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1. IEJb ¥ 3ATAYH U3YYEHUS JTUCLHUILINHBI (MOIY.JIS)

Henp n3ydeHUs] TUCHUIUIMHBL. MTOBBICUTh MCXOJHBIM YpOBEHb BJIAJICHUS] NHOCTPAHHBIM
SI3BIKOM, JIOCTMUTHYTHIM Ha TMpeablaylield cTyneHu oOpa3oBaHHUs, U OBJIAJETh YpPOBHEM
MHOSI3bIYHOM KOMMYHMKAaTUBHOW KOMIETEHIIMM, JOCTAaTOYHBIM JJIsl PELIEHHS COLMAJIbHO-
KOMMYHHMKATHUBHBIX 3a]la4 B Pa3IMYHBIX O0JIACTAX KYJIbTYpHOU U OBITOBOW cdep NesATEIbHOCTH,
npu OOIIEHUH ¢ 3apyOEKHBIMU MTAPTHEPAMH, & TAKXKe Ul AaJIbHEHIIero caMmooOpa3oBaHusl.

3agaun:

- BOCIIMTAHUC TOJICPAHTHOCTH MU YBAXKCHHUA K AYXOBHBIM HCHHOCTAM pa3HbIX CTpaH H

HapoaO0B;

- pa3BUTHE KOTHUTHBHBIX M MCCIIEOBATEIbCKAX YMEHHMI C MCIIOJIB30BAaHUEM PECYPCOB HA
MHOCTPaHHOM SI3bIKE;

- pa3BuTHE HHPOPMAIMOHHOHN KYIbTYPHI;

- pacuIMpeHye Kpyro3opa u MoBbllIeHHEe 0011Iel T'yMaHUTapHOU KYJIbTYpPbI CTYJIEHTOB;

- MOBBIIIIEHUE YPOBHSI YI€OHOH aBTOHOMUH, CIOCOOHOCTH K CaMOOOpa30BaHHIO.

2. TPEBOBAHUA K PE3YJIbTATAM OCBOEHUSA JUCIHUIIJINHbBI (MOAYJIS)
2.1  Ilnanupyemble pe3yJbTAThl 00yYeHHUs 10 TUCHMILIHHE
N3yuenue nucuuiuinibl «IHOCTpaHHBIN S3BIK» HAPaBICHO HAa (OPMUPOBAHUE CIAEAYIOLIUX

KOMIIETCHIINN:
YHUBEPCAJIbHbIX KOMIETEHIUI U HHIUKATOPOB MX IOCTH/KCHUSA:
KaTeropnﬁ (rpyrma) KOI[ U HAUMECHOBAaHUE¢ KOI[ 1 HAMMEHOBAHUE UHIUKATOPA I[OCTI/DKGHI/[ﬁ
YK yHnBepca.m,HOii KOMIICTCHIIUHU yHl/lBepcaHBHOﬁ KOMIICTCHIIUU
YK-4.1. 3HaeT npuHIUIBI TOCTPOEHHUS
YCTHOT'O M MUCbMEHHOTO BBICKA3bIBaHUS HA
rOCYJIapCTBEHHOM U MHOCTPAHHOM SI3BIKAX;
YK-4 Cnocoben TpeOOBaHUS K AEOBON YCTHOH U
OCYILIECTBIATH AETOBYIO [IHCbMEHHONW KOMMYHUKAIUH.
KoMMyHHKaIms KOMMYHHKAIIIO B YCTHOU H VYK-4.2. YMmeer npUMEHSATh Ha IPAKTHKE
MMCbMEHHON (hopmax Ha YCTHYIO U TUCBMEHHYIO JIETIOBYIO
TOCYAapCTBEHHOM SI3bIKE KOMMYHUKAIHUIO.
Poccuiickoit ®enepanuu u VYK-4.3. Bnaneer METOANKON COCTABICHUS
MHOCTPAaHHOM(BIX) SI3bIKE (aX) | CYXACHHS B MEXIMYHOCTHOM JIEJIOBOM
OOIIIEHNH Ha TOCYJaPCTBEHHOM U
WHOCTPAHHOM SI3bIKaX, C MIPUMEHECHHEM
aICKBAaTHBIX SI3BIKOBBIX ()OPM U CPEJICTB.
001menpogecCHOHAJIbHBIX KOMIIETEHIMH U MHIAMKATOPOB UX JTOCTH/KECHUSA:
Kareropus (rpynmna) Koa nu nanmeHoBaHue Koa n HanMeHOBaHMe HHANKATOPA JOCTHKEHUH
OIIK YHUBEPCAJIbHOH KOMIIETEHINH YHHBEPCAJIbHONH KOMIETEHINH
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[Mponykt mpodec- | OIIK-1. Criocoben OIIK-1.1. BeisiBAsI€T OTIUYUTENIbHbBIC
CHOHAJIbHOU CO3/1aBaTh BOCTPEOOBaHHbIE | OCOOEHHOCTU MEIUATEKCTOB, U (UJIN)
NEeSATEIbHOCTH 00LIECTBOM U UHAYCTpUEH MEIUanpoaAyKTOB, U (WIN)

MEIUATEKCTHI U (WIIH)
MEAMANPOIYKTHI, U (UIIH)
KOMMYHUKAIIIOHHBIE
IPOAYKTHl B COOTBETCTBHHU
C HOpMaMH PyCCKOTro U
MHOCTPAHHOTO S3bIKOB,
0COOCHHOCTSIMU MHBIX
3HAKOBBIX CUCTEM

KOMMYHHUKAIIHOHHBIX TPOAYKTOB Pa3HbIX
MEMacerMeHTOB U TaTdopm

OIIK-1.2. Ocy1iecTBisieT MOArOTOBKY
TEKCTOB PEKJIaMBI U CBS3€EH C
00IIIECTBEHHOCTHIO M (MJTH) MHBIX
KOMMYHHKAITUOHHBIX MTPOYKTOB
Pa3IUYHBIX XKaHPOB U POPMATOB B
COOTBETCTBUH C HOPMaMHU PYCCKOTO H

HHOCTPAaHHOI'O A3bIKOB,
O0COOCHHOCTSIMU MHBIX 3HAKOBBIX CUCTEM

2.2. Pe3yJbTaThl 0CBOEHHS 00pa30BaTe/ILHON MPOrpaMMbl:

B pezynomame oceoenus komnemenyuu YK-4 cmyoenm oondicen:

3uHarp: Oa3oBble mpaBwia (OHETUKH, TpPaMMATHKH (HA YpPOBHE MOPQOJIOTHH U
CUHTaKcuca); 6a30Bble HOPMbI yOTpebIeHus 001Iei 1 mpodecCHnOHaTbHOM JTEKCUKH.

YMeTh: TNpOAYIUPOBATH AHAJOTHUECKYIO ¥ MOHOJIOTHYECKYI0 pedb B paMKax
MPOrpaMMHBIX T€M M BOCIPUHUMATh €€ Ha CIyX; COCTaBISTh OCHOBHBIE BHUJBI PEUYEBBIX
IIPOU3BEICHUN.

BaaaeTrs:ciyXo-npon3HOCUTEIbHBIMU U OpdorpaduyecKkuMu HaBBIKAMH; JIEKCUKON B
paMKax TeMaTUKW JUCIUIUINHBI, BCEMH BHIAMH YTEHHUS YYEOHBIX TEKCTOB CTPAHOBEIYECKOM,
HAyYHO-TIOMYJISIPHOM ¥ MPOECCHOHANBHOW TEMAaTHKH; KOMIICHCATOPHBIMH  YMEHUSIMH,
MIOMOTAIOIIMMU TIPEOJIONIETh «COOM» B KOMMYHHUKAIINH.

B pezynomame oceoenus komnemenyuu OIIK-1 cmyodenm donoicen:

3HaTh: HOPMBI HMHOCTPAHHOTO SI3bIKa TPU CO3JAaHUM BOCTPEOOBAaHHBIX OOIECTBOM U
WHAYCTpUEH MEAMATEKCTOB U (WJIH) MEIUATIPOAYKTOB, U (MJIM) KOMMYHHKAIIMOHHBIX MTPOIYKTOB.

YMmeTb:co31aBaTh BOCTPEOOBAHHBIE OOLIECTBOM U HMHAYCTpUEH MEIMaTeKCThl Ha
UHOCTPAaHHOM SI3bIKE.

Baanerb:HaBBIKAMH ~ TEpEeBOAa M CO3JAHUS
KOMMYHHKAITUOHHBIX TPOAYKTOB HA MHOCTPAHHOM SI3BIKE.

MEANanpoaykToB, u  (Win)

B pezynemame uzyuenus oucyuniunst cmyoeHm OO0JHCeH.

3HaTBh: MHOCTPaHHBIN S3BIK B 00bEME, HEOOXOAMMOM ISl MOJydeHUs WH(OpPMALUU U3
3apyOeKHBIX MCTOYHUKOB U OOIEHHs Ha O0IlEeM YpPOBHE;

YMeTh: UCNONB30BaTh MMOJYYEHHbIE HHOS3BIYHBIE 3HAHUS B MEKJIMYHOCTHOM OOIICHUU U
npodecCuOHAIBHOMN J1eSITeTbHOCTH;

BaajgeTb:HaBbIKAMH BBIPAKEHUSI CBOMX MBICIEH U MHEHMSI B MEKJIMYHOCTHOM U JI€IOBOM
OOIIEHNHM Ha WHOCTPAHHOM S3bIKE; HAaBBIKAMH M3BJICYEHHUS HE0O0X0AUMOW uHbopMauu
M30PUTMHAIBHOIO TEKCTa Ha MHOCTPAHHOM $SI3bIKE MO Mpo0ieMaM SKOHOMHUKH U Ou3Heca.
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3. MECTO JUCHUILIMHBI (MOJYJISI) B CTPYKTYPE OBPA3OBATEJBHON
ITPOI'PAMMbI

Cormacho ®I'OC wu OIIOIl mno wnampasnenuto 42.03.01 Pexmama u cB3M C
0011eCTBEHHOCThIO Mpoduiab «Pekiiama u cBsi3u ¢ 00mecTBeHHOCThIO» auciuiuimHa b1.0.03
«HOCTpaHHBIN SI3BIK» BXOIUT B 00S3aTEIbHYIO YacTh. B COOTBETCTBUU C YyUEOHBIM IJIAHOM
HAIpaBJIEHUSI TMOATOTOBKM HM3y4aeTCsi B TEUEHUE YEThIpeX ceMecTpoB. Yepe3 mMpeaMeTHOe
COJIep’)KaHUE OHA CBs3aHA C TAKUMH JUCIUIUIMHAMH, KaK: «PyCCKHUHl SI3BIK M KYJIbTypa pedm»,
«Kynpryponorus»,  «Ucropusi», «OcHOBbl  MapkeTuHra», «OCHOBBI  MEHEIKMEHTa
OpraHu3anun» u ap.

Jis ocBoeHMS JUCHUIUIMHBI HEOOXOAUMBI 3HAHHWSA, YMEHHS U KOMIIETECHIIMH B 00beMe,
npeaycmotrpeHHoM ®PI'OC OOO mno uHOCTpaHHOMY S3bIKY. OCBOCHHE NAHHOW JMCIMIIIMHBI
HEOOXOIUMO KakK NpeuiecTByromee s wulydeHus aucuuiinasl  «IIpodeccronanbhbrit
WHOCTPAHHBIN SI3BIK».

