPOrpaMMHBIX T€M M BOCIPUHUMATh €€ Ha CIyX; COCTaBISTh OCHOBHBIE BHUJBI PEUYEBBIX
IIPOU3BEICHUN.

BaaaeTrs:ciyXo-npon3HOCUTEIbHBIMU U OpdorpaduyecKkuMu HaBBIKAMH; JIEKCUKON B
paMKax TEeMaTUKW JUCIUIUIMHBI, BCEMH BHJAMH YTEHHUS yY4eOHBIX TEKCTOB CTPaHOBETYECKOM,
HAyYHO-TIOMYJISIPHOM ¥ MPOECCHOHANBHOW TEMAaTHKH; KOMIICHCATOPHBIMH  YMEHUSIMH,
MIOMOTAIOIIMMU TIPEOJIONIETh «COOM» B KOMMYHHUKAIINH.

B pezynomame oceoenus komnemenyuu OIIK-1 cmyodenm donoicen:

3HaTh: HOPMBI MHOCTPAHHOTO SI3bIKA TMPHU CO3JaHUM BOCTPEOOBAHHBIX OOIIECTBOM H
UHAYCTpUEH MEIMATEKCTOB U (M) METUATIPOAYKTOB, U (UJIM) KOMMYHHKAIIMOHHBIX MTPOTYKTOB.

YMmeTb:co31aBaTh BOCTPEOOBAHHBIE OOLIECTBOM U HMHAYCTpUEH MEIMATEeKCThl Ha
UHOCTPAaHHOM SI3bIKE.

Baanerb:HaBBIKAMH ~ TEpeBOAa M CO3JIaHUS
KOMMYHHKAITUOHHBIX TPOAYKTOB HA MHOCTPAHHOM SI3BIKE.

MEAMANpPOAYKTOB, U  (WIN)

B pezynemame uzyuenus oucyuniunst cmyoeHm OO0JHCeH.

3HaTBh: MHOCTPaHHBIN S3BIK B 00bEME, HEOOXOAMMOM ISl MOJydeHUs WH(OpPMALUU U3
3apyOeKHBIX MCTOUHUKOB U OOIIEHUS Ha O0IIEeM YpPOBHE;

YMeTh: UCNOIB30BaTh NMOJYYEHHbIE HHOS3BIYHBIE 3HAHUS B MEKJIMYHOCTHOM OOIIEHUU U
npodecCuOHAIBHOMN J1eSITeTbHOCTH;

BaajgeTb:HaBbIKAMH BBIPAKEHUSI CBOMX MBICIEH U MHEHMSI B MEKJIMYHOCTHOM U JI€IOBOM
OOIIEHWHM HAa WHOCTPAHHOM S3bIKE; HABBIKAMH M3BJICYCHUS HEOOXOIMMOW WHpOpMaLUu
M30PUTMHAIBHOIO TEKCTa HA MHOCTPAHHOM $SI3bIKE MO Mpo0ieMaM SKOHOMHKH U OU3Heca.
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3. MECTO JUCHUILIMHBI (MOJYJISI) B CTPYKTYPE OBPA3OBATEJBHON
ITPOI'PAMMbI

Cormacho ®I'OC wu OIIOIl mno wnampasnenuto 42.03.01 Pexmama u cB3M C
0011eCTBEHHOCThIO Mpoduiab «Pekiiama u cBsi3u ¢ 00mecTBeHHOCThIO» auciuiuimHa b1.0.03
«HOCTpaHHBIN SI3BIK» BXOIUT B 00S3aTEIbHYIO YacTh. B COOTBETCTBUU C YyUEOHBIM IJIAHOM
HAIpaBJIEHUSI TMOATOTOBKM HM3y4aeTCsi B TEUEHUE YEThIpeX ceMecTpoB. Yepe3 mMpeaMeTHOe
COJIep’)KaHME OHA CBs3aHA C TAKUMH JUCIUIUIMHAMU, KaK: «PyCCKHUHl S3BIK U KyJIbTypa peum»,
«Kynpryponorus»,  «Ucropusi», «OcHOBbl  MapkeTuHra», «OCHOBBI  MEHEIKMEHTa
OpraHu3anun» u ap.

Jis ocBoeHMS JUCHUIUIMHBI HEOOXOAUMBI 3HAHHWSA, YMEHHS U KOMIIETECHIIMH B 00beMe,
npeaycmorperHoM ®PI'OC OOO no wmHOCTpaHHOMY s3bIKYy. OCBOCHHE aHHOW JAUCIUIUIMHBI
HEOOXOIUMO KakK mpeauiecTByroniee s u3ydeHus aucuurnasl  «IIpodeccronanbhbrit
WHOCTPAHHBIN SI3BIK».

4. OFBEM JUCHHUILIUHBI (MOIYJISI) U BUJIbl YYEFHOM PABOThHI

Bcero yacos
. Jist ouHo- .
O06beM TUCIUITITMHBI Jlui ouroM 3204HOMU Jlua 3a0uHoH
dhopmbl hopmbl
00y4eHus bopm! o0y4YeHHS
o0y4yeHus
O0masi TPya0eMKOCTh JMCHUILIMHBI 9/324 9/324
(3a4eTHBIX eIMHHUI/YACOB)
KonrakTHas paGora — ayauTopHbIe
110 34
3aHATHSA:
Jlekuuu 4+4=8 4+4=8
CeMuHaphl, NPaKTHYECKUE 3aHATUS 48+48=96 20+6=26
Kt3a, K10k, KoncH 2+2+2=6 -
CamocrosiTeibHAs pabdora
odyuaronierocsi (Bcero ¢ npomexyrounoii | 90+92=182 116+161=277
arrecranmei)
Buj npome:xkyTouHoii aTTectamuu (3aveT, 3aver; 3auer (4);
3a4eT C OI[EHKOM, HK3aMEH) Ox3ameH (32) Ok3ameH (9)

5. COAEPKAHUE JUCHUILIMHBI (MOIYJIST)

5.1 Conep:kaHue TMCHUIIHHBI (MOYJIf)

Ounas popma odyuenusn
Tema 1. About Myself.My Family.
O cebe. Mos cembsi. Cemeitnbie Tpaguiun. [loBceqHEBHAS KU3HD.
I'pammamuxa:Yactu peun: CyiecTBUTeNbHOE. ApTHKIIE. MecTonmenue. YncauTeapHoe.
Tema 2.InstituteLife. DailyRoutine.
Crynenueckas xu3Hb. Paciopsiok qus. O6pa3 sxu3nu. Mowu npy3ss. Moe xo60w.
I'pavmmamuxa:Yactu peun: IlpunaratenbHoe. Hapeume. Crenenu cpaBHEHUsT U
Crp. 5u3 28




PABOYASA MPOrPAMMAANCUNNINHBI (MOAYIA)

KOHCTPYKLIMU C HUMHU.
Tema 3.Education.The Academy of Labour and Social Relations.The Urals Social
Economic Institute.

Moii uncturyt — YpCOU. Akaaemust Tpyaa ¥ COIMaIbHBIX OTHOIICHHH. OOpa3oBaHue B
Poccun u 3a pyGexxom.

I pammamuxa:CTpyKTypa  aHIVIMMCKOTO  NPEMJIOKEHHA. THIBI  BOIPOCHTEIBHBIX
IIPEIIOKECHUH.

Tema 4.English as a World Language.English in the World of Work.

AHITIMHCKMM Kak MEXIYHapoIHbI s3bIK. [IpemMylnecTBa BiajeHHsT HHOCTPAHHBIM
s3bIkOM.  [Ipoliecc wW3ydeHUs WMHOCTPAHHBIX S3BIKOB. AHIVIMHCKUN S3BIK B OyayIen
npodecCHOHATBLHOMN 1eATETbHOCTH.

I pammamuxa:Yactu peun: I'naros. MogansHbIe IVIArosabl U UX SKBUBAJICHTHI.

Tema 5.English-SpeakingCountries.

Coenunennoe KoponesctBo Benukobpuranuu u CeBepnoit Upnanguun. CIIA. Kanana.
ABcrpanus. Tpaguuuu v 00br4au. 3HAMEHUTBIE JTHOU.

I'pammamuxa: Cucrema BpeMeH: IeHCTBHTENbHBIN 3ajor. Bpemena Simple wu
ContinuousActive.

Tema 6.British Economy.The USA Economy.

OKOHOMHMYECKHE TEpMHHBI. bpuranckas skoHomuka. OkoHomuka CIIA. Mupossie
poIHKH. [ 106anm3anms: 3a u MpoTUB.

I'pammamuxa:Bpemena Perfect Active u Perfect Continuous.

Tema 7.The Chelyabinsk Region Economy Profile.

OxoHoMuueckuit noprper UensOunckoit obmactu. Crommua FOxHoro VYpana. I'opoga
UYens6uHcKo 06acTu.

I'pammamuxa: CiocoObl BeIpaskeHHs Oy TyLIero.

