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PABOYAA MPOTPAMMA ANCUNTITNHBI (MOAYNA)

1. HEJb U 3AJAYU U3YYEHUSA JUCHUIITIMHBI (MOAYJIA)

Heabto ocBoeHuss auctuminHbl «lIpodeccnoHanbHBIE HHOCTPAHHBIA SA3BIK»  SBISETCA
MIOBBIIIEHUE YPOBHS BIIAJCHUS HMHOCTPAHHBIM $3BIKOM, JOCTUTHYTOTO Ha IpEbIAyILIed CTYNEHH
0o0pa3oBaHMs, M OBJAJEHUE CTYACHTAMH HEOOXOJMUMBIM M JOCTAaTOYHBIM YPOBHEM HHOS3BIYHOM
KOMMYHHUKAaTUBHON KOMIETEHIUH Ui PEIIEHUs COLMaIbHO-KOMMYHHMKATUBHBIX 3a/1a4 B Pa3JIMYHBIX
obnacTsax npodeccnoHaabHON chepbl IesITeTbHOCTH, IPU OOIEHUH C 3apyOeKHBIMU MTAPTHEPAMH, a
TaKXe Ul JajJbHeHIero caMmooOpa3oBaHusl.

3agaun:

- BOCIIHUTaHUE TOJEPAHTHOCTU U YBAXKEHMS K JYXOBHBIM LIEHHOCTSIM Pa3HbIX CTPAaH U HapO/0B;

- pa3BUTHE KOTHUTHBHBIX U HCCIEIOBATEIbCKUX YMEHHUI C HCIOJIb30BAaHUEM pECYPCOB Ha
MHOCTPAHHOM $I3BIKE;

- pa3BUTHE UHPOPMALMOHHOMN KYJIbTYpPHI;

- paciiupeHue Kpyro3opa U MOBbIIIEHUE 001IEH T'yMaHUTApHOMN KYyJIbTYpPbI CTY/IEHTOB;

- TOBBIIIEHUE YPOBHS Y4eOHONH aBTOHOMUH, CIOCOOHOCTH K CaMOOOPa30BaHMIO.

2. TPEBOBAHMUS K PE3YJIbTATAM OCBOEHUSA JUCIHUIIJIMHBI (MOAYJISA)
2.1 Ilnanupyemble pe3yJbTaThl 00y4eHHUs 0 TUCHMITIHHE
Nzyuenne nucuumiaunbl «lIpodeccuoHanbHblii MHOCTPaHHBIM SI3bIK» HAIPaBICHO Ha
(dbopMHUpOBaHKE CIEAYIOMINX KOMITCTCHIINI:
YHHBEPCAJbHbIX KOMIIETEHIHI M MHANMKATOPOB MX IOCTHKEHHS:

Karteropus (rpynna) Koa n HaumeHoBaHuUe Koa n HaumMeHOBaHMe HHIUKATOPA 10CTUKEHUI
YK YHHBEpPCAJbHOH KOMIIETeHUMH YHHMBEpPCaJIbHOi KOMIIeTeHUMHU

VK-4.1. 3naeT npuHIUIBI HOCTPOEHUS
YCTHOTO ¥ MUCbMEHHOI'O BhICKa3bIBaHUS HA
roCylapCTBEHHOM M MHOCTPAHHOM S3bIKaX;

YK-4 Cnocoben TpeOOBaHUs K J€JI0BOM YCTHOM U

OCYIIECTBIATD JEI0BYIO MIMCbMEHHOW KOMMYHHKAIUH.
KoMyysmarms KOMMYHHKAIHIO B YCTHOU H VK-4.2. YMeeT npuMeHsTh Ha IPaKTHKE

NUCbMEHHON (hopMax Ha YCTHYIO ¥ ITUCBMEHHYIO JEJI0BYIO

TOCYJapCTBEHHOM SI3BIKE KOMMYHHUKAIHIO.

Poccunitckoit denepanuu u VYK-4.3. Bnaneer METOAMKON COCTABICHUS

MHOCTPaHHOM(BIX) SI3bIKE (aX) | CYXAEHMS B MEKIMUYHOCTHOM JIEJIOBOM
OOIIEeHNH Ha TOCYAaPCTBEHHOM U
MHOCTPAHHOM $I3bIKaxX, C IPUMEHEHUEM
aJIeKBAaTHBIX SI3BIKOBBIX (POPM U CPEJICTB.

2.2. Pe3yabTaThbl 0CBOCHHS 00pa30BaTe/IbHOM NPOrpaMMBbl:
B pe3ynomame uzyuenus oucyuniunvl cmyoenm 00NHCeH:
3HaTh: WHOCTPAHHBIA S3bIK B OObeMe, HEOOXOAMMOM JUI MOJy4YeHHsS Mpo(ecCHOHANbHOM
nH(popMaluu U3 3apyO0eKHBIX HCTOUHUKOB U OOIIEHUS Ha IPO(ECCHOHATBLHOM U OBITOBOM YPOBHE.
YMeTh: UCTIOIB30BATh MOTYYE€HHbIE HHOSA3BIUHBIE 3HAHUS B TPO()ECCHOHAIBHON esITeIbHOCTH,
MEXKYJIbTYPHOM OOIIEHUH, TPUMEHSATH COOTBETCTBYIOILIYIO HHOS3BIYHYIO JIEKCHUKY.
Buasers: MeTo1aMu KOMMYHUKALUU B MEXKKYJIBTYPHOM ITPOCTPAHCTBE.
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PABOYAA MPOTPAMMA ANCUNTITNHBI (MOAYNA)

3. MECTO JUCHHMILIMHBI (MOAYJISI) B CTPYKTYPE OBPA3OBATEJIBHOM

IMPOI'PAMMBbI

Cormacho ®I'OC BO wu OIIOIl mno nampaBnenuto 42.03.01 Pexnama u cBs3u C
O0IIECTBEHHOCThIO Tpodmib «PekiiaMa W CBSI3M C OOIIECTBEHHOCTHIO MPOQWIBY TUCIUILUINHA
«[IpodeccrnoHanbHBIi MHOCTPAHHBIN SI3BIK» OTHOCUTCS K JUCIMIUIMHAM YacTH Y4eOHOTrO IUIaHa,
dbopmupyeMoii yyacTHHKaMu oOpasoBareibHbix orHomenudd (B1.B.09). UYepes mnpenmerHOe
COZiep)KaHWE OHA CBsi3aHA C TAaKUMHU JUCHUIUIMHAMH, Kak: «OCHOBBI MapkeTuHray, «Teopus u
MIPAKTUKA CO3/IaHUS PEKIAMHOTO POAYKTa», « IKOHOMHUKA IPEIPUSITHIN U JIP.