4. OFBEM JUCHHUILIUHBI (MOIYJISI) U BUJIbl YYEFHOM PABOThHI

Bcero yacos
. Jist ouHo- .
OOBeM AUCIUILIHHBI Jlui ouroM 320YHOMN Jlua 3a0uHoH
opmer bopMbI
00y4eHus bopm! o0y4YeHHS
o0y4yeHus
O0masi TPyA0eMKOCTh  JMCHUILIMHBI 8/288 8/288
(3a4eTHBIX eIMHHUI/YACOB)
KonrakTHas pabora — ayauTopHBbIE
110 22
3aHATHSA:
Jlexuym 4+4=8 2+4=6
CeMuHaphl, NPaKTHYECKUE 3aHATUS 48+48=96 10+6=16
Kt3a, K10k, KoncH 2+2+2=6 -
CamocrosiTeibHAs pabdora
odyuarouierocsi (Bcero ¢ npomexyrounoii | 90+56=146 128+125=253
arrecranmei)
Buja npoMexyToYHOI aTTecTAlNU 3aser; 3auer (4);
Amp Y ! Ox3ameH (32) Dx3ameH (9)

5. COAEPKAHUE JUCHUILIMHBI (MOIYJIST)

5.1 Conep:kaHue TMCHUIIHHBI (MOYJIf)

Ounas popma odyuenusn
Tema 1. About Myself.My Family.
O cebe. Mos cembs. Cemeitabie Tpaguiyu. [loBceHeBHas )KU3Hb.
I'pammamuxa:Yactu peun: CymecrButenbHoe. ApTukiib. Mectoumenue. YucnurenbHoe.
Tema 2.InstituteLife. DailyRoutine.
Crynenueckas xu3Hb. Paciopsiok qus. O6pa3 sxu3nu. Mowu npy3ss. Moe xo60w.
I'pavmmamuxa:Yactu peun: IlpunaratenbHoe. Hapeume. Crenenu cpaBHEHUsT U
KOHCTPYKIUU C HUMH.
Tema 3.Education.The Academy of Labour and Social Relations.The Urals Social
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Economic Institute.

Moii uncturyt — YpCOU. Akaaemust Tpyaa ¥ COIMaIbHBIX OTHOIICHHH. OOpa3oBaHue B
Poccun u 3a pyoexxom.

I'pammamuxa:CTpyKkTypa  aHIVIMMCKOTO  MOPEUIOKEHHs. Tumbl  BONPOCHUTEIBHBIX
IIPEIIOKECHUH.

Tema 4.English as a World Language.English in the World of Work.

AHIIIMACKUI Kak MeXAyHapoAHblll s3bIK. [IpemmyinecTBa BilaZileHUs] WHOCTPAaHHBIM
s3bIKkOM.  [Ipoliecc wW3ydeHUs HMHOCTPAHHBIX S3BIKOB. AHIVIMHCKUH S3BIK B OyayIIen
npodeCCHOHATBLHOMN 1eATETbHOCTH.

I'pammamuxa:Yactu peun: I'nmaron. MoJianbHble r1aroisl U UX 3KBUBAJICHTHI.

Tema 5.English-SpeakingCountries.

Coenunennoe KoponesctBo Benuko6puranuu u CeBeprnoit Upnanguun. CIIA. Kanana.
ABcrpanus. Tpaguuuu v 00br4au. 3HAMEHUTBIE JTHOU.

I'pammamuxa: Cucrema BpeMeH: eHCTBHTENbHBIN 3aj0r. Bpemena Simple wu
ContinuousActive.

Tema 6.British Economy.The USA Economy.

OKOHOMHMYECKHE TEpMHHBI. bpuraHckas skoHomuka. OkoHomuka CIIA. Mupossie
pBIHKH. [ 106anm3anms: 3a ¥ MpoTUB.

I'pammamuxa:Bpemena Perfect Active u Perfect Continuous.

Tema 7.The Chelyabinsk Region Economy Profile.

OxoHoMuueckuil noprper YensObunckoit obmactu. Cromuua FOxHoro VYpana. I'opoga
YensObunckoit obmactu.

I'pammamuxa: CiocoObl BeIpaskeHUs Oy TyLIero.

Tema 8.CareerChoice.JoblInterview.CV.

Br16op npodeccun. OcHoBHBIE 3Tanbl Kapbepsl yesnoBeka. [lorck padoTsl. OObsBIEHUS O
BakaHcusx. Coznanue pestome. CobecenoBanue Mpu yCTPOMCTBE Ha padoTYy.

I pammamuxa: CornacoBaHue BpEMEH U KOCBEHHas! peyb.

Tema 9.TradeUnions.

UYro Ttakoe mnpodcoro3? Tumbel mpodcoro3oB B Bemukobputannu um CHIA. Ienmn u
¢GyHKIMM TpoQcoro30B. MexayHapoaHas opraHu3anus Tpya.

I'pammamuxa:Cuctema BpeMeH: CTpaaTeNbHbIi 3an0r. BpemenaPassive.

Tema 10.Marketing.Advertising.

MapkerunroBsie ctpaterud. CrocoObl MOBBIIEHUS NpUOBUIM. PeknamMa M ee BHIBL
Uctopus pexnamel. Pexiiamubie CMU. SI3bIK pekiiaMbl.

I'pammamuxa:Hennanslie popmbl rinarona: Mupunutus. UHGUHUTHBHBIE KOMITJIEKCHI.
Tema 11.Presentation.

IIpesentanus xomnanuu. IIpezeHranus nponykra. Ctpykrypa mpeseHtrauuu. [IpaBuna
MIPOBEJICHUS MPE3EHTAUH.

I'pammamuxa:Hennanslie popmsl rnarona: [Tpuyactue. ['epynamii
Tema 12.Business.Entrepreneurship.

Uro Takoe OusHec? Dopmbel opranuzanuu OusHeca. CTpyKTypa KOMIIAHHH.
[TpennpunumarenscTBo. Pa3zpaboTka 6usHec-mana. [IpaBuia ycnemHoro BeaeHus OuzHeca.

I'pammamuxa:Cnoxnoe npeanoxenue. Tumnsl npuaaroussix. beccorozHas cBA3b.

Tema 13.BusinessCorrespondence.

Henosas nepenucka. CTpykTypa aenoBoro nucbma. OduimanbHo-1e10BON cTHIIb. Bus
nviceM. DJIeKTpoHHas nepenucka. [lepenucka, cBsizaHHast ¢ 3apyO0e)KHOM KOMaHIUPOBKOM.

I'pammamuxa:IlpunaTounble yCIOBHBIE IPEATIOKEHUS.

Tema 14. Cross-Cultural Communication.

CnocoOwiobmenusi. Kak Bectu cebs mepen ayaumropueil. HeepOanpbHoe oOIIeHHE.

3HaueHue KEeCTOB B pa3HbIX cTpaHax. OCOOEHHOCTH [EIOBOTO ATHKETa pa3HBIX CTpaH.
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HauuonanbHbie CTEPEOTHUTIBI.
I pammamuxa:TpaMMaTHYECKUE TPYAHOCTH SKOHOMUYECKOIO TEKCTA.
3aounasa ghopma odyuenusn

Tema 1. AboutMyself.My Family,Work and Studies.
O cebe. Mos cembs. Most pabota. Pabounii nenb. O0pa3 KU3HH.
I'pammamuxa:  Yactm  peun:  CymectBuTenbHoe.  ApTUKIb.  MecTouMeHHUe.
YHucnurenbHoE.
Tema
2.Education. TheAcademyofLabourandSocialRelations. TheUralsSocialEconomiclnstitute.
Moii unctutyt — YpCOU. Akaaemusa Tpyaa U COMalIbHbIX OTHOIIEHUH. CTyneHuecKas
YKU3Hb.
I'pavmmamuxa: Yactu peun: Ilpunararenbnoe. Hapeunwe. CreneHu cpaBHEHHS U
KOHCTPYKLUHU C HUMH.
Tema 3.English in the World of Work.
AHrnuiickuii B Mupe TpyAa. AHIVIMHCKMM Kak MHUpoBOW s3bIK. IIpouecc usyueHus
MHOCTPAHHBIX S3BIKOB.
I'pammamuxa:Yactu peun: ['naron. MoganbHbI€ T71aroibl U UX SKBUBAJICHTHI.
Tema 4.English-Speaking Countries.British and the USA Economies.
Coenunennoe KoponesctBo BenukoOputanuun u CesepHoit HWpnanguu. CILIA.
Bbpuranckas sxoHomMuka. DxoHomuka CIIA.
I'pammamuxa: Cuctema BpeMeH: IEMCTBUTEIBHBIN 3aJI0T.
Tema 5.The Chelyabinsk Region Economy Profile.
Oxonomuueckuit noprper YensOunckoit obnactu. Cronmua FOxnoro VYpana. I'opona
YensOMHCKOM 06macTH.
I'pammamuxa: Cuctema BpeMeH: CTpaJaTeIbHbIN 3aJI0r.
Tema 6.Marketing.Advertising.
MapxkeTtuHrossle ctpareruu. Pexiiama u ee Busbl. Uctopus pexiiamel. Pexiiamubie CMU.
I'pammamuxa:Hennunsle popmbl riarona: MHGuauTHB. NTHOUHUTHBHBIE KOMITJIEKCHI.
Tema 7.Presentation.
IIpesentanus komnannu. CTpykrypa npeseHTanuu. [IpaBuna nmpoBeneHus Npe3eHTaluu.
I'pammamuxa. Hennansle popmel rinarona: [lpuyactue.
Tema 8.Business.
UYro Takoe 6uzHec? @opmbl opranuzanuu ouzneca. CTpykTypa KOMIaHHUH.
I'pammamuxa:Henuanslie popmbl riarona: ['epyHauii.
Tema 9.BusinessCorrespondence.
HenoBasnepenucka.CTpykTypa aenoBoro nuceMa. Buasl nucem. Ilepenucka, cBsizaHHas
¢ 3apy0eKHON KOMaHIUPOBKOA.
I'pammamuxa:CnoxxHoe npeyiokeHUe. Tumbl NpPUAATOYHBIX. beccoro3Has  CBsI3b.
[IpunaTouHblie yCIOBHBIE MTPEATIOKEHUS.

52 Pa311e.111)1/TeM1)1 AUCHUIIJIMHBI, UX TPYAOEMKOCTHb U BU/IbI 3aHATHH

Obwas mpyooemkocmo uzyueHus OUcCUuUnIunsl no yueonomy naany: 3.E. (vacos) 8/288

Ounas,

3aver;JK3aMeH
dopma 00ydeHHs]  3a04YHAasi Bupa xonTpOns
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Ounasn ¢opma o0yueHus

AynuTOpHBIE 3aHATHUS
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1 2 3 4 5 6 7 8 9 10 11

1 cemecTp

1 | About Myself. My Family. | 16,5 | 0,5 6 10 | VK-4 J11-6
(Ocebe. Most cembsl.)

2 | Institute  Life. Daily| 16,5 | 0,5 6 10 | YK-4 JT1-6
Routine
(CtyneHuecKasKH3Hb.

Pacriopsiiok aHs)

3 | Education. The Academy | 16,5 | 0,5 6 10 | VK-4, |JI1-6
of Labour and Social OIIK-1
Relations.  The  Urals
Social Economic Institute.

(O6pazoBanneATuCO.
YpCBI.)

4 | English as a World| 16,5 | 0,5 6 10 | VK-4, |JI1-6
Language. English in the OIlK-1
World of Work.

(AHrHiicKuit KaK
MEXIYHAPOAHBIN

SI3BIK. AHTJIMUCKHUM SI3BIK B
MUpe TpyJa.)

5 | English-Speaking 16,5 | 0,5 6 10 | VK-4, |JI1-6
Countries OIIK-1
(Awuro-

TOBOPSIIIHECTPAHbI)

6 | British Economy. The| 18,5 | 0,5 6 12 | VK4, |J11-6
USA Economy OIlK-1
(OxonomukaBenrkoOpuTa
Huu. DkoHoMuKa CIIIA)

7 | The Chelyabinsk Region | 20,5 | 0,5 6 14 | VK4, |J11-6
Economy Profile OIIK-1
(OxonoMukalensOUHCKOM
o0JacTn)

8 | Career Choice. Job | 20,5 | 0,5 6 14 | VK-4, |JI1-6
Interview. Cv OIIK-1
(Beibopripodeccum.