Tema 8.CareerChoice.JoblInterview.CV.

Br16op npodeccun. OcHoBHBIE 3Tanbl Kapbepbl yenoBeka. [lorck padoTsl. OObsBIEHUS O
BakaHcusx. Coznanue pestome. CobecenoBanue Mpu yCTPOMCTBE Ha padoTYy.

I pammamuxa: CornacoBaHue BpEMEH U KOCBEHHAsI peYb.

Tema 9.TradeUnions.

UYro Ttakoe mnpodcoro3? Tumbel mpodcoro3oB B Bemukobputanuu u CHIA. Hemu u
¢GyHKIMM Tpodcoro30B. MexayHapoaHas opraHu3anus Tpya.

I'pammamuxa:Cuctema BpeMeH: CTpaaTelbHbIN 3an0r. BpemenaPassive.

Tema 10.Marketing.Advertising.

MapkerunroBsie ctpaterud. CrocoObl MOBBINIEHUS NpUOBUIM. Pexnama M ee BHIBL
Hcropus pexnamsl. Pexitamasie CMU. S3bIK pexitaMsl.

I'pammamuxa:Hennanslie popmbl rnarona: Mupuautus. UHGUHUTHBHBIE KOMITJIEKCHI.
Tema 11.Presentation.

IIpesentanus xomnanuu. IIpezeHranus nponykra. Ctpykrypa mpeseHtauuu. [IpaBuna
MIPOBEJICHUS MPE3EHTAUH.

I'pammamuxa:Hennanslie popmsl rnarona: [Tpuyactue. ['epynamii
Tema 12.Business.Entrepreneurship.

Uro Takoe OusHec? Dopmbel opranuzanuu OusHeca. CTpyKTypa KOMIIAHHH.
[TpennpunumarenscTBo. PaspaboTka 6usHec-mana. [IpaBuia ycnemHoro BeaeHus OuzHeca.

I'pammamuxa:Cnoxnoe npeanoxenue. Tunsl npuaaroussix. beccoroszHas cBA3b.

Tema 13.BusinessCorrespondence.
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Henosas nepenucka. CTpykrypa aenooro mucbma. OPuUIuaibHO-AeTOBON CTHITL. BHIbI
nuceM. DIIeKTpoHHas nepenucka. [lepenrcka, cBsizanHas ¢ 3apyOeKHOM KOMaHIUPOBKOM.

I'pammamuxa:1lpuaaTodnble yCIOBHBIE IPEIIIOKECHHUS.

Tema 14. Cross-Cultural Communication.

Crnoco6biobmenust. Kak Bectu cebsi mepen ayautopueir. HeBepOanpHoe oOiieHue.
3HaueHue XKEeCTOB B pa3HbIX cTpaHax. OCOOEHHOCTH [EIOBOTO ATHKETa pa3HBIX CTpaH.
HanponanbHblie CTEpEOTHIIHI.

I pammamuka:TpaMMaTHYECKUE TPYAHOCTH SKOHOMHUYECKOT'O TEKCTA.

3aounasa ghopma oodyuenusn

Tema 1. AboutMyself.My Family,Work and Studies.
O cebe. Mos cembsi. Mos pabota. Pabounii nenp. O0pa3 xKU3HU.
I'pammamuxa:  Yactm  peun:  CylmecTBUTENbHOE.  ApPTHKIb.  MeCTOMMEHHE.
HucnurensHoe.
Tema
2.Education. TheAcademyofLabourandSocialRelations. TheUralsSocialEconomiclnstitute.
Moit unctutyt — YpCOU. Akagemusi TpyJa U COLMAIbHBIX OTHOLIEHUH. CTyneHueckas
YKU3Hb.
I'pavmmamuxa: Yactu peun: Ilpunararenbnoe. Hapeuwe. CreneHu cpaBHEHHS U
KOHCTPYKILUU C HUMH.
Tema 3.English in the World of Work.
AHrnuiickuii B Mupe TpyAa. AHITIMHCKMM Kak MHUpoBOW s3bIK. IIpouecc uzyueHus
WHOCTPAHHBIX SI3bIKOB.
I'pammamuxa:Yactu peun: ['maron. MoganbHbIe T71aroyibl U UX SKBUBAJICHTHI.
Tema 4.English-Speaking Countries.British and the USA Economies.
Coenunennoe KoponesctBo BenukoOputanuun u CeBepHoit HWpmangum. CIIA.
bpuranckas s3xoHOMuKa. OxkoHomuka CIIIA.
I'pammamuxa: Cucrema BpeMeH: I€MCTBUTEIBHBIN 3aJI0T.
Tema 5.The Chelyabinsk Region Economy Profile.
OxoHomuueckuilt noprper YensOunckoit obnactu. Cronmmua FOxHoro Ypana. T'opona
YensiOunckoii o0nacTu.
I'pammamuxa: Cuctema BpeMeH: CTpaJaTeIbHbIN 3aJ0r.
Tema 6.Marketing.Advertising.
MapxkeTtuHrossie ctpareruu. Pexiiama u ee Busbl. Uctopus pexiamel. Pexiiamubie CMU.
I'pammamuxa:Hennanslie popmbl rnarona: Mapuantus. UHOUHUTHBHBIE KOMILIEKCHI.
Tema 7.Presentation.
IIpesenTanus komnannu. CTpykrypa npeseHTanuu. [IpaBuna npoBeaeHus Npe3eHTaluu.
I'pammamuxa. Henuunsie popmel rinarona: [lpuyactue.
Tema 8.Business.
Uro Takoe 6uzHec? ®opmbl opranuzanuu 6uzneca. CTpykTypa KOMIaHHUH.
I'pammamuxa:Henuanslie popmbl raarona: ['epyHauii.
Tema 9.BusinessCorrespondence.
HenoBasnepenucka.CTpykTypa aenoBoro nuceMa. Buasl nucem. Ilepenucka, cBsizaHHas
¢ 3apy0eKHON KOMaHIUPOBKOA.
I'pammamuxa:CnoxxHoe npeyiokeHUe. Tumbl NpPUAATOYHBIX. beccoro3Has  CBsI3b.
[IpunaTouHblie yCIOBHBIE MPEATOKEHUS.
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5.2 Pa3znesibl/TeMbl M CHUIVIMHBI, KX TPYA0EMKOCTh M BUAbI 3aHATHI

Oobwas mpyooemkocme uzyueHus OucuunaIunsl no yueonomy naany: 3.E. (vacos) 9/324

Ounas,
3aver;JK3aMeH
®opma 00yyeHHs]  3a04Hasi Bun xonTpons
Ounas gopma o0yueHus
AyIUTOpHBIE 3aHATHS
= N
Ne Hazpanwue o ® o) 5| B
n/ paszena, E = =B B =
s 3 S| Z| &8¢ = g
| TEMBI g 3 5 S| g % = o
= = = E = ~ = e = 5 s
o = | 2| BB : S| 26 2 o
5 | E| 88 g5 £ &| 28 = 2
s | =2 S8 Es g6 |Sgl o =
1 2 3 4 5 6 7 8 9 10 11
1 cemectp

1 | About Myself. My Family. | 16,5 | 0,5 6 10 | YK-4 J1-7
(Ocebe. Most cembst.)

2 Institute Life. Daily | 16,5 | 0,5 6 10 | YK4 J1-7
Routine
(CtynenveckasKH3Hb.

Pacniopsiiok aHs)

3 | Education. The Academy | 16,5 | 0,5 6 10 | VK-4, |J11-7
of Labour and Social OIIK-1
Relations.  The  Urals
Social Economic Institute.

(O6pazoBanneATuCO.
YpCBI.)

4 | English as a World| 16,5 | 0,5 6 10 | VK-4, |JI1-7
Language. English in the OIlK-1
World of Work.

(AHrIHCKUI KaK
MEXIYHAPOAHBIN

A3BIK. AHTJIMCKUN SI3BIK B
MHUpE Tpyaa.)

5 | English-Speaking 16,5 | 0,5 6 10 | YK-4, |J1-7
Countries OIlK-1
(Anrmo-

TOBOPSIIIHECTPAHbI)

6 | British Economy. The| 18,5 | 0,5 6 12 | VK4, |J1-7
USA Economy OIlK-1
(OxonomukaBenukoOpuTa
Hun. DxoHomuka CIIIA)
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7 | The Chelyabinsk Region | 20,5 | 0,5 6 14 | VK4, |J1-7
Economy Profile OIIK-1
(OxonomukalenssOUHCKOM
obacTu)

8 | Career Choice. Job | 20,5 | 0,5 6 14 | YK-4, |JI1-7
Interview. CcVv OIlK-1
(Beibopripodeccun.