Ee ocBoenme Oazmpyercs Ha 3HAHUSIX W yMEHHSX, NPUOOPETECHHBIX B XOAC H3YUCHHS
TUCIUTUIAHBI «ITHOCTPaHHBIH S3BIKY.

4. OBBEM JJUCIHUAILIUHBI (MOAYJISI) U BUJIbl YYEBHOM PABOThHI

Bcero vacos
N Jlu1st ouHoO- N
ST O9H N
O06beM TUCITUTIITUHBI Jlns ounoi 3a04HOU Jlna 3a04m0i
(opmsr bopMbI
dhopmbl
oOyueHus o0y4YeHHS
00yudeHus
Omasi  TPyJI0eMKOCTH HCHMILTHHBI
06w Py Aucn 41144 41144
(3a4eTHBIX eIMHUI/YACOB)
KonrakTHas pabora — ayauTOpHBbIE 56 10
3aHATHS:
Jlexuun 4 0
CeMuHapbl, NPAaKTUYECKUE 3aHATUS 48 10
K13k, KoncdO 2+2=4
CamocrosiTesibHass padoTa 00y4arolero-
csl (Bcero c MPOMEKYTOUHOI 56 125
arrecraumei)
Bua npomexkyTo4yHoi arrecranum (3ader,
A 1p y . ( Dk3ameH (32) Dk3ameH (9)
3a4eT C OIIEHKOM, IK3aMeH)

5.  COJEPXAHME JUCLUUIIIAHBLI (MOIY.JIST)

5.1 CoaepxaHue TUCHUMILIMHBI (MOLYJI51)
Ounasn popma 06yuenus

Tema 1. /lesioBoe o0menune. OcoOeHHOCTH AENIOBOTO 3THMKeTa. KoMMmepueckas mepenucka
(nucpMo-3ampoc,  MUCBMO-OTBET ~ HA  3amlpoc,  3aka3,  IUCbMO-TIPETEH3HUs,  IUChMO-
n3BuHeHue). TenegoHHble  pa3roBOpbI(KaKk  IMPEACTaBUTHCS, 3aKOHUUTh  pPasroBOp, OCTAaBUTh
COO0O0IIIeHUE, COEAMHUTD C HYKHBIM NIEPCOHAIOM, OOCYJUTH JI€JI0BBIE BOIIPOCHI).

Tema2. Menexxment. Tunbl meHemkepoB. Dynkuuum wmeHemkepa. Knaccudukanum
MeHeKepoB (10 MacuTady AesTeNbHOCTH, 1Mo (QyHKIMAM). PykoBonurens mpoektoB. HauanbHuk
IIPOU3BOJICTBA. MeHekep o nepcoHany. @UHAHCOBBIA MEHEIKED.

Tema3. Mapkerunr. CymHOCTs W 3a7a4d MapKeTHHTa. MIHCTpyMEHTBI MapkeThHTa. Bumbr
MapKEeTHHTA.

Temad. Mosi oynymasi mpogeccusi. Chepa mnpodeccnoHaATBHON NeATeTbHOCTH. Busl
CIELMAINCTOB IO peKiIaMe MU CBI3AIM C 00IIecTBeHHOCThI0. IIpodeccnonanbHble KadecTBa.
Bo3MoxHOCTH TpyaOyCTpOICTBa.

3aounas hopma odyuenusn
Tema 1. /lesioBoe o0menune. OcoOeHHOCTH AENOBOTO 3THKeTa. KoMMmepueckas mepenucka

(mrcpMO-3ampoc, MUCbMO-0TBET Ha 3aMpoC, MUCbMO-TIPETEH3US, TUCbMO-U3BUHEHHE).
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PABOYAA MPOTPAMMA ANCUNTITNHBI (MOAYNA)

Tema 2. Mapkerunr. CylHOCTh U 33Jja4d MapKeTUHra. MHCTpyMeHTbl MapKeThHra. Buapbl
MapKETHUHTa.

Tema 3. Mos Oynymasi npodeccusi. Chepa npodeccnoHaTbHOW IeATeIbHOCTH. Bus
CIECLMAINCTOB 10 peKiIaMe M CBiI3sAM C 00mecTBeHHOCThI0. [IpodeccrnoHanpHble KadyecTBa.
Bo3MoxHoOCTH TpyaOyCTpoiCcTBa.

5.2 Pa3nesibl/TeMbl JUCHUNIUHBI, X TPYA0EMKOCTh U BH/bI 3aHATHI
Ob6wiasn mpyooemKocms usyuenus Oucyunaunwl no yueonomy naany: 3.E. (vacos) 4/144
®opma o0yuenuss  OuHas Bun xonTpons JK3aMeH
Ounas hopma oOydeHHst
o |5
0 o <
Ne Hazpanue pa3zznena, TeMbl 0 g = &| 8 5 s
n/m < |E o S ol & & z
=~ = = O [oh = <
o = | B = O S| E Q
= g ¥ o & 9 © o m = 9]
5| BlEggE |25/ 8| & |E
_ _ m | 5 E858§x2 |OE =
1 | Business communication 27 1 12 14 VK-4 11.1-6
(lemoBoe ob1ieHmne)
Management. Types of
2 | managers (MeHeKMEHT. 27 1 12 14 YK-4 | JL.1-6
Turiel MEHEKEPOB)
3 | Marketing(MapkeTtunr) 27 1 12 14 VK-4 J1.1-6
4 My future profession 27 1 12 14 VK4 | J11-6
(Most Oyaymias mpodeccrisi)
KonTpons (Ox3amen) 36 4 32 | YK-4 JI.1-6
Bcero wacos 144 4 48 4 56 | 32
3aueTHbIC eAUHUIIBI 4
Buo npomescymounoit ammecmavyuu: Ixk3zamen.
dopma o0yueHus 3aounas Bun xontpons IK3aMeH
Ounas ¢popma 0OyueHust
[\} [a+]
Ne HazBanue pa3zzaena, TeMbl 0 & S| 8 5 £
/11 < |E o S ol 8 & z
S EQ | & &
o) = | E =M O & | H= = S
o g |2 o g 9 S &l = = )
8 5 52 8 |25 8 S | =
_ _ s = E8S8%2 [OF =
1 | Business communication 32 9 30 VK-4 7.1-6
(lemoBoe obO1IeHME)
Management. Types of
2 | managers (MeHeKMEHT. 32 2 30 YK-4 JI.1-6
Tunsl MeHeKEepPOB)
3 | Marketing(MapkeTtunr) 39 4 35 YK-4 J.1-6
4 My future profession 39 9 30 VK4 | J11-6
(Mos 6ynymias mpodeccusi)
KonTpomns (Ox3amen) 9 9 | VK4 JI.1-6
Bcero yacos 144 0 10 125
3aueTHbIe €UHUIIELI 4
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PABOYAA MPOTPAMMA ANCUNTITNHBI (MOAYNA)

Buo npomesccymounoit ammecmayuu: IK3amen.