CobecenoBanue npu

npreme Ha paborty.

Pestome)

KonraktHas pabora Ha | 2 2
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3ayere

Hroro 1 cemectp 144 | 4 48 0 90
2 ceMecTp

9 | TradeUnions 16,5 | 0,5 8 8 |VYK-4, |J11-6
(ITpohcoro3er) OIIK-1

10 | Marketing.  Advertising | 17,5 | 1,5 8 8 |VYK-4, |J11-6
(Mapketunr.Peknama) OIIK-1

11 | Presentation 18 8 10 | VK-4, |JI1-6
(ITpezenTarus) OIIK-1

12 | Business. 19 1 8 10 | VK-4, |JI1-6
Entrepreneurship (busuec. OIIK-1
[TpenprHUMATETLCTBO)

13 | BusinessCorrespondence 19 1 8 10 | VK-4, |JI1-6
(lenoBast mepenucka) OIlK-1

14 | Cross-Cultural 18 8 10 | YK-4, |[J11-6
Communication OIlK-1
(MexKyapTypHOE
o0rieHue)
Koncynpranus, 4
KonrtaktHass pabora Ha
JK3aMeHe
KonTponb 32 32 YK-4,

OIlK-1

Htoro 2 cemectp 144 | 4 48 32 | 56

Bcero vacos 288 | 8 96 32 | 146

3aueTHbIC €AMHUIIBI 8

Dopma Konmponaa — 3auem, IK3AMeH.
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3aounas popma oOyueHnust
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1 2 3 4 5 6 7 8 9 10 11
1 cemecTp

1 | About Myself. My Family. | 17 | 0,25 1,25 15, | YK-4 J1-
(Ocebe. Most cembsl.) 5 6

2 | Institute  Life. Daily | 17 | 0,25 1,25 15, | YK-4 J1-
Routine 5 6
(CrynenueckasmKu3Hb.

Pacniopsinox aHs)

3 | Education. The Academy | 17 | 0,25 1,25 15, | YK-4, J1-
of Labour and Social 5 |OIIK-1 |6
Relations.  The  Urals
Social Economic Institute.

(O6pazoBanne ATuCO.
YpCDOU.)

4 English as a World| 17 | 0,25 1,25 15, | YK-4, JI1-
Language. English in the 5 |OIK-1 |6
World of Work.

(AnTIuiicKuit KaK
MEKTYHApOAHBII

SI3BIK. AHTJIMICKHUI SI3bIK B
MUpe TpyJa.)

5 | English-Speaking 18 | 0,25 1,25 16, | YK-4, Jd1-
Countries 5 |OIIK-1 |6
(Awurmo-

TOBOPSIIIIHECTPAHbI)

6 | British Economy. The| 18 | 0,25 1,25 16, | YK-4, JT1-
USA Economy 5 |OIIK-1 |6
(OxonomukaBenukoOpura
Huu. OkoHomuka CIIA)

7 | The Chelyabinsk Region | 18 | 0,25 1,25 16, | YK-4, JT1-
Economy Profile 5 |OIIK-1 |6
(OxonoMukalensOMHCKOM
o0Js1acTn)

8 | Career Choice. Job | 18 | 0,25 1,25 16, | YK-4, J1-
Interview. Cv 5 |OIK-1 |6
(Beibopmipodeccun.

Co0OecenoBanue npu

npueme Ha  pabory.

Pesiome)

Hroro 1 cemectp 144 2 10 4 |12
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| - [ [ [ [ [8] |
2 ceMecTp
9 | TradeUnions 215 | 05 1 20 | YK-4, J1-
(ITpocoro3brn) OIIK-1 6
10 | Marketing.  Advertising | 21,5 | 1,5 1 20 | YK-4, J1-
(MapkeTunr.Pexiama) OIIK-1 6
11 | Presentation 21 1 20 | YK-4, J1-
(ITpesenTarnus) OIIK-1 6
12 | Business. 22 1 1 20 | YK-4, J1-
Entrepreneurship (busuec. OIIK-1 |6
[IpennpuHUMAaTENbCTBO)
13 | BusinessCorrespondence 22 1 1 20 | YK-4, Jd1-
([lenoBas nepenucka) OI1K-1 6
14 | Cross-Cultural 26 1 25 | YK-4, J1-
Communication OIIK-1 |6
(MexKkyabTypHOE
ob1eHue)
DK3aMeH 9 9 VK-4,
OIIK-1
Htoro 2 cemectp 144 4 6 9 | 12
5
Bcero wacos 288 6 16 13 | 25
3
3a4eTHBIC ¢IMHUIIBI 8

(DOPMCI KoHmpoJia — 3avuent, IK3aMEH.

6. IEPEYUEHb YYEBHO-METOAUYECKOT' O OBECIIEYEHU A JJISA
CAMOCTOSITEJTBHOM PABOTHI OBYYAIOHIUXCSA MO AUCHUIIIMHE
MOAVYJIIO)

6.1. CamocrosiTesibHas padora

CamocrosiTenbHass paboTa CTyJAEHTOB Ha O4yHOM (opme coctaBiser okono 50%, Ha
3a04HOM — okoi10 90% oT ob1melt TpyaoeMkocTH aucuuiuiMHbl.3ananus it CPC Bkio4aoT B
ceOsi: mepeBOj] TEKCTOB DA3JIMYHBIX KAHPOB B paMKax M3ydyaeMOW TeMaTUKH, paboTy co
CJIOBapsiMy, BBINIOJIHEHUE JIEKCUKO-TPaMMaTHYECKHUX YIpaXXHEHUH, COCTaBJICHUE
MOHOJIOTHYECKHUX/TUAIOTUYECKUX BBICKa3bIBAaHUM 10 TeMaM, BBINOJIHEHHE TBOPUECKUX 3a/laHuM,
HalMCcaHUue OCHOBHBIX PEUYEBBIX MPOU3BEICHUH, TOMAIIHEE YTEHHE, MTOMCK MH(OPMAIUK B CETH
Wntepuer u ap. IIpoBepka MX BBINOJHEHUS OCYIIECTBIIAETCS HAa ayJUTOPHBIX 3aHATHUAX Kak
MOCPEJCTBOM  YCTHBIX BBICTYIUIGHHH/ TpPE3eHTAlMi CTYJEHTOB M HMX KOJJICKTMBHOTO
obcyxaeHust (B TOM 4ucie U B (popMe MHUHU-KOH(DEPEHIINI), TaK U C MOMOIIBIO MHUChMEHHBIX
CaMOCTOSITENIbHBIX (KOHTPOJIbHBIX, TBOPUECKUX) pabOT. YKa3aHUS MO CaMOCTOSITENIbHOU paboTe
CTYJICHTOB 3a09HOUM (hOpMBI 00yUeHHUs conmepkaTcsi B MOCOOMSIX MpernoaaBaTesieid kageapbl u
pa3MmereHsl Ha caiite YpCOU.

Tema 1. About Myself.My Family.

Cnucok aumepamypul no meme npusedet 6 maoauye 4.1

3aoanus ona camocmosamenvbHol pabomul:

1. Texcter: AboutMyself.My Family.Family Traditions.Everyday Life.
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2.JIeKcUKO-TpaMMaTHUECKUEYTPAXKHECHUS.
1) Ask your partner questions and speak about the following:
- Your full name
- Nationality
- First language
- Other languages
- Educational background
- Occupation and work experience
- Personal interests
- Family
- Features of your home culture
2) Then ask him or her about some specific aspects (work, education, hobbies and interests or
some aspect of the culture of his or her country).
3. Yernoe coobmienne«AboutMyselfy
BOI’lpOCbl K meme.
- What is your name? How old are you? Where are you from?
- Where do you live? What is your address?
- How many are you in the family?
- Are there economists in your family?
- When did you finish school?
- What will change in your life when you graduate from the Institute?
- How do you study?
- What is your hobby?

Tema 2. Institute Life. Daily Routine.
Cnucok numepamypul no meme npuseder 6 maoauye 4.1
3a0anus ona camocmosamenvHol pabomsi:
1. Texcter:MyWorkingDay.My Friends.MyHobby.KeepingFit
2.JIeKCHKO-TpaMMaTHUYECKUE YIPAKHEHUS.
1)Boccmanosume npasuiibHvlii NOPAOOK 80NPOCO8 0 paboyem OHe MeHeoddcepd.
a) And what about lunch? Do you go out for that?
b) Can you tell me something about your typical working day?
c) |see. How do you get to work?
d) What do you do in the evening?
e) Well, for example, when do you start work?
f) And what do you do when you get to your office?
g) Oh, do you?
3. Ycrroecoobmenue«DailyRoutiney
BOI’ZpOCbl K meme.
- Where do you study? Are you a full-time student or a correspondent student?
- What is your future specialty?
- You are a first-year student, aren’t you?
- What subjects do you study?
- What are the most interesting subjects for you?
- When does your working day begin?
- Do you want to master English?
- Isitdifficult to study at the institute?
- What kinds of things do you like doing in your spare time? Have you got any
hobbies?
- When will you graduate from the Institute?
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Tema 3. Education.The Academy of Labour and Social Relations.The Urals Social
Economic Institute.
Cnucok aumepamypbul no meme npuseder 6 maoauye 4.1
3adanusonacamocmosmenbHOUpabOmoi
1. Texcrer: The Academy of Labour and Social Relations;The Ural Social Economic Institute;
The Moscow State University; British Universities.
2.JIekcuKo-rpaMMaTHYECKHUE YIIPAKHECHHS.
Onpede/zume CmeneHu CpaeHerUusl npuiacameilbHsblXx, nepeeedume oanHbvle nocijiioeuybl HA
PYCCKULL SA3bIK.
1) He laughs best who laughs last.
2) Two heads are better than one.
3) Truth is stranger than fiction.
4) Morehaste, lessspeed.
3. Coopmarepuananoreme «The Ural Social Economic Institute. QuestionsandFacts». [luamoru
«HamMHCTHTYTY.
4. Ycraoecoodmenne «Education.The Ural Social Economic Institute.»
Bonpocvikmeme:
- What do you know about the history of the Academy of Labour and Social Relations?
- When was the Urals Social Economic Institute founded?
- What specialists does the institute train?
- Are there any differences between systems of education in Russia and Great Britain?
- What special subjects do you study?
- Where are you going to work after graduating from the Institute?

Tema 4.English as a World Language.English in the World of Work.

Cnucok numepamypwsi no meme npuseoer 6 madauye 4.1
3aoanusonacamocmosmenvHOUPaAOOMul.

1.Texcter:English ~ as an  International  Language. Using Languages as a
Bonus.LearningForeignLanguages.

2. Jlekcuko-rpaMMaTH4YeCKUe YIIPaKHEHUSL.

Onpedenume, Kaxkol 4acmvio peyu AGNIAIOMC Cledyrouue closa.

1) education a)  CyIIeCTBUTEIBHOE
2) highly b)  npunararensHOE
3) overcome C) Hapeuue

4) comfortable d)  rmaron

5) patience

6) available

7) achievement
8) authorize
9) accreditation
10) develop
3. Ycrnoecoobmenne «English as a World Language»
Bonpocvikmeme:
- How many people speak English as a mother tongue?
- When did the exporting of English begin?
- What is the number of speakers of English throughout the world?
- Why has English become a world language?
- What facts prove that English is the most wide-spread language on Earth?
- Do you regard languages as a bonus? Prove your opinion.
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- In what careers can languages be a tremendous advantage?
- Where do you expect to use your knowledge of English?
- What other languages would you like to learn?