CobecenoBanue npu
npreme HA  pabory.
Pesrome)
Konraktnas pabora Ha | 2
3a4ere
2 ceMecTp

9 | TradeUnions 36 |05 8 14 | VK-4, |J11-7
(ITpodhcoro3er) OIIK-1

10 | Marketing. Advertising | 36 | 1,5 8 14 | YK-4, J11-7
(Mapketunr.Peknama) OIlK-1

11 | Presentation 36 8 14 | YK-4, |J11-7
(ITpezenTanus) OIlK-1

12 | Business. 36 1 8 16 | VK4, |J11-7
Entrepreneurship (busuec. OIIK-1
[TpenprHUMATETLCTBO)

13 | BusinessCorrespondence 36 1 8 16 | VK-4, |JI1-7
(lemoBast mepenucka) OI1K-1

14 | Cross-Cultural 36 8 16 | YK-4, |[J11-7
Communication OIIK-1
(MexkynbTypHOE
o0reHue)

KoHncynbranus,
KonrtaktHass pabora Ha
HK3aMeHe
KonTponb 32 32 YK-4,
OIlK-1
Bcero gacos 324 | 8 96 32 | 182
3adeTHbBIE STMHUIIE 9

Q)OPMCI KOHmpoan — 3auem, IK3aM€EH.
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3aounas popma oOyueHust

AynuTOpHBIE 3aHATHUS
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1 2 3 4 5 6 7 8 9 10 11
1 cemecTp

1 | About Myself. My Family. | 17 | 0,5 2 145 | YK-4 J1-7
(Ocebe. Mosi cembsi.)

2 Institute Life. Daily | 17 | 05 2 14,5 | YK-4 J11-7
Routine
(CtyneHuecKasKH3Hb.

Pacriopsiiok aHs)

3 | Education. The Academy | 17 | 0,5 2 145 | YK-4, |J1-7
of Labour and Social OIIK-1
Relations.  The  Urals
Social Economic Institute.

(O6pazoBanneATuCO.
YpCBI.)

4 | English as a World| 17 |05 2 145 | YK-4, |JI1-7
Language. English in the OIlK-1
World of Work.

(AHrHiicKuit KaK
MEXIYHAPOAHBIN

SI3BIK. AHTJIMUCKHUM SI3BIK B
MUpE TpyAa.)

5 | English-Speaking 17 | 05 2 145 | YK-4, |J1-7
Countries OIIK-1
(Awuro-

TOBOPSIIIHECTPAHbI)

6 | British Economy. The| 17 | 05 2 145 | VK-4, |J1-7
USA Economy OIlK-1
(OxonomukaBenrkoOpuTa
Huu. DkoHoMuKa CIIIA)

7 | The Chelyabinsk Region | 17 | 0,5 2 145 | VK-4, |J1-7
Economy Profile OIIK-1
(OxonoMukalensOUHCKOM
o0JacTn)

8 | Career Choice. Job| 21 |05 6 145 | VK-4, |JI1-7
Interview. Cv OIIK-1
(Beibopripodeccum.

CobecenoBanue npu
npreme HA  pabory.
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Pesrome)
3auer 4
2 ceMecTp

9 | TradeUnions 27,5 |05 1 26 | VK-4, |J11-7
(ITpohcoro3er) OIIK-1

10 | Marketing.  Advertising | 29,5 | 1,5 1 27 | YK-4, |J11-7
(Mapketunr.Peknama) OIIK-1

11 | Presentation 28 1 27 | YK-4, J11-7
(ITpezenTarus) OIIK-1

12 | Business. 29 1 1 27 | YK-4, J11-7
Entrepreneurship (busuec. OIIK-1
[TpenprHUMATETLCTBO)

13 | BusinessCorrespondence 29 1 1 27 | YK-4, |J1-7
(lenoBast mepenucka) OIlK-1

14 | Cross-Cultural 28 1 27 | YK-4, |JI11-7
Communication OIIK-1
(MexKyapTypHOE
o0rieHue)
DK3amMeH 9 9 VK-4,

OIlK-1
Bcero gacos 324 | 8 26 13 | 277
3a4eTHBIC ¢AMHUIIBI 9

(DOPMCI KoHmpoJia — 3avuent, IK3aMEH.

6. IEPEYUEHb YYEBHO-METOAUYECKOT' O OBECIIEYEHU A JJISL
CAMOCTOSITEJTBHOM PABOTHI OBYYAIOHIUXCSA MO AUCHUIIIMHE
MOAVYJIIO)

6.1. CamocrosiTesibHas padora

CamocrosiTenbHass paboTa CTyJIEHTOB Ha O4yHOM (opme coctaBisieT okoio 50%, Ha
3a049HON — okoJo 90% ot obmieit Tpynoemkoctu nuctuiuinibl. 3aganus s CPC BkmouatoT B
ceOsi: TepeBOj] TEKCTOB pA3JIMYHBIX KAHPOB B paMKax M3ydyaeMOW TeMaTUKH, paboTy co
CJIOBapsIMU, BBITIOJTHEHUE JIEKCUKO-TPaMMaTHIECKHIX yIpaXHEHHH, COCTaBIICHUE
MOHOJIOTHYECKHX/TUATOTHYECKUX BBICKA3bIBAHHH 10 TeMaM, BBITIOJTHCHHE TBOPUYCCKHUX 3aJIaHUH,
HAIMCaHNe OCHOBHBIX PEUeBBIX MPOU3BEICHUH, TOMAIIHEE YTEHUE, MOMCK HHPOPMAIIUU B CETU
Wuteprer u ap. [IpoBepka MX BBITIOJHEHHUS OCYIICCTBIIICTCS HA ayJUTOPHBIX 3aHATHAX Kak
MOCPEACTBOM YCTHBIX BBICTYIUICHHUN/ TIPE3CHTAlMi CTYJEHTOB M UX KOJJICKTUBHOTO
ob6cyxaeHust (B ToM 4ucie U B (popmMe MHUHH-KOH(DEPEHIINI), TaK U C MTOMOIIBI0 MUCHhbMEHHBIX
CaMOCTOSITENIbHBIX (KOHTPOJIbHBIX, TBOPYECKUX) PadOT. YKa3aHHs 1O CaMOCTOSITENLHOU padboTe
CTYJICHTOB 3a09HOM (hOpMBI 00yUeHHUs conIepkaTcsi B MOCOOMSIX MpernoaaBaTesieid kKapeapbl u
pa3MerieHsl Ha caiite YpCOU.

Tema 1. About Myself.My Family.
Cnucok numepamypul no meme npuseder 6 maoauye 4.1
3aoanus ona camocmoamenvbHol pabomul:
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1. Texcter: AboutMyself.My Family.Family Traditions.Everyday Life.
2.JIekcuKo-rpaMMaTHYECKUCYTPOKHEHUS.
1) Ask your partner questions and speak about the following:
- Your full name
- Nationality
- First language
- Other languages
- Educational background
- Occupation and work experience
- Personal interests
- Family
- Features of your home culture
2) Then ask him or her about some specific aspects (work, education, hobbies and interests or
some aspect of the culture of his or her country).
3. YcrHoe coobmenne«AboutMyselfy
BOI’lpOCbl K meme.
- What is your name? How old are you? Where are you from?
- Where do you live? What is your address?
- How many are you in the family?
- Avre there economists in your family?
- When did you finish school?
- What will change in your life when you graduate from the Institute?
- How do you study?
- What is your hobby?

Tema 2. Institute Life. Daily Routine.
Cnucok numepamypwsi no meme npuseoer 6 madauye 4.1
3aoanus ona camocmosamenbHol pabomol:
1. Texcter:MyWorkingDay.My Friends.MyHobby.KeepingFit
2.JIeKCUKO-TpaMMaTHYECKUE YITPAKHCHUS.
1)Boccmanogume npasuibHulil NOPAOOK 60NPOCO8 0 paboyem OHe MeHeodcepa.
a) And what about lunch? Do you go out for that?
b) Can you tell me something about your typical working day?
c) |see. How do you get to work?
d) What do you do in the evening?
e) Well, for example, when do you start work?
f) And what do you do when you get to your office?
g) Oh, do you?
3. YcrHoecoobmenue«DailyRoutiney
BOI’lpOCbl K meme.
- Where do you study? Are you a full-time student or a correspondent student?
- What is your future specialty?
- You are a first-year student, aren’t you?
- What subjects do you study?
- What are the most interesting subjects for you?
- When does your working day begin?
- Do you want to master English?
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- Isitdifficult to study at the institute?

- What kinds of things do you like doing in your spare time? Have you got any
hobbies?

- When will you graduate from the Institute?