6. IEPEYEHb YYEBHO-METOAUYECKOI'O OBECIIEYEHMUS J1JI51
CAMOCTOSITEJBbHOM PABOTBI OBYYAIOIIUXCS MO JUCHUIIINHE
(MOJY.JIIO)
Cnucok numepamypul no meme npusedeH 6 pazoeie 7
3aoanus ons camocmosamenvHol pabomol:
Tema 1. BusinessCommunication.
1.1. «Kommepueckan nepenuckay
1. HOBTOpeHI/Ie CTPYKTYpPBI OC€JI0OBOI'0O IIMChMaA. HI/ICBMO-SaHpOC, IMUCBbMO-TIPCIIOKECHUE, TTHUCBMO-
3aKa3, MIMCbMO-TIPCTCH3 U, TMCbMO-U3BUHCHUC.
2. YupaxHeHHUS.
Pacnonoscume npedﬂoofcenuﬂ U3 nucobma-3anpoca 6 npasuibHom nopﬂdke, nepeeedume mu
npeolocenus.
1) I look forward to hearing from you.
2) For your information, we are currently developing our sales literature and web sites and are
interested in translating these into five languages apart from English.
3) I've seen your advertisement in today’s “Daily Mirror” and I am very interested in the
services you provide.
4) Thank you in advance for your cooperation.
5) Ishould be grateful if you send us your brochure and price list about your translation services.
3anoanume nponycKu ¢ nucome nodxodﬂmumu no cCmulcity cjrosamu. Hepenumume meKcm
nucoma u nepesedume €20 Ha pyccxut? A3bIK.

Dear Sirs, a) models of

In the Economist magazine No.7, 2014 we saw b) advertisement
your (1) describing your new (2) c) interested
smartphones. Weare (3) in them. d) supplier

As a major telecommunication company e) to supply
4) , We requirelarge quantities of your smartphones f) an offer
(5) our clients in Belgium. Could you make us g) order
(6) for these products? Please(7) based on a h) items
monthly (8) of 500 (9) : ) reply

We look forward to your early (10) : i) quote your price

3. TlpakTuka coCTaBJICHUS JCIIOBBIX ITUCEM IO O0pa3ILy.

1.2. «Teneghonnsie pazzosopu»
1. Jwuanoru «Usingthetelephone», «Changingarrangements», « Wrongnumber».
2. JlekcuuecKueympaKHEHUSI.
Pacrnionoxxure penyuky quanora B IpaBUILHOM IOPSIIIKE.
— Can you take a message, please?
— Key International. Good morning.
—  Who’s calling?
— Right. Good bye.
— I’'m sorry, but he isn’t available.
— Of course.
— Hello.Could I speak to Mr.Rogers, please?
— Will you ask him to call back as soon as possible.
— This is Mr. White from R&D department.
— Thank you. Bye.
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PABOYAA MPOTPAMMA ANCUNTITNHBI (MOAYNA)

3. [IpakTuka cocTaBiIeHHs TUATIOTOB C UCIIOJIb30BAHUEM YCTOWYMBBIX BbIPAKECHHIM.

PoaeBasinrpa «Making phone callsy.

CrynenTtam npejiaraercs CuTyalus B paMkax TenedoHHoro paroBopa. OnuH U3 CTYACHTOB
UCTOJNIL3YeT uHpOopMaInio B 0Joke A, npyroi — B 61oke B. HyXHO cOCTaBUTh U NMPEACTaBUTH YCTHO
JUAJIOT.

1.

Ilpumep cutyauu:

A. You are Jack White. You have an interesting business idea that you want to discuss with
Ron Donald. Ring him to arrange a meeting as early as possible next week. You would
like to take him out for lunch for an hour or so.

B. You are Ron Donald. You’re busy all next week except on Thursday from 11.45 a.m.

Tema?2. Management. Types of Managers

2.1. «Meneoricmenmy

Texctel «What is a manager?», «Styles of Management», «Management qualities», «The job of

management.

2. HGKCI/IHCCKI/ICYHpa)KHCHI/IH
Conocmaebmecaoeacuxonpedeﬂenuﬂmu. Cocmagvme ¢ HuUMU npedﬂo.ucenuﬂ.

1) know-how a) an estimate of what will happen in the future
2) management b) to deal with smth.
3) toorganize c) knowledgeabouthowsmth. works

risk d) controlling and running a business or part of business
5) forecast e) to plan and operate smth. so that it works efficiently
6) productivity f) measurement of output per worker
7) to handle g) chance of failure

3. Pacckas u 6ecena mo teme «Managementy.

1) What is management?

2) What terms are used for “manager”?

3) What term is used more frequently in profit-making organizations?
4) What terms are used in government and non-profit organizations?
5) Who does the term “manager” refer to when used collectively?

6) What basic characteristics apply to managers?

7)
for it?

Do you agree that “almost everything a manager does involves decisions”? What is the reason

8) Managing is a hard job, isn’t it?

9) What are management functions?

10) Has the field of management drawn on other disciplines? What are they?

11) Name the most important qualities for a manager. Explain your point of view.
12) Why did you choose to become a manager?

2.2.«Tunvt meneosrncepos»

Texcter «Types and skills of managers», «Financial manager», «The Role of Personnel

Management», «Production manager», «Crisis managementy.

JlekcuueckueynpaxHeHusl.
Conocmaevme yacmu npeonoxcenuil. Ilepeseoum eux.

1) Recruitment and selection manager a) deals with collective relationship

2) Compensation and benefits manager

b) handles health insurance and

3) Training and development manager pension plans

4) Employee relations manager

5) Safety officer

c) looks for manpower
d) ensures working practices
e) provides vocational training
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PABOYAA MPOTPAMMA ANCUNTITNHBI (MOAYNA)

3. Paccka3 u 6ecena o teme «Types of managersy.

Bonpocul ona 6eceowr:

1) What are the levels of managers in most organizations?

2) What are top mangers responsible for?

3) Who does the second set of managers include?

4) What types of managers can you name according to the function of management?

5) Do these types differ within an organization?

6) Why is management called a hard job?

7) A manager will not advance far in business if he cannot work well through others, won’t he?

8) Do you agree with the statement that “a good manager is one who can persuade people that his
way is right”? Give your arguments.

9) What professions are in good demand in today’s labour market? Do you think managers are
among them? Express your opinion.

Tema3. Marketing.