Tema 5.English-SpeakingCountries.
Cnucok aumepamypul no meme npuseder 6 maoauye 4.1
3adanusonacamocmosmenbHOUpaboOmoi
1.Tekcrer: The United Kingdom of Great Britain and Northern Ireland. TheUSA.Canada.
Australia.
2.JlekcuKo-TpaMMaTHYECKHUE YIIPAKHECHHS.
Buinuwume ¢opmul cxazyemoeo uz ciedyiowux npeonodicenuil. Onpedenume 8uU00-8peMeHHble
Gopmul enaconos. Ilepesedumenpeonodicerus.
1) We arrived at the airport when the plane was landing.
2) | hope that you will have finished the article by the end of the week.
3) Hurry up. The train has already arrived.
4) If the weather is fine, we shall go swimming.
5) She has never been to England but she knows English quite well.
6) She has not visited us since she graduated from the University.
7) He told me that he had bought the computer the day before.
8) The students of our group will take part in the conference in April.
3. Ycerroecoobmienune «English-Speaking Countries. Customs and traditions»
Bonpocvikmeme:
- Where is the USA situated? What’s the capital of the USA?
- What major cities are there in the USA?
- What are the main political parties in the USA?
- What is the official name of Great Britain?
- What are the basic parts of Great Britain?
- What are the main cities of Great Britain?
- What outstanding people were born in England?
- What kind of state is Canada?
- Is Canada a member of the Commonwealth?
- What are the two main languages spoken in Canada? What is the capital of it?
- Is Australia an island or a continent? Where is it situated? Why is English spoken there?
What is the capital of Australia?
- Where is New Zealand situated? What is the capital of New Zealand?
- Why is English spoken as a second language in Pakistan, India, Singapore and many
countries of Africa and Asia?

Tema 6. British Economy.The USA Economy.
Cnucok numepamypul no meme npuseder 6 maoauye 4.1
3adanus ona camocmosmenvHol pabomoi:
1. Texcter: EconomicTerms.British Economy.The US Economy.GlobalMarkets.
2.JIeKcHKO-TpaMMaTHUECKUE YIPAKHEHUS.
1) Buvibepume npasunvhyro Gopmy aHeIUUCKO20 21a20aa 05l nepesodd pPYCCKo2o 21a2oid 8
ckookax. Ilepesedumenpednodcenus.
1) A century ago the main items of British export (6ws11u) textile, iron, machinery and wool.
2) Since early times countries (3aunmepecosanwt) in trading those goods in which they
(umerom) great competitiveness.
3) Advertising (cuumaemcs) as one of the popular means to promote new products in the
market.
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4) You (6wui1u) ever to London? — Yes, | (6wu11a) there when the exhibition of our goods
(nposoounacs) there.
5) Our company (npooana) 50 types of new goods since 2000.
6) A variety of electronic equipment (npouseooumcs) by Japan.
7) In the past, wool and coal (ucnonvzosarucsy) as the main sources of energy by man.
2) Bovibepumesepuvitisapuanm:
1.Great Britain is a highly developed industrial power.
a) BeJ’II/IKO6pI/ITaHI/I${ — BBICOKOpa3BUTaA MPOMBIIIJIICHHASA MOIIb.
b)BennkoOpuTaHu# BEICOKO pa3BUTO MPOU3BOJCTBO SHEPTUH.
C)BenukoOpuTaHusl — BBICOKOPA3BUTAsl TPOMBIIIUICHHAS JIepKaBa.
2. The United Kingdom is part of the European Union...
a) and uses the Euro as its currency.
b) and doesn’t use the pound as its currency.
c) but doesn’t use the Euro as its currency.
3. O0630p PKOHOMUYECKUX HOBOCTEH IO MaTepHuaaM aHIJIOA3bIYHBIX CAUTOB.
4. Ycruplecoobmenust «British Economy» / «The USA Economy»
BOI’lpOCbl K meme.
- What type of economy has Great Britain?
- What are Britain's major industries?
- What are its traditional industries?
- Is Britain rich in natural resources?
- What are the important industrial cities of GB?
- Is Britain a big market for food and other consumer goods?
- British agriculture is highly efficient, isn’t 1t?
- What is the financial centre of Great Britain?
- When did Britain become self-sufficient in oil and natural gas?
- What products does Great Britain have to export and import?

Tema 7.The Chelyabinsk Region Economy Profile.

Cnucok numepamypul no meme npusedet 6 maoauye 4.1

3aoanus ona camocmosamenvrot pabomoi.

1. Tekctor: TheChelyabinskRegionEconomyProfile. The Capital of the Southern Urals.The Cities
and Towns of the Chelyabinsk Region.

2.JIeKCUKO-TpaMMaTHYECKUCYTTPAKHCHHUS.

Tocmaesvme anazonvl 6 ckobkax 6 coomeemcmeyruee pems.

1) Chelyabinsk (to be founded) in 1736.

2) The camel in the city coat of arms (to symbolize) commerce.

3) What (to be produced) at this factory?

4) The development programme(to be discussd) tomorrow.

5) Where ... Chelyabinsk (to be situated)?

6) Mountains, lakes and beautiful scenery (to present) great potential for the tourism
business.

7) The system of public education in the city (to be represented) by universities, academies,
institutes, colleges training specialists for different fields of industry, agriculture,
business, science, culture.

3. Ycraoecoobmienue «The Chelyabinsk Region Economy Profile»
BOHpOCbl K meme.
- What mineral resources is the Chelyabinsk region rich in?
- What do you know about Chelyabinsk in the years of the Great Patriotic War?
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- What are the key industries of the Chelyabinsk region? Name the most important

enterprises.

- What part of the capital and manpower is concentrated in metallurgy and machine

building?

- What well-known entrepreneurs do you know? What fields (trade, production,

service) do they work in?
- What elements of investment potential does the region have?
- What products does the region import / export?
- What do you know about economic links of the city with other countries?

Tema 8.Career Choice.Job Interview.CV.

Cnucox 1umepamypul no meme npusedex ¢ maodauye 4.1

3aoanus ona camocmoamenbHol pabomul:

1. Texctor: ChoiceofJob.Job Advertisements.Creating a Resume.Joblnterview.
2.JIeKCUKO-TpaMMaTHYECKUE YITPAKHCHUS.

IIpouumaiime gonpoc 6 npsamoti peuu u 8vloepune cOOmMeemMcmaywWUll emy no CMvlCILy 860Npoc 8

KOCBEHHOU peyll.
1. David: 'What do you think of the new project?'
a) David wanted to know what | thought of the new project.
b) David asked me what you thought of the new project.
2. Linda: 'Is Alice going to be the next group leader?'
a) Linda asked when Alice is going to be the next group leader.
b) Linda wants to know if Alice is going to be the next group leader.
3. Cora: 'Why are Kevin and John still traveling?'
a) Cora wanted to know where Kevin and John were still traveling.
b) Cora wanted to know why Kevin and John were still traveling.
4. Dan: 'Steven, can | borrow your car please?'
a) Dan asked if he could borrow Steven's car.
b) Steven wants to know can Dan borrow his car.
5. Maggie: 'Did you have enough time to finish your work?'
a) Maggie asked them if they’d had enough time to finish their
b) Maggie asked me if they’d had enough time to finish their work.
3. CocraBiieHHE pe3toMe.
4. YerHoecoobmenue «CareerChoice. JobInterviewy.
BOI’lpOCbl K meme.
- What factors affect our choice?
- What functions does our job perform in our lives?
- What are you good at?
- Why do you want to become an accountant / an economist?
- Where would you like to work after graduating from the Institute?
- What qualities will you need to apply in the work?
- What are employers usually interested in?
- What do you think are your strengths and weaknesses?
- Which is more important to you: status or money?
- What are your long-range goals?

Tema 9.TradeUnions.
Cnucok aumepamypul no meme npuseder 6 maoauye 4.1
3aoanus ona camocmosamenbHol pabomul:

work.

Crp. 16 u3 33



PABOYASA MPOrPAMMAANCUNNINHBI (MOAYIA)

1. Texcter: WhatisaTradeUnion? Types of Trade Unions in the UK.Aims and Functions of Trade
Unions.The International Labour Organization.
2.JIeKCUKO-TpaMMaTHYECKUE YITPAKHCHHUS.
Coeodunume npeonodicenusi uz nepeoii epynnvl (1-6) ¢ npeonodceHusMU COOMBEMCMBYIOULE20
3Hauenust uz emopot epynnwi (a-f).
1) There are 20 million people in the country who work. One million do not have jobs.
2) Some industries are privately owned and some are state-owned.
3) Prices are much higher this year than last year.
4) At the moment, the economic situation is bad. There is a danger that the economy will
get smaller, not bigger this year.
5) Most working people have to pay about a third of their income to the government.
6) Two million workers are members of labour organizations.

a) The standard rate of income tax is 30%.
b) The unemployment rate is 5%.
c) People are afraid of a recession.
d) Trade union membership is about 10% of the whole workforce.
e) The country has a mixed economy.
f) The rate of inflation is high.
4. Ycraoe coobmienne «TradeUnions ».
BOI’lpOCbl K meme.
- What is the purpose of a trade union?
- Do all employers encourage their staff to join trade unions?
- What do you know about British Trade Unions?
- What ten main objectives has the Trade Union Congress (TUC) distinguished?
- What are the basic rights of Russian trade unions?
- What is the strategy of Russian trade unions based on?
- What are the main objectives of Russian trade unions?
- What reasons can you think of for and against joining a trade union?
- What are the objectives of your students’ trade union?

Tema 10.Marketing.Advertising.

Cnucox 1umepamypul no meme npuseder 8 madauye 4.1
3aoanusonacamocmosmenbHOUPaAOOMul.

1. Texctei: Marketing Strategies; International Marketing; Advertising; The Language of
Advertising.

2. JIeKCUKO-TpaMMaTUYECKUE YITPaKHEHUS.

1) Coedunume uacmu npednodicenuti u3z 08yx kononox. Cocmasbme Kak MONCHO OOnbULE
npeonodcenuti. [lepesedume nomyuenHvle npeosodceHusl.

1) Real estate agents help people a) to meet Mr Brown.

2) | want you b) overcome problems.

3) I'd like you c) tomeettheirobligations

4) Weexpectthecompany d) to be asked about it.

5) Social workers help people e) to meet our chief accountant.
6) She is expected f) h) to come any minute.

7) The delegation is reported g) to have left London.

8) Heis likely h) to know her address.

9) Heissure i) tobereliable.

10) It is very difficult for them j) m) buy and sell houses.

2) Coedunume no cMuICIY HAYAN0 U KOHEY NPEOSIONCEHUSL.
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1)
2)
3)
4)
5)

In the world of advertising, selling products is......
Mass production requires.......
Global companies are looking for new ways......

Advertising is an important element of the marketing......

Advertisers send letters and brochures......

a) to sell their products all over the world.

b) the most important goal.

c) to potential customers by direct mail.
d) mass consumption.
e) function.

3. CocraBienne cOOCTBEHHOM peKIamMbl TPOAYKTa / yCIyTH.
4. Ycrroe coobmenne «Marketing. Advertising.
Bonpocwl k meme:

What is the goal of marketing research?

Why is forecasting so important in business?

How do changes in production affect living standards?
What are the ways of improving profits?

Name some pros and cons in advertising.

How does advertising influence competition?

Does advertising stimulate consumer demand?

Tema 11. Presentation.

Cnucox tumepamypul no meme npuseder 8 madauye 4.1
3aoanusonacamocmosmenbHOUPaAOOMul.

1. Texctor: Presenting a Company/ Presenting a Product; Parts of Presentation; Presentation
Techniques.

2. JIekCUKO-TpaMMaTUYECKUE YITPaKHEHUS.
1) Bwibepume npuuacmue | unu npuuacmue |l. Ilepesedume nonyuennvie crosocouemarus.
Cocmasbme npeonodiceHus ¢ HUMU.

1.