Tema 3. Education.The Academy of Labour and Social Relations.The Urals Social
Economic Institute.
Cnucok aumepamypbul no meme npuseder 6 maoauye 4.1
3adanusonacamocmosmenbHoOUpabOmoi
1. Texcrer: The Academy of Labour and Social Relations;The Ural Social Economic Institute;
The Moscow State University; British Universities.
Z.HGKCI/IKO-FpaMMaTI/ILIeCKI/IC YIIpa)KHCHUA.
Onpe()e/mme CmeneHu CpaeHerUusl npuiacameilbHsblx, nepeeedume oamnHvle nocijiiosuybl HA
PYCCKULL A3bIK.
1) He laughs best who laughs last.
2) Two heads are better than one.
3) Truth is stranger than fiction.
4) Morehaste, lessspeed.
3. Coopmarepuananoreme «The Ural Social Economic Institute. QuestionsandFacts»./luanoru
«HamMuCcTUTYT?.
4, YcraoecooOwmenune «Education.The Ural Social Economic Institute.»
Bonpocvikmeme:
- What do you know about the history of the Academy of Labour and Social Relations?
- When was the Urals Social Economic Institute founded?
- What specialists does the institute train?
- Are there any differences between systems of education in Russia and Great Britain?
- What special subjects do you study?
- Where are you going to work after graduating from the Institute?

Tema 4.English as a World Language.English in the World of Work.

Cnucok numepamypwsi no meme npuseoer 6 maodauye 4.1
3aoanusonacamocmosmenvHOUpaAOOmMul.

1.Texcter:English  as an  International  Language. Using Languages as a
Bonus.LearningForeignLanguages.

2. Jlekcuko-rpaMMaTUYeCKUe YIIPaKHEHHSI.

Onpedenume, KaKol Yacmvio peyu AGNIAIOMC Cledyrouue closa.

1) education a) CYIIIECTBUTEIBHOE
2) highly b)  npunararensHOE
3) overcome C) Hapeuue

4) comfortable d)  rmaron

5) patience

6) available

7) achievement
8) authorize
9) accreditation
10) develop
3. Ycrnoecoobmenue «English as a World Language»
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Bonpocvikmeme:

- How many people speak English as a mother tongue?

- When did the exporting of English begin?

- What is the number of speakers of English throughout the world?

- Why has English become a world language?

- What facts prove that English is the most wide-spread language on Earth?
- Do you regard languages as a bonus? Prove your opinion.

- In what careers can languages be a tremendous advantage?

- Where do you expect to use your knowledge of English?

- What other languages would you like to learn?

Tema 5.English-SpeakingCountries.
Cnucok numepamypul no meme npuseoer 6 maoauye 4.1
3adanusonacamocmosmenbHoOUpabomoi
1.Texcter:The United Kingdom of Great Britain and Northern Ireland. TheUSA.Canada.
Australia.
Z.HGKCI/IKO-FpaMMaTI/ILIeCKI/IC YIIpa)KHCHUA.
Boinuwume ¢opmul ckazyemoeo uz cuedyiowux npeonodicenuil. Onpedenume 8u00-8peMeHHble
Gopmul enaconos. Ilepesedumenpeonodicerus.
1) We arrived at the airport when the plane was landing.
2) | hope that you will have finished the article by the end of the week.
3) Hurry up. The train has already arrived.
4) If the weather is fine, we shall go swimming.
5) She has never been to England but she knows English quite well.
6) She has not visited us since she graduated from the University.
7) He told me that he had bought the computer the day before.
8) The students of our group will take part in the conference in April.
3. Ycrnoecoobmenue «English-Speaking Countries. Customs and traditions»
Bonpocvikmeme:
- Where is the USA situated? What’s the capital of the USA?
- What major cities are there in the USA?
- What are the main political parties in the USA?
- What is the official name of Great Britain?
- What are the basic parts of Great Britain?
- What are the main cities of Great Britain?
- What outstanding people were born in England?
- What kind of state is Canada?
- Is Canada a member of the Commonwealth?
- What are the two main languages spoken in Canada? What is the capital of it?
- Is Australia an island or a continent? Where is it situated? Why is English spoken there?
What is the capital of Australia?
- Where is New Zealand situated? What is the capital of New Zealand?
- Why is English spoken as a second language in Pakistan, India, Singapore and many
countries of Africa and Asia?

Tema 6. British Economy.The USA Economy.
Cnucox tumepamypul no meme npuseder 8 maodauye 4.1
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3aoanus ona camocmoamenvbHol pabomul:
1.Tekcrer: EconomicTerms.British Economy.The US Economy.GlobalMarkets.
2.JIeKCUKO-TpaMMaTUYECKUE YITPAKHEHUS.
1) Buwibepume npasunvhyro (Gopmy aHeIUUCKO20 21a20aa 0751 nepesodd pPYCCKo2o 21a2oid 8
ckooxax. Ilepesedumenpedniodcenus.
1) A century ago the main items of British export (6ws11u) textile, iron, machinery and wool.
2) Since early times countries (zaunmepecosanwt) in trading those goods in which they
(umerom) great competitiveness.
3) Advertising (cuumaemcs) as one of the popular means to promote new products in the
market.
4) You (6wuuru) ever to London? — Yes, | (6wu11a) there when the exhibition of our goods
(nposoounace) there.
5) Our company (npooana) 50 types of new goods since 2000.
6) A variety of electronic equipment (npouseooumcs) by Japan.
7) In the past, wool and coal (ucnonvzosanucsy) as the main sources of energy by man.
2) Bvibepumesepuvitisapuanm:
1.Great Britain is a highly developed industrial power.
a) BennkoOpurtanus — BBICOKOPA3BUTAsI IPOMBIIIJIEHHAS MOUIb.
b)BenukoOpUTaHUU BEICOKO Pa3BHTO IIPOU3BOICTBO SHEPIHH.
C)BenukoOputanus — BBICOKOpPa3BUTAast IPOMBILICHHAS JIePKaBa.
2. The United Kingdom is part of the European Union...
a) and uses the Euro as its currency.
b) and doesn’t use the pound as its currency.
c) but doesn’t use the Euro as its currency.
3. O630p 3KOHOMHUYECKHUX HOBOCTEH I10 MaTepHrajiaM aHTJIOA3BIYHBIX CalTOB.
4. YcrubpiecooOmienus «British Economy» / «The USA Economy»
BOI’lpOCbl K meme.
- What type of economy has Great Britain?
- What are Britain's major industries?
- What are its traditional industries?
- Is Britain rich in natural resources?
- What are the important industrial cities of GB?
- Is Britain a big market for food and other consumer goods?
- British agriculture is highly efficient, isn’t 1t?
- What is the financial centre of Great Britain?
- When did Britain become self-sufficient in oil and natural gas?
- What products does Great Britain have to export and import?

Tema 7.The Chelyabinsk Region Economy Profile.
Cnucok numepamypul no meme npuseder 6 maoauye 4.1
3adanus ona camocmosamenvHou pabomul.
1. Tekctor: TheChelyabinskRegionEconomyProfile.The Capital of the Southern Urals.The Cities
and Towns of the Chelyabinsk Region.
2.JIeKCHKO-TpaMMaTHUECKUEYTPAXKHECHUS.
Tocmaesvme anazonvl 6 ckobkax 6 coomeemcmeyruee pems.
1) Chelyabinsk (to be founded) in 1736.
2) The camel in the city coat of arms (to symbolize) commerce.
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3) What (to be produced) at this factory?

4) The development programme(to be discussd) tomorrow.

5) Where ... Chelyabinsk (to be situated)?

6) Mountains, lakes and beautiful scenery (to present) great potential for the tourism
business.

7) The system of public education in the city (to be represented) by universities, academies,
institutes, colleges training specialists for different fields of industry, agriculture,
business, science, culture.

3. Ycrnoecoobmenue «The Chelyabinsk Region Economy Profile»
Bonpocwi k meme:

- What mineral resources is the Chelyabinsk region rich in?

- What do you know about Chelyabinsk in the years of the Great Patriotic War?

- What are the key industries of the Chelyabinsk region? Name the most important
enterprises.

- What part of the capital and manpower is concentrated in metallurgy and machine
building?

- What well-known entrepreneurs do you know? What fields (trade, production,
service) do they work in?

- What elements of investment potential does the region have?

- What products does the region import / export?

- What do you know about economic links of the city with other countries?

Tema 8.Career Choice.Job Interview.CV.
Cnucok numepamypul no meme npusedet 6 maoauye 4.1
3aoanus ona camocmosamenvHol pabomsi:
1. Texctsr: ChoiceofJob.Job Advertisements.Creating a Resume.JobInterview.
2.JIeKCHKO-TpaMMaTHUYECKUE YIPAKHEHUS.
Ilpouumatime onpoc 6 npsAmoi pedu u gblbepune COOMBEMCMBEYIOUUL eMY NO CMBICTY BONPOC 8
KOCBEHHOU peyi.
1. David: 'What do you think of the new project?'
a) David wanted to know what | thought of the new project.
b) David asked me what you thought of the new project.
2. Linda: 'Is Alice going to be the next group leader?'
a) Linda asked when Alice is going to be the next group leader.
b) Linda wants to know if Alice is going to be the next group leader.
3. Cora: 'Why are Kevin and John still traveling?"
a) Cora wanted to know where Kevin and John were still traveling.
b) Cora wanted to know why Kevin and John were still traveling.
4. Dan: 'Steven, can | borrow your car please?'
a) Dan asked if he could borrow Steven's car.
b) Steven wants to know can Dan borrow his car.
5. Maggie: 'Did you have enough time to finish your work?'
a) Maggie asked them if they’d had enough time to finish their work.
b) Maggie asked me if they’d had enough time to finish their work.
3. CocraBieHue pe3roMe.
4. Ycraoecoobmienue «CareerChoice. JobInterviewy.
BOHpOCbl K meme.
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- What factors affect our choice?