1. Tekctor «The concept and essence of marketing, its goals, principles and functions», «Market
conditions», «The company's product policy», «Pricing policy of the company», «Distribution
Policy», «Communication policy in marketing», «Marketing planning», «Organization and
management of marketing in the enterprise».

2. Jlexcuueckue YIIPpA’)KHCHUA.

1) Write the correct spelling for each of these words:
1. price 2. discount 3. sale 4. need 5. customer 6. promotion
7. advertising 8. public relations 9. brand 10. corporate identity
2) Match the halves of these starting sentences and translate them:
1. Alfie was waiting at a busy ATM yesterday | a) to invest in some shares on the stock market.
2. We've applied for a mortgage b) for ten minutes to make a withdrawal.
3. Ruby gets £6.55 per hour c) with our local bank.
4. I'm going to take out part of my savings d) for working at the cinema.
3) Translate these sentences into English.
1. S nonumaro pa3HUIly MEX1y KOHIIETIHEN cObITa U KOHLENIMENH MapKEeTHHTa.
2. qupa s COBEPIINII CACIIKY, T.K. KYITWJI TOBAp XOpOWIECro Ka4eCTBa.
3. HJC nanaraercs Ha Bce IPOAYKTHI TUTAHUSI.
4. S xoren PCKIIaMHUPOBATh NPOAYKT B I'a3€TC, HO KIIMCHT XOUYCT TOJILKO PCKIIAMy B UHTCPHCT.
3. Pacckas u 6ecena o Teme «Marketing.
Bonpocut ona 6eceowr:
1) When and how did marketing appear?
2) What is the market situation?
3) By what criteria can goods be classified?
4) How do the concepts of sales, sales, and distribution relate?
5) What are the main difficulties in managing sales channels?
6) How does advertising differ from other types of communication?
7) What marketing strategies do you know?
Temad. My Future Profession
1.  Texcter «Economists. Types of Economistsy», «Important Qualities»,«Job Advertisement», «My
Future Professiony.
2.  Jlekcu4eckueynpaKHEHHS.
3anOJmumenponycxuﬂekcuueacumue()uuuuwnu.
Economists ...
1) ... mustbeabletouse  tosolve complex .
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2) ... might  how economic trends may ___ an organization.

3) ...mustpay _to details.

4) ...may give __ ,explain __, or advise clients on economic .

5) ... may collaborate with .

6) ... use principles of __, calculus and other topics in ___ their economic .

7) ... mustbe able to present their ___ clearly.

8) ...prepare __ and write for __injournals and news .

9) ... historical employment trends to make future _ on jobs.

10) ... mustbeableto  dataand draw __ conclusions.

3. Pacckas u 6ecena o teme «MyFutureProfessiony.
Bonpocwvionabeceowt:

1) What is your field of study? What are you specializing in?

2) What are the types of jobs in this field? What are the differences between them?

3) What makes a good specialist in this profession?

4) What knowledge and skills do you need in your future work?

5) What are the responsibilities of the different kinds of specialists in your chosen field?

6) Do you have any work experience?

7) Are you working at present? If yes, where and what is your position?

8) Where can you work after graduating?

9) Are you going to change your present place of work or get a promotion?

10)  What is the work schedule in this profession?

11)  Are you going to continue studies in the post-graduate courses?

12)  Would you like to carry out some research or scientific work in the chosen field?

13) Is your profession highly required in the job market?

14)  When you obtain your degree, will you be self-employed, have a contractual relationship with
a firm or a state organization, or be on salary?

15) Do you think you can make a contribution to the development of our country?

5.2. IlpumepHbIe TEMbI JOKJIAT0B

Ounasa ¢popma obyuenua:

1. Management. Types of Managers (MenemxmeHT. THITBI MEHEIKEPOB)

2. Marketing (MapkeruHr)

3. Types of advertising and public relations specialists. My Future Profession (Twurmsl crieriuaaucton
0 peKJIaMe U CBSI3SIM ¢ 00IIecTBeHHOCThI0 Most Oyayiias mpodeccus)

3aounan ¢hpopma odyuenusn:

1. Types of advertising and public relations specialists. My Future Profession (Tumsl cnennaiuctos
0 peKJIaMe U CBA3SIM C 00I1eCTBEHHOCThIO Mos Oyay1ias mpodeccust)

7. OCHOBHASA U JOIMOJIHUTEJIbHASI YUEBHAS JINTEPATYPA,
HEOBXOAUMAS JAJIs1 OCBOEHUSA JUCHUITIJIMHBI (MOAY JIST)
OcHoBHasi InTepaTypa

1. ®oxkuna, O. A. AHrnumiickuil s3bIK B cpepe AemoBoil KOMMyHUKaIMK: yuebHoe nocodue / O.
A. ®oxuna, 1. A. I'pebennukoBa; Ilpuamypckuii rocyaapcTBEHHBIM YHUBEPCUTET WM.
Hlonom-Aneiixema. — bupobumkan: Ilpuamypckuii rocyIapCcTBEHHbI YHUBEPCUTET UMEHHU

[lonom-Anerixema, 2023. — 109 c.: win. — Pexum pgocrtynma: 10O TOANUCKE. —
URL:https://biblioclub.ru/index.php?page=book&id=702859. — bubmuorp. B kH. — TekcT:
3JIEKTPOHHBIN.

2. Apxunosuy, T. [1. Anrnuiickuii s3b1k ans rymanutapueB (B2): yuebHoe nmocobue ams By30B /
T. II. Apxunosuu, E. B. fxoBneBa. — Mocka: M3narensctBo Opaiit, 2025. — 327 c. —
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(Beicmiee  obpazoBanme). — ISBN 978-5-534-21413-0. — Tekct: dIEKTpOHHBIA //
OopasoBarenbHas miathopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/571323.
Yuponosa, M. . Anrmiickuii s3bIKk uis MeauacrenuansHocteii (B1-B2): yueOnuk ms
cpenHero npodeccuoHanbHoro oopasosanus / M. U. Uuponosa, E. B. Ky3smuna. — Mocksa:
M3narensctBo FOpaiit, 2025. — 471 c¢. — (Ilpodeccuonansuoe obpazoanue). — ISBN 978-5-
534-10502-5. — Tekcrt: anexTpoHHsIii // Obpa3zoBatenbHas mnatdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/565602.

JlonosHUTEIbLHAS JTUTEpPaTypa

KysemenkoBa, 10. b. Anrmmiickuii si3p1k (A2—-B2): yueOHHK U ipakTukyMm ai1s By3oB / 1O. b.
KysbmenkoBa. — Mocksa: M3natensctBo HOpaiit, 2025. — 412 c. — (Beicuiee oOpa3oBanue). —
ISBN 978-5-534-15064-3. — Tekct: anektpoHHbIi / OOpa3zoBarenbHas matdopma FOpaiit
[caitr]. — URL: https://urait.ru/bcode/559851.