©CoNoORWN

2) Bvibepume sapuanm, cOomeemcmayiowuti pycckomy nepegooy.
1. (3amryck) new products is essential for the survival of the company.

prices (affecting/ affected) by market forces
farms (growing/grown) wheat and other crops
enterprises (working/worked) in this sector

supply of agricultural products (depended/depending) on weather conditions
a book (dealing/dealt) with problems of management techniques

consumption (influencing/influenced) by inflation
companies (running/run) successfully

goods (advertised/advertising) on TV

recently (buying/bought) equipment

a) Launching b) Having launched
2. Your offer is quite (uarepecHoe). We’ll consider it.

3. We are (3aunTepecoBansbl) in opening a new market in this region.

4. (Beimutatus) the loan, the firm did not have enough profit left to increase

a)interestingb) interested

a)interestingb) interested

dividends.

a) Having repaid b) Being repaid

3) Coenaiimenpasunvhuliiebloop:

1. Which sentence might you hear at the beginning of a presentation?
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a) Ladies and gentlemen, thank you for arriving today
b) Ladies and gentlemen, thank you for appearing today
c) Ladies and gentlemen, thank you for coming today
d) Ladies and gentlemen, thank you for showing your faces today
2. The of today’s presentation is to discuss my findings.
a) purpose
b) reason
c) cause
d) points
3. Now, begin by introducing myself.
a) allow me
b) let me
c) |
d) presentation
4. I"d be very happy to you to ask questions at the end of the session.
a) tell
b) invite
c) order
d) request
3. YcrHoecoobmenue «Presenting a company / a producty.
BOl’lpOCbl K meme.
- What products or services does your company provide? What do you specialize in?
- Are you sure you can succeed in the market?
- Who are your customers? Are your products (services) aimed at children or adults?
- Do you invest much in the research and development?
- What are your plans for the future? Are you going to launch any new products?

Tema 12. Business.Entrepreneurship.
Cnucok numepamypwsi no meme npuseoer 6 maoauye 4.1
3aoanusonacamocmosmenvHOUPaAOOMol.
1. Tekcrer:What is Business?; Business Structure; Forms of Business Organisations;
Entrepreneurship; Developing a Business Plan
2.JIeKcHKO-TpaMMaTHUYECKUE YIPAKHEHUS.
1) Bvibepume 6epHuili apuanm nepesooa npeoniodceHus.
1. Though farms are not big, they can supply large volumes of food products.
a) Xots ¢epmbl U OOJBIINE, OHU HE MOTYT 00ECHeYrBaTh OOJBIIHE 00BEMBI MPOJIYKTOB

MTUTAHUS.

b) He Bce depmbl Gosbiiiiie, HO OHH MOTYT OoOecreunBaTh OOJNBIIHE 00BEMBI MPOIAYKTOB
MUTAHUS.

c) Xots ¢epmbl HeOOJBIINE, OHU MOTYT oOecrevnBaTh OOJBIIAE OOBEMbI MPOIYKTOB
MTUTAHUS.

2. The information you need is in this report.
a) Hudopmanms, koTopas BaM Hy)KHa, HAXOJIUTCS B 3TOM OTYETE.
b) UMudopmanus, rae BaM HyKHA, HAXOJUTCSA B 3TOM OTYETE.
C) I/IH(I)OpMaI_II/ISI, Kakas BaM HYKHA, HAXOJUTCA B 9TOM PCIIOPTAKE.
2) BvibepumenpasunvHuliieapuanm
1. If you earn more you have to pay more tax.
a) salary b) money c) income
2. Can | pay cheque?
a) with b) from c) by
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3.Last November the bus went up by 5%.
a) fees b) taxes c) fares
3) You are the chief editor of "Who’s Who In European Business". Decide which companies are
market leaders in car manufacturing, shoemaking, soft drinks production, copying equipment
manufacturing. Think what information about the companies you will include in your book.
3. Ycerroecoobmenue «What is Business? »
BOﬂpOCbl K meme.
- What is the objective of running any business?
- Is it better to work for a big company or to run your own small business?
- What is the role of small business in the Russian economy? Where are more small
businesses: in manufacturing? in wholesale? in service? inretail? in finance? ...
- What forms of business organizations do you know?
- What do you know about the history of Russian entrepreneurship?
- What qualities should an entrepreneur have?

Tema 13. BusinessCorrespondence

Cnucox 1umepamypul no meme npusedex ¢ maoauye 4.1

3aoanus ona camocmoamenbHol pabomul:

1. Tekcroi: [lepeBoa 00pa3IioB pa3HBIX BUIOB MHCEM, CBSI3aHHBIX C JICJIOBOW MOE3IKOM.
2. JICKCUKO-TpaMMaTHYECKUE YITPAKHCHUS.

1) Conocmasvme anenuiickue Kiuuie U 8bIpANCEHUsL C PYCCKUMU AHAT02AMU

1) to take into consideration a) cooO0ImuTe HaM

2) let us know b) wmbI ObuTH Ob1 Bam npu3HATETBHBI
3) to offer C) Toprosas sipMapka

4) we should be obliged d) npuHMMaTh BO BHUMaHHUE

5) tradefair €) TPeaIOKUTh

2) 3anonnume nponycku 8 0e1080M NUCLME.

The name of your 1 has been given to me by the
Hotels _ 2, and I shall be __3__ obliged if you will

4  me know whether you have the 5 ) |n(_JI|cated h) board
. : b) private i) hotel
accommodation __ 6 __ for 3 weeks, from 15 July: one .
. . . c) accommodate j) much
__7__room, if possible with 8  bathroom, and one
- d) let k) terms
single room. e) advance I) double
If youareableto 9 wusatthetime 10 please let f) available m) tariff

me have your _ 11  or brochure giving inclusive )
12 forfull _13_. g
I thank you in 14  for your reply.

following n) association

3) Cocmagvme ycnosnvie npednoxcenus. I[lepesedume ux na pycckuti s3vix.
1)  Youdid not ring me up, so I did not know you had problems. If ...
2)  This house is very nice and comfortable, but it is not very good for living because it is
situated close to a chemical plant and the air around is very bad. If ...
3)  He is an excellent specialist, but I cannot ask his advice because | am not acquainted
with him. If ...
4)  He always gets top marks in mathematics because it is his favourite subject and he
works a lot at it. If ...
5)  He was not in town, therefore he was not present at our meeting. If ...
6) He speaks English badly: he has no practice. If ...
7)  The girl did not study well last year and received bad marks. If ...
8)  They spent a year in Rome, so they speak Italian fluently. If ...
3. Hpakmuka cocmaeienust 0en06bix nucem no cumyayuu.
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Write a letter to a business contact to invite them to a meeting or event. Prepare the situation,
real or imaginary, using the questions below.

- What is your company’s business? What products/services do you offer?

- What kind of meeting/event are you going to organise? What is the agenda/reason?

- Who is the person that you are inviting?

- Why would they be interested and want to come?

- Do they need to prepare or bring anything?

- What are the details? (date, time, place, etc.)

- Are there any other practical details like lunch, refreshments, etc.?

- Do you want them to reply by a certain date to tell you if they can come?

Tema 14.Cross-CulturalCommunication.
Cnucok numepamypul no meme npuseoer 6 maoauye 4.1
3adanusonacamocmosmenbHoOUpabomoi
1. Texctsr: Culture Differences; Cross-Cultural Management; Business in Japan.
2. .HCKCI/IKO-l"paMMaTI/I‘{eCKI/Ie YIIpaKHCHUH.
1) Jlocaoatimecsw, kakue cnosa nponyujeHvl 8 NPeoloAHCEHUSX.
1) The first lesson about wo in other countries is to learn the language and by that |
don’t just mean the words people speak.
2) Itisbody la , dress, manners, ideas, the things that people do.
3) The way people behave highlights many of the differences we see between cu :
4) Some of these differences may be only on the surface — dress, food, hours of wo —

while others may be deeper and take longer to de with.

5) Mostly, it is simply a question of getting used to the differences while getting on with
bu :

6) Some of the di may be an improvement.

7) People are more polite, the se is better, you ask for something to be done and it
happens without having to ask again.

8) However, ot differences can be annoying, like punctuality.

9) If youin people to a party at 7 o’clock your guests will consider it po to
turn up on the dot in Germany, five minutes ea in the American Midwest, an
ho early in Japan, 15 mi afterwards in the UK, up to an hour afterwards in
Italy and some time in the ev in Greece.

10) It is simply the accepted thing to do in their ownco .
2) BvibepumenpasunvHuliisapuanm.

1) is spoken in many countries such as Saudi Arabia, Egypt, United Arab Emirates,
Qatar, Morocco, Tunisia, etc.

A. Arab

B. Arabic

C. Arabesque
2)If you were in Amsterdam, what language would you hear?
A. Dutch
B. Deutsch
C. Hollandaise
3)In England, they speak English — but what do they speak in Thailand?
A. Thalian
B. Thai
C. Thailic
4)Which of the following is NOT correct?
A. Chinese
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B. Portuguese
C. Germanese
5)Sergey comes from Russia so his tongue is Russian.
A. father
B. mother
C. brother
6)A siesta is a little sleep in the afternoon, but which language does it come from?
A. Spainish
B. Spanish
C. Spanner
3. CocraBieHue Npe3eHTaluN CTPaHBbI.

6.2. Tembl coo01LIeHUI
Ounas popma 0dyuenus:
1. Family Traditions (Cemeiinbie Tpaauium)
2. Institute Life (CtyneHuecKashKU3Hb)
3. The Academy of Labour and Social Relations. The Urals Social Economic Institute
(ATuCO. YpCo1.)
4. EnglishasaWorldLanguage (AHrimiicKuii KaK MEKIyHAPOIHBIH A3bIK) )
5. English-Speaking Countries (AHr0-roBopsIIAeCTpaHbI)
6. British Economy. The USA Economy (DkxonomukaBenukobputanuu. JxoHomukaCIIIA)
7. The Chelyabinsk Region Economy Profile (Oxonomukalensionackoio0daacT)
8. AlJoblinterview. CV (CobecenoBanue npu npueme Ha paboty. Pezrome)
9. Business. Entrepreneurship (busuec. [IpeanpuHuMaTensCTBO. )
10. Presentation (ITpe3enTarius)
11. Marketing. Advertising (MapkeTusr. Pexnama)
12. CountryCulture (KynpTypHble 0COOCHHOCTH CTpPAHBI)
3aounan ¢hopma odyuenusn:

About Myself, My Family, Work and Studies (Oce6e, mosicembsi, paboTa, yueba)
The Chelyabinsk Region Economy Profile (OxoHomukaUensionackoioodacTH)
Presenting a Company (ITpe3enTanuskoMIaHun)

Business (busnec)

NS

6.3. Boripocsl 1151 cobece1oBaHUSA

What advantage does the knowledge of a foreign language give you?
What two questions should a young person ask himself before taking a job?
What determines our standard of living?

Is job satisfaction important for you?

What are the main objectives of Russian trade unions?

What are the key industries of the region?

How does education influence the social status of a person?

What is marketing research used for?

How does advertising influence competition?

10 What is the objective of running any business?

11. What necessary qualities should a manager have?

©ONDOTAWNP

5.4. TemblaAsAANCKYCCHIA
1. What are the advantages of a fine knowledge of a foreign language?
2. The language of advertising.
3. Social problems of our society.
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4. What professions will have good job opportunities in future?
5. How should you conduct yourself during the interview?