- What functions does our job perform in our lives?

- What are you good at?

- Why do you want to become an accountant / an economist?

- Where would you like to work after graduating from the Institute?
- What qualities will you need to apply in the work?

- What are employers usually interested in?

- What do you think are your strengths and weaknesses?

- Which is more important to you: status or money?

- What are your long-range goals?

Tema 9.TradeUnions.
Cnucok numepamypul no meme npuseoer 6 maoauye 4.1
3adanus ona camocmosamenvHou pabomoi:

1. Texcter: WhatisaTradeUnion? Types of Trade Unions in the UK.Aims and Functions of Trade

Unions.The International Labour Organization.
Z.HGKCI/IKO-FpaMMaTI/ILIeCKI/IC YIIpa)KHCHUA.

Coedunume npeonodcenust uz nepeoui epynnvl (1-6) ¢ npeonodiceHusMU COOMBEMCMBYIOULE20

sHauenust uz emopotu epynnwi (a-f).

1) There are 20 million people in the country who work. One million do not have jobs.

2) Some industries are privately owned and some are state-owned.
3) Prices are much higher this year than last year.

4) At the moment, the economic situation is bad. There is a danger that the economy will

get smaller, not bigger this year.

5) Most working people have to pay about a third of their income to the government.

6) Two million workers are members of labour organizations.

a) The standard rate of income tax is 30%.
b) The unemployment rate is 5%.
c) People are afraid of a recession.
d) Trade union membership is about 10% of the whole workforce.
e) The country has a mixed economy.
f) The rate of inflation is high.
4. Ycraoe coobmienne «TradeUnions ».
BOI’lpOCbl K meme.
- What is the purpose of a trade union?
- Do all employers encourage their staff to join trade unions?
- What do you know about British Trade Unions?

- What ten main objectives has the Trade Union Congress (TUC) distinguished?

- What are the basic rights of Russian trade unions?

- What is the strategy of Russian trade unions based on?

- What are the main objectives of Russian trade unions?

- What reasons can you think of for and against joining a trade union?
- What are the objectives of your students’ trade union?

Tema 10.Marketing.Advertising.
Cnucox tumepamypul no meme npuseder 8 madauye 4.1
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3adanusonacamocmosmenbHoOUpabOmoi

1. Texcter: Marketing Strategies; International Marketing; Advertising; The Language of
Advertising.

2. JIekcuKo-TpaMMaTH4YeCKue yIpaKHEHHUS.

1) Coeounume uacmu npeonodcenuti uz 08yx Koaonox. Cocmagbme KaK MONCHO 0obule
npeonodicenuil. Ilepesedume nonyuenuvie nPedsoHNCeHuUs.

1) Real estate agents help people a) to meet Mr Brown.

2) lwantyou b) overcome problems.

3) I'd like you c) tomeettheirobligations

4) Weexpectthecompany d) to be asked about it.

5) Social workers help people e) to meet our chief accountant.
6) She is expected f) h) to come any minute.

7) The delegation is reported g) to have left London.

8) Heiis likely h) to know her address.

9) Heissure 1) tobereliable.

10) It is very difficult for them j) m) buy and sell houses.

2) Coedunume no cmviCly HA4ano U KOHeY NPedloHCeHUs.
1) In the world of advertising, selling products is......
2) Mass production requires.......
3) Global companies are looking for new ways......
4) Advertising is an important element of the marketing......
5) Advertisers send letters and brochures......
a) to sell their products all over the world.
b) the most important goal.
c) to potential customers by direct mail.
d) mass consumption.
e) function.
3. CocraBieHne coOOCTBEHHOW peKIIaMbl MPOYKTa / YCIIyTH.
4. YerHoe coobmienne «Marketing. Advertising.
BOI’lpOCbl K meme.
- What is the goal of marketing research?
- Why is forecasting so important in business?
- How do changes in production affect living standards?
- What are the ways of improving profits?
- Name some pros and cons in advertising.
- How does advertising influence competition?
- Does advertising stimulate consumer demand?

Tema 11. Presentation.
Cnucok numepamypul no meme npuseder 6 maoauye 4.1
3adanusonacamocmosmenbHoOUpabomoi
1. Texctor: Presenting a Company/ Presenting a Product; Parts of Presentation; Presentation
Techniques.
2. JIekcuko-TpaMMaTHYECKHE YIPaKHEHUS.
1) Buibepume npuuacmue | unu npuuacmue 1. Ilepegedume nonyuenHvle c1080COUeMAHUsL.
Cocmagbme npeonodceHus ¢ HUMU.
1. prices (affecting/ affected) by market forces
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farms (growing/grown) wheat and other crops
enterprises (working/worked) in this sector
supply of agricultural products (depended/depending) on weather conditions
a book (dealing/dealt) with problems of management techniques
consumption (influencing/influenced) by inflation
companies (running/run) successfully
goods (advertised/advertising) on TV
recently (buying/bought) equipment
2) Bvibepume sapuanm, cCOOmeemcmayiowull pyccKkomy nepegooy.
1. (3amryck) new products is essential for the survival of the company.
a) Launching b) Having launched
2. Your offer is quite (uarepecrnoe). We’ll consider it.
a)interestingb) interested
3. We are (3aunTepecoBansl) in opening a new market in this region.
a)interestingb) interested
4. (Bemutatus) the loan, the firm did not have enough profit left to increase
dividends.
a) Having repaid b) Being repaid
3) CoenaiimenpasunvHuliiebloop:
1. Which sentence might you hear at the beginning of a presentation?
a) Ladies and gentlemen, thank you for arriving today
b) Ladies and gentlemen, thank you for appearing today
c) Ladies and gentlemen, thank you for coming today
d) Ladies and gentlemen, thank you for showing your faces today
2. The of today’s presentation is to discuss my findings.
a) purpose
b) reason
C) cause
d) points
3. Now, begin by introducing myself.
a) allow me
b) let me
c) |
d) presentation
4. I"d be very happy to you to ask questions at the end of the session.
a) tell
b) invite
c) order
d) request
3. YcrHoecoobmenne «Presenting a company / a producty.
BOI’lpOCbl K meme.

CoNoORAWN

- What products or services does your company provide? What do you specialize in?

- Are you sure you can succeed in the market?

- Who are your customers? Are your products (services) aimed at children or adults?

- Do you invest much in the research and development?

- What are your plans for the future? Are you going to launch any new products?
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Tema 12. Business.Entrepreneurship.
Cnucok aumepamypul no meme npuseder 6 maoauye 4.1
3adanusonacamocmosmenbHOUpabOmoi
1. Texkcrer:What is Business?; Business Structure; Forms of Business Organisations;
Entrepreneurship; Developing a Business Plan
2.JIekcuKo-rTpaMMaTUYECKUE YIPaKHEHUS.
1) Bvibepume eepnbiii apuanm nepesooa nPeoioNHCceHuUsl.
1. Though farms are not big, they can supply large volumes of food products.
a) Xots ¢epmbl U OOJBIINE, OHU HE MOTYT OOECHeurBaTh OOJbIIUE O0BEMBI MPOJIYKTOB

IUTAHUA.

b) He Bce depmbl Oosblire, HO OHH MOTYT OOECIEUMBATh OOJBIIME OOBEMBI MPOJAYKTOB
MUTAHUS.

€) Xots ¢epmbl HeOOJBIINE, OHU MOTYT oOecre4nBaTh OOJNBIIME OOBEMBI IPOIYKTOB
MUTAHUS.

2. The information you need is in this report.
a) Hudopmarms, KoTopas BaM HY»KHa, HAXOIUTCS B 3TOM OTYETE.
b) Wudopmarnius, rie BaM Hy)KHa, HAXOJUTCS B 3TOM OTYETE.
c) HWudopmarms, kakas BaM HY»KHA, HAXOJUTCS B 3TOM PEHOPTaXKe.
2) Bovibepumenpasunvnuliisapuanm
1. If you earn more you have to pay more tax.
a) salary b) money c) income
2. Can | pay cheque?
a) with b) from c) by
3.Last November the bus went up by 5%.
a) fees b) taxes c) fares
3) You are the chief editor of "Who’s Who In European Business". Decide which companies are
market leaders in car manufacturing, shoemaking, soft drinks production, copying equipment
manufacturing. Think what information about the companies you will include in your book.
3. Ycrnoecoobmenne «What is Business? »
BOI’lpOCbl K meme.
- What is the objective of running any business?
- Is it better to work for a big company or to run your own small business?
- What is the role of small business in the Russian economy? Where are more small
businesses: in manufacturing? in wholesale? in service? inretail? in finance? ...
- What forms of business organizations do you know?
- What do you know about the history of Russian entrepreneurship?
- What qualities should an entrepreneur have?