Anrnmiickuii si3p1K 17151 rymanutapueB (B1-B2). English for Humanities: yaeOnuk asist By30B /
O. H. CroruueBa, A. B. bakynes, I'. A. IlaBnoBckas, E. M. MykoBHukoBa. — Mockaa:
NznarensctBo KOpaiit, 2025. — 178 c. — (Bricmee obpa3oBanue). — ISBN 978-5-534-14982-1.
— Tekct: oanektpoHnbli // OOpazoBatenpHas 1maatdopma HOpaiit [caiit]. — URL:
https://urait.ru/bcode/564998.

AHTrIUNACKUIA s3BIK A7t 9KOHOMHUCTOB (B1-B2): yueOHMK W mpakTHKym [Uisi BY30B /
oTBeTCTBeHHBIN penakrtop T. A. bapanoBckas. — 3-e u3f., mepepald. u jgom. — Mocksa:
WznarensctBo KOpaiit, 2025. — 421 c. — (Beicuiee oOpazoBanue). — ISBN 978-5-534-15097-1.
— Tekct: oanextponnbii // OOpazoBatenpHas mminatdopma HOpaiit [caiitr]. — URL:
https://urait.ru/bcode/560030.

MEPEYEHBb IPOTPAMMHOI'O OBECHEYEHUS], TH®OPMALIMOHHBIX
CITPABOYHBIX CUCTEM M HHTEPHET - PECYPCOB, HEOEXOUMBIX JIJISI
OCBOEHMS JUCHUILIMHBI (MOLYJIST)

Ne
i HaszBanue nporpammbl/CrucTeMbl Onwucanue nporpammbl/CHCTEMBI
[TpodeccuonanpHas 6a3a JaHHBIX

1 https://slovari.yandex.ru Sunexc-CioBapu

2 https://wooordhunt.ru/dic/content/en_ru AHTIO-PYCCKHIA CITOBaph

3 https://dictionary.cambridge.org AHTIO-PYCCKHIA CITOBaph

4 www.bbcworldservice.com/learningenglish | AyTeHTHuHBIC MaTepHabI 10 U3YYCHUIO
AHTJIMICKOTO SI3bIKA B YCIIOBUSIX
ayJIUTOPHOM U CAMOCTOSITEIHbHOW PabOTHI

5 www.onestopenglish.com AyTeHTHYHBIE MaTepUaIbl 110 MPAKTHKE
AHTJIMHACKOTO S3bIKA

6 www.britishcouncil.org/learningenglish Caiit bputanckoro CoBera, OpraHu3aIuu
00pazoBaTeNbHBIX ¥ HHPOPMAITMOHHBIX
MIPOCKTOB

7 www.study-english.info I'paMMaTHYeCKH, IEKCHIECKHUN U

nH(GOPMATUBHBINA MaTepHa s
CaMOCTOSITeNIbHOM paboThl CTYJEHTOB
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Pa3HOTO YPOBH:A ITOATIOTOBKHU

9. TPEBOBAHUSA K MATEPUAJIBHO-TEXHUYECKOMY U YYEBHO-
METOAUYECKOMY OBECIIEYEHUMIO JJUCHUIIJIMHBI (MOAY JIs1)

[IpakTuueckue 3aHATUS 1O JUCLUUIUIMHE IPOBOJATCS B CIELUAIM3UPOBAHHBIX AYAUTOPUAX
WHOCTPAHHBIX $3BIKOB (aya. 221, 225), OoCHAIIEHHBIX JOCKOW, pabOYMMHU YYEeOHBIMH CTOJIAMH H
CTynbsMH, TeneBuzopoMm, DVD-mieepom, MarHUTOGOHOM, HATrNAAHOCTSMH. 3aHATHS TaKXKe
npoBoAsATcs B JuHradgoHHoM kiacce (ayn. 611), ocHaleHHOM KOMITBIOTEpaMHU C yYCTaHOBJICHHBIM
JUIEH3UOHHBIM MPOTPAaMMHBIM  OOECII€YeHHEM W TOAKIIOUEHHBIM K HHUM HepuepuitHbIM
o0opynoBaHuEeM (aKyCTHYCCKHE CHUCTEMBI), JTOCKOH, pabounMu y4eOHBIMU CTOJAMH U CTYJIbSMHU.
Hcnonb3yroTes cienyromme ayTeHTUYHbIE ayI10/BUICOKYPCHI:

AYIMOKYPCBI:

1. Across Cultures.
2. New Headway Pre-Intermediate.
3. Business Challenges.
4. Intelligent Business.
Buneokypcer:
1. Buueokypc «Window on Britainy.
2. Bugeoxypc «Window on Britain 2.
3.  Big City. Level 1.

MeTtonuyecke MaTepralbl K ayH0-/BUICOKYPCaM:
WindowonBritain: Activity Book / R. MacAndrew. — Oxford University Press, 2006.
WindowonBritain 2: Activity Book / R. MacAndrew. — Oxford University Press, 2007.
3. Big City Level 1. Student’s Book / T. Hutchinson, N. O’Driscoll. — OxfordEnglish Video,

™=

2001.
4. Business Challenges. Course Book / N. O’Driscoll, F. Scott-Barrett. — Longman Business
English, 2000.

o

Intelligent Business. Coursebook / Christine Johnson. Longman, 2006.
6.  Across Cultures. Course Book / Elizabeth Sharman.Pearson Education Limited, 2006.

10. OBPA3OBATEJIBHBIE TEXHOJIOT'UHN
B npomecce ocBoeHMS JOUCHMIUIMHBI HCIOJB3YIOTCS —CIEAyolMe 00pa3oBaTesIbHbIE
TEXHOJIOTHU:

1. CranpapTHble MeTOAbI 00yUYeHHS:

® JICKIIUH;

® [IPaKTUYECKHE 3aHATHUS, Ha KOTOPBIX 00CYKIAIOTCS OCHOBHBIE MPOOJIEMBI, OCBEIIEHHBIC B
JEKIUAX U cHOPMYITUPOBAHHBIE B JOMAIIHUX 3aaHHIX;

® MHChMEHHBIE WJIM YCTHBIC IOMAITHUE 3aJaHNs;

® KOHCYJbTAIIMU MPENOJaBaATEIICH;

e caMocCTosiTelIbHAasg paboTa CTYACHTOB, B KOTOPYIO BXOAMT OCBOEHHE TEOPETHUYECKOIO
MaTepuaia, MOATOTOBKA K MPAKTUYECKUM 3aHATHUSIM, BBIMOJTHEHHUE YKA3aHHBIX BHIIIIE
MUCHhMEHHBIX/YCTHBIX 33JaHUi, paboTa ¢ IUTEepaTypoil.