7. OCHOBHAS U JONMOJIHUTEJBHAS YYEBHAS JIMTEPATYPA,
HEOBXOJIUMAS J1JIs1 OCBOEHUSA JUCHUITIJIMHBI (MOAY JIS)
OcHoBHas JuTepaTypa

1. JleBuenko, B. B. AHrnmiickuii 361K U1t 5KOHOMHCTOB (A2-B2): yueOnuk 11 By30B / B. B.
Jleuenko, E. E. Jlonranésa, O. B. MemepsakoBa. — 2-¢ u3aA., ucnp. ¥ gom. — MocCKBa:
WznatensctBo KOpaiit, 2026. — 408 ¢. — (Breiciiee oopazosanue). — ISBN 978-5-534-14780-
3. — Tekct: snexkrponnbiii // OOpa3oBarenbHas tuiardopma HOpaiit [caiit]. — URL:
https://urait.ru/bcode/583162.
byrenko, E. 0. Amnrnmiickuit s3pik ans UT-cneumansHocteid. IT-English: yue6GHoe
nocodue I cpenHero mpodeccruonainbHoro odpaszosanus / E. 10. byrenko. — 3-e usm.,
ucnp. u gon. — MockBa: UsnarenbctBo IOpaiit, 2026. — 165 c¢. — (IIpodeccuonansHoe
obpaszoBanue). — ISBN 978-5-534-21337-9. — Tekcrt: snexkrponnsii / OOpa3oBarenbHas
wiatdopma HOpaiit [caiir]. — URL: https://urait.ru/bcode/584840.

2. Hessopona, I'. JI. Aurnuiickuii si3bik B 2 4. Yacte 1: yueOnuk amns By3os / I'. JI. HeB3oposna,
I'. . HukurymkuHa. — 2-¢ u3f., ucnp. u gaon. — Mocksa: M3narensctBo HOpaiit, 2026. —
377 c. — (Beicmiee oOpazoBanue). — ISBN 978-5-534-17059-7. — TekcT: 351eKTpOHHBIN //
OopasoBarenbHas wiathopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/584394.

3. Hes3oposa, I'. JI. Anrnuiickuii sa3bik B 2 4. Yacts 2: yuebnuk ans By30B / I'. JI. HeB3opoga,
I'. . HukurymkuHa. — 2-¢ u3f., ucnp. u gaon. — Mocksa: M3natensctBo HOpaiit, 2026. —
403 c. — (Breicmiee obOpazoBanue). — ISBN 978-5-534-02108-0. — TekcT: 31meKTpOHHBIN //
Oo6pasoBatenpHas mwiardopma IOpaiit [caiir]. — URL: https://urait.ru/bcode/584531.

JlonoJIHUTeIbHAS JTUTepaTypa

4. VBanoBa, O. ®. Awnrnuiickuii s3bIK. [locoOue nas caMOCTOATENbHOU pabOTHI CTYIEHTOB
(B1-C1): yue6nuk mist By3oB / O. @. BanoBa, M. M. lllunosckas. — 2-e u3n., nepepad. u
nom. — Mocksa: U3narensctBo FOpaidit, 2026. — 357 ¢. — (Briciiee oOpa3oBanue). — ISBN
978-5-534-15771-0. — Tekcr: anekTponHbIN // OOpa3oBarenpHas uiardgopma FOpaiit [caiir].
— URL.: https://urait.ru/bcode/586919.

5. Heszopoga, I'. JI. Aurnmiickuii s3b1k. ['pammaTuka: yueOHuk it By30B / I'. JI. HeBzoposa,
I'. . Hukurymkuna. — 2-¢ u3a., ucnp. u pom. — MockBa: U3narensctBo FOpaiit, 2026. —
213 c. — (Beicmee obpaszoBanue). — ISBN 978-5-534-09359-9. — TekcT: 31eKTpOHHBIHA //
OopazoBarenbHas miartdopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/584395.

6. CrorameBa, O. H. Awnrmuiickuii s3p1k 1t UT-crienmanbHOCTEH: y4eOHUK IJIsi CPEAHETO
npodeccuonanbHoro odpazoBanus / O. H. CrorameBa. — Mocksa: MU3gatensctBo FOpaiit,
2026. — 124 c. — (Ilpodeccunonansuoe obpazoBanue). — ISBN 978-5-534-17877-7. — Tekcr:
anexkTpoHHBd  //  OOpazoBarensHass  miarpopma  FOpaitr  [caitit]. —  URL:
https://urait.ru/bcode/586031.

8MEPEYEHb TPOTPAMMHOIO OBECHEYEHHMS, WH®OPMAIIMOHHBIX
CIIPABOYHBIX CHUCTEM M MHTEPHET - PECYPCOB, HEOBXOJMMBIX IJISI
OCBOEHMS JUCHUTIJIMHBI (MOJY.JI5T)

Nem/m | Ha3zpanue nporpammsl/CructeMbl ‘ Omnucanue nporpammbl/CHCTEMBI

[Tpodeccuonanbras 6a3a TaHHBIX
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https://slovari.yandex.ru SAunexc-CnoBapu

https://wooordhunt.ru/dic/content/en_ru AHIIIO-pyCCKHIA CIIOBaph

https://dictionary.cambridge.org AHTJIO-pPYCCKHIA CITIOBaph

Al w| N e

www.bbcworldservice.com/learningenglish | AyrenTruHble MaTepHabl 0 U3YYCHUIO
aHTJINHCKOTO SI3bIKa B YCIIOBUAX
ayJAUTOPHOM U CAaMOCTOSITEIIbHOU
paboThl

5 www.onestopenglish.com AyTeHTHYHBIE MAaTEPUAIIBI T10 TPAKTHKE
AHTJIMHCKOTO sI3bIKa

6 www.britishcouncil.org/learningenglish Caiit bpuranckoro Cosera,
OpraHu3annu O6paSOBaTeJ'II>HbIX u
MH(POPMALMOHHBIX IIPOEKTOB

7 www.study-english.info I'paMMaTHYeCKH, TIEKCUIECKHUN U
HH()OPMATHBHBIN MaTEpPHAI IS
CaMOCTOSITENILHOM PaboThl CTYIEHTOB
PasHOro YPOBHS IOATOTOBKHI

9. TPEBOBAHUSI K MATEPHUAJIIBHO-TEXHUYECKOMY U YYEBHO-
METOAUYECKOMY OBECIIEYEHHUIO JUCHUIIJIMHBI (MOY JISA)

[TpakTryeckue 3aHATUS IO TUCHUIUIMHE MPOBOJSATCS B CIIEHUAIM3UPOBAHHBIX aYAUTOPUSIX
WHOCTPAHHBIX S3bIKOB (aya. 221, 225), ocHALIEHHBIX JOCKOH, paOOYMMHU yIEOHBIMHU CTOJIAMU U
CTyJbsIMHU, TeneBuzopoM, DVD-mieepoM, MarHuTo()OHOM, HArJSJHOCTAMHU. 3aHATHUS TaKKe
POBOJATCS B IMHrag)OHHOM Kiacce (ayn. 611), ocHallleHHOM KOMIBbIOTEpaMH € YCTaHOBJIEHHBIM
JMIIEH3UOHHBIM TPOTPAMMHBIM OOECIIEYeHHEM W TIOAKIIOYEHHBIM K HHUM TepupepuiHbIM
000pyI0BaHUEM (aKYCTHUYECKHE CUCTEMBI), JOCKOH, pabounMu y4eOHBIMU CTOJIAMU U CTYJIBSIMHU.
Hcnonb3ytoTes cneayomnme ayTeHTUYHbIE ayarn0/BUICOKYPCHI:

AYIMOKYPCBHL:

1. Across Cultures.

2. New Headway Pre-Intermediate.

3. Business Challenges.

4.  Intelligent Business.

Buaeokypchi:

1. Buneokypc «Window on Britainy.

2. Bwuaeoxypc «Window on Britain 2.

3. BigCity. Level 1.

MeTtoauueckue MaTepualbl K ayAr0-/BUICOKYpCaMm:

1. WindowonBritain: Activity Book / R. MacAndrew. — Oxford University Press, 2006.
2. WindowonBritain 2: Activity Book / R. MacAndrew. — Oxford University Press, 2007.
3. Big City Level 1. Student’s Book / T. Hutchinson, N. O’Driscoll. — OxfordEnglish Video,

2001.

4. Business Challenges. Course Book / N. O’Driscoll, F. Scott-Barrett. — Longman Business
English, 2000.

5. Intelligent Business. Coursebook / Christine Johnson. Longman, 2006.

6.  Across Cultures. Course Book / Elizabeth Sharman.Pearson Education Limited, 2006.

JnsanuiicOB3. B y4eOHBIX TOMEIICHHMSIX BO3MOXKHO OO0OpYyIOBaHHE CHEIUATbHBIX
y4eOHBIX MECT, MpPEIIOoJaralolliuX YBEJIWYEHHE pa3Mepa 30HbI Ha OJHO MECTO C Y4eTOM
MOJIbE3/1a U Pa3BOPOTA KPECIa-KOJSICKHU, YBEIMUEHUS IIUPUHBI TPOX0Ja MEXY PsilaMU CTOJIOB.

Crp. 24 u3 33



http://www.bbcworldservice.com/learningenglish
http://www.onestopenglish.com/
http://www.britishcouncil.org/learningenglish/
http://www.study-english.info/

PABOYASA MPOrPAMMAANCUNNINHBI (MOAYIA)

B aynuTopun xopoiiee ocenieHrne, B cooTBeTcTBuU ¢ TpedoBanusamMu COC. B cnyyae 00yueHus
CJIa0OCIBIIAINX 00yYaIOIMIUXCS AyAUTOPUH IO HEOOXOIUMOCTH 000PYIYIOTCSl ayIMOTEXHUKON
(MukpodoHaMU, TMHAMUKAMHU, HAYIITHUKAMU WJTU TOJIOBHBIMH TeliehOHAMHU, TUKTO(DOHAMU).

10. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU
B npouecce ocBoeHust AuCUUIUIMHBL «ITHOCTpaHHBIN SI3bIK» UCIIOJIB3YIOTCS CIEAYIOLINE
00pa3zoBaTebHBIC TEXHOJIOTHH.

o Texunonoeus KOMMYHUKAMUBHO20  OOV4eHuss — HampaBieHa Ha  (QopMHUpOBaHUE
KOMMYHHKATHBHOW KOMITIETEHTHOCTH CTYJEHTOB, KOTOpPAs SIBJISIETCS 0a30BOM, HEOOXOAMMOMN
JUISL Q[IallTalliy K COBPEMEHHBIM YCIOBUAM MEXKYJIbTYPHOH KOMMYHUKAIWH.

o  Texnonoeuss pasHoyposHegozo (Oouppepenyuposannozo) o0byyenuss — TpeIOTaraetT
OCYILIECTBJIEHUE MMO3HABATENBHOM ACATEIBHOCTH CTYJEHTOB C YYETOM UX WHAWUBHUIYAJIbHbBIX
CIIOCOOHOCTEH, BO3MOKHOCTEH M MHTEPECOB, MOOIIPSS UX PEATM30BBIBATh CBOM TBOPUYECKHUI

HOTCHIHAIL.

o Texnonoeus unousuoyanuzayuu oOy4enus — TIOMOTAeT PEaTH30BbIBATH JTUYHOCTHO-
OPHEHTHPOBAHHBIM TOAXOJ, YYUTHIBAS HMHAMBUAYaJIbHBIE OCOOCHHOCTH W TOTPEOHOCTH
y4aIuxcsl.

o Texnonoeusi MoOyIbHO20 00y4eHus — NPELyCMaTPUBAET JIEJICHUE COJEP)KaHUsl JAUCIMILIMHBI
Ha JOCTaTOYHO aBTOHOMHBIE pa3/ieiibl (MOIYJIM), UHTETPUPOBAHHbIE B OOIINIA KypC.

e /eposas mexmonocus — TO3BOJSET Pa3BUBATh HABBIKM PACCMOTPEHMS Psiia BO3MOKHBIX
Croco0OB pelleHus MnpoOsieM, AaKTUBU3UPYS MBILIUIEHHE CTYIEHTOB U  pacKpblBas
JMYHOCTHBIN MOTEHIMAN KaXKI0ro 00y4aeMoro.