Tema 13. BusinessCorrespondence

Cnucok aumepamypul no meme npusedeH 6 maoauye 4.1

3adanus ona camocmosmenvHol pabomoi:

1. Texctsl: [lepeBos 00pa3OB pa3HBIX BUJIOB MMHCEM, CBS3AHHBIX C JETOBOW MOE3AKOM.
2. Jlekcuko-rpaMMaTUYECKHE YIPaKHEHHUS.

1) Conocmasbme anenutickue Kauuie U 8blpaddceHus ¢ pyCCKUMU AHALO02AMU

1) to take into consideration a) coo0IUTEe HaM
2) let us know b) MbI O OB1 Bam mpu3HaTeIbHBI
3) to offer C) TOproBas spMapka
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4) we should be obliged d) npuHHMATH BO BHUMaHHE
5) tradefair €) MpemIOKNUTh
2) 3anonanume nponycku 8 0e1080M nucvme.

The name of your 1  has been given to me by the
Hotels 2, and I shall be _ 3  obliged if you will a) indicated h)
4  me know whether you have the 5 b) private i
accommodation _ 6 for 3 weeks, from 15 July: one P .

. - . c) accommodate J)
__7__room, if possible with 8  bathroom, and one d) let K)
single room. e) advance )
If youareableto 9 wusatthetime 10 please let .

== ; . f) available m)

me have your _ 11  or brochure giving inclusive followi
12 forfull 13 . g) following n)
I thank youin _ 14  for your reply.

3) Cocmagbme ycnosnvie npednodcenus. Ilepesedume ux na pycckuti sA3vix.
1)  Youdid not ring me up, so | did not know you had problems. If ...

board

hotel

much
terms
double
tariff
association

2)  This house is very nice and comfortable, but it is not very good for living because it is

situated close to a chemical plant and the air around is very bad. If ...

3) He is an excellent specialist, but I cannot ask his advice because | am not acquainted

with him. If ...

4)  He always gets top marks in mathematics because it is his favourite subject and he

works a lot at it. If ...

5)  He was not in town, therefore he was not present at our meeting. If ...

6) He speaks English badly: he has no practice. If ...

7)  The girl did not study well last year and received bad marks. If ...

8)  They spent a year in Rome, so they speak Italian fluently. If ...
3. Hpakmuka cocmasnenus 0en06vix nucem no cumyayuu.
Write a letter to a business contact to invite them to a meeting or event. Prepare the
real or imaginary, using the questions below.

- What is your company’s business? What products/services do you offer?

- What kind of meeting/event are you going to organise? What is the agenda/reason?

- Who is the person that you are inviting?

- Why would they be interested and want to come?

- Do they need to prepare or bring anything?

- What are the details? (date, time, place, etc.)

- Are there any other practical details like lunch, refreshments, etc.?

- Do you want them to reply by a certain date to tell you if they can come?

Tema 14.Cross-CulturalCommunication.

Cnucok numepamypul no meme npuseder 6 maoauye 4.1
3adanusonacamocmosmenbHoOUpabomoi

1. Texctsr: Culture Differences; Cross-Cultural Management; Business in Japan.
2. JIeKCUKO-TpaMMaTUYECKUE YITPaKHEHUS.

1) Jlocaoatimecsw, kakue cnoea nponyujeHvl 8 NPeOL0HCEHUSX.

situation,

1) The first lesson about wo in other countries is to learn the language and by that |

don’t just mean the words people speak.
2) ltisbody la , dress, manners, ideas, the things that people do.

3) The way people behave highlights many of the differences we see between cu :
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4)
5)

6)
7)

8)
9)

Some of these differences may be only on the surface — dress, food, hours of wo -
while others may be deeper and take longer to de with.

Mostly, it is simply a question of getting used to the differences while getting on with
bu :

Some of the di may be an improvement.

People are more polite, the se is better, you ask for something to be done and it
happens without having to ask again.

However, ot differences can be annoying, like punctuality.

If you in people to a party at 7 o’clock your guests will consider it po to
turn up on the dot in Germany, five minutes ea in the American Midwest, an
ho early in Japan, 15 mi afterwards in the UK, up to an hour afterwards in
Italy and some time in the ev in Greece.

10) It is simply the accepted thing to do in their ownco .
2) Bvibepumenpasunvnuliilsapuanm.

1)

is spoken in many countries such as Saudi Arabia, Egypt, United Arab Emirates,

Qatar, Morocco, Tunisia, etc.

A. Arab

B. Arabic

C. Arabesque

2)If you were in Amsterdam, what language would you hear?

A. Dutch

B. Deutsch

C. Hollandaise

3)In England, they speak English — but what do they speak in Thailand?

A. Thalian
B. Thai
C. Thailic

4)Which of the following is NOT correct?

A. Chinese

B. Portuguese

C. Germanese

5)Sergey comes from Russia so his tongue is Russian.

A. father

B. mother

C. brother

6)A siesta is a little sleep in the afternoon, but which language does it come from?

A. Spainish
B. Spanish
C. Spanner

3. CocraBieHne TIPE3eHTAIINN CTPAHBbI.

6.2. TeMbI COOOIIEHUI
Ounas popma 0dyuenus:

1.
2.

Family Traditions (Cemeitabie Tpaauimm)
Institute Life (CtyneHueckasKu3Hb)

3. The Academy of Labour and Social Relations. The Urals Social Economic Institute

(ATuCO. VpCDN.)
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4. EnglishasaWorldLanguage (AHMIMACKUI Kak MEKTYHAPOIHBIN SI3BIK) )
5. English-Speaking Countries (AHII0-rOBOPSAIIHECTPAHbI)
6. British Economy. The USA Economy (OxonomukaBenukoopuranuu. IxoHoMukaClIIIA)
7. The Chelyabinsk Region Economy Profile (OxonomukalensOuHcKoio01acTu)
8. AJobinterview. CV (CobecenoBanue npu npueme Ha padoTy. Pesrome)
9. Business. Entrepreneurship (busuec. IIpeanpuHuMaTeabCTBO.)
10. Presentation (ITpe3enrartusi)
11. Marketing. Advertising (MapkeTunr. Pekiama)
12. CountryCulture (KynpTypHbIe OCOOCHHOCTH CTpPaHBbI)
3aounan hopma odyuenusn:

About Myself, My Family, Work and Studies (Oce6e, mosicembsi, paboTa, yueba)
The Chelyabinsk Region Economy Profile (DxonomukalensOuHckoiiobmacTi)
Presenting a Company (ITpe3eHTanuskoMIaHum)

Business (busnec)

NS

6.3. Bonipocsl aJ1s1 codece10BaHUA

What advantage does the knowledge of a foreign language give you?
What two questions should a young person ask himself before taking a job?
What determines our standard of living?

Is job satisfaction important for you?

What are the main objectives of Russian trade unions?

What are the key industries of the region?

How does education influence the social status of a person?

What is marketing research used for?

How does advertising influence competition?

10 What is the objective of running any business?

11. What necessary qualities should a manager have?

©ONDUTAWNPE

5.4. TemblIAAMCKYCCH I

What are the advantages of a fine knowledge of a foreign language?
The language of advertising.

Social problems of our society.

What professions will have good job opportunities in future?

How should you conduct yourself during the interview?

agbrwbE

7. OCHOBHAS U JOMMOJIHUTEJBHAS YYEBHAS JIMTEPATYPA,
HEOBXOJIUMAS 1JIs1 OCBOEHUS JTUCHUIIJIMHBI (MO YJIS)

OcHoBHas JuTepaTypa
1. BpaoBuues, A.B. AHrmiickuii sI3bIK: YT€HUE, IEPEBOI, pepepupoBaHre U AHHOTUPOBAHUE
crienuanbHbIX TeKcToB: [16+] / A.B. BmoBuueB, C.M. KoBambuyk. — MockBa: ®JIMHTA,
2020. - 294 c. - Pexum JOCTYyTIA: o HOJITHCKE. - URL:
https://biblioclub.ru/index.php?page=book&id=611213 (mata oOpamenus: 22.04.2021). —
bubmuorp. B kH. — ISBN 978-5-9765-4079-8. — TeKkcT: 27€KTPOHHBIHA.
2. Yepemmna, B.b. Anrmuiickuii s3eik: yueOHUK: [16+] / B.b. Uepemuna, FO.A. Iletpona,
E.H. Caraiinaunas; PocroBckuii rocynapcTBeHHbIN s3KkoHOMHUUYecKui yHuBepcuteT (PYTHX).
— PocroB-na-Jlony: M3natenbcko-nonurpadudeckuit komrieke PI'DY (PUHX), 2020. — 210
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c.: WL, TabII. — Pexum JOCTyMa: () TIOJIITUCKE. —
URL:https://biblioclub.ru/index.php?page=book&id=611191 (nara o6pamenus: 22.04.2021).
— TeKCT: 3EKTPOHHBIN.