2. Jlns TIOBBINIEHWS! MOTHBAallUM W AKTUBHOCTH CTYJCHTOB HA 3aHATHUSX HCIIOIB3YIOTCS

TPYNIOBEIE, MPOCKTHBIC 33aaHus, Y9eOHbIe KOH(DEPEHITNH, TUCKYCCHH, POJIEBBIC UTPHI U T.J., & TAKKE
B CHCTEMY ayJUTOPHON M caMocTosTebHOU paboTsl BHeapstoTcss KT u coBpemenHbie mudpoBbie

peCypCHlL.
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o  Texnonocusi KOMMYHUKAMUBHO20 0Oy4eHUsi — HalpaBiieHa Ha POPMHUPOBaHUE KOMMYHHKATHUBHOM
KOMIICTEHTHOCTH CTYJCHTOB, KOTOpas sBIsieTCS 0a30BOH, HEOOXOAMMOW Ui aJanTaluu K
COBPEMEHHBIM YCIIOBUSM MEXKYIbTYPHOU KOMMYHHUKAIUH.

o Texnonoeus  pasHoypoeHesozco  (Ouppepenyuposannoco) obyuenuss —  TpenArNonaraetr
OCYIIIECTBIICHHE TIO3HABATEIILHOW JCATEIBHOCTH CTYIEHTOB C Y4YETOM HMX WHIMBHIYaTbHBIX
CIOCOOHOCTEH, BO3MOKHOCTEH W HHTEPECOB, MOOIIPSS WX pPEaTn30BBIBATH CBOW TBOPYECKUI

IIOTCHOUAJ.

L4 Texnonoeus MH@MGM@)/CUZM&’CZL]UU 06yueHu}1 — IoMoract pcCajln30BbIBATb JIUYHOCTHO-
OpI/IeHTI/IpOBaHHbe/'I noaxon, YyduTbiBad HWHAUBUAYAJIbHBIC OCOOCHHOCTH H HOTpe6HOCTI/I
ydyamuxcs.

o  Texnonoeuss MoOyI6bHO20 0OyYenuss — MPELyCMAaTPUBAET JEJICHUE COJCpP)KAaHMs AUCLUIUIMHBI Ha
JIOCTaTO4YHO aBTOHOMHBIE pa3ziesibl (MOAYIIN), UHTETPUPOBAHHBIE B 00U KypC.

o /eposas mexHonoeusi — TO3BOJISET DPAa3BUBaTh HABBIKM PACCMOTPEHHUS psila BO3MOXKHBIX
Croco0OB pelleHus NpoOsaeM, aKTUBU3UPYs MBILIUIEHHE CTYACHTOB W PACKpbIBasi JTMYHOCTHBIN
MOTEHIMAJ KaXI0ro 00y4aeMoro.

o nghopmayuonno-KoMMyHUKAyUOHHbLE MexXHON02UU (UKT) pacumpsIoT paMKu
00pa3oBaTeNbHOIO MPOIECcCa, MOBBIIAS €ro MPAKTUYECKYI0 HAIPaBIEHHOCTb, CHOCOOCTBYIOT
MHTCHCU(UKAIINA CaMOCTOSTEIbHON paboThl 00ydaeMbIX W MOBBIIICHUIO IO3HABATEIHLHOU
aKTUBHOCTH

o  Texuonozus mecmuposanus — UCIONb3YeTCs Ul KOHTPOJS YPOBHS YCBOEHUS JIEKCUYECKUX,
rpaMMaTHYEeCKUX 3HAaHUH B paMKax pasziesia Ha OIpeJesIeHHOM 3Tane o0ydeHusl.

o [Ipoexmnas mexwono2us — OPUEHTUPOBAHA HA MOJAEIMPOBAHUE COLIMATIBHOIO B3aUMOJEHCTBUS
oOyudaeMbIX C IIeJIbI0 pelIeHUs 3a/layd, KOTopas ONpeiensercs B paMkax NnpodeccruoHalbHOI
MOJITOTOBKM CTYJIEHTOB, BBbIIENSsS Ty WIM MHYIO HpeAMeTHylo oOnacte. Mcmonb3oBanue
MIPOEKTHOM TEXHOJOTUU CIOCOOCTBYET peaju3alliud MEXKIUCIHUIUIMHAPHOIO  XapakTepa
KOMIIETEHINH, (OpMHUPYIOIUXCS B Ipoliecce 00ydeHUsI MHOCTPAHHOMY SI3BIKY.

o Texuonozcus  pazeumus. — KPUMUYECKO20  MbluileHuss — CHOCOOCTBYeT  (hOPMHUPOBAHMIO
Pa3HOCTOPOHHEH JIMYHOCTH, CHOCOOHOM KPUTHUECKH OTHOCUTHCA K HH(OpPMALUH, YMEHHUIO
oTOMpaTh HH(GOPMALIMIO IS PELICHUs TOCTaBIEHHON 3a1a4H.

11. TIPOBEPKA C®OPMUPOBAHHOCTU KOMITETEHIUI

VYK-4 Cnoco0OeH OCyIIEeCTBIATh JAEIOBYI0 KOMMYHHUKAIlMI0 B YCTHOM M NHUCBMEHHOM (opmax Ha
rocynapcTBeHHOM si3bike Poccuiickoit deaepanuu 1 HHOCTPaHHOM(BIX) SI3bIKE (aX).

VYK-4.1. 3HaeT npUHIUIBI TOCTPOEHMS YCTHOI'O U MUCbMEHHOTO BBICKA3bIBaHUS HA TOCYJapCTBEHHOM
Y UTHOCTPAHHOM $I3bIKaX; TPEOOBaHUs K JIEJIOBOM YCTHON M MUCbMEHHON KOMMYHUKALIUU.

VYK-4.2. YMeeT npUMEHATh Ha IPAKTUKE YCTHYIO U MMHCBMEHHYIO JIEJIOBYI0 KOMMYHHUKAIIHIO.

VK-4.3. Brmameer MeTOAMKON COCTaBICHUS CYXKICHHS B MEXKIMYHOCTHOM JIEJIOBOM OOIICHHH Ha
rOCYJapCTBEHHOM U MHOCTPAHHOM SI3bIKax, C IPUMEHEHHUEM aJIeKBaTHBIX SA3BIKOBBIX ()OPM U CPE/ICTB.