o Ungopmayuonno-kommynukayuonuvie — mexuwonroeuu  (MKT) — pacmmpsiioT — paMKu
o0Opa3oBaTeNbHOIO  Mpollecca, IMOBBINIAs ~ €ro  NPAaKTUYECKYyK  HalpaBlIEHHOCTb,
CIOCOOCTBYIOT HMHTEHCU(UKALUK CaMOCTOSITENIbHON pabOThl 00ydaeMbIX U IOBBIIIEHUIO
MI03HABATEJILHON aKTUBHOCTHU

e Texnonozusi mecmupo6aHusi — UCIOJIb3yeTCs U1 KOHTPOJISL YPOBHS YCBOCHUS JICKCHUECKUX,
rpaMMaTHYeCKUX 3HAHUW B paMKax paszfieia Ha OIpe/IeJIEeHHOM 3Tare o0y4eHus.

e [Ipoexmnas  mexHonocuss — OPUEHTUPOBAHA HAa  MOJCIMPOBAHHE  COLMAIIBHOTO
B3aUMOJICHCTBUS 00ydaeMbIX C LIEIbI0 PEIICHUs 3a7a4yM, KOTopas OlpenenseTcss B paMKax
npohecCuOHANBbHOM MOATOTOBKU CTYJEHTOB, BBIAECISS Ty WIM UHYIO MPEAMETHYIO 00JIaCTh.
Hcnonb30BaHue NPOEKTHON TEXHOJIOTHH CIIOCOOCTBYET pealn3allii MEXIUCIUIUITMHAPHOTO
XapakTepa KOMIETeHUUH, POPMUPYIOLINXCS B ITpoLiecce 00yUeHUsI HHOCTPAHHOMY SI3BIKY.

o  Texnonocus paszeumus Kpumuyecko2o MblulleHus — CIOCOOCTBYeT (HOPMHUPOBAHUIO
Pa3sHOCTOPOHHEH JIMYHOCTH, CIIOCOOHOM KPUTHUYECKH OTHOCHTHCSA K MH(POpPMALUU, YMEHHIO
oTOMpaTh HH(OPMALINIO ISl pEIICHUS TOCTABIEHHOM 3a/1a4.

Jis TOBBILIEHHS MOTHBAllMM M AaKTUBHOCTHU CTYJEHTOB Ha 3aHATUAX MCIOJIb3YIOTCS
IPYNIOBbIE, POEKTHBIE 3aJaHusl, yueOHble KOHPEPEHIIUH, TUCKYCCHH, POJIEBbIE UIPHI U T.1., a
TaKXe B CUCTEMY ayAUTOPHOU U camocTosTeabHON paboTsl BHeapstoTess MKT u coBpemenHbIe
M poBbIE peCypCHI.

PousieBbie Urpsl

1. PosieBasi urpa k pasaenam 1, 2 «Aboutmyself», «DailyRoutine»

Ha3panune: «cBECOMING A PERSON.UYXXAAPOJIb»

Lesab: akTUBU3UPOBATh JIEKCHKY 1O TeMaM «Aboutmyself», «DailyRoutine», ¢popmysbt
peueBoro strkera «OpINIONSy», 3akpenuTh MpaBHja HCHoOab30BaHus SimplePresent, pa3Buth
HAaBBIKU JUAJIOTUYECKON PEYN

Poiu (uHauBUAYyaJbHBbIE/KOMaHAHBbIE):CTYAeHT, «MCIOJHAKIIMEA POJIb» Yel0BeKa
Ha (pororpaduu; YieHbI IPyNIbI.
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IIpaBuaa: PabGora opranusyercs B rpynnax mo 4-5 yemoBek. Ciymatenud 3anaroT
YTOYHSIONIME BOIMPOCHL. BHEMHOCTh, BO3pacT, «y3HaBaeMble» Npodeccuu Noaed Ha
dororpaduu JOKHEI OBITH Pa3IHMYHBI.

Cro:ker: Kaxnplil cryneHt nonydaer ¢Gortorpaduio / BUSUTHYIO KapTOUKY 4eJIOBeKa, OT
UMEHHU KOTOPOTO OH JOJDKEH pacckasaTth o cebe (Omorpadus, cemMbsi, 3aHATHS, TPUBBIYKU...) U
OTBETUTHh Ha BOINPOCHI CTYAEHTOB. Bam MoOryT cpaenaTh JOMONHEHHA, ¢ Bamu Moryr He
cornmacutbes. OTBETHTE HAa BO3PAKEHUS.

2. PosieBast urpa k pasaeny 8 «CareerChoice. Job Interview. CV»

HaszBanmue: «PREPARING FOR AN INTERVIEW.IIOAT'OTOBKA K
COBECEJJOBAHUIO»

Heab: akTUBU3UPOBATH aekcuky mo Teme «Careerchoice. Jobinterview.CVy,
dbopmyneipedeBoroaTukera «Agreement.Diagreement», 3aKkpenuTh MNpaBuiIa 0003HAYEHUS
OyInylmux JEHCTBUI B YCIIOBHBIX MIPEIJIOKEHUSIX, PA3BUTh HABBIKH TUATIOTHYECKON pedn

Poiu  (MHAMBHAYabHBbIC/KOMAH/AHBIC):BBINYCKHUK  BY3a, TOTOBAIIUICA K
co0ece0BaHUIO; IPY3bS.

IpaBuaa: CryneHTsl Aenarcs Ha noAarpynmsl 1o 3-4 yenoBeka. CTyneHTaM pa3HBIX
Tpynn MpenjaralTcs pasHble YUpPEeKIeHUs U pasHble pabounme mecta. Ciymarenn 3agaroT
YTOYHSIOIINE BOITPOCHI.

Croxernl:

1) ¥ Bac 3aBTpa cobecenoBanue B pupme, rie 661 Bam ouens xorenock padotaTh. Bam xouercs
MOJATOTOBUTHCS KaK MOKHO Jydiie. Bamu npy3bst crapatorcs nomoub Bam. Ho Bel He co Bcemu
COBETaMH COTJIACHHL. ..

2) Bwl momMoraere cBoeil Moapyre MOJIE3HBIMHU COBETaMH, HAllOMHUHaeTe € 0 e€ CHIIbHBIX
cTopoHax (ceprudurare O JOMOJHUTEIHPHOM OOpa30BaHWH, XOPOIIEM 3HAHWHM AHTIHUHCKOTO
A3bIKa, 00 OMBITE pabOTHI B 3TOM cepe). ..

3) Brl momoraeTe «HENpaBWIBHBIMU» COBETAMH O TOM, KaK ce0s BECTH, O YEéM CIIPOCHTH B
nepByro ouepenb. Bamm cobecemHuku Bo3pakaioT Bam, u Bbl cormamaerech ¢ ux
apryMeHTaMH. . .

4) Bl «pernieTupyeTe» 3aBTPAIIHIO CUTYaIIUIO, 33/1aBast BOMPOCH! «YTO Thl CKaXKeIllb, €CIH Te0s
CIIPOCST O...7»

Crp. 26 u3 33



PABOYASA MPOrPAMMAANCUNNINHBI (MOAYIA)

11.0IIEHKA C®OOPMHUPOBAHHOCTHU KOMIETEHIIUM

®OC no gucturHe «MHOCTpaHHBIN SI3bIK» 110 KoMrieTeH i Y K-4
YK-4 CriocobeH oCymecTBIATh JEIOBYI0O KOMMYHHKAIIMIO B YCTHOM W TUCBMEHHOW (opMax Ha
rocyaapctBeHHOM si3bike Poccuiickoit denepanuu 1 ”HOCTPaHHOM(BIX) SI3bIKE (aX)

VK-4.1.

3HaeT MPUHIUIIBI

IMOCTPOCHUA YCTHOI'O MW IIMCBMCHHOI'O BBICKAa3bIBAHHA Ha

TOCY/IapCTBEHHOM W WHOCTPAaHHOM SI3bIKaxX; TpeOOBaHUs K JIETIOBOW YCTHOW W TUCHMEHHOMU

KOMMYHHKaIIUH.

VYK-4.2. YMmeer npuMEHATh Ha IPAKTUKE YCTHYIO U IUCbMEHHYIO JIEJIOBYI0 KOMMYHHUKAIIMIO.
YK-4.3. Bnaaeer METOAMKON COCTaBICHUS CYXICHUS B MEKIUIYHOCTHOM JICIOBOM OOIICHUH Ha
rOCYJapCTBEHHOM W HHOCTPAHHOM SI3BIKaX, C MPUMEHEHUEM aJIeKBATHBIX SI3BIKOBBIX (hOopM U

CpCaCTB.

Tun 3aanns WNHcTpykuus IIpumep 3ananus
3amanue  3aKpBITOrO | YCTaHOBUTE Match the term on the left with its correct
THUIIa Ha COOTBETCTBUE | cooTBeTcTBUE  Mexay | definition on the right. Write the letter of the
TepMHHOM M BepHBIM | correct definition next to the corresponding
(3uatp) YK-4.1 ONpeaeIeHUEM term.

Terms: Characteristics:

1. Audio A. Visual
representations such as
pictures, drawings, and
charts.

2. Video B. Moving images that
are recorded or
generated
electronically.

3. Graphics C. A sequence of
images displayed
rapidly to create the
illusion of motion.

4. Animation D. Spoken words or
sounds that are
recorded and
transmitted.

3anumuTe BeIOpaHHbIE OYKBbI IO U(paMu:
1 2 3 4
Bamanme  3akpeiToro | Pacmonmoskure  uactm | Put the phrases of the official letter in correct
TUIIa Ha | ACJIOBOI0O IINCbMa B Order
IIOCJIICAOBATCIIBHOCTH IMPaBUJIBHOM IIOPSAAKE
Phrases:

(Ymetn) YK-4.2

1. | am writing to inquire about the
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software update schedule.
2. Best regards,
3. Dear Mr. Smith,
4. Thank you for your help. I look forward
to your reply.
5. John Doe
Ykaxure MPaBWIbHBII HOMEP
IIOCJIICA0BATCIIBHOCTHU
3amanre  3akpbITOro | Pacmonoxure This sentences describe the basic steps to
THIIA Ha | MPEIIOKEHHUS B | set up a simple home network. Put them in
HOCJICZIOBATEIBHOCTh | IPABUIILHOM the correct logical order. Write the numbers 1
JIOTHYECKOM IOPSIKE through 5 in the boxes provided to indicate
(Bnagers) YK-4.3 the correct sequence.
Sentences:
1. Connect your modem to the internet source
(e.g., cable or DSL line).
2. Connect your wireless router to the modem
using an Ethernet cable.
3. Connect your devices (computers, phones)
to the wireless network using the Wi-Fi
password.
4. Power on the modem and the router, and
wait for them to fully boot up.
5. Configure the wireless router's settings,
including the network name (SSID) and
password.
IIpaBuJibHBIA OTBET:
| | | | | |
KomOuuupoBannoe Bri6epute onuH | Kakoe U3 cienyronux BeIpaXxeHU Hanbosee
3alaHuE C 1 BCPHBIM BepHLIf/'I OTBECT H | TOYHO OIMUCBIBACT OCHOBHYIO 3a1avy
OTBETOM (33/1a4H) o0ocHy#TE BBIOOP creruaiucra no pexiame?
(Bnagets) YK-4.3 BapuaHTbl 0TBETOB:
1. To create and manage advertising
campaigns to promote products and services
2. To manage social media accounts only
3. Todesign websites and create graphics
4. To write news articles and press releases
KomOuHupoBanHnoe Part 1. BsiGepure | Part 1: Onpenenenue TepmuHa (Ha
3a7aHie ¢ | BEpHBIM | MPAaBUIIbHOE AHTJIMACKOM SI3bIKE)
OTBETOM  (TEpMHUHBI, | OTIPEICTICHUE st | Beibepute mpaBUIIBHOE OMNpPEACIICHUE IS
MIPUHIIMIIHI ) TepMHUHA "Vector | repmuna "Vector Graphics':
(3nats) YK-4.1 Graphics™.
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Part 2. Hanumure 2-3
IPEJIOKEHHUSI O TOM, B
4eM  IPEUMYIIECTBO
BEKTOPHOU rpauKu 1Mo
CpaBHEHUIO C
pacTpoBoii rpadUKou.