3. llmaxosa, B.A. Aurnuiickuii s3bIK 1t 3KoHOMHCTOB=English for economists: yueOHuk /
B.A. lllnaxosa, O.H. I'epacuna, FO.A. I'epacuna. — Mocksa: amkoB u K°, 2020. — 296 c.:
nin. — (YueOHble u3nmanus Ui OakanaBpoB). — Pexxum mocryma: mo moammcke. — URL:
http://biblioclub.ru/index.php?page=book&id=573197(nara obOpamenus: 04.03.2020). —
bubnuorp. B kH. — ISBN 978-5-394-02222-7. — TekcT: 31E€KTPOHHBIMH.

4. HecseraitioBa, M.B. OcHoBbl Te€Opuu: (QOHETHKA aHIIMHACKOTO S3bIKA: Y4eOHO-
Meroandeckoe nocooue: [12+] / U.B. Heceraiinosa. — 3-e¢ u3zz., nepepad. u mon. — MockBa,
bepnun: Jupexkr-Menua, 2020. — 126 c¢. — Pexum nocrtyna: nmo mnoxmucke. — URL:
http://biblioclub.ru/index.php?page=book&id=572448 (mata ob6pamienus: 04.03.2020). —
bubnuorp.978-5-4499-0659-5. — DOI 10.23681/572448. — TekcT: 371€KTPOHHBII.
JlonoJIHUTeIbHAS JTUTEpaTypa

5. llepOakoBa, N.B. Jlekcuueckue M TpamMMaTHYeCKUE 3HAU€HUS HpU (OPMHUPOBAHUU
A3BIKOBBIX HAaBBIKOB: ydeOHOe mocobue ans OakanmaBpuara: [16+] / M.B. lllep6akosa, H.B.
KoBanpuyk. — Mocka; bepnun: dupexr-Memua, 2020. — 113 c.: wn., Ttabn. — Pexum
nocryna: o nogmucke. — URL: http://biblioclub.ru/index.php?page=book&id=572467 (nara
obpamenus: 04.03.2020). — ISBN 978-5-4499-0701-1. — TekcT: 2IEKTPOHHBI.

6. Anrmiickuil s3pIk uis MeHemkepoB: English for Managers /H.H. KonecnukoBa.- M.:
«M11 Axagemus», 2004.-304c.

7. Hanunosa I'.B. English in business world: yue6. / I'.B. Jlanunosa, H.B. Maspuna; OVYII
BIIO "ATuCO", YpCoU (¢pumuanx) OVII BIIO "ATuCO", Kad. unoctp. 3. U IEIOBBIX
koMMyHuKaruil. - M.: ATuCO, 2014. - 320 c.

8. MMEPEYEHH MPOTPAMMHOT'O OBECIIEYEHUS, TH®OPMAIIMOHHBIX
CIMIPABOYHBLIX CUCTEM U MHTEPHET - PECYPCOB, HEOBXOJIUMBIX
JUISI OCBOEHUS TMCLHMIIIAHBI (MOIY.JIST)

Ne n/mt ‘ HasBanue nporpammbl/Cuctembl ‘ Onucanue nporpammbl/CHCTEMBI

[TpodeccuonanbHas 6a3a JTaHHBIX

1 https://slovari.yandex.ru Sunexc-CioBapu

2 https://wooordhunt.ru/dic/content/en_ru AHTJIO-PYCCKHIA CITOBaph

3 https://dictionary.cambridge.org AHTIO-PYCCKHIA CITOBaph

4 www.bbcworldservice.com/learningenglish | AyTenTiuHbIe MaTepHabI IO U3YYCHUIO
AHTJIMICKOTO SI3bIKa B YCIOBHAX
ayJIUTOPHOM M CAMOCTOSITETILHOU
paboThI

5 www.onestopenglish.com AyTEeHTHYHBIE MaTEPHAITBI TI0 TIPAKTHKE
AHTJIMICKOTO SI3bIKa

6 www.britishcouncil.org/learningenglish Caiit Bpuranckoro Cosera,

OpraHHu3aIy 00pa30BaTENbHBIX U
MH(OPMALIMOHHBIX POEKTOB
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7 www.study-english.info I'pammaTnveckuid, TIEKCUIECKUN U
MH()OPMATHBHBII MaTepHa st
CaMOCTOSITENILHOM pabOThl CTYJCHTOB
Pa3HOTr0 YPOBHSI IOJTOTOBKH

9. TPEBOBAHUSA K MATEPUAJIBHO-TEXHUYECKOMY U YYEBHO-
METOANUYECKOMY OBECIIEYEHUIO JUCHUIIJIMHBI (MOY JIA)

[TpakTryeckue 3aHATUS IO TUCHUIUIMHE MPOBOJATCS B CHEIUAIU3UPOBAHHBIX ayTUTOPHUSIX
WHOCTPaHHBIX s3bIKOB (ayad. 221, 225), OCHALICHHBIX JAOCKOW, pab0YMMHU YUeOHBIMU CTOJIAMH U
CTynbsiIMHU, TeneBuzopoM, DVD-mieepoM, MarHUTO()OHOM, HATMSTHOCTAMHU. 3aHATHUS TaKKe
POBOASTCS B TUHTaoHHOM Kitacce (aya. 611), ocHaIeHHOM KOMITBIOTEpaMH ¢ YCTAHOBJICHHBIM
JUICH3UOHHBIM TPOTPAMMHBIM OO0ECIeueHHEM M TMOAKIIOUYEHHBIM K HUM HepudepuitHpiM
000py0BaHrEM (aKyCTUUYECKHE CUCTEMBI), IOCKOU, pa00YMMU YUYEOHBIMU CTOJIAMU M CTYJIbSIMH.
Hcnonps3ytoTest clieayromne ayTeHTUYHbBIE ay10/BHIEOKYPCHI:

AYIMOKYPCHI:

1. Across Cultures.

2. New Headway Pre-Intermediate.

3. Business Challenges.

4. Intelligent Business.

Buneokypcsl:

1. Buneokypce «Window on Britainy.

2. Buameoxypc «Window on Britain 2.

3. Big City. Level 1.

MeTtonuueckne MaTepralbl K ayJAH0-/BUICOKYpCaM:

1. WindowonBritain: Activity Book / R. MacAndrew. — Oxford University Press, 2006.
2. WindowonBritain 2: Activity Book / R. MacAndrew. — Oxford University Press, 2007.
3. Big City Level 1. Student’s Book / T. Hutchinson, N. O’Driscoll. — OxfordEnglish Video,

2001.

4.  Business Challenges. Course Book / N. O’Driscoll, F. Scott-Barrett. — Longman Business
English, 2000.

Intelligent Business. Coursebook / Christine Johnson. Longman, 2006.

6.  Across Cultures. Course Book / Elizabeth Sharman.Pearson Education Limited, 2006.

JUianniicOB3. B y4eOHBIX MOMEHICHHSX BO3MOXKHO OOOpYIOBAaHHE CIIEHUATIBHBIX
y4eOHBIX MECT, TPEINOJaralonIuX YBEIMYEHHE pa3Mepa 30HBI Ha OJHO MECTO C Y4YeTOM
NObE3/1a U Pa3BOPOTa KPECla-KOJSCKHU, YBETHMUEHUS IIUPHHBI IPOX0/1a MEX]y psAIaMU CTOJIOB.
B aynutopun xopoiiee ocBelieHue, B cCOOTBeTCTBUU ¢ TpeboBanusimu COC. B cinydyae o0yueHus
cyabocnplmamux 00yJaromuxcst ayAUTOPUH 10 HEOOXO0IMMOCTH 000pYIYIOTCS ayIMOTEXHUKON
(MukpodoHamMH, TMHAMHUKAMH, HAYIIIHUKaMHU WM TOJIOBHBIMU Telle(hOHAMU, TUKTOPOHAMH).

o

10. OBPA3OBATEJIBHBIE TEXHOJIOI'MA
B npouiecce ocBoenus aucuuiinabl «HOCTpaHHBIN S3BIK» UCTIOIB3YIOTCS CIEAYIONINE
o0pa3oBaTeNbHbIE TEXHOIOTHH.
o Texuonocus KOMMYHUKAMUBHO20  0Oy4eHuss — HampaBieHa Ha  (QopMHUpOBaHUE
KOMMYHHUKATUBHOW KOMIIETEHTHOCTH CTYJEHTOB, KOTOpast sBjsieTcs 0a30BOM, HEOOXOUMON
JUISL aJanTalMi K COBPEMEHHBIM YCIOBUSAM MEXKYJIbTYPHON KOMMYHUKALINU.
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o Texnonoeuss pasHoypoeHegozo (Oughgepenyuposannozo) o06yyeHuss — TPEANONATaeT
OCYIIECTBJICHUE TTO3HABATENILHOMN JCSITEIILHOCTU CTYIEHTOB C YYETOM MX WHIUBUIYAIbHBIX
CIOCOOHOCTEH, BO3MOXKHOCTEH U MHTEPECOB, MOOLIPSIS MX Pealn30BbIBATh CBOW TBOPUYECKUN