Tun 3amanus WNHcTpyknus ITpumep 3ananus
3ajaHue 3aKpbITOro [IpounTaiite VYcraHOBUTE COOTBETCTBUE MEXAY aHTJIMIUCKUMHU
THTIA Ha TEKCT U (dbpazaMu 1 UX 3HAYEHUSMH B KOHTEKCTE PEKIIAMHOM
YCTaHOBJIEHHE YCTaHOBUTE JIeATETbHOCTH.
COOTBETCTBHUA COOTBETCTBUE K xaxxpoii mo3unuu, JaHHOH B JIEBOM CTOJIOIIE,
(3uarp) MoI0EPUTE COOTBETCTBYIOIIYIO TIO3HIIHIO U3
MPaBOTO CTOJIONA
[TonsiTue Ha 3HavYeHHE B KOHTEKCTE
AHTJIMHACKOM SI3BIKE peKIaMHON
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ACATCIIBHOCTHU
A | To target the 1 | [IpoBoauTh
audience HCCIENOBAHUE
pBIHKA
b | To conduct 2 | Co3naBath
market research y3HaBaEMOCTh
OpeHa
B | Tolauncha 3 | HanpaBmusts Ha
campaign IICJIEBYIO
ayJIUTOPHUIO
I' | Tocreate brand | 4 | 3amyckarb
awareness KaMIIaHUIO
3anummre BHIOpaHHBIE TU(GPHI IO
COOTBCTCTBYHOIIMMU 6YKBaMI/IZ

A b B r
3asiaHue 3aKphITOro IIpounTaiite Y CTaHOBHUTE COOTBETCTBUE MEXKAY CUTYALUSIMU U
THUIIA HA TEKCT U HX XapaKTCPUCTUKAMH Ha AHTJINHCKOM SI3BIKE.
YCTaHOBJICHUE YCTaHOBUTE K kax10i1 mo3unuu, 1aHHOW B JIEBOM CTOJIOIIE,
COOTBETCTBUA COOTBETCTBUC HOI[6epI/ITe COOTBCTCTBYIOIIYIO MO3UIHIO U3
(Ymertn) IPaBOTrO CTOJOIA

Curyanus XapaKTepUCTUKHU
A | Atajob 1 | Discussing project
interview progress and assigning
tasks.
b | Ata business 2 | Explaining company
meeting products and
answering questions.
B | Atacustomer | 3 | Introducing yourself
presentation and describing your
experience.
I' | Atateam 4 | Presenting ideas and
meeting making decisions.
3anuiuTe BHIOpaHHbIE LIU(PHI 101
COOTBETCTBYIOIIUMH OYKBaMH:

A b B T
3a,£[aHI/IC 3aKPBITOTO HquHTaﬁTe Pacnomoxxute sTansl CO3JaHHuAd PCKIAMHOI'0 TCKCTAa
THUIIA HA TEKCT U B HpaBHHBHOfI II0CJICAOBATCIBbHOCTHU, HAYMHAA C
YCTAHOBJICHUC YCTAaHOBHUTC MEpBOro miara:

II0CJIEAOBATCIBbHOCTHU IIOCJIE A0~ OTamnel.
(3Hatn) BaTEIHHOCTh 1. To write a catchy headline;
2. To research the target audience;
3. To create a call to action;
4. To develop the main body of the text.
3anuIInuTe COOTBETCTBYIONIYIO
M0CJIEIOBATEIBHOCTD (P ClIeBa HANIPABO:
| | |
3a/iaHue 3aKphITOro IIpounraiite Pacnionoxxure 3Tansl A€JI0BOro TeneOHHOTo
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THIIA HA TEKCT U pa3roBopa B MPaBUJIbHON MOCIIEOBATEIBHOCTH:
YCTaHOBJICHUE YCTaHOBUTE
MIOCJIEI0BATEILHOCTH | IIOCIIENO- Oransl:
(Ymertn) BaTEJIBHOCTh 1. To make a small talk and introduce yourself;
2. To explain the purpose of the call;
3. To say goodbye and end the conversation;
4. To ask for permission to discuss business.
3anuInTe COOTBETCTBYIOLYIO
‘HOCJIGIIOBaTe‘JIBHOCTB un(b‘p CJIeBa HAIIPABO: ‘
3ananue IIpounTaiite BriGepute npaBuIIbHBINA BapuaHT mepeBoa Gppasbl
KOMOMHHPOBAHHOTO | TEKCT, BbIOepuTe | «target audiencey:
THUIIA C BBIOOPOM IIPaBUJIbHBIN BapunaHTbl OTBETOB:
OJIHOT'O BEpPHOT'O otBeT ¥ 3anumute | 1. l{eneBas ayauropus;
OTBETA U3 YETBIPEX apryMeHTHlI, 2. OcHOBHas ayAUTOPHUS;
MPEAJIOKEHHBIX U obocHoBbIBaromue | 3. LleneBas rpymnna;

000CHOBaHUEM
BBIOOpa

(U3 pa3psiza perieHus
TUTIOBBIX 3a]1ad,

BbIOOp OTBETA

4. I'naBHast ayAUTOPHUSL.

COIOCTaBJICHNUA,

MOCJIeI0BATEIbHOCTH)

(Bnanetn)

3ananue [TpounTaiite BriOepuTe npaBuiIbHBINA BapuaHT nepeBoja Gppasbl
KOMOWHHUPOBAHHOTO | TEKCT, BeIOepute | “to conduct a meeting”:

TUIa ¢ BEIOOPOM IPaBUJIbHBIHI

OJIHOTO BEPHOTO OTBET U 3anuunTe | BapuaHtsr:

OTBETA U3 YETBIPEX apryMeHTHI, 1. IlpoBoauTh BCTpeUy;

MPEIIOKEHHBIX U oOocHoBbIBatolue | 2. OpraHu30BbIBaTh BCTPEUY;

000CHOBaHHEM
BBIOOpA

(u3 pa3psiza pereHus
THIIOBBIX 3aJ1a4,

BBIOOp OTBETa

3. YyacTBOBaTh BO BCTPEYE;
4. Ha3znauaTh BCTpeyy.

COIIOCTaBJICHNU,
MOCJIEI0BATENHHOCTH)

(Bnanerts)

3ananue IIpounTaiite Kaxoit u3 cienyromux ri1arojoB 4aie BCero
KOMOHMHUPOBAaHHOTO | TEKCT, BBIOEpUTE | UCIOJIB3YETCS B PEKJIAMHBIX TEKCTax JJIs
THUIIA C BBIOOPOM MPaBUJIbHBII MPUBJICYCHUS] BHUMAHUS?