1. Graphics that use pixels to represent
images.

2. Graphics that are created using
mathematical equations and geometric
shapes.
3. Graphics that are used primarily for web
design.

4. Graphics that are based on photographic
images.

KomOuaHMpoBaHHOE Bribepute Complete the beginning of the sentence with
3aJJaHUE ¢ | mogxomsue the correct statement (A-D)
HECKOJIBKUMU BAapHAaHTHI, LITO6I)I Hauaino:
BEPHBIMH  OTBETAMH | 3aKOHYUTH "l recommend updating the software
(3amaun) PE/IOKEHHUE regularly, "
(Bmagets) YK-4.3 BapuanTel OTBETa (BBIOCpHTE BCE
MOAXOSIINE):
A) because it helps prevent security breaches.
B) as it improves system performance.
C) but we have enough time to do it later.
D) since outdated software can cause errors.
E) although many users dislike updates.
Komb6unnpoBanHoe Bribepute BepHble | Partl: BeiGepute BepHbIE yTBEPKICHUS.
3a7laHue C | YTBEpXKIEHUS. IIpounraiite Kaxxnoe yrBepkaeHue. Ecnu Bel
HECKOJIbKUMU CUMTaeTe, 4YTO  yTBEPXKJICHHE  BEPHO
BCPHBIMU orBetamu | ComocraBeTe BBI60p C | OIIMCBIBACT IMPUHIUIIBI O6HIGHI/I$I B UHTCPHCTC
(TEpMUHBI/TIPUHIIUIIBI) | TEPMUHOM/TIPUHITUTIOM. (uat/kOH(MEPEeHINH), MOCTaBbTe Tanouky (v')

(3natp) VK-4.1

HaIlpOTHUB HETO.

Part 2: CoroctaBbTe
TEPMHUHOM/TIPUHITUIIOM.
Jns Kaxaoro yTBEpKACHUSA, KOTOPOE BBI
oTMeTuUnM ramoukod B Yactu 1, BeIOepuTe
OJIHO HamOojee TOJIXOJAIIee CIIOBO WIIH
KOPOTKYIO (ppa3y U3 MpeIoKEHHOTO CIHCKA,
KOTOPO€ HaWJIy4IlIUM 00pa3oM OOBSCHSET,
MOYEMY ITO YTBEPKICHHE BEPHO.

BBIOOD c

1. Sending a very long message in a chat
without breaking it down is usually
effective.

[]

2. It's good to keep your microphone
muted in a video conference when
you're not talking. [ ]

3. Using too many exclamation marks
and emojis in a formal business chat is
recommended for clarity. [ ]

4. In a conference, paying attention to
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the speaker and not multitasking is
important for good communication. [ ]

5. A short, direct message is generally
better than a long, complex one in
instant messaging. [ ]

6. Interrupting others frequently during a
conference call helps to show your
engagement. [ ]

Crucok cios/pas s Yactu 2:

Conciseness (JIakOHHYHOCTB)

Etiquette (OTuker/[IpaBuna noBeneHus)
Signal / Noise (Curnan / Llym)

Attention / Engagement (Buumanue /
BoBinieueHHOCTB)

Clarity / Tone (SIcnoctb / Ton)

Jargon Usage (Hcnosnib30Banue xaproHa)

OTKpbITOE 3a/1aHUE
(3natp) YK-4.1

[IpounTaiite TEKCT H
3aMUIINTE
pPa3BEpHYTHIN
000CHOBaHHBIN OTBET

CocraBbTe OJTHO IpeUIOKEeHNE Ha
AHTJIMKACKOM SI3bIKE, B KOTOPOM HEOOXOIUMO:
[To6maronaputhk cobeceHUKa 32 TTOMOIIIb.
W3BUHUTHCS 32 JOCTaBIICHHBIE HEYI0OCTBA.
[Tormpocuth 0 HEOOBIIION yCITyTE.

OIIK-1. CnocobeH co3naBaThb BOCTpEOOBaHHBIE OOIIECTBOM M HHAYCTPHEH MEAMATEKCThl U
(unu) MenuanpoAyKThl, U (MJIM) KOMMYHHKAIIMOHHbIE MPOAYKTHI B COOTBETCTBHH C HOPMaMH
PYCCKOTO U HHOCTPAHHOT'O SI3bIKOB, OCOOCHHOCTSIMUA MHBIX 3HAKOBBIX CUCTEM

OIIK-1.1. BeisBnsieT OTIMYUTENbHBIE OCOOCHHOCTH MEAMATEKCTOB, U (UJIM) MEAUANIPOTYKTOB,
(WJIM) KOMMYHUKAIITMOHHBIX TIPOYKTOB Pa3HBIX MEAUACETMEHTOB | I1aT(Gopm

OIIK-1.2. OcymiecTBiseT MOATOTOBKY TEKCTOB PEKJIaMbl U CBS3€H ¢ 0OIIECTBEHHOCTHIO U (WIJIH)
WHBIX KOMMYHHMKAIIMOHHBIX MPOJYKTOB Pa3IMYHBIX >KaHPOB M (HOPMATOB B COOTBETCTBUH C
HOPMaMH PYCCKOI'O U HHOCTPAHHOTO SI3bIKOB,
0COOEHHOCTSIMU WHBIX 3HAKOBBIX CHCTEM

Tun 3aanns WNHcTpyknus ITpumep 3aganus
3amanue  3akpeitoro | CootHecute yacth | Match the part of the email on the left with its
THIIA HA COOTBETCTBHE | 3JICKTPOHHOTO function or purpose on the right. Write the letter of
nuchMa cieBa ¢ ee | the correct function next to the corresponding
(3natp) OIIK-1.1 byukiuern  wm | email part.
Ha3HAYCHHEM Email Parts: Functions/Purposes:
CrpaBa. A | Subject Line 1 | Starts the email
Hanwummre OykBy by addressing the
IPaBUIHLHON recipient.
ynxuuu pagom ¢ | | B | Greeting (e.g., | 2 | States what needs
COOTBETCTBYIOIICH "Dear Alex,") to be done next.
4acCThbIO MMCHMa B | Body (Body | 3| The main
paragraphs) information  of
the email.
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I' | Call to Action |4 | Shows what the
(e.g., "Please email is about so
send the report the recipient can
by Tuesday.") quickly
understand.
I | Closing (e.g., | 5 | Finishes the
"Best email before the
regards,") name.
E | Sender's Name | 6 | Shows who
wrote the email.
3anuiure BBIOpaHHBIC 1012 (0] ) oJt
COOTBCTCTBYHOIIMMU 6y1(BaMI/IZ
A b B r 11 E
3amanue  3akpeiToro | Pacnomnoxwure Read the sentences. They are parts of a short
TUIA Ha | nmpemnoxenus B | feedback message about a website design. Put
[0CJIEI0BATEILHOCTD | MPABHILHOM them in the correct order. Write the numbers 1 to 5
JIOTHYECKOM in the boxes.
(Ymets) OITK-1.2 HOPSIJIKE
1. The menu at the top is a bit confusing to use.
2. The website looks nice, with good colors and
pictures.
3. Maybe we can make the menu easier to
understand, perhaps by grouping similar items.
4. | like the images on the homepage very much.
5. The main part of the page could be clearer to
read.
KomOuHMpOBaHHOE BriGepure Scenario: You are a junior web developer. Your
3ajaHre ¢ | BEpHBIM | BapHaHT, team leader, Sarah, has just shown you a draft of a
OTBETOM (3a/1a4H) OTpaKarOIINN new client website's homepage. She asks for your
(Ymets) OIIK-1.2 HaBBIKU opinion. You want to give clear, constructive, and
YCIICIIHOTO professional feedback in English.
MEXKIINYHOCTHOI'O
JIEIIOBOTO Read the following feedback options. Choose the
oOIIIeHUs B | ONE option that best demonstrates effective

JAHHOW CUTyalluu

interpersonal business communication skills for
this situation.

Feedback Options:

1. "Wow, Sarah, this looks terrible! The layout is a
mess, and | don't like the colors at all. The client
will hate it."

2. "Sarah, | think the homepage draft has some
good elements, like the use of high-quality images.
However, the main navigation bar is a bit hard to
understand which makes it difficult to find
information. Perhaps we could simplify it by
grouping related links together?"

3. "The website is okay, but I'm not sure. Maybe it
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needs more pictures. | don't have any specific
suggestions right now, but it just feels wrong."

4. "Sarah, this is perfect. No changes needed. It's
ready to go."

KomOuHMpOBaHHOE BeiGepere Task:
3ajaHre C 1 BEpHBIM | MIPaBHJILHBII You are preparing a presentation for a client about
OTBETOM  (TEpPMUHBI, | TEPMUH logo design. During the discussion, you need to
IPUHIAIIBI) explain the term that refers to creating images
(3narp) OIIK-1.1 using mathematical equations for precise shape
reproduction. What is the name of this process?
Options:
1. Vectorization
2. Rasterization
3. Scaling
4. Infographics
KomOunupoBannoe Bri6epure Bce | Kakne w3 criemyrommx ¢pa3 MOAXOAST ISt
3aJaHHuC C | IIPaBHUJIbHBIC JJOTHUYCCKOI'O 3aKJIOYCHUA HIIN IIoABCACHMUA
HECKOJIBKUMU BAapHaHTHI, HUTOroB?
BCPHBIMU OTBCTaMH | KOTOPLBIC MOXKHO
(3amaun) WCIIOJIB30BaTh s | BapuaHThl oTBeTa (BHIOEPUTE BCE TIOAXOISIINE):
(Ymetsn) OIIK-1.2 MIOJIBEICHUS 1.Therefore, | suggest we proceed with the project.
uToroB B jenoBoMm | 2. In conclusion, the data shows positive trends.
oO0IIeHu N 3. However, there are still some unresolved issues.
4. To summarize, the proposal meets our
requirements.
5. Nevertheless, we should be cautious.
KomOuHupoBanHnoe Bri6epere Bce | BribepuTe quanoru, B KOTOPHIX MPUCYTCTBYET
3aaHue C | YTBEpKICHUS, SIBHOE OOy KIeHHe K aeicTBuio (action-
HECKOJIbKUMH KOTOpBIC encouraging dialogue).
BCPHbBIMU OTBE€TaMH | OITUCBIBAKOT BapI/IaHTBI OTBETOB.
(TepMHUHBI/IPUHIMIIEL) | TPABUIBHOE 1.
(Ymets) OIIK-1.2 MIPUMEHEHUE A: Could you please help me carry these heavy
JIEIIOBOM boxes?
kommyHuKarmu B | B: Sure, let me grab a couple.
MIPEIIOKEHHBIX 2.
CUTYaIlUsX. A: What time does the shop close today?
3arewm, s | B: It closes at 8 PM.
Ka)KJIOT0 3.
BBIOPaHHOTO A: | strongly recommend you to submit the report
yTBepXeHus, BbI | by Friday.
noikHbl BeIOpath | B: Okay, I’ll make sure to do it.
Jqydiee KOpoTkoe | 4.

00BsCHEHHE u3
CIIACKA.

A: Would you mind closing the window? It’s quite
cold in here.
B: Of course, let me do that right away.
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OTkpbITOE 3a7aHNE
(3nars) OIIK-1.1

IIpounraiite TEKCT
u 3aMUIIUTE
pPa3BEPHYTHII
000CHOBaHHBII
OTBET

Define the term “media product.”
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