HNOTEHIIHA.

o Texnonocusi unouguoyanusayuu obOyuenus — TIOMOTaeT pPeaJu30BbIBATh JIMYHOCTHO-
OpPUEHTHUPOBAHHBIN IOAXOJ, YYUTHIBAas HMHIMBUAYaJIbHbIE OCOOEHHOCTH U HOTPEOHOCTH
y4aluxcs.

e Texnonoeusi MoOyIbHO20 00y4eHus — NPELyCMaTPUBAET JeJICHUEe COJEP KaHUsl JAUCLMILUIMHBI
Ha JJOCTaTOYHO aBTOHOMHBIE pa3/ielibl (MOAYJIN ), UHTETPUPOBAHHBIE B OOIIMI KypC.

e leposas mexnonocus — TO3BOJSET pa3BUBaThb HABBIKM PACCMOTPEHUS psa BO3MOXHBIX
Croco00OB pemieHuss MpoOjeM, aKTUBU3UPYS MBILIUIEHUE CTYAEHTOB M pacKpblBas
JMYHOCTHBIN MOTEHLMA KaXJ10ro 00y4yaemoro.

o Ungopmayuonno-kommynuxayuonnvle — mexuonoeuu  (MKT)  pacmiupsitlor  pamMKu
0o0pa3oBaTeNbHOTO  IpolEecca, IOBbIMIA]  €ro  MPAKTUYECKYI0  HAIpPaBJIEHHOCTb,
CHOCOOCTBYIOT MHTEHCU(HUKAIMM CaMOCTOATENbHOM paboThl 00ydyaeMbIX U MOBBILIEHUIO
II03HABATEJILHON AaKTUBHOCTH

e Texuonozaus mecmupoarus — UCIIONB3YETCs Ul KOHTPOJI YPOBHSI YCBOCHMSI JIEKCUUECKHUX,
rpaMMaTHYeCKUX 3HAHUW B paMKax pa3fieia Ha OIIpe/IeJIEHHOM 3Tare 00y4eHus.

e [Ipoexmnas  mexwonocuss — OPUEHTUPOBAHA HAa  MOJCIUPOBAHHE  COLMAIBHOIO
B3aUMOJICICTBUS 00ydaeMbIX C LIEIbIO PEIICHUs 337a4yM, KOTopas OlpeleseTcs B paMKax
npo¢eCCHOHATBLHOM MOATOTOBKH CTYACHTOB, BBIACISSA TY WM MHYIO TPEAMETHYIO 00JIaCTh.
Hcnonb30BaHue NPOEKTHON TEXHOJIOTMH CIIOCOOCTBYET pealln3allui MEXIUCLUIUIMHAPHOTO
XapakTepa KOMIETEHUUH, (POPMUPYIOLINXCS B ITpoLiecce 00yueHUsI HHOCTPAHHOMY SI3BIKY.

o Texnonocusi pazeumus KpUmMuyecko20 MbullileHuss — CIOCOOCTBYeT (OPMHUPOBAHUIO
Pa3sHOCTOPOHHEH JTMYHOCTH, CIOCOOHOM KPUTHUYECKH OTHOCUTHCSA K MH(OpPMALUU, YMEHHIO
0oTOMpaTh NH(OPMALIKIO JUISl PEIIEHUs] TOCTABIEHHOM 3a/1a4H.

i TOBBIIEHNWS MOTHBAlMM M AKTUBHOCTH CTYJIEHTOB Ha 3aHATUAX MCIOJIb3YIOTCS
IpYNIOBbIE, IPOEKTHBIE 33aJaHusl, yieOHble KOH(EPEHIINH, TUCKYCCUH, POJIEBbIE UTPHI U T.1., &
TaKXe B CUCTEMY ayAMTOPHOU M camocTosTenbHON paboTsl BHeaApstoTess MKT u coBpemeHHbIe
1M (poBbIE peCypPCHI.

PousieBbie Urpsl

1. PosieBasi urpa k pasaenam 1, 2 «Aboutmyself», «DailyRoutine»

Ha3panune: «cBECOMING A PERSON.UYXKAAPOJIb»

ean: akTUBU3UPOBATh JIEKCHKY o TeMaM «Aboutmyself», «DailyRoutine», hopmyibr
peueBoro sTrkera «OpINIONSy», 3akpenuTh MpaBWia HCHoOdb30Banus SimplePresent, pa3Buth
HABBIKH JIMAJIOTUICCKON peUn

Posiu (mHamBUAyanbHbIe/KOMAHAHBIE):CTYyIeHT, «UCHOJHAIIINI POJib» 4YeJ0BeKa
Ha ¢oTorpadguu; YWieHbl IPYNIIbI.

IIpaBuaa: PabGora opranusyercs B rpynmnax mo 4-5 yenoBek. Crymatenud 3anaroT
YTOYHSIIONINE BOMPOCHL. BHEMIHOCTB, BO3pacT, «y3HaBaeMble» TNpodeccuu Ionei Ha
¢dororpaduu HOIKHBI OBITH PA3TUYHBI.

Croker: Kaxnplil cryneHt nonydaer ¢otorpaduio / BUBUTHYIO KapTOUKY 4Ye€lIOBeKa, OT
UMEHU KOTOPOTO OH JOJDKEH paccka3aTh o cebe (buorpadus, cembsi, 3aHATHS, TPUBBIYKH...) U
OTBCTHTHh Ha BOIMPOCH CTYJAECHTOB. BaM MOTyT cjaenaTh IOIMONHEHHS, ¢ Bamu Moryr He
cornmacutbes. OTBEThTE HAa BO3PAKEHUSL.

2. PosieBast urpa k pasaeny 8 «CareerChoice. Job Interview. CV»
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HaszBanmue: «PREPARING FOR AN INTERVIEW.IIOAI'OTOBKA K
COBECEJJOBAHUIO»

Heab: akTUBU3UPOBATH aekcuky mo Teme «Careerchoice. Jobinterview.CVy»,
dbopmyneipedeBoroatukera «Agreement.Diagreement», 3akpenuTh MpaBuiia 0003HAYEHUS
OyIymMX NEeHCTBUN B YCIOBHBIX MIPEITIOKEHUIX, PA3BUTh HABBIKU JUAJIOTMYECKON peun

Poiu  (MuHAMBHIYyaJbHbIE/KOMAH/AHBbIE):BBINYCKHUK  By3a, TOTOBSAIIMHCH K
colece10BAHUIO; 1PY3bS.

MpaBuaa: CTyneHTsl JensATcs Ha noArpynnbl mo 3-4 demoBeka. CTyaeHTamM pa3HbIX
TPYyINIl TIpejiaraloTcs pa3Hble YUPEeKICHHS M pasHble paboume mecra. Crmymarenu 3a4aroT
YTOYHSIOUINE BOIIPOCHI.

Croxernl:

1) ¥ Bac 3aBtpa cobecenoBanue B gpupme, rae Ol Bam odenb xorenoch paborats. Bam xouercs
IIOATOTOBUTHCS KaK MOKHO Jiydine. Bamm apy3bes crapatores nomous Bam. Ho Bel He co Bcemun
COBETaMHU COTJIACHBI. ..

2) Bpl momoraere cBoed Moapyre IOJIE3HBIMH COBETaMH, HAllOMHUHAeTe €l 0 €€ CUIIbHBIX
cTopoHax (cepruduxare O IOMOJHUTEIHLHOM OOpa30BaHHHU, XOPOILIEM 3HAHUHM AHTIUHCKOTO
s13bIKa, 00 OTBITEe PabOTHI B 3TOU cepe)...

3) Bbl momoraere «HeNpaBWIbHBIMU» COBETaMHU O TOM, Kak ce0s BECTH, O 4éM CIPOCUTH B
nepByro ouepenb. Bamm cobecemqHuku Bo3paxkailoT Bam, u Bbl cornmamaerech ¢ ux
apryMeHTaMu. . .

4) Bl «pernieTupyeTe» 3aBTPALIHIOI CUTYAIIUIO, 33/1aBast BOIPOCHI «YTO Thl CKaXKeIllb, €CIH Te0s
CIIPOCHT O...7»
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JUCT COI'JTACOBAHMUS
No n/n IToapa3nenenue damunus [Joanuce | Jara
1 Kajeapa skonomMuku 0.B. 3y0kosa @3 t/)// 1 25.04.2023
! 2 Kadeapa MuVTI E.B. Mackaiiknna / 0/(% | 25.04.2023
| 3 Kadeapn 'EMJ1 E.I1. Mackaiikun s V ! 25.04.2023
4 Yyeb.-me101. o181 M.O. Jlepabuuena () /[ M [4%/ (25.04.2023
5 Bubaunorexa I".B. llInakosa W 25.04.2023
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