OJIHOTO BEPHOTO OTBET U 3allULINTE

OTBETa U3 YETBIPEX apryMEeHTHI, BapuaHnTtsl 0TBETOB:

MPEAJIOKEHHBIX U obocHoBbIBatomue | 1. To present;

000CHOBaHHEM
BbIOOpa

(M3 TEpMUHOJIOTHH,
(akToB, MapaMeTpoB,
MIPUHITUATIOB)

(3Hatp)

BbIOOp OTBETA

2. To provide;
3. To offer;
4. To introduce.

3amanue

IIpounTaiite

Bri6epute npaBuibHbBIN iepeBo ppassl «to make
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KOMOMHHPOBAHHOTO
THUIIA C BBIOOPOM
OJIHOTO BEPHOTO
OTBETa U3 YEThIpex
MPEIJIOKEHHBIX U
000CHOBaHUEM
BBIOOpA

(U3 TEpMUHOJIOTHUH,
(bakToB, MapaMeTpOB,

TEKCT, BBIOEpHUTE
IIPaBUJIbHBIN
OTBET U 3alULINTe
apryMeHTHlI,
000CHOBBIBAIOIINE
BbIOOp OTBETA

an appointmenty:

BapuaHTsl 0TBETOB:

1. «3a0uTh cTpENKY»;

2. 3anucaThCs Ha IPUEM;

3 .J1oroBOpUTHCS O BCTPEYE;
4. YcTpOouTh COBEIIIAHUE.

IIPUHLIUIIOB)

(YmeTn)

3ananue IIpounTaiite Br16epuTte Bce rinarosibl, KOTOpbIE YacTO
KOMOWHUPOBAHHOTO | TEKCT, BRIOEPUTE | UCIIOJIB3YIOTCS B PEKIIAMHBIX TEKCTaX:
THUIIA C BBIOOPOM MIPABUIILHEIC BapuaHThl OTBETOB:

HECKOJIBKUX OTBETHI U 1.To offer;

BapUAHTOB OTBETA U3 | 3aMUIINTE 2.To provide;

[PEUIOKEHHBIX U apryMEHTHI, 3.To complain;

pa3BEPHYTHIM obocHoBsiBaromue | 4. To refuse.

000CHOBaHUEM BBIOOD OTBETOB

BEIOOpA

(U3 pa3psiaa pereHus
TUTIOBBIX 33]1a4,

COIIOCTABJICHUS,

MOCJIEZI0BATEIBHOCTH)

(Bnanerts)

3ananue IIpounTaiite Br16epuTte Bce ppazbl, KOTOPHIE YACTO
KOMOWHHPOBAHHOTO | TEKCT, BBIOGPUTE | MCIOJIB3YIOTCS B IEIOBOM OOLICHHH:
THIIA C BBIOOPOM TIPaBHUIIbHBIC BapuaHTbI OTBETOB:

HECKOJIBKUX OTBETHI U 1. 1 would like to inform you;
BapUAHTOB OTBETA U3 | 3AIMIIKUTE 2. Let me tell you;

MPEUIOKEHHBIX U apryMEHTHI, 3. I am writing to inform you;
pa3BepHYTHIM obocuossiBarorue | 4. | would like to clarify.
000CHOBaHHEM BBIOOP OTBETOB

BBIOOpA (U3 paspsiaa
pEIIeHUs TUTIOBBIX
3ajad,

COIIOCTaBJICHNUA,

MOCJIEI0BATENHHOCTH)

(Bnanerts)

3ananue IIpounTaiite Bri6epuTte Bce npaBuiibHBIE BApHUaHTHI IEPEBOIA
KOMOWHHUPOBAaHHOTO | TEKCT, BbIOepuTe | TepMHHA «brandingy»:
THUIIA C BBIOOPOM IIpaBUJIbHbIE

HECKOJIBKUX OTBETHI U BapuaHTbI OTBETOB:
BAPUAHTOB OTBETA U3 | 3aIIUIIUTE 1. bpennuHr;
IIPETIOKEHHBIX U apryMeHTHlI, 2. Co3nanue OpeHja;
pa3BEPHYTHIM obocHoBbIBatomue | 3. MapkeTuHr;
000CHOBaHUEM BBIOOp OTBETOB 4. Pexnama.

BBIOOpA

(M3 TEpMUHOJIOTHUH,
(hakTOB, MAPaMETPOB,

Crp. 15 u3 16




PABOYAA MPOTPAMMA ANCUNTITNHBI (MOAYNA)

MIPUHITUATIOB)

(3Hatp)

3agaHue [IpounTaiite Bri6epuTe Bce mpaBuiIbHBIC BAPUAHTHI TIEPEBO/IA

KOMOMHHPOBAHHOTO | TEKCT, BeIOepuTe | passl «business correspondencey:

THUIIA C BBIOOpOM MIpaBUJIbHbIE BapuaHTsl 0TBETOB:

HECKOJIBKUX OTBETHI U 1. lenoBas mepenucka;

BapHAHTOB OTBETA U3 | 3aMUIINTE 2. KomMmepueckas KOppecroHIeHIUS;

MPEUIOKEHHBIX U apryMEHTHI, 3. JInynas nepenucka,

pa3BepHYTHIM obocHoBbIBaromue | 4. JlenoBoe oOuieHue.

000CHOBaHUEM BBIOOp OTBETOB

BBIOOpA (U3

TEPMUHOJIOTHH,

(bakToB, MapaMeTpOB,

[IPUHLIUIIOB)

(YmeTn)

3ajaHue OTKPHITOTO [IpounTaiite Hanummre nBa cBA3aHHBIX NPEIJIOKEHUS HA

THUIIA C PA3BEPHYTHIM | TEKCT M 3alMILIUTE | QaHTJIMICKOM SI3bIKE O MPEUMYIECTBAX

OTBETOM pa3BEepHYTHIN HCIIOJIb30BaHUs COLMAIbHBIX CETEH B PEKIAMHOMN

(3Hatp) 000CHOBAHHBIN JIeATEeILHOCTH. B IpenyioskeHusIX TOJKHBI OBITh
OTBET MCTIOJIB30BaHBI TIIAroIIbl «to offer» u «to providey.

3ananue otkpelToro | IIpounTaiite Hanummre aBa cBs3aHHBIX IPEIOKESHHS HA

THIIA C PA3BEPHYTHIM | TEKCT M 3aIUIINTE | AaHTJIMKACKOM SI3bIKE O Ballley TeKyIlen

OTBETOM pa3BepHYTHIH npodeCCHOHATBLHOMN 1eATEIbHOCTH U TUIaHaX Ha

(Ymernp) 000CHOBaHHBII Oyayuiee. B npennokeHusx 10JIKHbI ObITh
OTBET UCIOJIb30BaHbI IIaroiisl «to work» u «to plany.
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